EDITOR  &  PUBLISHER 

The  Fourth  Estate 


lOc  Per  Copy 


NEW  YORK,  N.Y.,  NOVEMBER  29,  1930 


No.  28 


Vol.  63. 


Cuban  Newspapers  Suspend  As  Protest 
To  Ruthless  Machado  Censorship 


Three  Large  Dailies  in  Havana  and  Others  in  Smaller  Cities  Refuse  to  Print  Government  Dictated 
News — Attempt  to  Issue  Joint  Paper  Thwarted — “Propaganda  Mill”  in  U.  S.  Charged 


The  Republic  of  Cuba  today  is  strug¬ 
gling  under  one  of  the  most  cruel 
press  censorships  ever  imposed.  Not 
only  has  the  mailed  fist  of  President 
Gerardo  Machado  reached  out  and  forced 


CENSORSHIP  LIFTED 

All  censorship  on  Cuban  news¬ 
papers,  cables,  telephones  and 
mail  was  lifted  Nov.  26,  it  was  an¬ 
nounced  at  the  Presidential  Palace, 
according  to  a  United  Press  dis¬ 
patch.  All  Spanish  newspapers, 
including  El  Mundo,  El  Diario 
De  La  Marina  and  El  Pais,  which 
suspended  Nov.  13  rather  than 
submit  to  censorship,  were  to  re¬ 
sume  publication  Nov.  28. 

This  announcement  followed  a 
visit  to  President  Gerardo  Machado 
by  a  committee  from  the  Reporters’ 
Club  of  Havana. 

President  Machado  told  the  re¬ 
porters  he  would  rely  upon  the 
good  judgment  and  discretion  of 
the  publishers  to  keep  their  papers 
free  from  false  rumors.  He  said  it 
was  not  his  wish  to  deprive  the  re¬ 
porters  of  their  salaries,  nor  punish 
them  for  something  for  which  they 
were  not  responsible.  For  this  rea¬ 
son,  he  said,  he  was  glad  to  comply 
with  their  request  that  censorship 
be  lifted. 


suspension  of  all  the  newspapers  in  the 
land,  with  the  exception  of  a  handful 
who  are  willing  to  submit  to  his  blue 
pencil,  but  every  line  of  news  that  comes 
from  the  island  in  these  troubled  times 
must  bear  the  censor’s  mark  of  approval. 
The  leased  wires  of  the  Associated  Press 
and  the  United  States  are  practically  idle, 
and  even  the  messages  sent  overhead,  by 
telegraph,  radio,  telephone,  are  tempered 
to  suit  the  government’s  taste.  A  news¬ 
paper  or  press  association  correspondent 
may  as  well  save  himself  the  labor  of 
writing  his  story  if  what  he  has  to  say 
is  in  any  way  anti-government. 

In  other  words,  few  people,  either 
within  or  without  the  island  republic, 
have  any  way  of  knowing  what  is  going 
on  in  Cuba — and  at  the  present  time  when 
outbreaks  are  numerous  and  violent,  when 
the  President’s  army  patrols  the  entire 
island  and  rules  with  rifles,  when  the 
voice  of  a  minority  is  crying  out  to  be 
heard. 

The  climax  of  the  present  situation 
came  Nov.  13  when  all  of  the  newspapers 
in  the  Associacion  de  la  Prensa.  follow¬ 
ing  the  action  taken  by  El  Pais,  Diana  de 
la  Marina,  and  El  'Mundo,  of  Havana 
closed  up  shop  as  a  protest  against  the 
Rovemment  censorship.  As  Editor  & 
PuBusHF.R  went  to  press  this  week  they 
were  still  silent.  So  far  as  Editor  & 
Publisher  could  learn,  there  are  only 
three  newspapers  now  being  printed 
(none  of  them  members  of  the  Asso- 
macion) :  the  Havana  Post,  the  Havana 
^legram,  and  Heraldo  de  Cuba,  also  of 
Havana.  The  first  two  are  English- 
language  papers,  ostensibly  owned  by 
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Carl  B'yoir,  of  New  York,  propagandist; 
the  Heraldo  is  owned  by  President 
Machado’s  brother. 

In  New  York  the  Associated  Press 
leased  wire  to  Cuba  is  idle;  closed  be¬ 
cause  Cuban  publishers  have  no  papers 
to  print.  Routine  dispatches  are  sent 
overhead  during  the  day  to  supply  one 
of  the  existing  newspapers,  the  Havana 
Post,  with  dispatches  that  will  not  upset 
the  complacency  of  the  government 
censors.  The  infreciuent  incoming  dis¬ 
patches  are  trivial  in  nature,  all  with 
the  mark  of  President  Machado’s  censor¬ 
ship  on  them. 

The  United  Press  still  keeps  its  wire 
open,  but  there  is  little  sent  and  little 
received.  Commercial  messages  are  like¬ 
wise  trimmed  to  meet  the  approval  of  the 
.Administration. 

On  announcing  their  suspensions,  the 
Cuban  publishers  association  members 
issued  a  handbill  stating  that  they  did  not 
have  the  slightest  idea  of  criticising  the 
Administration  of  President  Machado 
but  did  protest  the  censorship  to  which 
they  would  have  to  submit  if  they  is¬ 
sued  their  papers.  The  announcement 
also  said  that  the  publishers  were  tak¬ 
ing  this  means  of  informing  the  pub¬ 
lic  of  their  stand  since  there  had  been 
so  many  distorted  rumors  of  their 
policy. 

On  last  Saturday,  after  alxiut  10  days 
of  inactivity,  the  publishers  decided  to 
put  out  a  joint  paper.  They  requested 
the  Associated  Press  to  reopen  the  wire. 
Things  seemed  on  their  way  to  normalcy. 
But  as  the  first  issue  was  being  distri¬ 
buted  (reaching  a  circulation  of  some 
90, (XK),  according  to  reports)  word  came 
to  close  the  wire  again.  There  was  no 
explanation;  no  one  whom  Editor  & 
Pt  ni-iSHER  talked  to  knew  what  had  hap¬ 
pened.  Conjecture  had  it,  of  course,  that 
the  government  had  intervened  again. 

Most  of  the  papers  that  suspended 
were  well  known  in  the  island.  Diario 
de  la  Marino  has  had  98  years  of  exist¬ 
ence  without  suspension.  El  Pais,  a 
comparatively  new  paper,  had  achieved 
a  wide  circulation  by  pioneering  in  Cuba 
the  establishment  of  a  branch  plant  in 
Santa  Clara,  in  the  center  of  the  island, 
from  which  quick  distribution  to  all 
points  was  achieved.  El  Mundo  has  been 
for  a  long  time  one  of  the  republic’s 
leading  dailies. 

One  of  the  elements,  aside  from  the 
censorship,  that  led  the  publishers  to  still 
their  presses,  was  the  accidental  shooting 
during  the  Nov.  13  outbreak  in  Havana 
of  Mercedes  Rarbarrosa,  a  sister-in-law 
of  Dr.  L.  Erau  Marsal.  chief  editor  of 
the  Diario  de  la  Marina.  Senorita  Bar- 
barrosa  was  watching  the  melee  from  a 
balconv  when  a  stray  bullet  struck  her 
and  killed  her.  On  the  same  day  four 
other  persons  were  killed. 

The  riots  started,  according  to  reports, 
before  the  office  of  El  Pais,  where  news 
dispatches  have  often  pointed  out,  the 
Iieople  met  to  protest.  From  there  the 
crowd  went  to  the  Havana  Post  where, 
it  was  stated,  windows  and  electric  lights 
were  smashed  by  the  mob.  Disorders  in 
other  parts  of  the  city  and  in  Santiago 


de  Cuba  were  reported  with  scarcely  a 
cessation  within  24  hours. 

Reports  reaching  the  United  States 


Carl  Byoir 

were  meagre  in  details,  and  confused.  A 
special  dispatch  to  the  Nezv  York  Times 
on  Nov.  13  stated :  "In  view  of  the  cen¬ 
sorship  imposed  by  the  government  on  all 
news  publications,  official  government 
reports  and  police  data,  it  was  impossible 
to  ascertain  the  exact  number  of  deaths, 
although  it  was  believed  to  be  seven.’’ 

Since  the  most  recent  disturbances 
there  has  been  little  news  worth  printing. 
One  dispatch,  a  New  York  Times  spe¬ 
cial,  quoted  the  Heraldo  de  Cuba  as  say¬ 
ing  that  the  jHilice  had  succeeded  in 
(luelling  "a  terroristic  plan  of  Commu¬ 
nist  elements  in  the  city  (Havana)  to 
attack  and  destroy  American-owned  busi¬ 
nesses  and  private  property,”  and  an¬ 
other,  an  A.  P.  dispatch,  told  of  action 
taken  by  secret  iiolice  “to  halt  prop¬ 
aganda  tending  to  spread  alarm  while 
Cuba  is  in  a  state  of  political  unrest.” 
Occasionally  there  comes  the  report  that 
President  Machado  sees  the  situation  as 
tranquil,  but  that’s  about  all. 

Editor  &  Publisher  this  week,  not 
interested  in  the  political  implications 
but  desiring  to  learn  the  situation  as  it 
related  to  free  speech  and  a  free  press, 
talked  to  a  number  of  representatives  of 
Havana  newspapers  and  heard  heated 
arguments  on  both  sides  of  the  (|uestion. 

Both  sides  are  recriminatory.  To  one 
side,  including  the  great  majority  of 
Cuban  newspapers.  President  Machado 
is  the  worst  type  of  tyrant,  a  dictator 
who  unfeelingly  puts  his  mailed  fist  on 
the  poimlace  at  the  least  derogatory  sign. 
To  this  side.  President  Machado  is  an 
enemy  to  criticism.  I’nfavorahle  re¬ 
marks  concerning  his  administration  he 
considers  as  an  attack  on  him  personally 
and  against  the  government. 

The  other  side,  represented  by  the 


Heraldo  de  la  Cuba  and  the  Havana 
Post  and  Telegram,  sees  the  President 
as  a  great  man,  a  lover  of  peace  and 
justice,  and  an  executive  who  is  ad¬ 
vancing  the  cause  of  Cubans  immeas¬ 
urably.  He  has  built  roads,  erected  hos¬ 
pitals,  sch(K)ls,  and  a  beautiful  capitol 
liuilding,  they  say.  He  is  interested  in 
bringing  permanent  prosperity  to  the 
island  through  the  diversification  of 
crops  and  interests. 

One  side  says  there  is  a  growing  ma¬ 
jority  in  Cuba  that  is  desirous  of  over¬ 
throwing  the  government  and  installing 
one  that  will  be  more  representative. 
The  other  side  says  that  the  agitators 
are  a  small  minority  of  disgruntled  ex- 
ol'tlcials  who  in  no  way  are  interpreting 
the  will  of  the  island’s  3,500,01)0  inhalji- 
tants. 

Disregarding  these  claims  and  counter¬ 
claims,  disregarding  even  the  achieve¬ 
ments  and  shortcomings  of  President 
Machado,  the  truth  remains  that  the 
ugliness  of  the  situation  is  enhanced  and 
made  more  tense  by  the  blase  attitude 
of  the  President  toward  the  press.  It  is 
rather  definitely  established  that  no 
news  is  g(X)d  news  so  far  as  he  is  con¬ 
cerned.  and  that  the  dissemination  of  un¬ 
favorable  news,  even  if  it  hapjiens  to  be 
the  truth,  is  something  to  lie  stopped 
energetically  and  uncompromisingly. 

E.  N.  Robaina.  United  States  repre¬ 
sentative  of  El  Pais,  told  a  nearly  unbe¬ 
lievable  story  of  governmental  oppres¬ 
sion. 

His  paper,  he  said,  by  establishing  a 
branch  plant  in  Santa  Clara,  in  the  cen¬ 
ter  of  the  island,  and  by  rushing  mats  by 
airplane  from  Havana,  had  been  able  to 
achieve  a  wide  distribution  in  a  com¬ 
paratively  short  space  of  time. 

Under  the  proprietorship  of  Alfredo 
Hornedo,  a  member  of  the  Cuban  House 
and  president  of  its  Foreign  Relations 
Committee,  Fil  Pais  took  it  upon  itself 
to  criticize  some  of  the  actions  of  Presi¬ 
dent  Machado.  These  criticisms,  re¬ 
gardless  of  their  intensity  or  subject 
matter,  Mr.  Robaina  said.  President 
Machado  construed  as  attacks  on  the 
government.  The  paper  liegan  finding 
itself  opposed.  A  regulation  was 
passed  which  prohibited  airplanes  to  fly 
over  Havana  after  3  o’clock  in  the  af¬ 
ternoon,  and  the  plan  to  supply  the 
branch  office  with  mats  was  obstructed. 
But  the  paper  persisted,  running  the  mats 
by  trains,  motorcycles,  or  however  it 
could. 

Dr.  Ramon  Zaydin,  editor  of  El  Pais, 
also  a  member  of  the  House  (Speaker 
for  two  years)  and  a  professor  of  law 
at  the  University  of  Havana,  noticed 
that  he  was  lieing  followed  at  nights 
through  the  street. 

“He  was  told  time  and  time  again.” 
Mr.  Robaina  sai<l,  “that  the  opposition 
was  going  to  have  him  killed.  He  re¬ 
fused  to  believe  that  the  President’s 
party  would  take  such  extreme  meas¬ 
ures.  The  criticism  in  El  Pais  con¬ 
tinued,  and  the  editor  found  he  co'uldn’t 
turn  around  without  finding  someone  on 
his  heels.  He  thought  then  that  it  was 
more  to  intimidate  him  than  anything 
else.  .After  some  time  of  this,  he  finally 
could  stand  it  no  longer,  and  came  to 
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New  York.  He  felt  it  necessary  to 
come  secretly.  He  had  come  to  believe 
that  the  threats  against  his  life  were 
seriously  meant.” 

Dr.  Zaydin  is  still  in  New  York.  On 

D  arriving  he  refused  to  say  to  newspaper 

reporters  that  he  had  “fled  for  his  life.” 
He  is  silent  now  on  all  phases  of  the 
situation. 

Mr.  Robaina  placed  in  Editor  &  Pub- 
LiSHra’s  hands  a  copy  of  an  alleged  pro¬ 
posal  made  by  Mr.  Byoir  to  the  President 
of  the  Republic  in  which  Mr.  Byoir 
offered  to  set  up  a  news  agency  in  the 
United  States  to  disseminate  propaganda 
for  the  President  and  his  Administration. 
This  remarkable  and  candid  proposal 
appears  elsewhere  in  this  issue. 

Mr.  Robaina  said  he  had  been  given 
the  document  by  Dr.  Fabian  Garcia, 
whose  New  York  address  is  243  West 
End  Avenue. 

Dr.  Garcia  told  Editor  &  Publishes 
where  it  came  from,  but  would  not  tell 
of  the  mamier  in  which  it  was  acquired. 

It  came,  he  said,  from  the  law  offices 
of  De  la  Torre,  Montero  and  Quiros,  the 
successor  to  the  firm  of  Garcia,  Ferrara 
and  Divino.  Dr.  Julio  de  la  Torre  was 
represented  as  a  personal  legal  counsel 
of  President  Machado’s.  The  Garcia  in 
the  firm  name  represented  the  late  Dr. 
Pelayo  Garcia,  father  of  Editor  &  Pub- 
LiSHEs’s  informant.  The  Ferrara  named 
represented  Dr.  Orestes  Ferrara,  the 
present  Ambassador  of  Cuba  to  the 
United  States.  When  Dr.  de  la  Torre 
was  associated  with  the  parent  firm  at 
the  time  Dr.  Pelayo  Garcia  died,  and  at 
the  time  Dr.  Ferrara  was  appointed 
Ambassador,  and  when  the  new  firm  was 
formed.  Dr.  Garcia  said. 

One  copy  of  the  alleged  proposal.  Dr. 
Garcia  said,  could  be  easily  traced  as 
coming  from  one  of  the  tyiiewriters  in 
the  President’s  Palace. 

Carl  Dickey,  New  York  assistant  to 
Mr.  Byoir,  publisher  of  the  Havana  Post 
and  Telegram,  and  an  editor  of  The 
Outlook’,  refused  to  comment  on  the 
situation. 

Mr.  Dickey  emphatically  denietl  that 
there  was  any  kind  of  an  agreement  be¬ 
tween  the  Post  and  Telegram  and  Presi¬ 
dent  Machado,  although  that  is  the 
charge  that  is  most  frequently  heard  in 
connection  with  these  papers.  Mr.  Byoir, 
he  .said,  was  a  close  friend  of  President 
Machado,  but  his  newspapers  were  en¬ 
tirely  independent  of  the  government. 

The  alleged  propaganda  projwsal, 
mentioned  alwve,  was  called  a  “fake”  and 
a  “pure  fabrication”  by  Mr.  Dickey.  “It 
has  been  floating  around  for  weeks,”  he 
said. 

“V'arious  changes,”  he  added,  “have 
been  made  from  time  to  time  in  the  latter 
part  of  the  forged  document.  The  first 
copy  I  saw  appeared  to  have  lieen  made 
on  the  same  typewriter  used  in  making 
copies  of  an  anonymous  ‘poison  pen’ 
attack  upon  Mr.  Byoir  several  months 
ago.  This  attack  was  almost  wholly 
libelous  and  while  we  attempted  to  trace 
it  to  its  source  we  have  not  yet  been 
able  to  get  sufficient  evidence  upon  any 
one  individual  to  begin  legal  action.  This 
‘poison  pen’  letter  and  the  forged  docu¬ 
ment  are  in  the  same  class.  It  is  inter¬ 
esting  to  note  that  the  man  who  ladles 
it  out  here  is  careful  to  say  that  he  got 
it  from  a  man  who  is  now  dead  and, 
therefore,  unable  to  brand  it  as  unskill¬ 
ful  forgery,  which  it  is.  One  educated 
Culian  who  could  read  the  alleged  docu¬ 
ment  pointed  out  to  me  that  some  of  the 
expressions  u.sed  in  the  fabrication  were 
distinctly  Cuban  and  expressed  the 
opinion  that  no  .\merican  wrote  it.  I 
guess  that  lets  Mr.  Byoir  out  for  he  is 
an  .\merican. 

“While  we  are  on  the  subject  of  Cuban 
propaganda,  however,  I  might  point  out 
that  this  circulation  of  fabricated  docu¬ 
ments  is  but  a  minor  phase  of  a  cam¬ 
paign  now  being  carri^  on  by  a  few 
Cubans  here  who  at  least  have  very 
close  social  connections  with  Americans 
who  are  trying  to  collect  claims  from 
the  Cuban  government.” 

Mr.  Byoir  was  in  Havana  when  this 
reporter  called.  His  offices,  i.e.,  the  of¬ 
fices  of  the  Havana  Post  and  Telegram 
at  10  East  40th  street.  New  York,  are 
shared  with  the  Cuban  National  Tour¬ 
ist  Commission,  a  body  appointed  by 
President  Machado  to  attract  tourists  to 
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'C'  OLLOWING  is  the  text  of  a  docu- 
-*  ment  headed  “Plan  Presented  by  Mr. 
Byoir,  Director  of  the  Havana  Post,  to 
the  President  of  the  Republic,”  a  copy 
of  which  was  placed  in  Editor  &  Pub¬ 
lisher’s  hands  this  week.  Carl  Byoir 
is  chairman  of  the  board  of  directors 
of  the  Havana  Post  and  Telegram.  The 
copy  comes  originally  from  Dr.  Fabian 
Garcia,  at  one  time  connected  with  a 
Havana  law  firm  which  was  headed 
by  Dr.  Julio  de  la  Torre,  said  to  have 
been  a  personal  legal  representative  of 
President  Machado.  The  text  follows: 

“The  object  of  this  plan  is  to  give 
the  United  States  a  better  understand¬ 
ing  of  Cuba  and  its  Government  by 
means  of  informing  the  North  American 
press  and  thru  it  the  neople  and  Govern¬ 
ment  of  the  United  States. 

“If  the  press  and  the  principal  North 
.\merican  magazines  maintain  a  firm  and 
favorable  attitude  towards  the  existing 
Cuban  Government,  public  opinion  in 
the  United  States  will  also  be  favorable 
and  the  political  opinion  will  of  itself 
follow  public  opinion. 

“The  writer  does  not  pretend  to 
guarantee  that  all  the  .American  papers 
will  be  favorable  or  that  none  w'ill  be 
antagonistic,  but  there  is  no  doubt  that 
an  information  service  well  organized 
would  put  a  final  stop  to  the  existing 
situation  in  Cuba  where  many  news¬ 
papers  unnecessarily  exaggerate  as  sen¬ 
sational  any  attack  against  Cuba. 

“The  plan  necessitates  the  establish¬ 
ment  of  an  office  in  the  United  States 
which  shall  take  care  of  the  distribution 
of  news  articles  and  items  to  more  than 
1.700  dailv  newspapers  and  250  weekly 
and  monthlv  magazines. 

“Such  office  should  have  no  connec¬ 
tion  whatsoever  with  the  Cuban  Govern¬ 
ment.  nor  with  any  North  American 
business  interest  in  Cuba,  neither  bank¬ 
ing,  railway  or  sugar  interests.  It  would 
operate  purely  and  simply  as  one  of  the 
acti\  ities  of  the  Havana  Post,  which  is 
legitimately  interested  in  furthering 
Nor*h  .American  interests  in  Cuba,  and 
at  the  same  time  in  developing  the  best 
understanding  between  Ixith  Republics. 

“The  objects  of  the  plan  would  be  as 
follows : 

“1.  To  strengthen  and  help  the  North 
.American  understanding  of  the  political, 
social  and  economic  problems  of  Cuba. 

“2.  To  always  maintain  before  the 
.American  public  the  fact  that  the  present 
Government  is  the  best  that  Cuba  has 
ever  had.  to  demonstrate  that  it  can  be 
favorably  compared  with  the  most  pro¬ 
gressive  democracies,  to  advertise  its 
constructive  program  in  so  far  as  sanita¬ 
tion,  public  works,  education  and  prison 
reforms  and  aviation  are  concerned,  as 
also  concerning  postal  communications 
and  other  Governmental  activities. 


his  island.  Mr.  Byoir  has  no  connection 
with  the  Commission,  Mr.  Dickey  said. 

The  Commission,  Mr.  Dickey  said, 
spends  about  S50.000  a  year  in  newspaper 
and  magazine  advertising,  and  furnishes 
articles  and  pictures  to  those  who  want 
them.  A  member  of  the  Commission, 
called  in  to  meet  Editor  &  Publisher’s 
representative,  reiterated  what  Mr. 
Dickey  had  said,  and  added  that 
President  Machado  was  doing  all  he 
could,  even  to  appointing  a  commission 
that  did  not  agree  with  him  politically, 
to  increase  the  tourist  traffic. 

Mr.  Dickey  also  denied  that  Mr.  Byoir 
was  in  the  propaganda  business.  He  has 
spoken  over  the  radio  only  once  since 
the  outbreaks  in  Cuba,  and  then  on  in¬ 
vitation  the  publisher’s  assistant  added. 

“It  is  true.”  he  said,  “that  Mr. 
Byoir  and  his  papers  have  been  active 
in  trying  to  increase  the  tourist  traffic 
to  Havana,  and  we  have  done  this  be¬ 
cause  the  more  -Americans  in  Havana 
and  Cuba  the  more  business  for  our 
papers.  W’e  have  not  only  been  trying 
to  induce  Cuban  interests  to  increase 
their  advertising  in  American  publica¬ 
tions  but  we  have  also  been  trying  to 
induce  conventions  and  other  travelers 
to  go  to  Cuba.  In  this  work  we  are 
cooperating  with  the  Cuban  National 


“3.  To  demonstrate  the  valued  and  use¬ 
ful  attitude  of  the  present  Government 
in  Pan-American  politics. 

“4.  To  demonstrate  that  under  the  able 
Presidency  of  General  Machado  the  ad¬ 
ministration  of  justice  is  as  exact,  as  just 
and  as  impartial  as  in  the  United  States 
of  -America. 

“.5.  To  familiarize  the  North  American 
public  with  the  extensive  reforms  which 
have  lieen  effected  by  President  Machado 
in  the  administration  of  the  Government. 

“6.  To  put  a  final  stop  to  the  North 
American  press  agitation  in  the  Barlow 
case  and  similar  claims,  thus  demonstrat¬ 
ing  that  they  are  not  international  matters 
and  placing  before  the  public  the  fact  that 
such  agitation  seriously  injures  the  legiti¬ 
mate  rights  of  North  Americans  in  for¬ 
eign  countries.  To  demonstrate  that  the 
position  of  President  Machado  in  these 
cases  is  identically  the  same  as  would  be 
taken  by  the  head  of  any  nation  who  was 
conscious  of  the  international  obligations 
of  his  country  but  at  the  same  time  also 
conscious  of  his  duties  to  his  own  coun¬ 
try. 

“7.  To  always  maintain  before  the 
North  -American  public  the  personality 
and  success  of  the  President  of  Cuba- 

“8.  To  put  an  end  in  the  United  States 
to  any  further  support  and  aid  to  such 
agitators  as  Barlow,  Seiglie,  Iturralde 
and  the  Director  of  t.a  Semano. 

“The  New  York  office  would  need  to  be 
centrally  located  with  a  small  staff  of  em¬ 
ployes.  It  would  employ  a  corpe  of  ex¬ 
perienced  newsnaner  men  and  would  dailv 
transmit  to  all  North  .American  paners 
information  and  special  articles  for  Sun¬ 
day  editions.  Contracts  would  be  made 
with  the  best  known  magazine  writers  to 
prepare  articles  cov'ering  tbe  various 
points  which  we  may  wish  to  impress 
upon  the  North  -American  public.  Edi¬ 
torial  articles  covering  the  Barlow  case 
taken  from  the  Havana  Post  would  be 
printed  and  distributed,  but  especially  to 
the  Washington  newsnapers. 

“The  general  operation  of  the  office 
would  be  under  tbe  direction  of  experts 
fully  cognizant  of  North  -American  pub¬ 
lic  opinion,  some  of  which  worked  with 
me  in  publicity  camnaiens  ^or  President 
Wilson  durinrr  fbe  World  War. 

“We  shotdd  not  overlook  the  tremen¬ 
dous  advantao-es  of  this  plan.  It  would 
relieve  the  President  of  the  necessity  of 
personallv  renlving  to  any  charges  made 
against  him  personally  or  against  h's  ad¬ 
ministration  bv  agitators,  claimants  or 
other  malcontents.  This  plan  would  al¬ 
ways  leave  him  in  the  no'ition  that  a 
President  of  a  free  and  independent'  na¬ 
tion  has  the  right  to  be  bv  the  very 
nature  of  his  post,  namelv — that  of  speak¬ 
ing  to  the  world  in  person  onlv  on  the 
most  unlifting  and  important  international 
nupstions.” 


Tourist  Commission  which  has  taken  a 
most  active  interest  in  increasing  the 
number  of  American  visitors  to  Cuba — 
and  I  might  add  that  the  present  mem¬ 
bership  of  that  Commission  is  drawn 
not  from  one  but  from  several  Cuban 
political  parties.  We  are  not  lading 
out  publicity  or  propaganda.  Our 
methods  of  stimulating  the  tourist  traffic 
have  been  in  other  ways.” 

The  radio  address  was  given  Nov.  17 
over  WE.AF,  New  York.  Mr.  Byoir 
vigorously  upheld  the  present  President 
of  Cuba  and  referred  to  attacks  on  his 
Administration  by  -American  papers  as 
“some  strange  quirk  of  the  editorial 
mind.”  He  outlined  the  achievements  of 
Machado,  and  characterized  the  riots,  in 
which  there  were  a  number  of  lives  lost, 
as  a  “Hallowe’en  disturbance.”  The  loss 
of  life  he  said  was  “unfortunate.” 

This  address  was  printed  in  La  Prensa, 
New  York,  on  Nov.  19.  On  Nov.  21  La 
Prensa  printed  the  other  side  of  the  ques¬ 
tion  in  the  form  of  a  letter  from  Dr. 
Fabian  Garcia. 

Dr.  Garcia  referred  to  Mr.  Byoir  as 
“employed  here  in  the  United  States  to 
give  his  services  to  Dictator  Machado,” 
and  said  that  Machado  was  “squandering” 
money  of  the  public  treasury  in  propa¬ 
ganda,  “while  in  Cuba  there  are  more 


than  200,tXX)  persons  without  work  and 
dying  of  starvation.’  Mr.  Byoir,  he  said, 
was  carrying  on  a  “campaign  of  nationj  < 
discredit.” 

“-As  Mr.  Carl  Byoir  is  in  the  service  of 
Machado,”  Dr.  Garcia  wrote,  “it  is  nec¬ 
essary  that  all  Americans  know  that  his 
campaigns  to  discredit  the  intentions  and 
desires  of  the  Cuban  people  are  affecting 
the  good  relations  between  both  coun¬ 
tries  and  are  creating  in  some  fellow  cm. 
zens  of  mine  certain  hostility  against  this  ' 
great  country  because  they  see  that  Mr.  i 

Carl  Byoir  is  making  use  of  American  I 

papers  to  deceive  public  opinion.” 

He  cited  instances  purporting  to  show 
that  President  Machado  had  not  done  J1 
that  Mr.  Byoir  had  represented.  ' 

He  cited  the  aims  of  the  Nationalists,  i 
the  unrecognized  party  which  seems  to  hi 
the  opposition,  and  concluded: 

“For  all  of  this  we  are  fighting 
Alachado,  all  of  us  .  .  .  who,  as  in  the 
93’s,  are  endeavoring  to  consolidate  the 
sovereignty  of  the  country  on  the  basis 
of  the  greatness  and  straightforwardness  ' 
of  its  sons,  without  ever  requiring  a  Mr,  ' 
Byoir,  who  is  useful  to  dictators  such  as  ' 
Machado,  but  not  to  civic-minded  and 
worthy  people  like  ours.” 

Dr.  Garcia,  Editor  &  Publisher  was 
told,  was  one  of  those  who  was  forced  to 
leave  Cuba  early  in  May  when  (it  is 
whispered)  an  attempt  to  overthrow  the 
government  failed.  Dr.  Zaydin,  of  El 
Pais  is  mentioned  as  another. 

Mr.  Byoir  is  an  enthusiastic  propagand¬ 
ist,  and  evidently  a  very  competent  one, 
his  past  record  shows.  He  served  in 
Europe  on  President  Wilson’s  Wartime 
Committee  on  Public  Information,  and 
after  the  war  was  public  relations  coun¬ 
sel  for  President  Masaryk  of  Czechoslo¬ 
vakia.  With  Edward  L.  Bernays  he  con¬ 
ducted  a  publicity  campaign  for  the  in-  ' 
dependence  of  Lithuania. 

He  purchased  the  Havana  Post'  and 
Telegram  from  Rafael  R.  Govin  in  1929,  \ 

shortly  after  it  was  announced  that  “a  ' 
group  of  American  business  men,”  headed 
by  M.  Koenigsberg,  former  president  oi 
King  Features  and  International  News  *  ' 

Service  had  purchased  the  property.  Mr.  i 
Koenigsberg  was  widely  advertised  as  the  |  , 
new  publisher  of  the  Post,  but  without  |  ' 

explanation  he  quietly  dropped  out  of  the  j  , 
picture  and  the  Post  and  Telegram  be-  | 
came  the  property  of  Mr.  Byoir.  .i 

The  Post  and  Telegram,  together  writh  I 
the  Havana  American,  published  by  John  | 

T.  Wilford,  formerly  of  the  Post,  and 
the  Havana  Eivninq  Nesvs  are  the  only  v 
English-language  dailies  in  the  island.  It  ^ 
was  not  known  in  New  York  this  week  I  ! 
whether  the  American  and  Evening  News  1 
are  still  being  published.  f 


LINGLE  GUNMAN  TRIAL  SET 


Postponement  of  Foster  Case  Won 
Twice  During  the  Week 

Frankie  Foster,  jailed  four  months 
ago  as  the  owner  of  the  revolver  which 
caused  the  death  of  Alfred  (Jake)  Lin- 
gle,  Chicago  Tribune  reporter,  was 
slated  to  go  to  trial  Friday,  Nov.  28. 

Assistant  State’s  Attorney  James  T. 
MeShane  told  Judge  (^orge  Fred  Rush 
that  the  prosecution  could  not  proceed, 
when  the  case  was  called  Monday.  He  * 
won  continuance  to  Wednesday  when  f 
he  showed  that  Special  State’s  Attorney 
Charles  Rathhun,  of  (Thicago  Tribune  4 
counsel,  was  in  New  York  and  that  f 
important  witnesses  must  be  brought  E 
from  California.  The  case  then  was  put  ■ 
over  until  Friday  because  of  the  holiday.  I 


HOOVER  ACCEPTS 


Will  Address  Annual  Society  of  Edi¬ 
tors  Convention  in  April 

tSpecial  to  Editor  &  Publishfr) 
Buff.m.o,  N.  Y..  Nov.  25. — President 
Hoover  has  accepted  an  invitation  from 
the  -American  Society  of  Newpaper 
Editors  to  participate  in  its  convention 
in  Washington  next  April,  according  to 
an  announcement  by  A.  H.  Kirchhofer, 
managing  editor  of  the  Buffalo  Evening 
Mews. 

The  invitation  was  extended  ^  Mr 
Hoover  last  week  when  Mr.  Kirch¬ 
hofer  called  on  the  President. 
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JOURNAUSM  IN  ‘GOLDEN  AGE’  WRITER  SAYS 

H.  M.  Anderson,  of  the  New  York  Sun,  Reviews  the  ‘‘Old  Days”  and  Finds  Much  to  Be  Thankful  for  in 
1930 — Sentimentalized  Reminiscenses  Disregard  the  Dark  Side  of  the  Picture,  He  Says 


Harold  M.  ANDERSON,  editorial 
writer,  New  York  Nmh,  whose  met¬ 
ropolitan  newspaper  experience  dates 
from  1894  and  includes  work  as  a  re¬ 
porter,  legislative  correspondent,  Span- 
ish-American  War  correspondent,  and 
newspaper  executive,  and  who  leaped 
into  the  national  spotlight  as  the  author 
of  the  famous  article,  "Lindbergh  Flies 
Alone,”  lookeil  back  on  the  “old  days” 
with  a  discerning  editorial  eye  this  week 
and  concluded  that  American  journalism 
is  now,  at  the  very  present,  in  the  midst 
of  its  most  interesting,  most  beneficial 
and  most  efficient  era. 

In  an  interview  with  Editor  &  Pub¬ 
lisher  he  recorded  his  belief  that  never 
l)efore  in  American  hi.story  had  news¬ 
papers  enlisted  such  talented  staffs,  such 
efficient  methods  of  news  reporting,  such 
enthusiastic  writers,  such  marvelous 
methods  of  disseminating  news. 

"The  journalistic  giants  of  other  days,” 
Mr.  Anderson  said,  “are  duplicated  today. 
But  because  they  are  a  part  of  the  pres¬ 
ent,  their  value  is  not  generally  under¬ 
stood;  we  do  not  see  them  through  tra¬ 
dition’s  eyes.  The  writers  we  have  today 
are  generally  more  graceful,  more  dis¬ 
cerning,  and  much  better  newspaper 
men.” 

In  fact  Mr.  Anderson  has  little  pa¬ 
tience  with  those  who  hark  back  to  the 
early  days  of  the  present  century,  the 
days  before  the  automobile  and  the  air¬ 
plane,  the  days  of  Harry  K.  Thaw  and 
Evelyn  Nesbit,  and  so  on. 

‘‘It  is  becoming  an  established  practice 
now,”  he  said,  “to  pick  the  good  cartoons, 
the  good  editorials,  the  startling  news 
stories,  the  witty  repartee  between  ed¬ 
itor  and  reporter — all  covering  a  long 
period  of  years — lump  them  all  together, 
and  then  to  represent  them  as  the  routine 
procedure  of  the  days  gone  by.  Of 
course  it  is  all  bunk.  The  dreary  drudg¬ 
ery  and  the  haphazard  fumbling  of  the 
old  days  is  left  out  of  the  picture. 

“These  accounts  of  what  happened  in 
the  ‘old  days’  generally  are  accounts  of 
what  the  narrator  wishes  had  happened, 
and  which  in  many  cases  never  happened 
at  all,  or  at  least  not  as  we  are  told. 

‘‘Just  take  the  newspapers  of  the  ‘old 
days’  over  a  period  of  years  and  compare 
them  with  what  we  are  producing  now; 
examine  them  carefully,  and  there  will 
be  little  more  repining  for  a  return  to 
the  foggy  standards  of  yesterday. 

“Don  Marquis  met  a  reporter  recently 
and  did  not  like  the  way  the  interviewer 
did  his  job.  Marquis  immediately 
adorned  his  pet  archaeopteryx  with  the 
golden  glories  of  memory  and  uncooped 
that  interesting  bird  to  overwhelm  us 
with  the  thought  that  things  aren’t 
what  they  used  to  be.  Don  has  written 
reams  of  good  stuff,  much  of  it  amus¬ 
ingly  imaginative,  but  he  will  never 
produce  anything  more  fanciful  than 
this.  The  last  of  the  good  reporters 
was  not  laid  away  when  Julius  Caesar’s 
stylus  ceased  to  course  the  wax.  ‘There 
were  giants  in  them  days’ ;  there  are 
giants  tfKiay.” 

Mr.  .Anderson  looks  at  the  shifting 
journalistic  scene  with  a  keenly  apprais¬ 
ing  eye.  refusing  to  temper  liis  beliefs 
with  sentimentality.  He  applies  his 
editorial  prerogative  of  judging  the  ac¬ 
tual  merits  of  the  case  even  when  it 
concerns  the  subject  nearest  his  heart 
newspaper  work.  .Xnd  by  doing  so  he 
can  be  optimistic  toward  the  present. 

.^nd  he  cannot  naturally  dismiss  the 
pet  beliefs  of  the  profession,  the  old 
bromides  that  have  persisted  in  city 
rooms  from  generation  to  generation, 
withfrtit  laying  them  carefully  before 
him,  looking  at  them  from  a  distant  and 
critical  viewpoint,  and  then  dissecting 
them,  paring  away  the  years’  deposit  of 
tradition,  to  find  what  lies  beneath. 

.  nnestioned  the  authenticitv  of  the 
following : 

That  newspaper  men  are  underpaid. 
That  newspaper  work  is  the  stepping 
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stone  to  something  variously  descrilied 
as  "something  better,”  "something  more 
remunerative,”  etc. 

That  newspaper  men  are  a  discon¬ 
tented  lot. 


Harold  M.  Anderson 

That  newspaper  men  are  cynical  and 
insensitive. 

That,  as  already  has  been  stated,  the 
“go(xl  old  days”  represented  something 
infinitely  finer  in  journalism  than  the 
present  age. 

“I  do  not  know,”  he  said,  “that  news¬ 
paper  men  are  underpaid.  I  have  .seen 
no  authoritative  statistics  on  the  sub¬ 
ject,  although,  like  everybody  else.  I 
have  heard  the  complaint  time  and  time 
again.  But  how  do  salaries  in  the  news¬ 
paper  profession  compare  with  those  of 
other  professions?  It  is  my  observation 
that  good  newspaper  men  do  not  get 
the  remuneration  that  their  work  de¬ 
serves,  but  how  can  you  say  that  they 
are  underpaid  without  knowing  what 
their  brothers  in  other  work  make?  In¬ 
dividual  cases  mean  very  little;  you 
cannot  judge  the  entire  profession.by  one 
case  of  injustice  or  generosity.  .And 
generalities  mean  nothing,  and  are  usu¬ 
ally  wrong.  Of  course,  I  wish  we  had 
higher  pay  all  along  the  line,  but  that 
does  not  mean  we  suffer  from  unjust 
discrimination.” 

“Let’s  have  some  comparative  figures 
on  salaries  before  we  start  talking  about 
the  low  salaries  newspaper  men  re¬ 
ceive.  To  my  knowledge  such  statistics 
do  not  exist  at  present.” 

What  is  behind  the  notion  that 
newspaper  work  represents  a  good 
transitional  iieriod  in  a  man’s  career? 

“Well.”  Mr.  Anderson  said,  “it  is  true 
that  many  business  men  and  others  were 
in  newspaper  work  before  they  found 
what  for  them  was  ‘something  better.’ 
But  isn’t  this  usually  liecause  of  their 
not  finding  their  proper  niche  in  news¬ 
paper  work?  Aren’t  they  usually  sipiare 
pegs  in  round  holes  when  it  comes  to 
our  profession?  (ienerally  speaking 
they  are  not  peculiarlv  fitted  for  news¬ 
paper  making,  and  the  fact  that  they 
leave  it  to  do  something  else  speaks 
well  for  their  judgment  and  wisdom. 

“W'e  think  we  see  so  many  of  these 
persons  leaving  the  newsnane.r  to  do 
other  things.  But  I  wonder  how  many 
men.  trained  for  the  bar,  abandon  the 
legal  profession  to  take  up  something 
else.  There  are  a  great  many,  of  course. 
W’e  note  the  abandonment  of  the  news 
room,  because  we  are  intimately  con¬ 
cerned  with  the  news  room.  I  imagine 
it  is  much  the  same  in  all  fields  of  work. 

Nmeljsts  and  magazine  writer.s.  have 
helped  appreciably  to  spread  the  idea  that 
newspaper  men.  generally  speaking,  are 


discontented  with  their  jobs.  .A  dissatis¬ 
fied  reporter  is  becoming  an  authentic 
type  in  current  fiction. 

“Newspaper  men,”  said  Mr.  .Anderson, 
taking  this  into  account,  "are  generally 
contented  with  their  lot,  1  believe.  There 
are  a  great  many  writers  and  editors  who 
think  of  newspaper  work  as  an  end  in 
itself  and  who  derive  a  great  satisfac¬ 
tion  from  the  part  they  play  in  dissemi¬ 
nating  news  or  interpreting  news  to  the 
world.  They  derive  great  satisfaction 
from  seeing  things  happen  and  writing 
about  them  first-hand.  There  are  many 
who  find  in  newspaper  work  a  dignified 
calling,  one  they  are  extremely  proud  of. 

I  know  many  newspaper  men  who  have 
refused  to  leave  their  jobs  in  the  face 
of  attractive  money  offers. 

“.A  man  suited  for  newspaper  work 
can  never  find  satisfaction  doing  any¬ 
thing  else.  The  satisfactions  of  news¬ 
paper  work  are  something  that  cannot 
be  measured  by  an  outside  yard-stick. 

’’’I  here  are  many  imponderables  to  be 
considered.  Engineers  like  their  work, 
priests  have  no  thought  for  any  other 
work  outside  their  own.  Ask  a  preacher 
if  he  thinks  he  is  well  enough  paid.  Ask 
an  engineer  who  really  respects  his  blue¬ 
prints.  .A  man’s  respect  for  his  work 
gives  him  a  satisfaction  that  cannot  be 
measured  in  dollars  and  cents.  That 
must  always  be  considered  when  you  talk 
about  salaries.” 

Mr.  .Anderson  believes  that  newspaper 
men,  as  well  as  everybody  else,  must  ap¬ 
ply  to  their  expenses  the  principle  of  liv¬ 
ing  within  their  means.  He  believes  that 
10  per  cent  of  every  newspaper  man’s 
salary  should  be  “salted  away.”  The 
newspaper  man’s  problem  of  living  on 
what  he  makes,  he  says,  is  obviously  no 
different  from  anybody  else’s. 

He  sees  much  greater  opportunities 
for  newspaper  men  to  provide  for  their 
future  now  than  existed  before.  Many 
nevvspapers,  he  pointed  out,  are  giving  to 
their  employes  the  opportunity  to  accumu¬ 
late  a  stock  interest.  Whereas  a  few 
decades  ago  the  savings  bank  was  the 
one  place  for  wage  owners  to  save  a 
portion  of  their  earnings,  now,  he  said, 
there  are  any  number  of  other  agencies 
where  a  man  can  safely  invest  and  save 
his  money,  even  in  small  deposits. 

Mr.  Anderson  made  the  rather  aston¬ 
ishing  statement  that  it  was  the  news¬ 
paper  editor’s  “gullibility”  that  made  the 
press  agent’s  vocation  a  profitable  one. 

"The  editor,”  he  stated,  “is  always 
kKiking  for  news,  and  his  enthusiasm 
often  lets  down  the  bars  without  his 
knowing  it.  By  their  canny  methfKls,  the 
press  agents  are  able  to  slip  ‘created’ 
news  articles  in  the  editor’s  paper  with¬ 
out  his  knowing  it.  The  editors,  of 
course,  are  more  wise  than  they  used  to 
be,  and  they  are  constantly  adapting 
themselves  to  meet  this  sinister  perver¬ 
sion  of  honest  news. 

“It  follows  that  a  newspaper  editor 
must  be  enthusiastic,  and  to  a  certain 
extent  gullible,  or  be  would  not  be  a 
gf^  newspaper  editor.  .A  cynical  and 
mi.santhropic  editor  could  never  do  a 
good  job.  He  would  sneer  at  the 
motives  and  the  results  of  every  public 
act,  would  undervalue  the  occurrences 
that  he  treated,  and,  in  short,  would  be 
in  no  position  to  interpret  or  portray 
what  it  is  his  job  and  duty  to  interpret 
and  prirtray.  Constant  association  with 
men  and  events  that  make  the  news¬ 
paper  day  by  day  should  serve  to  make 
the  editor  more  sensitive  to  the  per¬ 
sonal  factors  involved.  If  it  makes 
him  insensitive,  his  value  to  his  news¬ 
paper  and  community  is  rerluced.” 

But  at  the  same  time,  Mr.  .Anderson 
says,  a  newspaper  man  cannot  peer  too 
closely  into  events  or  statements.  .Ac¬ 
curacy  demands  a  questioning  mind,  a 
dissatisfaction  with  ordinary  confirma¬ 
tion.  Few  are  the  authorities  that  you 
can  blindly  follow.  *  Even  the  diction¬ 


ary  and  other  books  which  are  gener- 
raily  regarded  as  unimiieachable  author¬ 
ity  sometimes  err. 

He  took  a  Webster’s  Collegiate  Dic¬ 
tionary  (192.s)  down  from  the  shelf, 
and  pointed  out  that  the  word  “alka¬ 
loid”  was  spelltsl  “alkaldoi.”  He 
brought  down  the  quotation  hound’s  first 
aid,  "Bartlett’s  Quotations”  and  showed 
where  that  authority  quotes  Ralielais  as 
saying  that  “Corn  is  the  sinews  of 
war."  instead  of  “coin.”  .And  in  Bart¬ 
lett’s,  of  all  books  in  the  world ! 

"Such  instances,”  Mr.  Anderson  said, 
“are  apt  to  fill  a  writer  with  distrust 
for  accepted  authorities.  Bartlett’s  is 
considered  one  of  the  most  infallible  ref¬ 
erence  books  extant,  and  this  very 
palpable  error  which  had  gone  through 
several  editions,  makes  the  ground  shake 
beneath  the  constituted  authorities. 

“I  believe  newspapers  are  more  ac¬ 
curate  than  they  used  to  lie.  Although 
Cod  knows  they  still  carry  enough  er¬ 
rors  in  the  general  run  of  news,  it  is 
my  c)bservation  that  writers  and  editors 
have  become  more  expert  in  detecting 
mistakes.  That’s  another  example  of 
how  newspapers  have  advanced.” 

Mr.  .Anderson  refused  to  talk  of  his 
own  work,  or  in  any  way  to  hark  back 
to  the  storied  past. 

He  was  speechless  when  questioned 
about  his  famous  Lindbergh  editorial  ar¬ 
ticle,  the  newspaper  classic  that  took  the 
country  by  storm  while  the  aviator  was 
winging  his  way  over  the  Atlantic  in 
1927,  and  at  a  time  when  there  was 
enough  Lindbergh  literature  afloat  to 
choke  the  nation’s  battery  of  typesetting 
machines. 

Thousands  of  copies  of  this  article 
have  been  distributed  by  the  Sun  in  an¬ 
swer  to  requests,  and  journalism  profes¬ 
sors  are  still  holding  it  up  to  their  stu¬ 
dents  as  Exhibit  .A  of  a  certain  class 
of  editorial  writing.  Orators  still  use 
it  as  a  spellliinder.  Lindbergh  himself 
has  the  editorial  article  engraved  in  gold 
in  his  own  possession — the  gift  of  the 
Sun — and  Mr.  Anderson  has  a  note 
from  the  aviator  telling  of  his  apprecia¬ 
tion. 

But  none  of  this  from  Mr.  Anderson. 
“Let’s  leave  that  out  of  this  interview,” 
he  said — and  he  meant  it. 

But  here’s  what  “Who’s  Who”  tells 
about  the  writer : 

He  was  horn  in  Great  Barrington, 
Mass.,  in  1876,  the  son  of  Daniel  C. 
.Anderson,  rector  of  St.  James  Church, 
and  was  educated  in  the  public  schools 
there.  He  joined  the  old  New  A'ork  Sun 
in  IX'H.  where  he  continued  until  the 
.Sun  and  Herald  were  merged  in  1920. 
In  these  years  he  was  a  reporter,  a  war 
correspondent  during  the  Spanish-Ameri- 
can  war,  an  editorial  writer,  legislative 
corre.spondent  and  executive.  From  1920 
to  1924  he  was  an  editorial  writer  on 
the  Herald.  For  a  year,  then,  he  left, 
and  became  the  editor  of  the  Yonkers 
(N.Y.)  Statesman,  and  has  since  been 
an  editorial  writer  and  executive  of  the 
Sun.  He  belongs  to  the  Army  and 
Navy  Club,  is  president  of  the  Amen 
I  orner,  is  a  Silurian,  and  his  son,  Dan 
C.  Anderson  is  a  member  of  the  city 
staff  of  the  Sun. 


G.  KLINE  SUCCEEDS  FATHER 

( lardiner  Kline  has  been  elected  presi¬ 
dent  of  Wm.  J.  Kline  &  Son,  Inc.,  pub¬ 
lishers  of  the  Amsterdam  CS.Y.)  live- 
iiinfi  Recorder,  to  succeed  his  father,  the 
late  William  J.  Kline.  William  B.  Le- 
b'avour,  the  latter’s  grandson,  has  been 
elected  secretary-tTeasurer,  to  succeed 
fiardiner  Kline  in  that  office. 


PUBLISHED  TAX  LISTS 

When  the  Harrisburg  (Pa.)  property 
owners  went  to  the  city  assessor’s  office 
last  week  to  protest  assessments  on  their 
properties  they  were  armed  v  ith  pages 
from  the  Harrisburej  (Pa.)  Telegraph, 
which  published  complete  lists. 
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MORRIS  RESIGNS  FROM 
MEMPHIS  DAILIES 


Was  Vice-President  of  Commercial 
Appeal  and  Evening  Appeal — 
Foster  Resigns  from  Nash- 
\  ville  T ennessean 


(By  telegraph  to  Editor  &  Publisher) 

Memphis.  Xov.  25. — Resignations  of 
two  executives  of  papers  controlled  by 
Col.  Luke  Lea,  Nashville,  Tenn.,  pub¬ 
lisher,  and  his  business  associate,  Rogers 
Caldwell,  were  announced  this  week. 
One  was  that  of  George  Morris,  vice- 
president  of  Memphis  Commercial  Ap¬ 
peal,  Inc.  He  had  direct  charge  of 
Memphis  Commercial  Appeal  and  Mem¬ 
phis  Evening  Appeal,  and  had  been 
with  the  organization  since  1927.  Strat¬ 
ton  Foster,  advertising  director  of  the 
Xashville  Tennessean,  is  the  other  ex¬ 
ecutive  to  resign.  He  did  not  make  pub¬ 
lic  his  reason. 

A  successor  to  Morris  has  not  been 
named.  Capt.  Thomas  Fauntleroy, 
managing  editor  of  the  Commercial  Ap- 
jieal,  and  Capt.  Reese  Amis,  managing 
editor  of  the  Evening  Appeal,  are  in 
charge  of  editorial  departments.  Mr. 
Morris  tendered  his  resignation  by  tele¬ 
graph  Monday  night,  to  take  effect  im¬ 
mediately.  He  denies  it  has  anything  to 
do  with  recent  reports  of  the  sale  of  the 
Appeal  papers,  following  the  financial 
crash  of  Caldwell  &  Co.  Rogers  Cald¬ 
well  has  admitted  there  have  lieen  a 
number  of  bidders  for  the  papers,  but 
has  declined  to  discuss  the  matter  fur¬ 
ther.  He  has  announced  he  will  retire 
from  banking  and  publishing  activities 
and  go  to  farming.  Col.  Luke  Lea  has 
made  no  statement.  Mr.  Morris  is  a 
veteran  in  Tennessee  journalism.  He 
started  as  a  reporter  for  the  Commercial 
.Appeal.  Later  he  became  editor  of  the 
old  Xcws-ScimUar.  W  hen  it  was  bought 
by  the  Memphis  Press,  of  the  Scripps- 
Howard  group,  Morris  went  back  with 
the  Commercial  Appeal  to  become  ed¬ 
itor  of  its  new  paper,  the  Evening  Ap- 
jieal,  early  in  1927.  When  the  two  pa- 
jKTS  were  sold  to  the  Lea-Caldwell  in¬ 
terests,  he  was  made  vice-president. 


RADIO  LICENSE  EXTENDED 


U.  S.  Commission  Acts  in  Behalf  of 
Battle  Creek  Enquirer-News 

(Special  to  Editor  &  Publisher) 

Washington,  I).  C..  Nov.  25 — The 
I'edcral  Radio  Commission,  today,  re¬ 
newed  to  Dec.  51,  the  probationary 
broadcasting  license  of  station  WELL, 
which  was  to  have  expired  Nov.  30. 
The  station,  ojierated  by  the  Hattie  Creek 
(Mich.)  Enquirer-Xevs  was  one  of  a 
group  cited  for  various  breaches  of  the 
broadcasting  regulations  and  granted 
license  renewals  for  .lO  days  iKMuling  in¬ 
vestigation  of  charges  against  them. 

The  commission  also  voted  to  hear  ar¬ 
guments  in  favor  of  the  application  of 
the  State  Journal,  of  Lansing,  Mich.,  for 
a  jKTmit  to  erect  a  new  station  to  use 
12(1  kilocycles  and  l('(l  watts  of  power 
unlimited  time.  The  newspaper  had 
previously  asked  for  the  KHO  kilocycle 
freiiuency  but  amended  that  application. 
The  date  of  the  hearing  will  be  an¬ 
nounced  later. 

The  Independent  Publishing  Co.,  of 
■Anderson,  S.  C,  applied  to  the  com¬ 
mission  for  a  permit  to  erect  a  new 
station  to  use  the  same  frequency  and 
power  as  the  I^nsing  paper  is  seeking. 

BAILEY  TELEGRAPH  EDITOR 

Jack  Bailey  has  joined  the  Grand 
l  arks  (N.D.)  Herald  as  day  telegraph 
editor,  after  resigning  from  the  Okla¬ 
homa  City  News  of  which  he  was  city 
editor.  Hailey  formerly  was  with  the 
Sioux  Falls  (S.D.)  Argus-Leader,  the 
Aherdeai  (S.D.)  Americem-Nen's  and 
the  (Oklahoma  City  Oklahonum. 

SIX  POINT  MEETING  DEC.  11 

L.  M.  Barton,  managing  director  of 
the  100,000  Group  of  .American  Cities, 
will  speak  before  the  Six-Point  League 
of  New  A'ork  on  Dec.  11  at  the  Adver¬ 
tising  CJub. 


FISHER  TRANSFERRED 


Memphis  City  Editor  Takes  Similar 
Job  on  Baltimore  Post 

(By  telegraph  to  Editor  &  Publisher) 

Memphks,  Nov.  25. — Charles  Eugene 
Fisher,  city  editor,  Memphis  Press- 
Scimitar,  has  been  transferred  to  Balti¬ 
more  as  city  editor  of  the  Post.  Both 
are  Scripps- Howard  dailies.  He  has 
been  with  Scripps-Howard  five  years 
and  has  been  city  editor  six  months. 

He  is  succeeded  here  by  George  Car¬ 
mack,  promoted  from  assistant  city 
editor.  Ray  Glenn,  of  the  copy  desk, 
moves  into  Carmack's  job. 


ELIZABETH  DAILY  SUSPENDS 

The  Elisabeth  (N.J.)  Times-Herald 
suspended  publication  Nov.  20,  after  its 
staff  had  walked  out  when  the  manage¬ 
ment  was  unable  to  meet  wage  arrears 
estimated  at  $6,()CK).  Unpaid  employes, 
through  counsel,  immediately  applied  to 
the  court  of  chancery  for  appr>intment  of 
a  receiver.  Victor  Polachek,  Jr.,  the 
publisher,  said  he  did  not  know  whether 
or  not  the  suspension  would  lie  perma¬ 
nent.  The  Elisabeth  Times  was  liought 
by  Mr.  Polachek  last  February.  The 
price  was  said  to  be  about  $50,(100. 


INDIANA  PUBLISHER  SUED 

Arthur  E.  Flanigan,  publisher  Craiv- 
ford  County  (Ind.)  Democrat  was  made 
defendant  in  a  $10,000  libel  suit  last 
week  by  Lucurgus  L.  Jenner  of  Ma¬ 
rengo,  Ind.,  chairman  of  the  Republican 
central  committee  in  Crawford  county 
and  a  member  of  the  school  Ixiard  at 
Marengo.  The  suit  is  based  on  a  critical 
editorial  carried  Oct.  23,  1930  during 
the  election  campaign. 


MISSISSIPPI  EDITORS  MEET 

Mississippi  newspaper  editors  will 
join  in  a  cooperative  “buy  now’’  campaign 
as  a  result  of  a  decision  reached  at  a 
business  meeting  of  the  Mississippi  Press 
Association  Nov.  22.  The  association  de¬ 
cided  to  maintain  active  headquarters  at 
lackson.  The  annual  convention  will  be 
held  next  summer  on  the  Gulf  Coast. 


CANCELS  CIVIC  CUP  AWARD 

James  Kerney,  editor  and  publisher  of 
the  Trenton  (N.J.)  Evening  limes  and 
State  Gasettc,  has  announced  that  the 
annual  presentation  of  a  Civic  Cup  for 
outstanding  individual  service  has  been 
cancelled  for  this  year.  Instead,  the 
sum  of  $1,000  will  be  donated  for  relief 
of  the  needy. 

STARTS  “PENNY  FUND” 

The  Toledo  Blade  last  week  inaugu¬ 
rated  a  “penny  fund"  to  provide  Christ¬ 
mas  cheer  in  the  homes  of  poor  families. 
Stations  will  be  establi.shed  throughout 
the  city  and  citizens  have  been  urged  in 
daily  stories  to  contribute  their  pennies. 


DAVID  APPOINTED 

The  Chattanooga  (Tenn.)  Times  has 
atipointed  the  George  B.  David  Company 
to  renresent  in  the  national  advertising 
field,  effective  Jan.  1,  1931. 


EDITOR  &  PUBLISHER 
CALENDAR 

Dec.  4-6 — National  Scholastic 
Press  Assiu,  annual  meeting,  Cleve¬ 
land. 

Dee.  8 — Eleventh  District, 
Georgia  Press  Assn.,  convention, 
Baxley,  Ga. 

Dec.  11 — Six  Point  League,  meet¬ 
ing,  Advertising  Club,  New  York, 


St.  Paul  Dispatch  Must  Pay  $500 
Damages  for  Breaking  Release 
Date  on  All-American  Foot¬ 
ball  Selections 


Judgment  of  $500  was  rendered  in 
favor  of  P.  F.  Collier  &  Son  Co.,  against 
the  Dispatch- Pioneer  Press  in  the  United 
States  district  court  in  St.  Paul,  Minn., 
last  week  on  a  complaint  made  by  Col¬ 
lier’s  Weekly  charging  the  St.  Paul  Dis¬ 
patch  with  infringement  of  copyright  in 
connection  with  the  publication  of  Grant- 
land  Rice’s  selections  for  the  1929  All- 
-American  football  team. 

The  case  was  tried  before  Judge  John 
B.  Sanborn,  who  in  August  overruled  a 
motion  of  the  l>i.spatch  to  dismiss  the 
Collier  complaint,  and  whose  decision  in 
this  action  upheld  the  right  of  the  maga¬ 
zine  to  full  copyright  protection  for  the 
article  written  by  Mr.  Rice  in  which  he 
presented  his  selections. 

Charles  E.  Keeley,  of  Keeley  &  Becker, 
the  attorneys  representing  Collier’s  told 
Euitor  &  Pt  nusHER  that  the  case  had 
lieen  settled  amicably,  with  no  opposition 
when  the  defendant  was  informed  that 
the  judgment  to  be  asked  for  was  to  be 
nominal. 

“I  am  glad  to  add,”  he  said,  “that  the 
St.  Paul  Dispatch  convinced  us  that  their 
breaking  of  the  release  date  was  inad¬ 
vertent  and  not  intentional.” 

The  magazine  brought  suit  a.cainst  the 
Dispatch  after  that  newspaper  had  pub¬ 
lished  an  article  reviewing  Mr.  Rice’s 
selections  on  Dec.  18,  1929,  two  days 
before  tbe  scheduled  release  date.  Col¬ 
lier’s  had  sent  advance  copies  of  the  se¬ 
lections  to  newspapers  for  release  Dec. 
20.  1929,  the  date  the  magazine  was  to 
appear  on  newsstands  throughout  the 
country.  The  Dispatch  set  up  its  defense 
on  the  contention  that  it  did  not  reprint 
the  exact  language  of  Mr.  Rice’s  article, 
but  merely  repeated  his  opinions  and 
commented  on  his  selections,  claiming 
that  ideas  and  opinions  are  not  covered 
by  the  copyright  of  the  book  or  article 
in  which  they  appear.  The  plaintiff  de¬ 
murred  on  the  ground  that  none  of  the 
defenses  set  up  were  valid. 


TWO  ACCOUNTS  TO  BLAKER 

The  Blaker  .Advertising  .Agency,  Inc., 
has  t)een  appointed  advertising  repre¬ 
sentatives  of  the  National  Steel  Fabric 
Companv,  effective  Dec.  _  1.  and  of  the 
Frink  Corporation,  effective  Jan.  1. 


LIKENS  PRESS  ATTACKS  1 
TO  PHYSICAL  ONES 


When  Assailed  Newspapers  Can  De¬ 
fend  Themselves  to  Limit,  Mag¬ 
istrate  Declares  in  Admis¬ 
sion  Libel  Charge 


The  right  of  self-defense  “is  applic^le  1 1 
to  verbal  or  printed  attacks  just  as  it  is  II 
to  physical  assaults”  Magistrate  George  * 
W.  Simpson,  New  York,  stated  in  his  ! 
written  opinion  last  week  when  he  dis¬ 
missed  a  complaint  of  criminal  libd 

against  the  Amerikai  Magyar  Nepssava, 

a  Hungarian  daily  newspaper,  published 
in  New  York.  The  decision  if  upheld 
will  be  regarded  as  a  precedent,  since  it 
is  believed  there  have  been  no  similar  ! 
cases  in  the  court  records.  | 

The  complaint,  brought  by  Zoltan  i 

Fay,  publisher  of  the  Hungarian  weekly  • 
Egyetertes,  charged  the  daily  with  pub-  j 
lishing  an  article  defaming  the  moral  I 

character  of  Fay.  The  weekly  fought 
back  by  denouncing  Isso  Szekler,  man¬ 
ager  of  the  Amerikai,  as  a  “faithless  ‘ 
administrator  of  Kossuth  funds.”  Szek-  5 
ler,  on  the  stand,  accounted  for  the 
funds,  which  were  given  by  citizens  of 
Hungarian  extraction  to  build  a  statue 
of  Kossuth  on  Riverside  Drive.  The 
sum  of  $50,(X)0  was  collected. 

Charges  and  counter  charges  flew  back 
and  forth  and  Fay  finally  swore  out 
summonses  against  Maximilian  F.  Weg- 
ryznek  and  Imre  Deri,  editors  of  the 
daily. 

“The  law  does  not  expect,”  wrote 
Magistrate  Simp.son  in  his  opinion,  “that 
the  weekly  can  libel  the  defendant,  issue 
a  challenge,  and  then  find  fault  when  the 
challenge  is  met  and  answered. 

“Self-defense  is  a  basic  Anglo-Saxon 
and  .American  doctrine.  Common  sense 
dictates  that  this  doctrine  is  as  applicable  ' 
to  verbal  or  printed  attacks  as  it  is  to 
physical  assaults. 

“The  complainant’s  articles  are  more 
vicious  than  the  defendant’s,  having  no 
basis  in  fact,  while  the  articles  of  the 
complainant  hax  e  been  proved  to  be  sub¬ 
stantially  true.  Silence  on  the  part  of 
the  defendants  would  have  been  an  ad¬ 
mission  of  guilt.  Our  form  of  govern-  ' 
ment  and  our  laws  do  not  re(|uire  Ameri¬ 
can  citizens  to  be  weaklings,  cither  : 
physically  or  morally. 

“.A  newspaper  can  be  defined  as  a 
dynamic  human  force,”  the  Magistrate  , 
asserted,  “in  a  progressive  human  civili¬ 
zation.  The  searchlight  of  public  opinion 
augurs  well  for  the  public  good.  Fair,  • 
honest  criticism  without  malice  may  be 
indulged  in  and  is  constructive  and 
beneficial.  When  attacked,  as  in  this 
case,  the  newspaper  may  defend  itself 
to  the  limit  and  plead  justification  and 
honest  motives  in  the  public  interest.” 


MURRIN  NAMED  EDITOR 

James  A.  Murrin  on  the  editorial 
staff,  Franklin  (Pa.)  Neivs-Herald  for 
the  past  18  years  has  been  named  editor. 
Richard  A.  Ludwig,  manager  of  the  Oil  , 
City  branch  office,  has  been  transferred  4 
to  Franklin  as  news  editor.  Mildred  K 
Kinch  Lusher  has  been  placed  in  charge  V 
of  the  telegraph  desk.  c 


VISITED  DAILY’S  BUREAUS  [ 

Harold  E.  Scarborough,  head  of  the  | 
London  bureau  of  the  Neiv  York  HeraM 
'/'ribunc,  has  returned  after  making 
visits  to  the  Paris,  Berlin  and  Geneva 
bureaus  of  his  paper.  His  annual  visit  • 
to  the  home  office  in  New  A’ork  is  due  / 
in  a  few  weeks.  ! 


EDWARD  L.  HOWARD 

Edward  L.  Howard,  advertising  man¬ 
ager  of  the  Wilmington  (N.  C. )  Star 
and  Wilmington  News,  died  Nov.  24 
from  an  infection  which  began  in  cuts 
received  in  an  automobile  accident  a 
month  ago.  He  was  born  in  Newtoa 
Iowa,  .W  years  ago. 


AWARDS  FOOTBALL  TROPHY 

The  Kansas  City  Journal-Post’s  foot¬ 
ball  trophy  was  awarded  last  week  by 
W.  Laurence  Dickey,  publisher,  to  the 
East  High  School  team,  champions  ot 
the  interscholastic  league. 
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■“  SELUNG  SPACE  IN  TIMES  OF  DEPRESSION 

What  the  Sales  Manager  of  the  Department  Store  or  Chain  Store  Wants  to  Know  About  a  Publication — 

Hard  Thinking,  Spirited  Presentation  Needed 
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By  GEORGE  JAKOBI 

The  xvriter  of  this  article  is  president.  Publishers’  Local  Representatn’cs,  Inc., 
and  teas  formerly  director  of  sales  and  publicity  for  Stern  Brothers  and  James  A. 
Hearn  Gr  Son,  Nexo  York. 


LKT  us  start  with  the  assumption  that 
space  was  never  harder  to  sell.  Ap¬ 
propriations  are  being  cut  (or  have  been 
cut )  and  there 
are  more  claims 
than  ever  on  the 
money  that  is 
left.  The  sales 
manager  is  beset 
with  solicitations 
from  direct  mail 
experts,  radio 
time  salesmen 
and  various  spe¬ 
cial  types  of  ad¬ 
vertising  as  well 
as  from  all  the 
newspapers.  He 
has  to  listen  daily 
to  a  lot  of  talk, 
mostlv  general  talk  about  circulation, 
reader-interest,  good-will,  results.  The 
chances  are  that  he  is  bored  with  theory 
and  suspicious  of  theories.  He  knows 
that,  in  the  final  analysis,  his  own 
judgment  of  a  medium  is  based  on  what 
it  actually  accomplishes  for  his  store. 
Your  job  is  to  induce  him  to  give 
your  paper  a  bigger  share  of  his  appro¬ 
priation  than  he  is  at  present  doing,  but 
that  is  precisely  what  every  other  solici¬ 
tor  is  trying  to  do.  How  can  you  do 
it  more  effectively  than  the  rest?  How 
can  you  be  most  informative,  most  help¬ 
ful,  'most  convincing?  Merely  to  insist 
upon  his  giving  your  paper  a  six  months’ 
trial  is  the  easiest,  most  obvious  —  and 
least  convincing— type  of  solicitation  you 
can  use.  He  knows  as  well  as  you  do 
that  any  paper  will  click  occasionally. 
Your  job  is  to  figure  out  on  what  mer¬ 
chandise,  advertised  in  what  way,  it  will 
surely  click.  But  to  tell  him  this,  you 
must  find  it  out  for  yourself. 

Obviously,  he  wants  to  hear  about  your 
pai)er,  about  its  readers.  Y’our  promo¬ 
tion  department  furnishes  you  with  a 
mass  of  statistics  telling  who  your  read¬ 
ers  are,  where  they  live,  their  average 
income,  their  interests,  their  social  status, 
their  buying  habits  and,  al)ove  all,  how 
many  readers  you  have.  Preponderance 
of  circulation  is  frequently  an  over¬ 
whelming  argument  but  not  always.  Bet¬ 
ter  sell  a  limited  group  of  readers  who 
are  known  to  be  interested  in  the  class 
of  merchandise  advertised  and  in  a  posi¬ 
tion  to  buy  it.  than  an  enormous  number, 
most  of  whom  are  not  in  the  practical 
sense  of  the  word,  prospects. 

Your  job  is  to  sell  the  readers  of  your 
paper  to  various  sales  managers  hut  to 
sell  them  in  a  different  way  to  each. 
Every  sales  manager  you  call  on  has  a 
different  store  problem  to  consider  and 
each  one  is  acutely  conscious  of  the  dif¬ 
ferences  between  his  store  and  competi¬ 
tive  stores.  He  is  aware  of  the  differ¬ 
ences  lH!twecn  your  paper  and  competi¬ 
tive  papers  but  only  generally  aware  of 
them.  What  he  wants  to  hear  from 
you  is  the  interrelation  of  these  two  sets 
of  differences.  In  short,  how  does  your 
paper  fit  into  his  store  picture?  And  not 
theoretically  but  specifically.  The  kind 
of  differences  you  can  point  out  and 
prove  by  concrete  examples. 

In  order  to  service  an  account  on  this 
basis  with  the  ultimate  object  of  in¬ 
creasing  linage,  you  have  to  do  some 
analvzing  that  requires  hard  thinking  and 
spirited  presentation.  The  information 
which  your  promotion  manager  gives  you 
about  your  paper  is  not  useful  until  you 
have  related  it  to  the  problem  of  the 
particular  store.  Rut  this  you  can’t  do 
until  you  know  the  store.  You  do,  of 
course,  know  the  store  in  the  same  gen¬ 
eral  way  that  the  sales  manager  knows 
vour  paper  hut  vague  knowledge  of  this 
kind  is  not  going  to  impress  him  with 
your  acuteness  as  a  merchandiser  nor 
with  your  helpfulness  as  a  salesman. 

In  many  cases,  the  sales  manager  will 
tell  you  facts  about  the  store  which  will 
be  extremely  valuable  but  he  has  neither 
time  nor  inclination  to  go  deeplv  into  the 
matter  for  your  benefit.  You’ll  have  to 


spend  time  in  the  store,  to  watch  the 
customers,  to  note  their  appearance,  to 
deduce  what  you  can  about  their  habits 
of  buying.  Watch  advertised  sales  and, 
whenever  you  can,  get  the  results.  Find 
out  the  store’s  best-selling  prices,  its  vol¬ 
ume-selling  merchandise.  Then  ask  the 
sales  manager  questions.  The  more  in¬ 
telligent  they  are,  the  quicker  he  will  an¬ 
swer  them  and  the  closer  you  will  be  to 
a  discussion  of  your  paper  and  what  it 
will  sell  for  him.  The  solicitor  who  is 
honestly  absorbed  with  the  problem  of 
how  his  paper  fits  into  the  store  picture 
is  never  tiresome  and  specific  discussion 
between  him  and  the  sales  manager  is 
stimulating  to  both. 

To  digress  for  a  moment — the  more 
concrete  information  you  can  pass  on 
(without  violating  a  confidence)  about 
other  .stores  and  the  results  they  have  ob¬ 
tained  from  your  paper,  the  better. 
What  tyjK's  of  advertising  they  have 
used  consistently  over  an  extended  period 
of  time ;  what  price  levels  other  adver¬ 
tisers  have  emphasized;  what  types  of 
copy  have  aroused  interest ;  what  kinds 
of  merchandise  (apparel,  house  furnish¬ 
ings,  fashion  accessories)  predominate 
and  why. 

Every  year  department  store  advertis¬ 
ing  is  being  planned  more  carefully  than 
in  the  past.  Advertisements  are  laid  out, 
written,  and  assigned  to  papers  with  a 
view  to  selling  to  a  special  group  of  peo¬ 
ple  (  visualized  as  clearly  as  possible)  a 
certain  class  of  merchandise  to  which 
that  group  is  susceptible.  Merchandise 
kindred  in  type,  in  style  and  in  price  ap- 
jieal  is — or  should  be — assembled  for 
every  advertisement.  This  is  the  ideal 
toward  which  the  sales  manager  is  work¬ 
ing  but  (for  various  reasons  well  known 
to  sales  managers)  he  is  not  always  able 
to  attain.  P'very  time  you  can  help  him 
do  this  for  your  paper,  you  will  be  giving 
real  service.  Y’ou  will  be  making  his  job 
easier  as  well  as  helping  him  to  sell  mer- 
chaiutise.  Also,  you’ll  be  in  a  position  to 
watch  results  with  him,  to  analyze  them, 
and  perhaps  to  vary  your  recommenda¬ 
tions  accordingly. 

1  once  discussed  with  a  solicitor  a  se¬ 
ries  of  men’s  clothing  advertisements  I 
was  planning  to  run  in  his  paper.  He 
suggested  that  we  talk  it  over  with  their 
men’s  clothing  expert  who  had  made  a 
study  of  the  buying  habits  of  their  men 
readers.  We  went  over  the  scries  from 
every  angle  and  the  final  recommendation 
was  that  I  run  a  lower  price  in  their  pa¬ 


per.  I  inserted  the  series  as  it  stood  in 
another  paper  and  later  successfully  ad¬ 
vertised  cheaper  clothes  in  the  first 
medium. 

Another  instance  from  actual  experi¬ 
ence  proves  that  both  solicitor  and  sales 
manager  may  be  mistaken  about  the  pos¬ 
sibilities  of  a  medium.  There  was  a 
newspaper  which  I  had  been  using  suc¬ 
cessfully  for  ine.xpensive  merchandise, 
mostly  apparel  for  women.  The  solicitor 
ha<l  never  suggested  that  it  be  used  for 
expensive  home  furnishings.  An  adver¬ 
tisement  for  an  expensive  rug,  however, 
was  inserted  and  brought  phenomenal  re¬ 
sults.  To  find  out  whether  it  was  pure 
accident,  I  tried  another  rug  advertise¬ 
ment  and  the  results  were  equally  over¬ 
whelming.  Not  until  after  the  third 
piece  of  copy,  however,  did  I  regularly 
.schedule  this  medium  for  rugs.  The  so¬ 
licitor,  who  had  been  underestimating  the 
buying  power  of  his  own  readers,  prof- 
ite<l  by  the  experience  and  is  now  suc¬ 
cessfully  merchandising  his  paper  for 
high  priced  home  furnishings. 

It  is  obvious  that  the  more  you  know 
about  your  paper  and  the  more  you  know 
about  the  store,  the  better  you  can  serv¬ 
ice  the  account  and  the  more  space  you 
can  ultimately  sell.  On  the  other  hand — 
equally  obviously — don’t  be  an  officious 
busybody  and  tell  the  sales  manager  how 
to  run  his  job. 

.\11  of  which  brings  us  to  the  factor 
which  must  be  taken  into  any  considera¬ 
tion  of  any  selling  problem — personality. 
The  personal  equation  cannot  help  but 
enter  into  your  relations  with  any  sales 
manager.  If  your  personalities  are  mu¬ 
tually  agreeable,  if  you  “get  along’’  to¬ 
gether,  you'll  be  just  that  much  more 
successful  in  selling  him.  If  not,  all  the 
greater  reason  why  you  should  remember 
what  he  wants  to  know  about  your  pub¬ 
lication  and  give  him  the  information. 
One  of  the  best  solicitors  I  ever  knew 
would  have  bored  me  (or  I  always 
thought  he  would)  if  he  had  talked  per¬ 
sonalities,  but  he  had  the  good  sense  to 
talk  business  consistently  over  a  peri(Kl 
of  years.  He  doubtless  chatted  as  fa¬ 
miliarly  with  other  .sales  managers  as  1 
did  with  other  solicitors,  but  he  also,  1 
happen  to  know,  talked  gocxl  sound  mer¬ 
chandising  to  all  of  them. 


AWARDED  LIBEL  DAMAGES 

Two  verdicts  of  damages  for  libel 
were  returned  against  the  Xexv  Ilaz'en 
(Conn.)  limes,  published  by  Bernarr 


Macfadden,  by  a  jury  in  civil  superior 
court  Nov.  20.  One  verdict,  for  ^,250, 
went  to  Mrs.  Julia  Pranno  of  Wood- 
bridge,  Conn.,  and  the  other,  of  $3,250, 
to  Mrs.  Pranno’s  uncle,  Alexander 
Sandora  of  Woodbridge.  The  two  sued 
for  $5,000  each  on  the  basis  of  a  story 
run  in  the  Times  F'eb.  26,  1930,  which 
alleged  that  Sandora  and  his  niece  were 
the  parents  of  two  illegitimate  children. 


GETS  TAMMANY  POST 


City  New*  Veteran  Named  Secretary 
to  John  F.  Curry 

John  F.  Curry,  leader  of  Tammany 
Hall,  announced  Monday  the  appointment 
of  Raymond  J.  O’Sullivan  as  his  private 
secretary.  Mr.  O’Sullivan  has  been  on 
the  staff  of  the  New  York  City  News 
.\ssociation  for  14  years  and  for  the 
last  six  years  has  been  assigned  to  City 
Hall  and  politics.  It  is  expected  that  he 
also  will  be  elected  secretary  of  Tam¬ 
many  to  succeed  the  late  William  J. 
Duffy  at  the  next  meeting  of  the  Tam¬ 
many  executive  committee. 

Mr.  O'Sullivan,  who  is  38  years  old, 
was  twrn  on  the  upper  east  side.  He 
was  educated  in  the  public  and  parochial 
schtKils  of  New  York  and  at  the  (Jswego 
Normal  School.  He  is  married,  the 
father  of  two  children,  and  lives  at  54 
.\udub<in  Avenue. 

He  is  vice-president  of  the  City  Hall 
Reporters’  Association,  a  trustee  of  the 
New  York  Press  Club  and  a  member 
of  the  Inner  Circle,  an  organization  of 
ixilitical  reporters. 


HEARST  BUYS  ANDREE  FILMS 


Picture*  Taken  33  Year*  Ago  Being 
Printed  by  New*paper  Group 

The  Hearst  newspapers  have  obtained 
exclusive  reproduction  rights  in  the 
United  States  to  the  pictures  made  by 
the  .-\ndree  expedition  to  the  North  Pole 
in  1897. 

I'ilms  were  found  last  summer  on  the 
.\rclic  ice  with  the  remains  of  the  ex- 
I)lorers’  bodies  and  some  of  them  have 
been  successfully  developed  and  printed 
by  Professor  Hertzberg,  a  Swedish  pho¬ 
tographic  scientist. 

The  pictures  are  being  published  by 
the  Hearst  Sunday  papers  in  connection 
with  the  reconstructed  diaries  of  Andree 
and  Strindberg. 


KAHN  WRITING  COLUMN 


Son  of  Otto  Kahn  Presenting  Aviation 
Series  in  Newark  Free  Pres* 

Roger  Wolff  Kahn,  orchestra  leader, 
song  writer,  amateur  sportsman  and  avia¬ 
tion  enthusiast,  and  son  of  Otto  H. 
Kahn,  international  banker,  now  has  be¬ 
come  a  columnist  for  the  Xezvark  (N.J.) 
Free  Press. 

His  articles  are  a  series  of  plain  talks 
on  aviation  and  those  who  are  developing 
this  new  mmle  of  commerce  and  travel. 
Mr.  Kahn  has  flown  2,700  hours  and  has 
had  wide  experience  in  testing  and  flying 
various  tvpes  of  planes.  He  has  five 
shins  of  his  own  and  spends  much  time 
with  them  at  the  Newark  airport. 

TO  WRITE  ADVENTURE  SERIES 

The  Chieaao  Herald  and  P.raminer  has 
announced  that  Miss  Elizabeth  Chase, 
society  girl,  big  game  hunter  and  world 
traveler,  will  write  a  scries  of  stories  on 
her  latest  adventure,  on  which  she  started 
last  week.  She  and  Miss  Alicia  Patter¬ 
son  Simpson,  who  is  also  searching  for 
copy,  are  on  their  way  to  the  .South 
Seas  on  a  vagabond  journey. 


PRISONERS  GET  DAILIES 

Prisoners  held  in  the  Erie  county  jail 
at  Buffalo,  are  again  permitted  to  re¬ 
ceive  newspapers  which  have  been  under 
a  ban  for  a  year  since  a  riot  there. 


INTERNATIONAL  JOURNAUSTS  ELECT 


Photo  shows  the  new  and  the  retiring  chairman  of  International  Federation 
of  Journalists  elected  at  recent  annual  meeting  in  Berlin.  In  the  group  are: 
Director  Richter  of  the  Reichsverhand  der  Deutschen  Presse;  Prof.  Georg 
Bernhard,  former  chairman  of  the  group;  H.  M.  Richardson  (center),  new 
chairman;  Vice-President  Dons  (Belgium);  the  Danish  delegate,  H.  Larson. 
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STALIN  INTERVIEW  WON 
AFTER  YEAR’S  WORK 


NEW  SIGMA  DELTA  CHI  OFRCERS 


T.  H.  ADAMS,  CRUSADING 
EDITOR,  DIES 


Offirers  and  guests  at  the  national  ronvention  of  Sigma  Delta  Chi,  journalistic 
fraternity,  at  Ohio  Stale  University  last  week.  They  are.  left  to  right,  front 
row:  Bristow  Adams,  Cornell  University,  1930.  national  honorary  president; 
Walter  R.  Humphrey,  editor,  Temp/e  (Tex.)  Te/egrom,  national  secretary ;  Fred 
Fuller  Shedd.  editor,  Philadelphia  (Pa.)  Evening  Bulletin,  elected  honorary 
president;  Etlwin  V.  O’Neel.  Indianapolis,  retiring  president;  Franklin  M. 
Reek,  assistant  managing  editor.  The  American  Boy,  Detroit,  incoming 
president.  Second  row,  Charles  E.  Snyder,  editor,  Chicago  Daily  Drovers 
Journal  and  first  vice-president;  Ralph  L.  Peters,  Detroit  News;  Robert  B. 
Tarr,  Pontiac  (Mich.)  Press,  past  presiilent;  Harry  R.  O’Brien,  professor  of 
journalism,  and  Joseph  M.  Myers,  head  of  the  journalism  school.  Ohio  State 
University.  Back  row,  Blair  Converse,  head,  department  of  technical  journal¬ 
ism,  Iowa  State  college  and  second  vice-president;  Albert  W.  Bates,  Chicago, 
executive  secretary  in  charge  of  national  headquarters;  E)arl  Mushlitz.  assistant 
managing  editor,  Indianapolis  Star,  president,  Indianapolis  alumni;  William  L. 
Mapel,  head  of  the  school  of  journalism,  Washington  and  Lee  university;  and 
Maurice  O.  Ryan,  Fargo,  N.  D.,  alumni  secretary. 


Eugene  Lyons,  Moscow  U.P.  Chief, 
Cited  Latest  Rumors  of  Dic¬ 
tator’s  Death  to  Obtain 
Appointment 


In  a  cable  dispatch  to  his  Xcw  York 
office  Tuesday,  Eugene  Lyons,  chief  of 
the  Moscow  bureau  of  United  Press, 
explained  h  o  w 
he  obtained  the 
interview  last 
Sunday  with 
Josef  V.  Stalin, 
Soviet  Russian 
"dictator,"  who 
never  theretofore 
had  granted  an 
interview  to  an 
occklental  news- 
l)aiHr  man. 

Many  of  the 
foremost  corre¬ 
spondents  of  the 
United  States 
and  Europe  had 
sought  to  penetrate  Stalin's  silence  with¬ 
out  avail.  The  only  other  interview  he 
ever  granted  was  in  1*)26  when  he  re¬ 
ceived  four  representatives  of  the 
jai»anese  newspaper,  Osaka  Mainichi. 

Lyons  revealed  that  he  began  his 
efforts  more  than  a  year  ago  when  he 
wrote  Stalin  that  "the  world  has  come  to 
regard  you  as  hiding  behind  the 
Kremlin  walls,  unapproachable  and 
scarcely  human.” 

Stalin  responded  with  a  letter  in 
which  he  argued  that  “interviews  with 
the  bourgeois  press  spread  more  miscon¬ 
ception  than  they  ever  rectified.”  Never¬ 
theless  he  left  the  door  open,  and  Lyons 
kept  knocking  at  it  from  time  to  time. 

Reports  that  Stalin  had  been  assas¬ 
sinated,  widely  imblished  in  the  United 
States,  'finally  brought  success  to  the 
United  Press  corresixmdent.  Lyons 
sent.  Stalin  a  brief  letter  urging  that  he 
deny  the  stories  in  person,  and  that  such 
a  course  at  least  would  cut  the  produc- 
tivitv  of  the  “rumor  factories.” 

"Within  an  hour.”  Lyons  cabled  the 
New  York  office  of  the  United  Press, 
“Stalin’s  secretary  telephoned  for  me  to 
come.  Then  transpired  the  extremely 
interesting  conversation,  the  latter  part 
of  which  was  a  three-sided  interview  in 
which  Commissar  of  War  X’oroshilov, 
who  had  joined  the  group,  participated. 
At  the  conclusion  of  the  interview, 
Stalin  asked  whether  I  had  any  objec¬ 
tion  to  his  reading  the  story  l)efore  it 
was  sent.  He  explained  that  he  did  not 
desire  in  any  way  to  limit  me  and 
would  gladly  waive  the  re(|uest  if  I  con- 
skleretl  it  improper. 

"In  view  of  my  inadequate  Russian — 
Charles  Malamuth  of  the  Slavonic  de¬ 
partment  of  the  L’niversity  of  California, 
who  is  visiting  Moscow,  acted  as  my 
interpreter,  although  the  interview  was 
chiefly  conducted  directly  in  Russian — 
Stalin  said  it  might  be  safer  if  he  read 
the  dispatch. 

"I  suggested  that  if  he  could  find  a 
Latin  script  typewriter,  I  would  write 
the  cable  immediately  in  his  office  so 
he  could  read  it  without  the  dispatch 
being  delayed. 

“Then  followed  the  extraordinary  pro¬ 
cedure  of  Stalin  personally  conducting  a 
search  for  the  typewriter,  and  the  scene 
of  him  and  other  Soviet  leaders  waiting, 
after  secretaries  and  other  employes  had 
departed  for  their  suppers,  for  a  reporter 
to  finish  his  story. 

".\lter  reading  the  manuscript,  Stalin 
smiled  and  wrote  jocularly  at  the 
Ixittom :  ‘In  general  more  or  less  cor¬ 
rect.  Josef  Stalin.’ 

"Certainly  neither  Stalin  nor  Voroshilov 
seemed  worried,  despite  the  wave  of 
alarmist  rumors  abroad.  Voroshilov  par¬ 
ticularly  seemed  in  an  exuberant  mood 
for  a  commander-in-chief  whose  army 
had  been  reported  in  revolt  and  the 
capital  garrison  of  which  allegedly  had 
mi'tinied.  Both  men  treated  these  re- 
jKirts  with  amused  disdain  and  were 
principally  interested  in  fiiqling  out  why 
and  how  a  portion  of  the  world  press 
starts  false  reports. 

“I  ventured  the  opinion  that  if  Soviet 


leaders  w<n)ld  make  themselves  more 
accessible  they  would  clear  this  riddle, 
at  least  in  part. 

".Stalin's  first  interview  clearly  demon¬ 
strated  he  need  not  shrink  frcjm  news¬ 
paper  men.  His  personality  at  close 
range  is  extremely  ]>leasing  and  impres¬ 
sive  by  its  simplicity  and  earnestness. 
Much  of  his  avoidance  of  the  limelight, 
so  often  described  as  deliberate  mystifica¬ 
tion.  seems  natural  rather  than  calculated. 
Unlike  Trotsky,  Zinoviev,  and  other  early 
figures.  Stalin  is  not  of  the  histrionic 
tyiK'.  He  showed  no  hesitancy  in  dis- 
ctissing  family  affairs,  and  in  general 
spoke  frankly  without  diplomatic  sulrter- 
fuge. 

"Apparently  Stalin  is  that  rare  i)he- 
nomenon  among  the  world's  political 
giants  who  never  once  says  ‘this  must  not 
Ik-  <|uoted.'  Unlike  so  many  of  his  col¬ 
leagues,  he  neither  looks  nor  behaves 
like  a  professional  revolutionist  saving 
people,  but  like  a  real  man  of  the 
people,  or — as  doubtless  his  friends  would 
nrefer  to  phrase  it — a  genuine  pro¬ 
letarian.” 


PICKED  "STAR”  FARMER 

David  Ridgeway  Johnson  of  Lambert- 
ville,  N.  J.,  last  week  received  the  title, 
"The  Star  .American  Farmer”  and  a 
check  for  $1,000,  given  by  the  Weekly 
Kansas  City  Star.  The  presentation  was 
made  by  Governor  Caulifield  of  Missouri 
during  the  .American  Royal  Live  Stock 
.show. 


TWO  JOIN  GENERAL  PRESS 

Fred  W-  Perkins,  formerly  of  the  staff 
of  the  Vuited  States  Daily  ami  James 
I.  Butler,  for  ten  years  on  the  staff  of 
the  .Vetc  Britain  (Conn.)  Herald  have 
joined  the  staff  of  the  General  Press 
.\ssf)ciation  in  Washington. 


SAMUEL  POTTER  BURRILL  '  , 

Samuel  Potter  Burrill.  political  column¬ 
ist  on  the  Buffalo  Couricr-E.xpress  for 
four  vears,  died  in  Buffalo,  Nov,.  2.s.  He 
had  been  ill  only  a  week. 


AIDING  BANK  DEPOSITORS 


Louisville  Publisher  Comes  to  Rescue 
of  Christmas  Fund  Savers 

Judge  R.  W.  Bingham,  publisher  of 
the  Louisville  Courier-Journal  and 
Times,  has  offered  to  advance  one-half 
the  face  value  of  receiver’s  certificates 
for  Christmas  deposits  in  two  closed 
Louisville  banks. 

In  a  notice  imblished  in  the  Nov.  23, 
editions  of  his  papers.  Judge  Bingham 
estimated  there  are  16.(K)()  Christmas 
club  members  of  the  National  Bank  of 
Kentucky  and  Louisville  Trust  Company, 
whose  $49S,(KK)  deposits  are  tied  up. 

The  money  will  be  advancetl,  he  said, 
with  no  interest  or  other  charges,  upon 
presentation  of  the  receiver's  <»ertificates, 
which  will  probably  be  issued  in  a  few 
days  to  the  Lilierty  Bank  and  Trust 
Company  on  or  after  Dec.  15.  In  the 
event  the  two  closed  institutions  should 
pay  Christmas  savings  depositors  in  ex¬ 
cess  of  .50  per  cent,  the  excess  will  also 
be  paid,  his  offer  said. 

Through  this  offer  Christmas  club 
meml)ers  will  be  able  to  obtain  their 
share  of  the  deposits  before  Christmas 
without  having  to  wait  until  the  busi¬ 
ness  affairs  jof  the  banks  are  wound  up. 

WINTER  EXHIBITS  DRAWINGS 

Lumen  M.  Winter,  advertising  art  di¬ 
rector  of  Rudolph  Guenther-Russell 
I.aw.  Inc.,  New  York  agency  .specializ¬ 
ing  in  financial  advertising  and  former 
Graitd  Rapids  (Mich.)  Herald  artist 
and  cartoonist,  displayed  a  series  of  oil 
paintings,  driwing?.  and  illustrations  in 
Rverson  library,;  Grand  Rapids,  Nov. 
11-14.  •  V.-.  'j, 

- — K— 1. 

TRIAL  DATE  SET 

The  $50,000  libel  suit  of  ex-Governor 
Ralph  O.  Brewster  of  Maine  against  the 
Portland  (Me.)  Press  Herald  will  go  to 
.trial  in  the  Penobscot  County  Superior 
•Court.  Bangor.  Me.  Tuesday.  Dec.  2. 
Justice  James  H.  Hudson  will  preside. 


At  Publisher  of  Vincennes  (Ind.) 
Commercial  He  Exposed  Political 
Corruption — Stricken  Nov.  22 
in  Indianapolis  Hotel 


Thomas  H.  .Adams,  70,  former  pub-  | 
lisher  of  the  yiiicennes  (Ind.)  Coninier- 
eial.  and  known  throughout  the  nation 
as  the  “crusading  editor”  because  of  his 
militant  activities  in  exposing  political 
corruption  in  the  Hoosier  state  in  1927 
and  1928.  died  Nov.  22  in  the  Methidist 
Hospital  in  Indianapolis  after  a  few 
hours  illness. 

.Mr.  .Adams  was  stricken  in  his  hotel 
nxtm  early  in  the  morning  and  was  re¬ 
moved  to  the  hospital,  suffering  from  a 
complication  of  diseases. 

The  militant  editor  attained  nation¬ 
wide  publicity  when,  as  editor  of  the 
Commercial,  he  made  charges  of  political 
corruption  in  1926  and  was  the  central 
figure  in  a  state-wide  investigation  that 
terminated  in  the  indictment  of  Ed  Jack- 
son.  then  Governor  of  Indiana,  and  John 
L.  Iluvall,  then  mayor  of  Indianapolis. 

Duvall  was  found  guilty  of  violation 
of  the  corrupt  practices  act,  and  he  fin¬ 
ally  resigned.  His  conviction  has  Ix-en 
upheld  by  the  Indiana  .Appellate  court, 
hut  the  case  still  is  pending  under  a  peti¬ 
tion  to  transfer  it  to  the  Supreme  court. 

Jackson  was  charged  with  conspiracy 
to  commit  a  felony  and  attempted  bribery 
and  was  finally  acquitted  under  the  statute 
of  limitations. 

Probably  the  most  startling  feature  of 
the  case  was  the  smuggling  of  a  note  to 
Mr.  .Adams  from  D.  C.  Stephenson, 
former  grand  dragon  of  the  Ku  Klux 
Klan  and  alleged  political  dictator  of 
Indiana,  who  was  serving  a  life  term  in 
the  Indiana  state  prison  for  murder. 
Stephenson  was  said  to  have  urged  Mr. 
.Adams  to  obtain  a  couple  of  “black¬ 
boxes”  in  which  Stephenson's  papers  were 
kept  and  which,  Stephenson  said,  con¬ 
tained  proof  of  political  corruption.  This 
material  finally  was  presented  to  the 
grand  jury. 

Shortly  after  the  close  of  Mr.  Adams’ 
militant  campaign  came  the  time  for  elec¬ 
tion  of  a  Governor,  and  Mr.  Adams  en¬ 
tered  the  race  as  a  candidate  for  the 
Republican  nomination.  He  was  defeated, 
however. 

Mr.  Adams  was  born  near  (irand 
Rapids.  O.,  the  son  of  a  British  born 
Methmlist  minister.  He  received  his 
early  education  in  the  Ohio  gratle  and 
high  schools  and  later  was  graduated 
from  Ohio  Wesleyan  University. 

.After  graduation  Mr.  .Adams  became  a 
“printer’s  devil”  at  Elmore,  O.  and  began 
a  study  of  the  newspaper  business.  In 
1876  he  purchased  the  Edward  sport 
(Ind.)  Journal-Record,  a  weekly,  which 
he  sold  in  order  to  take  over  the  Vin¬ 
cennes  Commercial  in  1881,  at  that  time  a 
weekly.  In  1884  he  changed  the  paper 
to  a  daily.  He  continued  personal  man¬ 
agement  until  last  year  when  he  sold  the 
property  to  his  son,  Chester  Adams,  who 
again  sold  it.  Recently  the  Commercial 
a  morning  paper,  and  the  Vineettnes  .Sun 
an  afternoon  daily,  were  taken  over  by 
the  interests  of  Eugene  Pulliam  of 
Lebanon,  Ind. 

Mr.  Adams  is  survived  by  a  son, 
Chester  W.  Adams,  now  a  newspaper 
I)ublisher  in  Lombard,  Ill.,  and  a  daugh¬ 
ter,  Mrs.  Ernest  M.  Cassell  of  Indian¬ 
apolis.  Mrs.  Irene  \Villis  Adams,  his 
wife,  died  15  years  ago. 

The  body  was  taken  Sunday,  Nov.  23, 
to  Vincennes,  where  funeral  services 
were  conducted. 


WALTER  F.  PAYNE 

Walter  F.  Payne,  for  35  years  news 
editor  of  the  Winnipefi  Manitoba  Free 
Press,  and  for  nearly  50  years  a  mem¬ 
ber  of  the  editorial  staff,  died  Nov.  25  in 
a  hospital  at  Winnipeg.  He  was  67 
years  old.  .At  the  time  of  his  death  he 
was  assistant  managing  editor.  Mr. 
Payne  was  a  native  of  Chatham,  Ont.. 
and  got  his  first  job  in  a  printing  office 
there,  later  removing  to  Toronto.  Soon 
after,  he  joined  the  Free  Press  in  Win- 
nipeg. 


Eugene  Lyons 


Editor  &  Publisher  The  tourtn  Estate  for  November  29,  1  930 
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Following  a  rustom  adhered  to  by  the  last  half-dozen  oerupants  of  the  White  House, 
President  Hoover,  on  Nov.  18,  posed  for  a  group  photograph  with  ineinhers  of  the 
White  House  Correspondents’  Assoriation.  Lewis  Wood.  ISptv  York  Times,  is 
president  of  the  organization;  Thomas  F.  Healey,  Philadelphia  Public  Ledger,  viee- 
president;  and  G.  L.  Tarry,  Wall  Street  Joitmof,  treasurer.  Those  in  the  picture  are: 
Front  row,  left  to  right:  Theodore  C.  Alford,  Kansas  CAty  Star;  Carlisle  Bargeron, 
Washington  Post;  Leo  R.  Sark.  Srripps-Howard  Newspapers;  (darenre  L.  i.iiiz,  ISew 
York  Journal  of  Commerce;  Harry  Ward,  International  News  Servire;  Oliver  Lerrh. 
Wall  Street  Journal;  Stewart  Hayes,  Central  News;  Drew  Pearson,  Baltimore  Sun; 
Robert  Reiiiy,  Havas  News  Agency;  Henry  L.  Sweinhart,  Havas;  Charles  M.  Steven¬ 
son,  Philadelphia  Bulletin;  Mark  Foote,  Grand  Rapids  Press;  (L  L.  Tarry,  Wall 
Street  Journal;  Robert  S.  Allen,  Christian  Science  Monitor;  Thomas  F.  Healy,  Phila¬ 
delphia  Public  Ledger;  President  Hoover;  Lewis  Wood,  ISew  York  Times;  (Jeorge 
H.  Manning.  Editor  &  Publisher;  Paul  Wooton,  ISew  Orleans  Times-Picayune; 
Robert  McClellan.  (Jeneral  Press  Assn.;  R.  J.  O’Keefe,  Philadelphia  Inquirer; 
John  F.dwin  Nevin,  Minneapolis  Star;  Ray  T.  Tucker,  ISew  York  Telegram;  Alfred 
I).  Stednian,  St.  Paul  Pioneer  Press;  Richard  E.  Saunders.  ISeic  Orleans  Times- 
Picayune;  Ralph  A.  Collins,  ISew  York  Sun;  E.  S.  Leggett,  Detroit  Free  Press;  Con- 
stanline  Brown.  London  correspondent,  Chicago  Daily  ISetvs;  Edgar  Mowrer,  Berlin 
correspondent,  (diicago  Daily  News;  and  Leroy  N’eriion,  head  of  Washington  bureau, 
Chicago  Daily  News.  Stamling  in  rear,  left  to  right:  Paul  J.  McGlian,  Philadelphia 
Inquirer;  Theodore  C.  Wallen.  ISew  York  Herald  Tribune;  K.  Foster  Murray, 
ISorfolk  Virginian-Pilot;  (Jeorge  Diiriio,  l.N.S.;  W.  C.  Murphy,  .\pic  York  ff  orld; 


Frank  Connor,  New  York  World;  Carl  D.  Ruth,  Toledo  Blade;  Albert  L.  Warner, 
New  York  Herald  Tribune;  Ralph  Mulligan,  Boston  Post;  Samuel  W.  Bell,  New 
^  ork  World;  Tom  W.  King.  It  innipeg  Free  Press;  Lee  Poe  Hart.  New  York  Journal 
of  Commerce;  Rodney  Dulcher,  NE.\  Service;  James  L.  Wright,  Buffalo  Evening 
ISeics;  H.  E.  C.  Bryant,  New  York  W'orld;  Kurt  G.  Sell.  Wolff’s  Telegraph  Bureau, 
Berlin;  Merwin  11.  Browne,  Buffalo  Evening  News;  Phelps  H.  Ailams,  New  York 
Sun;  Robert  B.  .Armstrong,  Los  Angeles  Times;  Elizabeth  May  Craig.  Portland 
(Me.)  Express;  Mark  L.  (ioodwin,  Dallas  ISews;  Dorothea  J.  Lewis,  Portland  (Me.) 
Evening  .Sews;  James  P.  Selvage,  Associated  Press;  Wells  Church,  New  York 
Herald  Tribune;  W.  Turner  Calledge,  New  York  Times;  (George  Akerson.  secretary 
to  the  President;  William  P.  Flytbe.  Lniversal  Service;  Arthur  T.  Weil,  Buffalo 
Evening  News;  Strickland  Gillilan;  James  P.  Hornaday,  Indianapolis  ISews;  Robert 
R.  Lane,  ISeusirk  ISews;  George  Sanford  Holmes.  Scripps-Howard  Newspapers; 
Flora  G.  Orr,  St.  Paul  ISetvs;  Max  Stern.  Scripps-Howard  Newspapers;  Harry  B. 
Gauss,  Chicago  Daily  News,  (unidentified);  Charles  O.  Gridley,  Portland  Orego¬ 
nian;  Arthur  Crawford.  Chicago  Tribune;  Irving  D.  Foss,  Mc(Jraw'-Hill ;  Arthur 
Sears  Henning.  (Jiicago  Tribune;  Harold  F.  Lane,  Railway  Age;  Lynne  M.  Lamm, 
Daily  Metal  Trade;  Edward  T.  Folliard.  Washington  Post;  Parke  Engle,  Dallas 
News;  Oliver  McKee.  Jr.,  Boston  Transcript;  Harold  Brayman,  New  York  Evening 
Post;  Denys  11.  Smith.  London  Morning  Post;  Laurence  Todd.  Federated  Press; 
J.  Fred  Essary,  Baltimore  Sun;  Ashmun  Brown,  Providence  Journal;  Willmott  H. 

Lewis.  London  Times;  Thomas  Edmunds,  United  States  Daily. 


ATTEMPT  TO  DYNAMITE 
DAILY’S  PLANT  FAILS 

Broken  Battery  Terminal  Prevents 
Explosion  in  A.  P.  Office  in 
Spokane  Chronicle  Building 
Nov.  22 

(By  telegraph  to  Kditor  &  Pcblisher) 
SiKiK.WK,  W  ash.,  Xov.  24. — .\  bomb 
plot  to  wreck  tlie  Sf>okaiic  Chronicle 
building,  endangering  the  lives  of  Inin- 
dreds  of  employes,  was  frustrated  Satur¬ 
day,  Xov.  22.  when  a  broken  battery 
terminal  failerl  to  allow  contact  to  be 
made  at  4  p.  m.,  the  time  at  which  the 
bomb,  containing  200  sticks  of  dynamite, 
was  set  to  go  off.  Shortly  after  four 
o'clock  the  mysterious  trunk  in  which 
the  t)omb  was  found  and  which  had  been 
in  the  Associated  Press  room  since  10 
a.  m.,  was  opened  by  a  locksmith. 

The  first  man  reported  taken  into 
custody  was  arrested  in  San  Francisco, 
when  Henry  Use,  to  whom  the  battery 
used  in  the  bomb  had  been  sold,  was 
arrested.  Use,  denying  his  guilt,  was 
reported  to  have  said  he  knows  the 
guilty.  In  V)27  a  crude,  home-made 
bomb  was  found  on  the  steps  of  the 
Spokesman-Review  huilding,  adjoining 
the  Chronicle  building,  and  Use  was 
tried  and  acquitted  at  that  time.  Use 
claimed  to  lie  persecuted  as  the  result 
of  a  factional  fight  in  the  Spokane  fire 
department.  In  San  Francisco  Sunday 
be  claimed  that  the  placing  of  the  bomb 
Saturday  was  the  result  of  the  fight  be¬ 
tween  two  gangs  in  Spokane,  resent¬ 
ment  being  taken  apparently  at  the 
stand  of  the  Spokesman-Review  against 
a  proposed  two-platoon  system  for  the 
fire  department  some  years  ago. 

The  bomb  was  shipped  in  a  small 
^unk  and  addressed  to  the  Associated 
Press.  It  had  been  shipped  from  Seattle 
by  a  man  giving  his  name  as  “Grant 
Stone."  The  address  was  that  of  a 
brother  of  member  of  the  Spokane 
fire  department  with  whom  Use  was  at 
outs. 

Ihiring  the  day  a  detective  from  the 


Spokane  police  force  was  called  but  he 
merely  suggesteil  that  the  trunk,  which 
was  leaking  aciil  from  the  battery,  he 
opened  by  a  locksmith,  preferably  with  a 
torch  from  the  bottom.  The  detective 
left  leaving  Cleveland  Williams,  .Asso¬ 
ciated  Press  day  editor  to  carry  out  his 
instructions. 

The  locksmith,  being  busy,  did  not 
come  and  it  was  shortly  after  four  when 
Williams,  W.  D.  LMmunds,  mechanical 
superintendent  of  the  two  papers,  and 
Joseph  Rupley,  a  rejxtrter,  took  a  hand 
truck  from  the  mailing  department,  tofik 
the  trunk  down  an  elevator,  and  two 
blocks  south  on  Monroe  street  to  a 
locksmith.  The  Ixunb  contained  2(X) 
sticks  of  dynamite,  a  time  clock,  a  radio 
battery  with  one  terminal  broken  off  in 
shipment,  caps  and  several  copies  of  the 
Spokane  papers  of  recent  date. 

Immediately  after  the  discovery  of  the 
bomb  police  in  Pacific  Coast  cities,  rail¬ 
way  express  agency  special  agents  and 
other  olficers  began  a  back-tracking 
search  and  by  tracing  the  sale  of  the 
battery  to  Il.se  the  latter  was  taken  into 
custody  early  Monday  morning. 

The  As.sociatcd  Press  room  in  the 
Chronicle,  serving  both  papers,  is  lo¬ 
cated  just  to  the  rear  of  the  Chronicle 
editorial  rooms,  being  separated  by  a 
glass  partition.  On  the  third  floor,  just 
above  the  A.  P.  room,  is  the  stereotyp¬ 
ing  department.  Explosion  of  the  bomb 
would  probably  have  knocked  out  the 
massive  supporting  pillars,  proliably 
causing  the  interior  of  the  building  to 
collapse.  Damage  would  also  have 
been  done  to  the  Review  building.  The 
Spokane  Chronicle,  Spokesman-Review 
and  Farm  Trio  are  published  by  the 
Cowles  Publishing  Company,  of  which 
W.  H.  Cowles  is  president. 


SOUGHT  ROCKNE’S  “SECRET” 

Bert  McGrane,  sports  writer,  Des 
.Moines  (la.)  Tribune,  recently  spent  a 
week  at  Xotre  Dame  visiting  his  friend, 
Knute  Rockne.  .McGrane  lived  at  the 
college  and  ate  with  the  football  squad, 
seeking  to  discover  the  secret  of  Notre* 
Dame’s  success  on  the  gridiron.  He 
wrote  a  series  for  the  Tribune. 


SHOPPER’S  GUIDE  SUED 


Gas  Firm  Lawyer  Asks  $250,000  Based 
on  Election  Cartoon 

(Special  to  Euitor  &  Publisher) 

Omah.v,  Xov.  2.S. — .As  an  aftermath 
of  the  hard-fought  u.itural  gas  election 
campaign  here,  Wil"am  Ritchie,  Jr., 
attorney  for  the  Western  Xatural  Gas 
(. Orporatioii  has  suetl  the  Onuilui  Jotir- 
mil  of  Progress,  a  shoppers’  guide 
weekly,  and  12  coal  companies  for 
S2,s(),()()(.)  alleging  libel.  He  also  asked 
County  .Attorney  Henry  Beal  to  in- 
ve.stigate  with  the  idea  of  preferring 
criminal  libel  charges  against  Ballard 
Dunn,  editor  of  the  journal. 

Ritchie  is  a  cousin  of  Governor 
Ritchie  of  .Maryland.  Dunn  formerly 
was  editor  of  the  Oinulia  Bee-.Sezvs, 
now  operated  by  William  Randolph 
I  learst. 

Ritchie  tcxik  objection  to  a  cartoon 
published  in  the  Journal,  depicting  a 
“Little  Red  Riding  Hood”  scene  in 
which  “Miss  Omaha,"  was  being  lured 
to  the  bedside  of  the  wolf.  Ritchie 
.was  pictured  as  one  of  two  “little 
wolves”  hiding  iK-neath  the  bed. 

The  proposed  natural  gas  franchise 
was  defeated  overwhelmingly. 


CHANGES  IN  TUCSON 

C.  Joseph  Snyder,  formerly  advertis¬ 
ing  manager  of  the  .Santa  .-Ina  Register 
and  Santa  Ana  Times,  has  resigned  as 
business  manager  of  the  'I'ucson  (Ariz.) 
Citizen.  Frank  H.  Hitchcock,  is  pub¬ 
lisher  of  the  Citizen.  Bob  Curran,  news 
editor,  has  also  resigned.  The  Citizen 
discontinued  its  Sunday  edition  the  week 
preceding  Snyder’s  resignation. 


SON  BORN  TO  RANDAUS 

Clem  J.  Randau,  sales  manager  of 
the  United  Press,  and  Mrs.  Randau, 
are  parents  of  a  son,  John  .Alan,  born 
recently. 


DUNLAP  RESIGNS 

Milton  I>unlap,  managing  editor, 
Prescott  (Ariz)  Journal-Miner,  re¬ 
signed  recently  to  go  to  California. 


TARIFF  HITS  ADVERTISERS 

New  Canadian  Law  May  Force  Circu¬ 
lar  Printing  Across  Border 

WiMisoK,  Ont.,  Nov.  2.S. — The  Xew 
Canailian  tariff  which  affects  advertising 
matter  entering  Canada  as  well  as  other 
commodities  has  resulted  in  at  least  one 
advertising  display  company  ileciding  to 
manufacture  its  cards  in  ('anada. 

Under  the  old  tariff  regulations,  the 
Schaefer-Ross  Company’s  cards  entered 
Canada  under  a  duty  of  approximately 
one  cent  a  card.  The  new  duty  increases 
this  to  from  12  to  l.i  cents  a  card  so  the 
company  is  now  producing  its  cards  for 
the  Canadian  market  in  Canada. 

The  instance  is  only  one  of  several 
inifler  which  Ihiited  States  advertisers 
who  wish  to  circularize  Canadian  pros¬ 
pects  will  be  forced  to  have  their  liter¬ 
ature  made  in  Canada  or  pay  a  much 
higher  rate  of  duty.  Under  the  old 
tariff,  advertising  matter  entered  Canada 
at  a  specific  duty  of  l.S  cents  a  po’und. 

The  new  tariff  provides  that  advertis¬ 
ing  matter  entering  Canada  is  charged 
at  the  rate  of  LS  cents  a  pound  provided 
this  duty  is  not  less  than  35  per  cent  ad 
valorem. 

A  promotion  book  issued  by  one  of 
the  motion  picture  companies  advertising 
industrial  and  commercial  pictures 
weighs  slightly  in  excess  of  one  pound. 
Under  the  old  tariff  the  rate  on  this  book 
would  be  little  more  than  15  cents  each, 
but  under  the  new  35  per  cent  ad  valorem 
duty  the  rate  would  be  70  cents. 

MOORE  RE-ELECTED 

Fol.som  Moore,  publisher  of  the  Bis- 
bee  (Ariz.)  Daily  Reznew,  was  re-elected 
president  of  the  Arizona  Publishers’  As¬ 
sociation  at  its  annual  meeting  in 
Phoenix  recently.  W.  R.  Matthews, 
publisher  of  the  Arizona  Daily  Star  at 
Tucson,  was  re-elected  secretary-treas- 
urer. 


MINIATURE  GOLF  COLUMN 

John  Kolbmann,  Pbiladelf>hia  Public 
Ledger  sports  writer,  is  conducting  a  tri¬ 
weekly  column  devoted  to  miniature  golf. 
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A.  B.  C.  DIRECTORS  DEFER  ACTION  ON 
HOTEL  SALES  AND  PUBLICITY  RULE 

Will  Consider  These  Questions  at  Jan.  16  Meeting  in  Chicago — 
Trading  Area  Map  to  Be  Included  in  Future 
Newspaper  Statements 


T\IRECTORS  of  the  Audit  Bureau 
of  Circulations,  meeting  at  the 
Hotel  Astor,  New  York,  on  Nov.  21, 
adopted  three  rules  in  accordance  with 
action  taken  at  the  Octol)er  convention 
of  the  A.B.C.  in  Chicago,  and  elected 
several  new  members,  but  postponed 
controversial  matters  until  later.  The 
postponed  matters  included  the  question 
of  whether  to  list  hotel  bulk  sales  on 
page  1  or  page  2  of  newspaper  reports, 
and  the  question  of  permitting  freer 
publication  of  A.B.C.  reports  by  com¬ 
petitors. 

When  the  problem  of  hotel  sales  is 
taken  up  at  the  next  meeting,  Jan.  16, 
in  Chicago,  the  <lirectors  will  be  con¬ 
fronted  with  numerous  signed  requests 
for  action  one  way  or  the  other,  con¬ 
stituting  in  effect  a  referendum  of  the 
.\.B.C.  members.  .Mthongh  the  Chi¬ 
cago  convention  declined  to  authorize  a 
formal  referendum,  leaders  on  lx)th  sides 
have  been  sending,  out  blank  petitions, 
accompanied  by  arguments,  and  now  re¬ 
port  a  heavy  response. 

\  blank  .sent  out  by  Fred  Walker, 
chairman  of  the  executive  board  of  the 
Kcti'  York  Sun,  under  date  of  Nov.  1, 
suggests  that  the  final  line  on  the  first 
page,  giving  the  “Total  Net  Paid”  cir¬ 
culation,  should  be  followed  by  a  line 
in  parenthesis,  saying  “For  bulk  sales 
including  hotel  sales,  see  paragraph  10, 
page  2.”  The  present  form  mentions 
merely  bulk  sales,  making  no  mention 
of  hotel  sales.  The  blank  adds:  “In 
Paragraph  10  on  page  2  of  the  report 
the  publisher  should  be  allowed  to  make 
whatever  ex.planation  he  chooses  re¬ 
garding  bulk  sales,  including  hotel  sales.” 

Mr.  Walker’s  letter  savs  in  part: 

“I  have  just  returned  from  the  .\.B.C. 
convention  in  Chicago  where  with 
others  I  urged  that  all  bulk  sales  in¬ 
cluding  hotel  sales,  so  called,  should 
not  appear  as  Net  Path  circulation  on 
the  first  page  of  the  .A.B.C.  report  and 
so  be  included.  Without  Expi.anatiov 
That  Thf.y  .Are  Bui.k  Sales,  in  the 
total  net  paid  sale  figures  which  appear  in 
Standard  Rate  and  Data. 

“Whatever  merit  hotel  sales  mav  have 
they  do  not  answer  the  A.B.C.  definition 
of  net  paid  for  they  are  not  bought 
voluntarily  nor  are  they  paid  for  by 
the  ‘ultimate  consumer.’  They  are  to 
a  degree  forced  upon  him.  .And  the 
word  ‘him  is  u.sed  advisedly  for  less 
than  25  per  cent  of  the  patrons  of  hotels 
are  women  and  women  do  the  most  of 
the  shopping  and  so  must  be  the  ones 
who  furnish  the  buying  response.  I 
believe  you  will  agree  that  hotel  circu¬ 
lation.  restaurant  circulation,  dining  car 
circulation  and  the  various  other  forms 
of  free  distribution  cannot  be  consid¬ 
ered  as  having  the  value  of  honest-to- 
God  circulation  among  voluntary  pur¬ 
chasers  of  a  newspaper  who  buy  it  and 
pay  for  it  because  thev  want  it. 

“Moreover  the  crediting  of  hotel  sales 
to  net  paid  circulation  and  allowing  it 
to  appear  on  Page  One  of  the  report  as 
such  will  inevitably  lead  to  wide  abuses. 

“When  a  convention  is  held  at  a  hotel 
some  newspaper  anxious  for  circulation 
may  make  a  deal  with  the  hotel  pro¬ 
prietor  to  ‘purchase’  f  ?j  a  generous  sup¬ 
ply  of  his  papers  and  pav  for  them  with 
‘accommodations’  and  there  is  not  an 
auditor  in  the  world  who  can  discover 
whether  or  not  the  deal  was  on  the  level. 
He  cannot  even  d^cover  whether  the 
papers  were  actuallv  delivered  to  the 
hotel  or  whether  thev  were  distributed 
to  the  natrons  or  whether  thev  went  in 
bulk  into  the  hotel  boiler  room. 

“More  than  that  what  is  the  difference 
to  the  advertiser  whether  the  news- 
naper  publisher  sells  his  product  to  the 
hotel  proprietor  and  he  distributes  them 
fri-e  or  the  publisher  gives  them  to  the 
hotel  patron  direct  without  cost,  the 
hotel  acting  as  distributor?  In  the  lat¬ 
ter  rase  the  publishers  certainly  could 
not  l>e  credited  as  having  made  a  net 


paid  sale  and  yet  so  far  as  the  reader 
or  the  advertiser  is  concerned  the  result 
is  the  same. 

“The  advertiser  members  of  the 
A.B.C.  seemingly  desire  that  net  paid 
figures  on  the  first  page  of  the  report 
shall  not  include  free  papers  of  any  kind 
however  distributed,  since  in  their  divi¬ 
sional  meeting  I  am  informed  that 
there  was  strenuous  opposition  to  the 
inclusion  of  hotel  sales  or  any  other 
bulk  .sales  in  the  net  paid  figures. 

“The  Sun  is  not  in  the  least  selfishly 
or  competitively  interested  in  this  con¬ 
troversy.  It  is  only  desirous  that  the 
.A.B.C.  reports  shall  give  a  true  picture 
of  circulation  and  that  net  paid  as  it 
appears  on  the  first  page  of  the  report 
shall  mean  net  paid  sales  to  voluntary 
purchasers  as  it  was  intended  to  and 
should  mean.” 

On  the  other  hand,  the  following 
blank  petition  has  lieen  sent  to  .A.B.C. 
members  under  date  of  Nov.  14  by 
I.ouis  Wiley,  business  manager  of  the 
AVk’  York  Times;  E.  Lansing  Ray. 
president  of  the  St.  I.ouis  Globe-Demo¬ 
crat;  and  W.  H.  Pettilione.  general  man¬ 
ager  of  the  Detroit  Free  Press: 

“The  undersigned  request  that  the 
directors  of  .Audit  Bureau  of  Circula¬ 
tions  approve  the  recommendation  of 
the  Newspaper  Division  and  include 
hotel  hulk  sales  on  the  first  page  of  the 
A.B.C.  auditor’s  and  publisher’s  reports. 

“The  undersigned  couple  this  request 
with  the  suggestion  that  the  Directors 
adopt  and  enforce  the  most  stringent 
and  carefully  framed  rules  to  avoid 
any  possible  abuse.” 

.A  letter  accompanying  this  petition 
says  in  part : 

“The  undersigned  newspapers  reject 
the  assumption  that  the  newspapers  fav¬ 
oring  the  inclusion  of  hotel  sales  for 
distribution  to  guests  in  the  net  paid 
sale  total  are  requesting  the  counting  of 
circulation  of  inferior  value.  For  years 
such  sales  were  included  in  the  net  total. 
The  idea  of  such  sales  was  not  begun 
by  the  newspapers  but  by  the  hotels. 

“It  is  stated  that  if  hotel  distribution 
is  included  in  net  paid  it  will  appear  in 
.‘standard  Rate  &  Data  as  net  paid  with¬ 
out  explanation.  There  seems  to  he  no 
warrant  for  this  assumption  as  the 
Standard  Rate  &  Data  tables  have  al- 
wavs  segregated  bulk  sales  when  in¬ 
cluded  in  .A.B.C.  net  paid  and  will  have 
to  do  so  in  the  case  of  hotel  distribu¬ 
tion  when  given  net  paid  .A.B.C.  credit 
or  its  total  net  paid  figure  will  not  bal¬ 
ance  with  broken  down  figures. 

“Hotel  distribution  circulation  figures 
can  easily  be  safeguarded  against  abuse. 
The  definition  of  net  paid  hotel  sales  in 
our  opinion  should  be  limited  to  sales 
made  with  some  degree  of  regularity, 
and  should  not  include  sporadic  or  one¬ 
time  orders.  They  should  further  be 
limited  to  actual  room  or  individual  dis¬ 
tribution  to  patrons.  We  lielieve  that' 
the  directors  should  lie  urged  to  order 
inclusion  of  hotel  distribution  paid  sales 
as  net  paid  with  the  renuest  that  the 
most  rigid  rules  and  restrictions  be  set 
UP  to  guard  against  possible  abuses. 

“A  regular  every-dav  distribution  bv 
established  hotels  which  regulate  their 
order  daily,  according  to  number  of 
hotel  fpiests.  can  be  safeguarded  against 
abuse.  It  is  an  easy  matter  for  circu¬ 
lation  auditors  to  andi‘  hote>  distribu¬ 
tion  lo  guests  bv  hotels  making  such 
distribution  regularly  and  to  detect  any 
abuse. 

“Hotel  distributed  newspapers  have 
eveentionallv  high  value  for  advertisers 
as  comnared  with  average  circulation 
•’ow  included  in  net  paid.  More  than 
two-thirds  of  the  circulation  managers 
renlyinnr  to  a  questionnaire  mailed  by 
the  Circulation  Managers’  .Association 
to  its  entire  membership  urged  that 
hotel  distribution  be  given  net  paid 
rating. 

“The  A.B.C.  membership  voting  at 


Chicago  convention  in  Newspaper  Divi¬ 
sion  endorsed  the  resolution  to  include 
hotel  distribution  in  net  paid  but  voted 
down  by  305  to  57,  the  proposal  to  put 
all  bulk  circulation  back  in  net  paid. 

“Hotels  sales  are  valuable  to  adver¬ 
tisers,  local  and  national.  They  repre¬ 
sent  readers  of  above-the-average  pur¬ 
chasing  power,  who  generally  receive 
the  newspapers  while  they  are  ready  to 
buy.  The  men  and  their  wives  who  are 
these  hotel  patrons,  consult  local  adver¬ 
tising  in  the  newspapers,  buy  from  local 
stores;  they  read  and  remember  na¬ 
tional  advertising.  This  is  true  of 
Chicago,  Atlanta,  St.  Louis  and  other 
cities.  .Advertising  in  newspapers  paid 
for  by  the  hotel  management  and  dis¬ 
tribute  to  hotel  patrons  is  highly  pro¬ 
ductive.” 

The  letter  al.so  lists  21  large  adver¬ 
tisers  who  “value  hotel  distribution 
highly.” 

Mr.  Walker  said  this  week  that  an 
“enormous”  number  of  replies  had  been 
received  to  his  letter,  and  that  he  ex- 
pc'Cted  to  present  them  personally  at  the 
next  meeting  of  the  A.B.C.  directors. 
At  the  New  York  Times  office  it  was 
said  that  more  than  a  hundred  replies 
had  been  received  to  the  other  letter. 

The  new  rules  adopted  by  the  A.B.C. 
directors  last  week,  as  given  out  by  O.  C. 
Harn,  managing  director,  were: 

“An  outline  map  shall  be  inserted  in 
news|wper  publishers’  statements  to  show 
the  trading  area  in  place  of  the  verbal 
description  now  provided  in  paragraph  12 
of  the  newspaper  form,  and  each  news¬ 
paper  shall  be  assessed  its  pro  rata  share 
of  the  total  cost  of  preparing  maps  and 
making  cuts.” 

“When  the  circulation  of  the  issue  of 
any  publication  selected  for  analysis  is 
greater  or  less  than  the  average  circula¬ 
tion  for  the  period,  the  percentage  of 
difference  between  the  circulation  of  that 
issue  and  the  average  circulation  for  the 
jx'riod  shall  be  stated  in  the  paragraph 
relating  to  that  analysis.” 

“Circulation  obtained  through  co-opera¬ 
tion  between  a  publisher  and  organized 
charity,  or  other  organizations,  where  the 
publisher  makes  a  donation  in  return  for 
and  in  proportion  to  the  circulation  so 
obtained.  shall_  lie  described  in  the  para¬ 
graph  of  Bureau  reports  devoted  to 
‘other  sources’  of  subscriptions,  unless  al¬ 
ready  provided  for  in  Bureau  reports.” 

The.se  rules  are  suhstantially  the  same 
as  resolutions  adopted  at  the  Chicago  con¬ 
vention.  The  clause  “unless  already  pro¬ 
vided  for  in  Bureau  reports,”  was  added 
to  the  last  rule  because  the  magazine 
form  already  covered  the  matter. 

The  board  received  a  telegram  from 
M.  F.  Rigby,  advertising  manager  of 
the  Studehaker  Corporation,  who  had  ex- 
jK'cted  to  attend,  saying  that  he  had  just 
had  an  operation  for  appendicitis,  and 
was  in  a  hospital. 

The  next  annual  convention  was  set 
for  Oct.  22-23.  1931,  at  Chicago. 

Marschalk  &  Pratt,  Inc.,  New  York  ad¬ 
vertising  agency,  was  elected  to  member¬ 
ship. 

Four  dailv  newspapers  and  one  weekly 
were  elected,  and,  in  the  words  of  the 
A.B.C.  announcement,  “may  be  admitted 
to  membership  upon  release  of  audit  re- 
jiorts  or  publisher.s’  statements  in  accord¬ 
ance  with  the  by-laws  and  rules.”  They 
were  the  Oskaloosa  (la.)  Daily  Herald, 
the  .d'berf  l.ea  (Minn.)  F.reninq  Tribune, 
the  Fremont  (O.)  Mes.^enqer,  the  Austin 
IMinn.)  Daily  Herald,  and  the  (weekly) 
Brooklyn  Norqepo.<tten. 

Six  dailies  and  one  weekly,  it  was  an¬ 
nounced.  had  qualified  since  the  last 
meeting  of  the  tioard  and  are  now 
members:  Monroe  (La.)  li'orld,  Cneur 
d’. diene  (Idaho)  Press,  Peek.ikill  (N.Y.) 
F.venina  .^tar,  Malone  (N.Y.)  Franklin 
Daily  Times.  Malone  (N.Y.)  Rveninq 
Telegram.  John.ctonm  (Pa.)  Tribune.  zr\d 
the  (weekly)  New  York  Am.tterdam 
News. 

The  resignation  of  Le  Prix  Courant, 
Montreal,  Que.,  was  accepted,  as  it  was 
reported  the  publication  had  adopted  a 
pcdicv  of  free  circulation  to  an  extent 
which  makes  it  ineligible  for  member¬ 
ship.  The  Colleetors’  Magazine, 

'’etc  York,  was  dropped  from  member¬ 
ship. 


GROUP  FORMED  TO  AID 
JOBLESS  NEWS  MEN 

New  York  Newspaper  Club  Committee 
Registering  Applicants  And  Asks 
Cooperation  of  Nation’s 
Publishers 


The  Newspaper  Club  of  New  York 
has  organized  an  Unemployment  Relief  I 
Committee  for  the  purpose  of  assisting  1 
unemployed  newspaper  men  of  good 
standing  and  experience  in  obtaining 
employment.  Headquarters  are  in  the 
Times  Building,  Room  712,  New  York. 

The  committee  consists  of  the  follow-  ^ 
ing:  Louis  W.  Fehr,  New  York  Anicr-  ^ 
icon;  Frank  hZ.  Gannett,  the  Gannett 
Newspapers;  William  Randolph  Hearst, 

Jr.,  New  York  .American;  Marlen  Pew, 
editor.  Editor  &  Publisher;  George  H. 
Squire,  New  York  Times;  Frank  Par¬ 
ker  Stockbridge,  American  Press; 
Stephen  K.  Swift,  chairman.  Continental 
Press  Features  Syndicate  &  S.  K.  S.- 
News ;  Louis  Wiley,  business  manager. 
New  York  Times. 

Stephen  K.  Swift,  the  chairman,  has 
sent  out  a  nation-wide  appeal. 

“During  the  past  year  the  index  of 
employment  within  the  newspaper  craft 
has  been  constantly  declining,”  he  de¬ 
clared.  “It  can  be  said  that  of  all  New 
York  newspaper  men  3%  have  normally 
been  out  of  work.  .An  appro.ximate  can¬ 
vas  shows  and  it  can  be  assumed  that 
the  present  percentage  is  about  18%, 
which  is  much  too  high.  This  must  not 
only  be  credited  partly  to  the  general 
economic  depression  and  to  the  flow  of 
more  or  less  experienced  newspaper 
men  from  all  over  the  country  to  New 
York,  but  also  to  the  attitude  of  cer¬ 
tain  publishers  throughout  the  United 
States  of  dismissing  well  salaried  men, 
and  substituting  in  their  places  cheaper 
and  less  exjierienced  craftsmanship. 
This  action  threw  a  great  number  of 
experienced  men  into  the  streets. 

“The  newly  formed  Unemployment 
Relief  Committee  is  registering  all  un¬ 
employed  newspaper  men  and  is  promot¬ 
ing  their  cause  to  the  publishers  and 
employers  who  have  openings.  It  is 
circularizing  nationally,  the  need  for  em¬ 
ployment  on  the  largest  scale  possible 
within  the  field  restricted  by  the  ability 
and  experience  of  the  applicants.  If  it 
will  not  be  able  to  place  the  unemployed 
menihers  of  the  craft  within  these  limita¬ 
tions,  the  Committee  will  apply  for  the 
cooperation  of  the  American  industry 
and  commerce,  where  many  a  newspaper 
man  has  made  good  in  the  past. 

“The  services  of  the  Committee  are 
maintained  by  private  funds.  Its  sole 
and  only  purpose  is  to  extend  a  helping 
hand  to  all  applicants,  regardless  of 
memhership  in  the  Newspaper  Club.” 

Notifications  and  informations  of 
openings  should  be  sent  to  S.  K.  Swift, 
chairman.  Unemployment  Relief  Com¬ 
mittee,  Room  712,  Times  Building.  New 
York  or  telephoned  to  Bryant  36^. 

Unemployed  newspapermen  may  regis¬ 
ter  with  the  Newspaper  Cluh,  136  West 
42nd  street.  New  York,  or  at  the  head¬ 
quarters  of  the  Committee. 


BLACKMAILERS  SENTENCED 

Vancouviji,  B.  C.,  Nov.  20. — Declar¬ 
ing  that  blackmail  is  one  of  the  most 
serious  offenses  which  can  be  committed. 
Chief  Justice  Morrison  sentenced  George 
Kenneth  Richardson,  38  and  Richard 
Calvin  Merrill,  26,  found  guilty  by  a  jury 
of  attempting  to  blackmail  a  North  Van¬ 
couver  man,  to  five  years  each.  “If  the 
statute  permitted  the  lashes  I  would  1^ 
inclined  to  give  them  in  this  case,”  his 
case,”  his  honor  said. 


NEW  BUYING  SLANT 

The  Springfield  Illinois  State  Journal 
has  startM  a  different  method  of  at¬ 
tempting  to  restore  prosperity  by  urg¬ 
ing  employers  to  tell  their  employes  that 
their  jobs  are  safe.  In  daily,  two  col¬ 
umn  box  editorials,  the  newspaper  has 
been  stressing  the  fact  that  employes 
sure  of  their  jobs  during  thg  depression 
will  continue  to  spend  money  not  only 
for  the  necessities  of  life  but  also  fot 
pleasure  and  so-called  luxuries. 
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THE  LOCAL  SOUCITOR’S  ROUND  TABLE 

Two  Local  Papers  Carrying  a  Store’s  Advertised  Values  Bring  Response  from  Three  Sets  of  Readers — 
Balanced  Item  Combinations  Smooth  Out  Volume  Peaks  and  Valleys  for  the  Week 


By  GUY  HUBBART 


ARTICLE  LXIV 

ILLUSTRATING  THAT  CIRCULATION  POWER  IS 
DEFINITE 

Store  daily  average  volume:  S4,200. 

Population:  1U0,000. 

Circulation  of  each  paper:  20.000. 

Tryout  space:  Six  columns  in  each  paper  merchandised  as  shown  helow  hy 


selection  groups. 

A 

C 

Rugs . 

. . . .  2  items 

Silk  underwear. 

....  1  item 

Draperies  . 

. . . .  4  items 

Women’s  hats  . . 

....  1  item 

Table  linens . 

. . . .  6  items 

Dresses . 

....  1  item 

Radio . 

. . . .  2  items 

Corsets  . 

....  2  items 

B 

1) 

Girls'  coats . 

. . . .  1  item 

Women’s  shoes  . 

....  3  items 

Men’s  underwear . 

. . . .  1  item 

Hosierv . 

....  1  item 

1 

Infants’  wear  . 

. . . .  5  items 

Sweaters . 

....  2  items 

22  items 

12  items 

Space  merchandising  method:  Groups  A  and  B  were  put  into  six  column 
copy  in  both  papers;  group  C  went  into  paper  A  in  a  special  section  of  about 
one-fourth  of  space  but  was  not  put  in  paper  B;  group  D  was  left  out  of 
paper  A  and  put  in  paper  B. 

Results  (for  the  tryout  copy  and  for  the  total  six  days  of  the  week): 

(1)  Total  dollar  volume  went  up  on  all  six  days. 

(2)  Uniform  response  came  in  on  all  atlvertised  sections  every  day  at  an 
increased  unit  sale. 

(3)  Transactions  improved  in  all  sections  of  the  store. 

Reasons:  By  using  both  papers  the  store  increased  its  daily  population 
contact  item  from  32%  (on  paper  reaching  power)  to  64%  (two  paper’s 
reaching  power).  And  the  C  and  I)  groups  of  items  brought  in  6%  of  the 
extra  volume  each,  an  increase  of  12%  over  normal  advertised  returns. 
Proof;  The  store  could  easily  see  by  checking  C  and  D  groups  that  each 
paper  had  extra  and  practically  equal  drawing-power. 


WITH  all  the  recent  advance  in  view¬ 
point  among  retailers  about  the  ac¬ 
tual  selling  power  of  newspaper  adver¬ 
tising,  solicitors  still  must  contend  with 
two  of  the  oldest  adverse  arguments  in 
the  history  of  newspaper  advertising: 

“\Ve  cannot  afford  to  use  two  papers 
on  regular  schedule  and  full  copy  in  a 
population  of  this  size;  circulation  does 
not  reach  enough  people  and  the  overlap 
is  too  costly.” 

•'Its  just  a  waste  of  money  to  put  the 
same  set  of  featured  values  in  your 
paper  and  the  other  paper.  We’ve  tried 
it  and  all  that  happens  is  our  cost  on 
sales  go  upward,  proving  (as  the  mer¬ 
chant  contends)  that  combined  circula¬ 
tion  does  not  bring  increased  response  in 
proportion.” 

This  thought  and  the  two  viewpoints 
are  mentioned  at  this  time  because  in  a 
few  weeks — January  1  with  most  stores 
— new  appropriations  and  contracts  for 
the  coming  year  will  intensify  this  type 
of  problem  and  the  general  business  situ¬ 
ation  naturally  will  complicate  matters 
somewhat. 

\\  bile  large  papers  have  to  contend  to 
a  certain  degree  with  this  specific  prob¬ 
lem,  it  is  more  typical  and  more  contin¬ 
uous  with  small  papers  and  harder  to 
overcome. 

Here  is  a  point  of  view  that  ought  to 
help  and  which  can  be  used  as  a  pivot 
for  some  specific  arguments  by  solicitors 
on  the  less  favored  of  two  papers: 

When  a  single  store  puts  a  selection 
of  items  in  two  local  papers  three  sets  of 
readers  respond  to  the  values  offered  as 
follows : 

One  set  reads  paper  A  exclusively  in 
the  sense  that  paper  A  is  the  favored 
paper  habitually  read ; 

One  set  reads  paper  A  exclusively  in 
the  same  sense  as  above,  and. 

One  set  reads  both  papers  to  a  certain 
extent. 

The  chart  example  given  here  hap¬ 
pens  to  be  real  and  was  used  to  interest 
a  merchant  in  the  correct  use  of  two 
papers.  In  the  actual  instance  the  cir¬ 
culations  were  not  numerically  equal  hut 
are  shown  as  equal  in  the  example  merely 
for  the  sake  of  clearness. 

The  store  is  in  a  manufacturinr^  city 
within  commuting  distance  of  a  metro- 
p<ilitan  city,  thus  complicating  the  com¬ 
petitive  situation.  The  population  is 
tvpical  in  size.  100.000  approximately, 
and  expressed  in  classes  of  trade  and 
buying  capacity,  is  a  20-40-60  population, 
the  figures  representing  class,  medium 
and  popular  trade  so  far  as  buyino^  ca¬ 
pacity  goes. 

Besides  the  ordinarv  problem  of  keep¬ 
ing  volume  at  profitable  pitch  on  a 
whole-store  basis,  the  store  has  an  acute 
case  of  o’ut -of -balance  distribution  of 
weekly  sales  total  dav  by  day.  That  is, 
the  six  selling  davs  show  up  on  an  aver¬ 
age  something  like  this : 

Monday,  poor  total  sales  volume  in  all 
departments,  advertised  and  unadvertised. 

Tuesday,  fair  dollar  volume  on  about 
six  of  its  48  departments  and  poor  dol¬ 
lar  volume  and  low  number  of  transac¬ 
tions  on  the  other  42  departments. 

_  11  rdiirsday,  a  general  lowering  of  ac- 
tivitv  on  specific  departmental  values, 
.such  as  for  example,  verv  poor  sales  on 
style  lines  or  home  furnishings  or  shoes, 
or  on  all  three. 

Thursday,  slack  response  to  certain 
price  levels,  perhaps,  or  at  best  spotty  re¬ 
sponse  to  bargain  offerings,  or  to  extra 
value-offerings  for  the  money. 

Friday,  a  peak  business  on  five  to  ten 
departments  and  a  decided  sag  in  the  rest 
of  the  departments. 

Saturday,  a  good  general  day  so  far  as 
volume  goes  but  usually  at  a  low’  average 
gross  sale  throughout  the  store  indicat¬ 
ing  that  values  were  acceotable  but  too 
few  pef)nle  responded  to  them. 

In  other  words,  two  fairly  good  days 
a  w-eek.  two  loss  davs.  one  indifferent  day 
and  the  bulk  of  dollar  volume  coming  in 
on  Saturday  was  the  rule.  In  spite  of 


everything  the  management  could  do,  it 
seemed  impossible  to  get  five  good  aver¬ 
age  days. 

Once  in  awhile  both  papers  were  used 
but  as  a  rule  the  store  stuck  to  a  regular 
schedule  in  one  paper,  indicated  in  the 
example  as  paper  Neither  paper  did 
little  more  so  far  as  solicitation  went 
than  to  urge  the  store  to  use  space. 
Finally  the  idea  outlined  on  the  chart  and 
illustrated  by  the  specimen  selection  w’as 
presented,  together  with  the  viewpoint 
outlined  above  regarding  the  three  sets 
of  readers  on  a  two  paper  circulation. 
The  solicitor  on  paper  B  presented  the 


Following  the  crash  of  Louisville 
and  Nashville  banks  last  week,  runs 
started  on  two  Covington  banks,  and 


Kentucky  Post's  bank  extra. 


w’hile  out  of  control  on  tbe  second  day, 
with  hundreds  of  frantic  depositors  try¬ 
ing  to  get  their  money  out  of  savings  ac¬ 
counts.  the  Kcutucky  Post,  a  Scripps- 
Howard  newspaper  at  Covington, 
stopped  the  runs  with  an  extra. 

Stock  in  the  I’eoples-Liberty  and  the 
Central  banks  at  Covington,  was  owned 
by  Banco  Kentucky,  which  w’as  heavily 
involved  in  the  Louisville  crash.  Stock 
in  two  Cincinnati  banks  was  also  owned 
bv  Banco,  but  the  Cincinnati  Clearing 
House  Association  held  a  midnight  meet¬ 
ing  and  purchased  all  of  the  stock,  and 
killed  a  run  before  it  got  started. 


idea.  He  wanted  to  show  the  merchant 
that  two  papers  are  better  than  one  and 
that  his  paper  would  not  only  increase 
general  volume  but  bring  in  trade  from 
families  who  did  not  respond  on  paper 
A. 

He  argued  the  merchant  into  putting  a 
set'  of  12  sections  into  space  in  both  pap¬ 
ers  as  shown  on  the  chart.  The  mer¬ 
chandise  sections  for  the  particular  try¬ 
out  were  represented  by  34  items  as 
shown  opposite  the  selected  sections. 

Notice  that  12%  of  the  day’s  advertised 
volume  came  in  on  the  third  or  over¬ 
lap  set  of  readers.  This  method,  if  con- 


This  quick  action  in  Cincinnati, 
naturally  caused  Kentucky  depositors  on 
the  opposite  side  of  the  river  to  wonder 
why  the  Clearing  House  could  not  do 
the  same  for  Kentucky.  This  action  was 
preventecl  by  the  state  boundary  line,  and 
tbe  run  which  had  grown  the  first  day 
and  which  got  out  of  control  the  second, 
was  at  its  height  when  L.  B.  Wilson, 
president  of  the  I’eoples-Liberty  bank  met 
with  officers  of  the  First  National  Bank 
of  Cincinnati,  and  negotiated  for  the  sale 
and  purchase  of  the  Banco  Kentucky 
stock.  Wilson  went  into  cfniference  on 
the  subject  at  12  o’clock.  There  had  to 
he  meetings  f>f  the  Banco  directors  in 
Louisville,  the  sale  of  stock  worth  hun¬ 
dreds  of  thousands  of  dollars  and  the 
delivery  of  the  stock. 

The  Kentucky  Post  knowing  of  the 
conference  prepared  a  dummy  extra,  and 
held  it  for  release,  and  when  the  flash 
came  that  the  deal  had  been  consumated, 
the  Post  was  on  the  streets  within  five 
minutes,  and  was  being  circulated  in  the 
crowd  at  one  of  the  banks,  before  tbe 
officers  learned  of  the  stock  transfer. 

The  crowd  which  had  been  blocking 
streets  melted  away  when  the  extra 
brought  the  news  of  the  strong  bank 
alliance,  and  within  an  hour  the  run  was 
over,  and  the  following  morning,  de¬ 
positors  who  had  withdrawn  their  ac¬ 
counts  the  day  previous  were  busy  re¬ 
turning  their  money. 

Bruce  1.  Susong  is  editor  of  the  Post. 


sistently  followed  by  a  store,  will  without 
question  increase  volume  from  15%  to 
25  G  on  a  weekly  basis  and  can  be  ma¬ 
nipulated  so  as  to  give  the  store  more 
equal  volume  distribution  over  six  sell¬ 
ing  days.  It  is  better  for  a  store  to  have 
five  days  of  $3,(X)0  each  and  a  $4,200  Sat¬ 
urday  than  to  have  a  $2,000  day  today,  a 
$5,(KK)  one  tomorrow  and  a  $1,2(X)  one 
next  day  and  so  on.  Overhead  and  oper¬ 
ating  expense  are  constant :  also  five  good 
average  days  keep  turnover  in  a  healthy 
state,  keep  seasonal  items  moving  and  in¬ 
sure  sufficient  transactions  to  keep  de¬ 
partmental  sales  at  profitable  levels. 


EBERHARDT’S  DAILY  SUSPENDS 

Tallahassee  State  News  Then  Revived 
by  Court  Order 

The  Tallahassee  (Fla.)  Florida  State 
Xru's,  afteriKHUi  daily,  discontinued  pub¬ 
lication  Nov.  20.  Fred  O.  Eberhardt,  in 
a  public  statement  said : 

“Shortly  after  the  inauguration  of 
Governor  Carlton  the  State  News  be¬ 
gan  to  opiK)se  .some  of  his  policies  and 
it  was  in  turn  assailed  by  enemies,  many 
of  them  supikirters  of  the  Governor. 
bitter  political  fight  ensued.  Law  suits 
were  instituted  against  the  State  News 
and  the  publisher  was  arrested  and 
thrown  into  jail  in  Jacksonville  on  a 
charge  of  conspiracy  to  assassinate  Gov¬ 
ernor  Carlton. 

“Constant  litigation  has  been  a  tax 
ni)on  the  re.sources  of  the  newspaper, 
draining  it  of  funds  and  requiring  much 
of  the  time  of  the  publisher.  The  re¬ 
sult  was  inevitable. 

“But  the  organization  clung  together, 
fighting  against  every  adversity.  With 
funds  too  limited  to  permit  meeting  the 
payroll,  the  members  of  the  staff  worked 
on  uncomplaining,  with  just  enough 
money  to  secure  groceries,  often  with¬ 
out  enough  for  comfort.” 

The  State  News  again  appeared  Mon¬ 
day,  Nov.  24,  being  published  by  C.  E. 
Shackelford,  trustee  in  the  case  of  C. 
W.  Hunter,  bankrupt. 

The  publication  followed  issuance  of 
an  order  by  Federal  Judge  William  P. 
Sheppard,  Pensacola,  directing  Shackel¬ 
ford  to  “take  possession  of  all  physical 
assets  and  intangible  assets  and  to  pub¬ 
lish  a  paper  every  day  except  Saturdays”. 
Hunter  was  former  publisher  of  the  State 
News. 


MISSOURI  PRESS  MEETING 

George  B.  Dolliver,  editor  of  the 
Rattle  Creek  (Mich.)  Moon-Joumal, 
and  president  of  the  National  F'ditorial 
Association,  was  to  address  the  conven¬ 
tion  of  the  Missouri  Press  Association 
in  St.  Louis  this  week.  Members  of 
tbe  association  were  to  be  guests  of  the 
St.  Louis  Newspaper  Publishers’  As¬ 
sociation  at  dinner,  Friday,  Nov.  28, 
and  of  the  Chamber  of  (Tommerce  at 
luncheon,  the  same  day.  J.  S.  Hub¬ 
bard.  of  Columbia.  Mo.,  is  executive 
secretary. 


WILL  RETAIN  DAILY 

Former  United  States  Senator  Peter 
G.  Gerry,  proprietor  of  the  Protndence 
(R.I.)  Xews  Trihnue,  evening  and  Sun¬ 
day,  announced  in  a  speech  last  week 
that  he  will  remain  in  Rhode  Island  and 
retain  the  newspaper.  Since  the  defeat 
of  Mr.  Gerry  for  a  Senate  seat  by 
LTiited  States  .Senator  Jesse  H.  Metcalf 
in  the  election,  rumors  had  been  current 
that  Mr.  Gerry  would  sell  the  News- 
T  ribune. 


HENSHAW  NAMED  M.  E. 

Ransom  Henshaw,  brother-in-law  of 
Guy  Earl,  Jr.,  publisher,  is  the  recently 
appointed  managing  editor  of  the  Los 
Anqeles  Express.  Until  his  death,  A.  Y. 
Tuily,  conductor  of  the  Express  front¬ 
page  column,  “Shootin’  Straight,”  had 
served  as  managing  editor. 


DAILY’S  EXTRA  HALTED  RUN  ON  BANKS 


Romances  of  American  Journalism  1 

r 

Stories  of  Success  Won  by  Leaders  of  the  Press  I 


By  T.  R.  WARING,  JR. 


Rressional  committee  was  conducting 
hearings  about  the  liquor  situation,  he 
closed  the  roll  top  desk  in  his  office  and 
took  a  train  to  Washington.  There  he 
mounted  the  witness  stand  to  testify  that 
he  came  from  “a  cocktail  party  state,” 
although  South  Carolina  is  regards 
usually  as  dry,  and  that  “conditions  are 
worse  than  in  the  days  of  the  saloon.” 

Almost  every  day  he  writes  an  edi¬ 
torial  attacking  the  prohibition  law.  His 
editorial  policy  is  of  the  crusading  type, 

fi  and  he  believes  in  daily  repetition  to  din 

i  his  principles  into  the  consciousness  of 

■  his  readers. 

■  One  of  his  favorite  devices  is  to  play 

B  on  a  subject  indirectly  without  mention- 

ing  it.  Sometimes  his  flank  movements 
Bi  are  so  complex  that  their  object  is  ob- 

H  scure.  Once  he  wrote  so  convincingly 

B  in  favor  of  capital  punishment  for  boot- 

leggers  that  despite  his  well  known  wet 
sentiments  some  readers  wrote  to  pro¬ 
test  .against  his  bloodthirsty  severity. 

In  his  desire  for  anonymity,  his  atten¬ 
tion  to  his  duties,  and  felicity  of  expres¬ 
sion,  Mr.  Hall  himself  resembles  that 
Ariel  whom  he  selected  as  the  model 
I  •/  newspaper  tyi)e.  There  the  resemblance 

P  I  ceases.  Hy  no  means  can  their  exter- 

^v/  iors,  at  any  rate,  be  compared.  He  is 

[  .  of  medium  height  and  inclined  to  em¬ 

bonpoint,  of  the  build  that  suggests  com¬ 
fort  but  not  speed.  Tufts  of  thinning 
hair,  over  which  he  brushes  his  hand 
with  a  downward  motion,  stand  inde¬ 
pendently  above  his  forehead.  His  eyes 
are  shaded  by  brows  which  wrinkle  alter- 
1  nately  up  and  down  as  he  probes  the 

I .  ,  '  prodigious  supply  of  facts  he  carries  in 

I  mind  until  lie  snares  the  right  one. 

BmlllmH  speech  and  movements  are  slow, 

;  sometimes  halting,  his  concentration  is 

It  takes  a  whole  box  of  matches  to 
'  light  his  pipe,  because  he  does  not  stop 

B  .*  talking  long  enough  to  draw  the  smoke. 

.  Each  match  is  dropped  when  it  burns 

f'/  his  fingers  and  another  struck.  When 

engrossed  in  interesting  talk  he  forgets 
n  •  to  eat  and  finds  himself  a  course  behind. 

U  He  was  the  perfect  absent  minded  pro- 

fes.sor,  therefore,  when  he  went  in  1923 
_  to  become  the  first  dean  of  the  newly  es¬ 

tablished  journalism  school  at  the  Uni¬ 
versity  of  South  Carolina.  Those  were 
his  happiest  days,  perhaps,  on  the  campus 
.  BALL  of  the  university  where  he  had  been 

and  Courier  graduated  himself  36  years  before,  long 
before  journalism  was  a  thing  to  be 
taught  out  of  books. 

a  delegate  in  They  smiled  on  the  days  when  he  came 

dd  Convention  without  a  necktie,  unused  after 

h.,  M  I’Qlmpr  morning  newspaper  hours  to  rising  for 
nn  M.  I  aimer  ^ 

r,{  tiiP  nift  strained  a  laugh  when  a  trail  of  lingerie 
in  ftin  Rp.  revealed  that  he  had  donned  his  wife’s 
Taro,  underclothes  by  mistake.  But  they  dedi- 
lir.rrr.rs  r.f  tlip  cutcd  their  aiinual  to  him,  as  “a  token  of 
fatiipr  rnir.npi  appreciation  of  a  friend  and  counsellor, 
a  Confederate  insatiable  scholar,  and  a  loyal  son  of 

Id  the  reins  of  ,  years  ago  he  left  the  university 

rainst  the  blue-  become  editor  of  the  News  and 

’  The  son  is  Uourier,  his  third  residence  in  Charles- 
■  r  hm.  He  reads  history  and  biography  and 

!r  tn  liim  nnw  Lfickeiis,  who,  he  says,  is  “the  greatest 
Calhoun  when  newspaper  man  of  them  all.”  His  only 
iber  ring  with  ''P'?':*  bridge. 

owed  the  War  Ball  married  Miss  Fay  Witte,  of 

V  stvle  in  the  Charleston,  in  1897.  They  have  five 

A  few  days  children.  They  are  Mrs.  Clemens  Ripley, 
commend  the  wife  of  the  author  of  adverture  stori« 

Fveninq  Sun  ^nd  herself  a  writer;  Mrs.  Harry  w. 

of  two  Com-  Hickey,  whose  husband  teaches  journal- 
the  Stars  and  at  I^ng  Island  University  ;  Miss 

Eleanor  Ball,  associate  editor  of  Wntnan 
hiinr«  in  their  Business,  published  in  New  York; 
he  News  and  ^^y  Ball,  who  is  playing  in  the  pro- 

T  and  protest  duction  of  “Michael  and  Mary”  with 
ng  women  to  Madge  Kennedy,  now  on  tour,  and  \y. 
nade  slighting  J*"--  who  works  in  a  bank  in 

derate  flag,”  Charleston. 

ts  of  the  states  Ball  has  published  “Essays  in  Re- 

iments  by  the  action”  and  other  political  and  historical 
X  birth  to  a  monographs.  He  was  made  doctor  of 
ch  amounts  to  laws  by  the  University  of  South  Caro- 
when  a  Con-  lina,  and  a  member  of  Phi  Beta  Kappa. 


A  f  1 KK  41)  years  in  the  newspaper 
profession,  William  Watts  Ball,  edi¬ 
tor  of  the  Charleston  Xews  and  Courier, 
has  come  to  the  conclusion  that  news¬ 
paper  men  are  better  heard  than  seen. 
He  takes  refuge,  therefore,  fjehirid  the 
scenes  where  he  has  labored  four 
decades,  and  refuses  to  step  before  the 
spotlight  to  show  a  \eteran  pressman’s 
wares. 

“It  is  almost  impossible  for  one  to 
talk  about  himself,”  Mr.  Ball  .said  in  de¬ 
clining  to  tell  the  recollections  of  his 
career,  “without  making  an  expf>sure  of 
himself.  I  have  done  this,  1  know,  and 
I  have  grown  older.  Besides,  I  could 
think  of  nothing  less  congruous  than 
my  picture  under  the  caption,  ■Romances 
of  American  Journalism.’ 

“My  work  has  been  long,  but  it  has 
l)een  destitute  of  the  smell  of  ‘romance.’ 
If  I  have  a  principle  in  this  calling  of 
yours  and  mine,  it  is  that  the  personality 
of  the  newspaiwr  man  should  l)e  sup¬ 
pressed,  the  ego  should  be  exorcised. 

“The  ideal  newspaper  personality  is 
pictured  in  that  deliciously  impersonal 
Ariel  in  ‘Midsummer  Night’s  Dream,’ 
who  did  a  good  master’s  bidding  swiftly 
and  completely,  and  finally  earned  his 
freedom.” 

Thus  he  declines  to  loose  that  store 
of  reminiscences  which  every  man,  and 
he  beyond  his  share,  has  accumulated  in 
a  long  and  active  life  of  writing  hi.storv 
when  it  happens,  or  l)efore.  He  with¬ 
holds  those  anecdotes  of  news  gathering, 
and  the  sidelights  on  famous  men  the 
public  never  really  knew.  The  inside 
story  of  events  which  never  .saw  the  light 
of  day  remains  with  him  a  secret. 

He  does  not  expound  on  what  is  wrong 
with  newspapers  ttxlay,  nor  how  they 
could  be  changed.  He  does  not  say 
that  telephones  and  public  relations 
coun.sel  have  ruined  the  reporter.  He 
jirefers  to  l)e  another  of  those  assign¬ 
ments  when  one  tells  the  desk,  “There 
wasn’t  any  story.” 

Yet  there  must  be  a  story,  when  a 
man  has  been  publisher  of  a  country 
weekly  and  reporter  on  a  metropolitan 
daily,  edited  the  four  chief  papers  of  the 
state  of  South  Carolina,  and  served  as 
dean  of  its  university  school  of  jour¬ 
nalism.  He  knows  more  today  of  the 
intimate  details  of  South  Carolina’s  his¬ 
tory,  past  and  present,  than  any  one. 

Like  many  another  newspaper  man, 
Mr.  Ball  started  out  as  something  else. 
He  began  as  a  lawyer.  He  might  have 
followed  in  the  ste])s  of  his  cousin,  the 
late  Richard  C.  W  atts,  Chief  Justice  of 
South  Carolina,  and  Ix-en  one  of  the  lead¬ 
ing  jurists  of  the  state  if  he  had  not  paid 
more  attention  to  the  iMurens  Adver¬ 
tiser,  a  weekly  which  he  published  in 
his  home  town,  than  to  his  legal  clients. 
But  the  same  instincts  which  moved  him 
to  make  a  newspaper  as  a  little  boy  con¬ 
tinued  in  the  man,  and  the  smell  of  ink 
and  molten  lead  were  more  i)owerful 
than  the  law  books. 

Three  years  after  he  had  pas.sed  his 
bar  examinations  he  had  definitely  lor- 
saken  the  law,  and  outgrown  the  weekly 
newspaper.  He  went  to  Columbia,  capital 
of  the  state,  and  started  the  Columbia 
Journal  in  partnership  with  Fitz  Hugh 
McMaster.  now  editor  of  the  Columbia 
Reeord.  The  venture  did  not  succeed 
well,  however,  and  he  left  for  Charles¬ 
ton,  where  he  l)ecame  editor  of  the  newly 
established  Fveninq  Post,  with  McMaster 
as  his  business  manager.  Two  years 
later  he  moved  again,  this  time  to  Green¬ 
ville,  where  he  edited  the  Daily  News. 

Then  the  wish  for  big-time  journalism 
seized  him.  He  resigned  and  carried  his 
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Foundation  Stone  of  an 
Effective  Radio  Advertising  Campaign 


] 

. . . 

X 

'  •  •  •  •••  •< 
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. 

Koi  1926  1927  1928  l5»  iw 


Stromberg-Carlson  Advertising  Expenditures  in  The  New  York  Times  and  Second 
New  York  Newspaper,  lU25-iu30. 


For  seven  consecutive  years — ever 
since  the  company  first  advertised — 
the  Stromberg-Carlson  Company  has 
made  The  New  York  Times  the  foun¬ 
dation  stone  of  its  advertising  campaign 
in  the  New  York  market.  And  every 
year  a  steady  increase  in  sales  has  justi¬ 
fied  Stromberg-Carlson’s  preference  for 
The  Times. 

In  1930  the  Stromberg-Carlson  Com¬ 
pany  has  spent  90.9  per  cent  more  in 


advertising  space  in  The  New  York 
Times  than  in  any  other  New  York 
newspaper.  In  1929  the  excess  was 
76.7%,  in  1928  it  was  58.5% — evidence 
of  increasing-  confidence  in  The  New 
York  Times  as  the  best  radio  adver¬ 
tising  medium. 

Apportionment  of  the  Stromberg- 
Carlson  national  advertising  expendi¬ 
tures  in  The  Times  and  in  the  next 
New  York  newspaper  since  1925: 


OF  TOTAL 
ADVERTISING 
IN  NEW  YORK 
MARKET  SPENT 
IN  TIMES. 


1925  . 

1926  . 

1927  . 

1928  . 

1929  . 

1930  (Jan.  1 — Nov.  21) 
Total  six  year  period . 


45.4 
31.0 
26.6 
32.0 
29.2 

30.5 
30.4 


Thus  tested  by  the  first  and 
most  significant  measure  of 
advertising  value — expendi¬ 
ture — the  radio  manufac¬ 
turer,  whose  sales  show  un¬ 
usually  effective  growth  in 
the  New  York  market,  puts 
The  New  York  Times  first. 


*1,  OF  EXCESS 
SPENT  IN  TIMES 
OVER  NEXT  NEW 
YORK  NEWS- 


SEPT.  1929 
SEPT.  1930 


Graph  Showing  Steady  Increase  in  Stromberg-Carlson  Sales 


Nrio  fork  ®tmra 
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S.N.P.A.  SPECIAL  COMMITTEE  REPORTS 
ON  LOCAL-NATIONAL  SITUATION 


Urges  Adoption  of  Strict  Definition  by  Member  Papers — 
Presents  Regulations  Covering  Merchandising  Aid  to 
Be  Given  National  Advertisers 


Meeting  in  IlirminRham  recently,  a 
snfcial  rnmniittee  of  the  Soiithern 


special  committee  of  the  Southern 
Newspaper  Publishers  Association  ap¬ 
pointed  to  study  the  local -national  rate 
differential  problem  recommended  adop¬ 
tion  of  a  retail-peneral  definition  and 
also  urged  adoption  of  regulations  cover¬ 
ing  merchandising  service  extended  to 
national  advertisers. 

The  report  of  the  committee,  which 
included  Enoch  Hrown,  Jr.,  Mcvif>ltis 
Commercial  Appeal,  chairman;  George 
Diggers,  liirmvmham  A’cu’s,  and  Her¬ 
bert  Porter,  Atlania  Constitution,  fol¬ 
lows  : 

“We  do  not  believe  that  there  is  a 
more  important  question  before  the 
newspaper  publishers  of  the  United 
States  than  the  question  of  general  and 
retail  advertising.  W  e,  therefore,  hope 
that  the  recommendations  this  commit¬ 
tee  has  made  will  lie  considered  seriously 
by  the  publishers  and  that  steps  to  work 
out  the  present  situation  will  be  taken. 

“There  are  three  questions  to  be  con¬ 
sidered  : 

“1.  What  is  general  advertising  and 
what  is  retail  advertising? 

“2.  Should  there  be  a  differential  be¬ 
tween  general  and  retail  rates? 

“3.  What  this  differential  should  be 
and  how  it  should  be  arrived  at. 

“As  to  the  first  question,  there  can 
be  no  doubt  that  a  rule  by  which  gen¬ 
eral  and  retail  advertising  can  be  de¬ 
fined  should  be  adopted.  We  recom¬ 
mend  the  following; 

“  'Newspaper  rates  are  better  desig¬ 
nated  as  retail  and  general  rather  than 
as  local  and  national. 

“  ‘An  advertiser  shall  l)e  entitled  to  re¬ 
tail  rates  only  when  he  sells  direct  to 
the  consumer  through  one  or  more  re¬ 
tail  stores  which  he  alone  owns  and 
controls.  If  the  retailer  named  is  also 
territory  jobber,  wholesaler,  or  distrib¬ 
utor,  the  advertising  is  not  local  retail 
copy. 

“  ‘Retail  rates  apply  to  cooperative  ad¬ 
vertising  confined  strictly  to  a  group  of 
bona  fide  retail  advertisers  provided 
advertising  is  piiid  for  by  the  merchants 
involved. 

“  ‘General  rates  apply  to  all  coopera¬ 
tive  advertising  where  both  general  and 
retail  advertisers  are  involved. 

“  ‘General  rates  apply  to  advertising 
over  signatures  of  two  or  more  retailers 
of  separate  ownership  offering  product 
cf  same  manufacturer,  except  where  a 
general  campaign  is  running  in  one  of 
the  local  daily  papers.  In  this  instance, 
city  dealers  are  entitled  to  retail  rates 
on  cooperative  advertising  where  jobl)ers’ 
or  distributors’  names  are  not  listed. 

“  ‘General  rates  apply  to  all  advertis¬ 
ing  other  than  that  of  strictly  bona  fide 
retailers  selling  at  retail  exclusively,  paid 
for  entirely  by  themselves  and  offering 
goods  or  service  to  the  consumer  at  out¬ 
lets  owned  by  themselves,  without  refer¬ 
ence  to  w'hether  the  copy  is  placed  direct 
or  through  an  advertising  agency.’ 

“Second — We  believe  that  there  should 
be  a  differential  between  general  and  re¬ 
tail.  advertising.  We  further  believe 
from  our  investigation  that  in  some  in¬ 
stances  the  difference  is  too  great  and 
cannot  be  justified  by  the  publisher.  In 


these  cases,  we  recommend  that  serious 
thought  be  given  to  correcting  such  a 
condition. 

“Third — We  believe  that  there  are  two 
factors  which  should  enter  into  the  ques¬ 
tion  of  difference  between  general  and 
retail  rates.  One  is  the  difference  in 
circulation  coverage.  In  other  words, 
the  relation  between  the  total  circulation 
of  a  newspaper  and  its  city  and  sub¬ 
urban.  The  other  is  cost  of  selling  and 
servicing  general  advertising.  We,  of 
course,  naturally  recommend  that  rates 
be  based  on  the  same  volume  of  business. 

“In  this  connection  we  recommend  the 
following  regulations  pertaining  to  mer¬ 
chandising  national  advertising: 

“In  cooperating  with  national  adver¬ 
tisers,  the  following  recognized  standards 
of  practice  prevail :  IVc  will  furnish 
facts  about  population,  climate,  industrial, 
financial  and  agricultural  conditions. 

“Furnish  statistics  regarding  rents, 
wages,  etc. 

“Furnish  facts  regarding  distribution  of 
luxuries,  modern  conveniences,  buying 
habits,  water  supply,  rail  and  water  con¬ 
nections,  etc. 

“Make  analysis  of  dealer,  jobber  and 
IcKal  manufacturing  conditions  and  fur¬ 
nish  names  and  addresses  of  leading  re¬ 
tailers  and  jobbers  in  each  line. 

“Make  general  investigations  among 
the  jobbers  and  dealers  covering  mer¬ 
chandising,  public  demand  and  competi¬ 
tive  conditions  of  various  lines  and 
products. 

“Endeavor  to  get  retailers  to  use  space 
in  connection  with  the  general  campaign. 

“Furnish  route  lists  for  salesmen  and 
provide  letters  of  introduction. 

“Endeavor  to  get  dealers  to  make  win¬ 
dow  and  counter  displays,  but'  we  cannot 
undertake  to  install  displays. 

“Endeavor  to  educate  the  dealer  in  bet¬ 
ter  merchandising  methods  and  to  in¬ 
sist  that  advertised  goods  be  furnished 
customers  rather  than  ‘just  as  good’  sub¬ 
stitutes. 

“li'c  Tfill  not  deviate  from  our  printed 
rate  nor  grant  free  space  in  the  form  of 
display  or  reading  matter. 

“Send  out  letters  announcing  advertis¬ 
ing  campaigns  unless  cost  of  writing  and 
mailing  is  borne  by  advertiser  or  agent, 
and  in  no  event  will  we  send  out  letters 
over  our  signature  endorsing  any  mer¬ 
chandise  as  against  competing  merchan¬ 
dise. 

“Furnish  broadsides,  except  at  the  cost 
of  production. 

“.Attempt  to  sell  merchandise. 

“We  realize  the  difficulty  in  enforcing 
the  above  regulations  both  as  to  what  is 
general  advertising  and  retail  advertis¬ 
ing,  and  the  amount  of  service  which 
should  be  given  by  the  merchandising  de¬ 
partment.  but  we  further  realize  its  im¬ 
portance. 

“We  suggest  an  agreement  or  an  adop¬ 
tion  of  the  above  recommendations  by  all 
the  daily  papers  in  every  city  and  that 
the  publishers  approve  of  such  agree¬ 
ment  and  that  they  issue  the  necessary 
instructions  and  see  that  they  are  exe¬ 
cuted. 

“It  has  been  the  experience  of  some 
of  the  members  of  this  committee  that 
at  times  there  is  a  tendency  to  discredit 


THE  CHARLOTTE  OBSERVER 


Leads  in  CITY  and  SUBURBAN  and  has  about  DOUBLE  the 
TOTAL  circulation  of  the  second  Charlotte  newspaper.  It  also 
LEADS  ALL  newspapers  in  the  two  states  of  North  and  South 
Carolina  in  circulation  and  volume  of  advertising  carried. 


MORE  THAN  48,000  DAILY— MORE  THAN  50,000 
SUNDAY 


(The  Observer  is  a  member  of  the  Audit  Bureau  of  Circula¬ 
tions —  The  last  audit  is  now  available  for  inspection.) 


a  competitor’s  veracity  unnecessarily.  It 
will  be  absolutely  necessary  to  rely  upon 
your  competitor’s  feeling  the  same  way 
about  this  situation  as  you  do  and  that 
he  is  as  anxious  to  remedy  it  as  you  are. 
If  such  agreement  is  made  with  such  an 
understanding  following  the  above  recom¬ 
mendations  and  suggestions,  we  feel  that 
a  very  serious  problem  will  have  been 
solved. 

“We  recommend  that  the  president  of 
the  Southern  Newspaper  Publishers’  As¬ 
sociation  notify  the  A.N.A.  and  the 
Four  A’s  of  these  recommendations  so 
that  they  may  realize  that  the  newspapers 
themselves  are  taking  steps  to  remedy  a 
situation  which  we  feel  in  a  measure  has 
been  criticized  properly  by  both  the 
A.N.A.  and  the  Four  A’s.’’ 


PRESS  AGENTS  LISTED 


T 


Space  Seekers  Tabulated  by  Bureau  of 
New  York  Publishers’  Association 

The  Publishers  Association  of  New 
York  City,  through  its  special  bureau 
dealing  with  publicity  activities,  this 
week  prepared  a  list  of  the  more  persist- 
ent  of  free  publicity  seekers  with  their 
accredited  press  agents  as  follows: 


Advertised  Article  Press  Agent 

Apples  . National  Apple  Grow. 

ers  Assn. 


Beet  Sugar  . Inter-Ocean  Syndicate 

Borden’s  Milk  . Young  &  Rubicam 


Campbell’s  Soup  . F.  Wallis  Armstrong 

Candy  (Bunte  Bros.)  ..  Inter-Ocean  Syndicate 
National  Confectioners 

Assn . Ames  &  Norr 

Coffee  (Standard 

Brands)  . J.  Walter  Thompsim 

Coffee  (Brazilian  Amer¬ 
ican)  . N.  W.  Ayer  &  Son 

Citrus  Fruits  . Erwin,  Wasey  &  Co. 

Evaporated  Milk  . Direct 

Fleischmann’s  Yeast...!.  Walter  Thomiison 

India  Tea  . Paris  &  Peart 

Lipton’s  Teas  . Wm.  H.  Rankin  Co. 

Mac  Dougall’s  Coffee..  Mrs.  Harry  A.  Stewart 

Meats  . National  Live  Stock  k 

Meat  Board 

Star  Hams,  Bacons, 

etc . Armour  &  Co. 

Postum  . Young  &  Rubicam 

Salt  . Frank  Presbrey  Co 

Auto  Strop  Razor . Inter-Otean  Syndicate 

Palm  Olive  Products.  .Lord  &  Thomas  &  I-ogao 

Pinaud  Products . Riis  &  Bonner 

Bedell  Fashions . Harry  C.  Klemfuss 

Stetson  Hats . N.  W.  Ayer  &  Son 

Jewelry  . National  Jewelers  .Assn. 

Silks  . Silk  Assn,  of  America 

Worth  Fashions . Edward  L.  Bemays 

Gorham  Silver . I.  Walter  Thompson 

Simmons  Beds . ).  Walter  Thompson 

Ivory  Soap . .  Edward  L.  Bernays 

Incandescent  Lamps ..  Edward  L.  Bernays 

Kelvinators  . N.  W.  Ayer  &  Son 

Canned  Heat . I.  Walter  Thompson 

Ultra  Violet  Glass. ..  .Vitaglass  Corp. 

All  Ford  Products. ...  N.  W.  Ayer  &  Son 

Florida  Publicity . Hamilton  M.  Wright 

Tidewater  Oil . Lord  &  Thomas  &  Logaa 

Eastman  Kodak . Direct 

Greeting  Cards . Batten,  Barton,  Dur 

'  ►  I  • ,  Stine  &  Osborn 

Playing  Cards . U.  S.  Playing  Card  Co. 

Spalding  Bros . Young  &  Rubicam 

Underwood  Typewrit¬ 
ers  . Bruno  &  Blythe 

Writing  Paper . N.  W.  Ayer  &  Son 

Dolls  &  Toys . Cal.  Lewis 

Crisco  . Edward  L.  Bernays 


U.P.  TRANSFERS  KIRKSEY 


New  York  Writer  Named  Pacific  Coast 
.  Sports  Editor 

George  Kirksey  of  the  United  Press 
sports  staff.  New  York,  has  been  trans¬ 
ferred  to  San  Francisco  and  permanently 
assigned  as  Pacific  Coast  sports  editor, 
it  was  announced  Wednesday  by  Robert 
J.  Bender,  vice-president  and  general 
news  manager  of  the  U.P. 

Kirksey  has  written  sports  for  United 
Press,  for  the  past  three  years.  Prior  to 
that  time  he  was  on  the  sports  staff  of 
the  Dallas  News. 

In  October  Kirksey  was  sent  to  Chi¬ 
cago  for  the  football  season  to  assist 
Dixon  Stewart  and  other  United  Press 
men  in  covering  the  Big  Ten  conference 
football  games.  He  left  Chicago  Tues¬ 
day  for  San  Francisco  to  be  there  in 
time  to  cover  the  Dartmouth-Stanford 
game  Saturday  at  Palo  Alto. 


AIR  JOURNAL  CHANGES  NAME 

Effective  with  the  Nov.  28  issue,  the 
weekly  trade  journal.  Air  Transportation 
became  .leronautical  Industry.  It  is  pub¬ 
lished  in  New  York  by  L.  A.  Nixon. 
No  change  in  ownership  or  personnel  is 
being  made. 


At  the  END  of  the 


QUARTER 


DE  LISSER'S  report  of  Net-Paid  Advertising  Linage  in  Seattle 
newspapers  for  period  from  January  I  to  September  30, 
inclusive,  is  as  follows: 


inclusive,  is  as  follows: 

LOCAL  DISPLAY 

THE  SEATTLE  TIMES .  6.374.674 

2nd  newspaper .  3,372,672 

3rd  newspaper .  3,089,732 

NATIONAL  ADVERTISING 

THE  SEATTLE  TIMES .  2.490.307 

2nd  newspaper .  1,698,268 

3rd  newspaper .  952,730 

CLASSIFIED  ADVERTISING 

THE  SEAHLE  TIMES .  2.880.260 

2nd  newspaper .  1,804,027 

3rd  newspaper .  894,794 


'  The  Seattle  Times’  cir¬ 
culation  is  largest  (and 
most  responsive)  circu¬ 
lation  available  to  ad¬ 
vertisers  in  the  Seattle 
Trading  Area.  Average 
net  paid  six  months 
ending  September  30th: 
DAILY.  102.292:  SUN¬ 
DAY,  141.093. 


THE 


SEATTLE 


TIMES 


O'MARA  &  ORMSBEE,  Inc. 


National  Representative 
New  York  Detroit  Chicago 

San  FraneiMo  Las  Angeles 
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Decisively 

First  In  Pittsburgh 

in  Transportation 
Hotel  and  Resort  Advertising 

for  the  first  10  Months  of  1930 

The  leadership  of  The  Press  in  Travel  and  Resort  advertising 
is  indisputably  established  by  the  following  facts: 

From  Jan.  1  to  Nov.  1,  1930 

Twice  as  much  transportation  linage  appeared  in  The  Press  as  in 
the  other  evening>Sunday  newspaper. 

36,000  more  lines  of  Transportation  advertising  appeared  in  The 
Press  than  in  the  morning  paper. 

25%  more  Hotel  and  Resort  advertising  linage  appeared  in  The 
Press  than  in  hoth  other  Pittsburgh  papers  combined. 

Concentrate  your  appropriation  in  Tlie  Press — the  newspaper  with  The  Habit  of 
Producing  Results. 

Tlie  Press  maintains  the  only  newspaper  Travel  Bureau  in  Pittsburgh — a  popular 
source  of  Travel  Information  and  Suggestions. 

The  Power  of  the  Press 
In  Pittsburgh 

(During  the  first  ten  months  of  1930) 

First  in  Retail  Display  linage  First  in  Classified  linage 

First  in  General  Display  linage  First  in  Total  Advertising  linage 

This  leadership  maintained  in  spite  of  the  fact  that  Department  Store 
advertising  was  withhehl  from  The  Press  during  Jan.  and  Feb.  due  to  a 
discussion  on  rate>making  principles. 

AU  statements  based  on  figures  from  Media  Records,  inc,,  properly 
exclusive  of  linage  in  a  national  magazine  distributed  with  other  Pittsburgh 
Sunday  paper. 

The  Pittsburgh  Press 

A  Scripps  •  Howard  Newspaper 

NATIONAL  ADVERTISING 
DEPARTMENT  OF 
SCRIPPS.  HOWARD 
NEWSPAPERS 
230  PARK  AVEN  UE,  N.  Y.  C. 


MEMBER  OF  THE  UNITED 
PRESS  •  •  •  OF  THE  AUDIT 
BUREAU  OF  CIRCULATIONS 
and  of 

MEDIA  RECORDS.  INC. 


CalCACO  •  tAN  riANCISCO  •  LOS  ANCELBS  •  DALLAS  •  DETBOIT  ‘  PBILAOELPHIA  •  BUPPALO  •  ATLANTA 
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2,000  ATTEND  DEDICATION  CEREMONY  Marlen  E.  Pew,  editor  of  Editor  & 
OF  ILLINOIS  EDITORS’  HALL  OF  FAME  xhTSScion  exercises  came  on  the 

-  second  day  of  the  sixty-fifth  annual 


meeting  of  the  Illinois  Press  Association 
which  was  held  in  conjunction  with  the 
All  State  Journalism  Conference  of  the 
University  of  Illinois.  The  events  drew 
to  the  Illinois  School  of  Journalism  400 
members  of  the  state  press,  400  high 
school  editors,  100  high  school  teachers 
of  journalism  and  advisors  of  publica¬ 
tion  activities,  and  about  1,0(X)  other 
visitors.  At  the  banquet  which  followed 
the  dedication  of  the  Hall  of  Fame  the 
Illinois  Press  Association  by  unanimous 
vote  undertook  to  sponsor  a  request  for 
a  $.x00.000  school  of  journalism  building. 
A  committee  of  the  Association  was 
named  to  direct  activities  designed  to 
secure  the  building.  The  committee, 
which  held  its  first  conference  with 
President  Harry  W’oodburn  Chase  of 
the  University  the  following  morning, 
consisted  of ;  J.  E.  McClure,  editor, 
Carltnvillc  Democrat  and  past  president 
of  the  association;  M.  F.  Walsh,  editor, 
Han-ard  Herald  and  a  past  president; 
H.  U.  Bailey,  editor.  Bureau  County  Re¬ 
publican  and  past  president  of  the  asso¬ 
ciation  ;  Fred  E.  Sterling,  Rockford  pub¬ 
lisher  and  lieutenant  governor  of  the 
state  of  Illinois;  John  M.  Sheets,  editor. 
Oblong  Oracle  and  past  president  of  the 
association ;  William  J.  Smith,  former 
editor,  IVaukcgan  Sun,  and  past  presi¬ 
dent  of  the  Association. 

Three  deceased  editors  were  elected 
to  the  state  .section  of  the  Editors  Hall 
of  Fame  the  first  day  of  the  convention ; 
John  H.  Harrison,  Danville;  T.  B. 
Shaw,  Dixon ;  and  Eugene  F.  Baldwin, 
Peoria. 

The  Association  elected  the  following 
officers:  Howe  V.  Morgan,  Sparta 
Ncu's  Plaindealer,  president ;  Gerry  D. 
Scott,  U''yoming  Post  Herald,  first 
vice-president ;  Charles  W.  Fultz, 
Samonauk  Rcz’eille,  second  vice-presi¬ 
dent;  T.  H.  Blazer,  Alcdo  Times 
Record,  third  vice-president ;  H.  L.  Wil¬ 
liamson,  publisher.  United  States  Pub¬ 
lisher  and  Printer,  secretary;  C.  R.  Den¬ 
son,  Minonk  News  Dispatch,  treasurer. 

The  Association  voted  to  request  the 
School  of  Journalism  to  employ  an  ex¬ 
tension  worker  who  would  devote  the 
hulk  of  his  time  to  the  problems  of  the 
country  press. 


DAILIES  COOPERATING 


Notable  Speakers  Address  Gathering  and  Sessions  of  State 
Press  Association — Eight  Busts  Unveiled — To  Seek 
$500,000  Journalism  Building 

thousand  persons,  including  a  of  linglish  at  the  University  of  Illinois: 
large  numlier  of  men  and  women  Fred  E.  Sterling,  lieutenant  governor  of 
prominent  in  state  and  national  affairs,  Illinois  and  publisher  of  the  consolidated 
attended  the  dedication  of  the  Illinois  newspapers  of  Rockford,  Ill.;  George  B. 
Editors’  Hall  of  Fame,  Friday,  Nov.  21,  Dolliver,  editor.  Battle  Creek  (Mich.) 


Editors  in  Illinois  Hall  of  Fame.  Left  to  right,  top  row:  Henry  W.  Clen- 
deiiin;  Elijah  P.  Lovejoy;  William  O.  Davis;  Joseph  M.  Medill.  Seroiid  row: 
Edward  W.  Seripps;  Henry  M.  Pindell;  Simeon  Francis;  Victor  F.  Lawson. 
Bottom  row:  Melville  E.  Stone;  John  W.  Clinton;  David  W.  Barkley; 
John  W.  Bailey. 


at  the  University  of  Illinois.  The  exer¬ 
cises  were  held  in  the  Auditorium  of  the 
University. 

Tliose  included  in  the  Hall  of  Fame, 
as  dcscril)ed  in  the  dedication  program, 
are :  Victor  Fremont  I^wson,  publisher- 
editor,  Chicago  Daily  News;  Joseph  Me- 
harry  Medill,  builder  of  the  Chicago 
Tribune;  Elijah  Pari.sh  Ixivejoy,  mar¬ 
tyred  anti-slavery  editor,  Alton  Ob¬ 
server;  Henry  Wilson  Clendenin,  pioneer 
editor,  Illinois  State  Register,  Spring- 
field  ;  David  Wright  Barkley,  editor  of 
the  model  country  newspaper  of  South¬ 
ern  Illinois  in  the  ’H()s :  .Simeon  Francis, 
dean  of  Illinois  editors  in  the  ’40s  and 
’."iOs;  William  Osborne  Davis,  builder  of 
a  distinguished  community  daily,  the 
Bloomington  J’antagraph ;  Melville  Eli¬ 
jah  Stone,  founder  of  the  Associated 
Press  and  champion  of  unbiased  news 
rcjKirts;  John  Waterbury  Clinton,  editor- 
historian  of  Northern  Illinois;  John 
Withnal  Bailey,  builder  of  tlie  world’s 
largest  high^rade  country  weekly ; 
Edward  Wyllis  Seripps,  founder  of  the 
United  Press,  Scripps-Howard  enter¬ 
prises,  and  patron  of  Science  Service : 
Henry  Means  Pindell,  editor-statesman 
of  the  Peoria  Journal  and  Transcript. 

Busts  of  eight  of  the  above  12  men 
were  unveiled  in  last  week’s  ceremonies. 

Among  the  guests  and  speakers  who 
had  a  part  in  the  program  of  the  regular 
press  convention  and  the  pre^am  for  the 
unveiling  of  eight  bronze  busts  for  the 
Hall  were;  John  H.  Finley,  associate 
editor,  Nerc  York  Times,  who  was  born 
and  reared  in  Illinois;  Fred  Fuller 
Shedd,  editor,  Philadelphia  Evening  Bul¬ 
letin  and  president,  American  Society  of 
Newspaper  Editors;  Frank  W.  Scott, 
editor-in-chief,  D.  C.  Heath  company, 
Boston,  former  Director  of  Courses  in 
Journalism  and  head  of  the  department 


.Moon  Journal,  and  president.  National 
Editorial  .Association ;  Walter  A.  Strong, 
jiublisher,  Chicago  Daily  News;  Robert 
Mayniard  Hutchins,  president.  University 
of  Chicago;  J.  W.  Piercy,  head  of  de¬ 
partment  of  journalism.  University  of 
Indiana;  Colonel  Bruce  R.  McCoy,  busi¬ 
ness  manager,  Wisconsin  Press  Associa¬ 
tion  ;  George  H.  (iallup,  Drake  Univer¬ 
sity.  author  of  the  Gallup  plan  for  de¬ 
termining  reader  interest;  Emerson  R. 
Purcell,  publisher.  Custer  County  Chief, 
Broken  Bow,  Neb.,  and  authority  on 
newspaiier  subscription  contests;  j.  E. 

I  k'rtinger,  jiresident,  Illinois  Press  As¬ 
sociation  ;  Charles  F.  Eichenauer,  editor, 
Ouincy  Herald  IVhig;  Negley  Corchran,' 
New  York,  Scripps-Howard  newspapers; 
Wil  V.  Tufford,  secretary.  Inland  Daily 
Press  Association ;  C.  A.  Baumgart,  pub¬ 
lisher,  The  Country  Newspaper,  Des 
Moines,  la. ;  Walter  T.  Brown,  feature 
editor.  Central  Division,  Associated 
Press ;  Elmo  Scott  Watson,  feature 
writer  and  editor  of  Publishers’  Auxil¬ 
iary.  H.  L.  Williamson,  publisher. 
United  .States  Publisher  atui  Printer; 
Ole  Buck,  field  secretary,  Nebraska 
Press  Association;  Harry  Woodburn 
Chase,  president  University  of  Illinois, 
Ixiuis  L.  Emmerson,  governor  of 
Illinois;  George  A.  Barr,  president. 
Board  of  Trustees,  University  of 
Illinois:  H.  C  Libby,  representative 
of  Colby  college,  Waterville,  Me. ; 
Oskar  J.  W.  Hansen,  noted  Norwegian- 
American  sculptor;  Charles  H.  Qarke, 
advertising  manager  of  Iowa  News¬ 
papers,  Inc.:  K.  C.  Babcock,  provost  of 
the  University  of  Illinois ;  “Uncle  Joe” 
Page,  84  year-old  president  of  the  Past 
Presidents’  Association  of  the  Illinois 
Press  Association;  Miss  Viola _ Norman, 
Chicago  sculptor  and  former  instrtictor 
at  the  Art  Institute  of  Chicago; 


Three  Cleveland  Papers  Pool  Efforts 
in  Drive  to  Aid  Needy 

The  Cleveland  Neivs  Press  and  Plain 
Dealer  have  joined  forces  in  Cleveland 
this  year  to  bring  holiday  cheer  to  the 
needy.  In  past  years  these  daily  news¬ 
papers  have  acted  in  such  matters  separ- 
rately.  This  year,  because  of  unem¬ 
ployment  and  possibilities  of  greateh  dis¬ 
tress  and  lack  of  joy  to  the  young  in 
many  homes,  the  papers  have  pooled 
their  endeavors  to  see  that  none  are  in 
want. 

The  Christmas  toy  shop,  Christmas 
dinners  to  families  and  neighborhood 
Santa  Qauses  as  fostered  in  the  past 
will  be  promoted,  but  the  newspapers’ 
efforts  will  be  coordinated,  and  there 
will  be  no  duplication. 

The  Plain  Dealer,  Press  and  News 
acquainted  the  public  of  Greater  Cleve¬ 
land  with  the  cooperative  plan  and  asked 
readers  of  each  to  support  the  good  will 
and  cheer  endeavors  of  the  other  news¬ 
papers. 


OFFERS  FREE  CLASSIFIED 

The  Chattanooga  News  recently  open¬ 
ed  its  “help  wanter”  columns  to  adver¬ 
tisers  free  of  charge  to  aid  in  a  city¬ 
wide  employment  drive.  In  addition 
the  News  is  publishing  a  two-column 
box  daily  for  readers  who  have  odd  jobs 
to  be  done  or  clothing  to  donate. 


RUKEYSER  SPEAKS 

Merryle  Stanley  Rukeyser,  financial 
writer  for  New  York  American  and 
Universal  Service,  was  the  guest  speaker 
at  a  meeting  of  the  Downtown  Textile 
Credit  Group,  Inc.,  New  York,  Nov.  25, 
at  the  Arkwright  Club.  His  topic  was 
“Business  Trends  and  Prospects.” 


TELEVISION  - 

livUrtt  Nem'rd  AnitUmt- 


Lt 

1  ■ 

Christmas 

Features 

POUR-COLOR  COVER  P.\GES  (also 
in  black  and  white)  : 

1.  "Television — rtanta’s  Chief  Assist¬ 
ant"  by  Charles  J.  Coll.  Scene  in 
Santa's  workshop  showing  Santa’s 
use  of  television  apparatus  to  help 
him  discover  good  little  boys  and 
girls. 

2.  "Merry  Christmas"  by  Arthur 
Henderson.  Broadcasting  Xmas 
carols  throughout  the  land  from 
huge  modern  radio  station,  and 
scene  in  .American  home  showing 
Dad.  Mother  and  Daughter  listen¬ 
ing  in. 

3.  "she  Does  Her  Shopping  Early” 
by  Rasmusson.  Typical  flapper 
loaded  down  with  bundles  trying 
unsuccessfully  to  ascend  stair¬ 
case  without  being  seen  by  mem¬ 
bers  of  family,  resulting  in  spill. 

XM.AS  P.AGES  IN  FOUR  COl6rS 
by  .T.  Norman  Lynd  (also  in 
black  and  white  full  paces, 
half  pages  or  tabloid  pages)  : 

4.  "The  Christmas  Iteunion"  in  seven 
parts  cleverly  depleting  memlters 
of  typical  family  reacting  to  Yule- 
tide  gifts  and  hospitality. 

5.  "iVishing  anti  Hoping"  in  seven 
parts,  reflecting  anticipation  of 
givers  and  recipients  of  Christ¬ 
mas  gifts. 

XMAS  HALF  PAGES  (in  black  and 
white)  : 

6.  "Christmas  Day  in  the  Morning" 
by  Fanny  Y.  Cory,  showing  the 
same  delectable  “kids”  carried  in 
her  dally  feature,  “Sonnysa vines”. 

7.  8.  Also  half-page  versions  of  No.  4 
and  No.  ."i. 

XMAS  SHORT  STORIES  —  Illus¬ 
trated  (in  full-page  mat)  : 

9.  "Santa  Doubles  for  Cupid"  by 
Mazlne  McBride.  Yiiletide  long¬ 
ing  for  home  opens  the  door  of 
romance  to  a  modem  bachelor 
girl. 

10.  "People  Who  Lie"  by  Jean  Gil¬ 
lespie.  Story  of  a  little  girl  who 
strayed  from  the  truth  to  make 
her  teacher’s  Christmas  brighter. 

XMAS  FEATURE  PAGES  (Beauti¬ 
fully  Illustrated)  (black  and 
white)  : 

11.  Exposing  the  Tricks  of  the  Christ¬ 
mas  Shoplifters — Department  store 
crooks  who  choose  the  busy  Yule- 
tide  season  tor  an  orgy  of  theft 
have  their  weaknesses — And  here's 
a  feminine  Hawkshaw  who  tells 
you  how  they  invariably  come  to 
grief. 

12.  St.  Nicholas  Derives  Old  Oames 
in  Toys  for  1930  Xmas — Revival 
of  amusements  impiilar  when 
mother  and  dad  were  “kids” 
noted  In  the  shops  where  Krlss 
Krlngle  spreads  nls  ware — More 
and  more  mechanical  contrivances 
to  tax  the  youngsters'  Ingenuity 
and  skill. 

13.  Xmas  (lift  the  World  Most  Needs 
— -A  Yuletlde  symposium  in  which 
celebrities  tell  what  in  their  esti¬ 
mation  la  most  valuable  boon 
Santa  Claus  could  bring  to  hu¬ 
man  race  this  Xmas. 

14.  Rig  Rusiness  Plays  Santa  in  a 
Rig  Way — American  Giants  of 
wealth  carrying  the  Xmas  spirit 
throughout  the  year,  make  19.30 
an  epochal  period  for  support  of 
the  many  foundations  that  assu¬ 
age  poverty,  fight  disease,  sup¬ 
port  education  and  make  happier 
the  lot  of  the  many  less  fortunate. 

12.  What  Rccomes  of  Letters  to  Krlss 
Kringlet  —  Every  missive  ad¬ 
dressed  to  St.  Nicholas  now 
turned  over  to  Santa  Claus  Asso¬ 
ciation  by  the  U.  S.  Postal  au¬ 
thorities — Supplications  of  thirty 
thousand  net^y  Juveniles  an¬ 
swered  annually. 

LEDGER 
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Indeptndsnss  Square,  Phlladaipkia.  Pa. 
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when  Sales  Resistance  is  Lowest 


holds  its  own  but  shows  an  increase  of  4%  in  the 
trading  radius. 

The  Sunday  Globe,  with  the  same  readers  as  the 
Daily  Globe,  has  far  more  circulation  in  this  30-mile 
area  than  any  other  Sunday  paper  .  .  .  and  in  the 
right  kind  of  communities. 


ADVERTISERS  have  long  known  that  sales 
ir\.  messages  have  greater  strength  if  they  are  read 
at  a  time  when  readers  are  relaxed  and  .  .  .  unhurried 
— when  they  have  time  to  enjoy  completely  the 
news  .  .  .  features  .  .  .  articles  . . .  advertisements  . . . 

The  problem  is  finding  the  newspaper  which 
reaches  the  family  when  they  are  in  this  receptive 
mood  .  .  .  at  home. 

In  many  cities  the  problem  is  easily  solved  by  a 
comparision  of  daily  circulation  figures.  But  in 
Boston  a  unique  situation  exists.  In  the  commuting 
zone  (30-mile  radius)  nearly  200,000  daily  readers  of 
two  Boston  papers  fail  to  buy  the  Sunday  editions 
of  these  two  papers. 

One  loses  18%  of  its  daily 
circulation.  Another  loses  58%.  And  no  other  paper 
picks  up  these  losses. 

The  explanation? .  . .  Whatever  it  is,  daily  readers 
who  do  not  carry  through  on  Sunday,  are  not 
“home”  readers.  The  Globe,  however,  not  only 


Here,  then,  is  the  Boston 
“home  paper,”  daily  as  well  as  Sunday,  for  it  is  the 
only  Boston  paper  that  has  home  strength  on  the 
one  day  that  all  reading  is  done  at  home. 

A  woman’s  page  established  36  years  ago  as  the 
first  woman’s  page  in  America  .  .  .  selected  school 
and  church  news  .  .  .  more  local  department-store 
advertising  than  any  other  Boston  paper  .  .  .  these 
are  some  of  the  reasons  readers  prefer  the  Globe 
in  the  home. 

The  whole  Boston  newspaper  situation  is  analyzed 
in  a  booklet,  “Reaching  Buying  Power  in  the  Boston 
Market.”  Write  today  for  a  free  copy. 


/ 
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INDIANAPOLIS 

NEWS 


FIVE  NEW  ENGLAND  PACKERS  ENLARGE 
CAMPAIGN  ON  DRESSED  PORK 


Copies  of  the  full  series  arc  made  uj)  PLANNING  ROTO  SECTION 

into  salesmen's  portfolios  and  used  ti»  - 

se.l  dealers  the  idea  of  the  campaiKii  and  Nine  Coa«t  Papers  to  Carry  Spe< 
what  it  is  trvini?  to  accomplish  for  them.  r-.  .  „  cj-i- 

The  dealers'  are  encouraged  to  display  ,  D.r.g.ble  Base  Edition 
special  signs  telling  that  they  carry  this  Cooperative  production^  of  a  spe 
l)roduct.  rotogravure  edition  by  nine  newspai 

The  campaign  opened  on  Nov.  12th  tinder  six  different  ownerships  and 
and  was  announced  to  the  convention  of  nine  different  communities  is  planned 
the  combined  sales  forces  of  Xorth  early  in  December  on  the  San  Franci 
Packing  and  Provision  Company  and  penihstila,  George  F.  Morrell,  presit 
the  John  P.  Squires  Co.,  numbering  and  general  manager  of  Peninsula  Ne 
more  than  150  men.  This  meeting  was  papers,  Inc.,  has  announced.  The  c( 
held  in  Boston.  Similar  meetings  were  bined  rotogravure  and  magazine  seel 
held  for  the  other  three  companies.  will  be  tlevoted  to  the  proposed  n« 
The  account  is  being  handled  by  the  dirigible  base  site  at  Sunnyvale,  Cal. 
Goulston  Company  of  Boston  under  the  section  will  be  printed  by  the  San  Ft 
personal  direction  of  L.  B.  Hawes.  The  cisco  Chronicle. 
whole  program  will  cover  a  three  year  Newspapers  issuing  the  edition  are 
period,  this  being  the  second  year.  <fan  Jose  Mercury  Herald,  Sunny, 
The  campaign  is  sponsored  by:  John  Standard.  Mountain  View  Regi. 
P.  Squire  &  Co.,  Boston;  North  Pack¬ 
ing  and  Provision  Co.,  Boston ;  White, 

Pevey  &  Dexter  Co.,  Worcester,  Mass.; 

Springfield  Provision  Co.,  Springfield, 

Mass.;  Sperry  and  Barnes  Co.,  New 
Haven,  Conn. 


Sixty-one  Dailies  Being  Used  This  Year  Compared  With 
Twenty-seven  in  1929 — Five  Co-operating  Firms  Will 
Also  Place  Individual  Copy 


Iicnded  by  the  five  packers  collectively 
and  individually. 

One  of  the  features  of  the  new  cam¬ 
paign  is  the  tie-in  with  other  products 
entirely  foreign  to  the  packing  business, 
especially  fruits.  A  few  of  the  sub¬ 
titles  are  self-explanatory. 

“You  Should  Be  As  Particular  About 
The  Freshness  of  Pork  As  Of  Milk.” 
“You  Buy  Bread  Baked  Fresh  Every 
Day — This  Pork  Is  Equally  Fresh." 
“Oranges  Just  Picked  From  The  Tree 
Taste  Different — So  Does  Pork  That 
Is  Fresh.” 

“It  is  Fully  As  Important  To  Insist 
On  Fresh  Pork — As  It  Is  On  Fresh 
Eggs.” 

Each  piece  of  copy  carries  a  pictorial 
presentation  of  the  subject.  A  freshly 
baked  roast  of  pork  lined  up  beside  a 
fresh  oyster  cocktail,  etc.  The  freshness 
of  the  product  is  constantly  emphasized. 
The  copy,  of  course  carries  out  the  same 
idea  throughout.  A  book  of  21  recipes 
is  offered  to  those  writing  in  for  it. 


IN  spite  <)i  the  rumors  alxuit  busi¬ 
ness  being  bad  a  group  of  New  Eng¬ 
land  meat  packers  have  launched  one 
of  the  largest  and  most  extensive  news¬ 
paper  campaigns  in  the  territory. 

it  will  feature  New  England  Dressed 


GEORGIA  MEETING  DEC.  8 

Members  of  the  Press  Association  of 
the  Eleventh  Georgia  District  will  con¬ 
vene  in  Baxley,  Ga.,  Dec.  8  for  their 
fall  meeting.  U.  L.  Cox,  editor  of  the 
Raxley  Banner,  will  act  as  host.  Jack 
Williams,  editor  of  the  IVaycross  Jour¬ 
nal-Herald,  will  preside. 


McHENRY  CITY  EDITOR 

Murphy  McHenry,  formerly  asso¬ 
ciated  with  the  San  Mateo  (Cal.)  Times 
and  San  I.uis  Obispo  Telegram-Tribune, 
has  been  named  city  editor  of  the  Los 
.Ingeles  Record. 


.  You  Sko«fld  6c  Ai 
Pcrticvlcf  Abowt  Tkc 
Fre*Kn««i  Of  PORK  . 

.  At  or  MIIK 


In  1930 


The  News  deliv¬ 
ers  in  Marion 
County  (Indian¬ 
apolis)  one  copy 
for  every 

4.50 

persons  .  .  .  . 


Newspaper  ropy  which  is  selling 

dressed  pork  for  New  England 
parkers. 

Fresh  Pork  and  is  entirely  educational 
in  scope. 

The  advertising  campaign  itself  is  not 
absolutely  new  for  it  began  last  year 
using  27  New  England  newspapers  for 
more  than  18,00t)  lines.  The  campaign 
will,  as  last  year,  feature  the  same  prod¬ 
uct  but  with  a  different  approach. 

While  last  year  27  newspapers  were 
used,  this  year  exactly  61  are  on  the 
schedule,  practically  every  New  Eng¬ 
land  daily  newspaper.  Most  of  the  copy 
will  run  quarter  p;ige  size  and  in  series 
of  eight  for  a  total  of  26  insertions.  This 
campaign  itself  will  be  followed  'up  by 
newspaper  copy  from  each  of  the  five 
packing  houses  cooperating.  It  is  so 
arranged  that  a  good  sized  .'idvertisc- 
ment  will  appear  in  all  the  newspapers 
named  at  least  once  a  week  the  year 
around. 

The  five  packers  lielieve  that  in  a  per¬ 
iod  of  depression  it  was  not  good  pol¬ 
icy  to  reduce  advertising  expenditures, 
on  the  contrary,  that  they  should  be 
increased. 

During  last  year  approximately 
$100,000  was  spent  on  advertising.  This 
year  that  has  been  increased  .10%  and 
liefore  the  year  is  over  it  is  expected 
that  nearly  $200,000  will  have  lieen  ex- 


In  1920 


The  News  deliv¬ 
ered  in  Marion 
County  (Indian¬ 
apolis)  one  copy 
for  every 


persons 


1  he  jNews  deliv¬ 
ered  in  Marion 
County  (Indian¬ 
apolis)  one  copy 
for  every 


persons 


IWhiy,  !■  Miy  riiy  mu  UuK.  m  laaiuaiMlis.  mU>'  omr 

mther  imOy  mewm^myrr  ta  raid  w  high  a  iM-rwalagr  af  ils  homv 
laailHaa  aa  Th«  Naws.  HiIb,  tagathrr  with  roiaitrphf-iMlvv  rlr- 
mJatliB  fai  th.  Baharhaa  (radlag  (.rrli.r.%,  paahlrk  a4%prtlftprsi 
to  «.tor  toteaalvrt.v  th«  laglaaap.li«  markpl  h.v  paappatrallag  la 
•NK  aawBfayar  far  aaly  O.VE  rraaaaiiral  adirrlikiag  ra*!.  Caarra- 
trattoa  la  Thr  NrwM  givaa  grrairr  rfllrirar;  p<*r  adirrlbtlag  dallar, 
wbh  rraattaat  iarraaar  la  prafU  auirgia. 


Special  Editions 
Industrial  Sections 
Business  Review  Pages 

Campaigns  are  being  con¬ 
duct^  by  us  toda\-  in 

New  York,  Chicago.  Phila¬ 
delphia,  Detroit,  Boston.  St. 
Louis  and  other  cities. 

Let  us  tell  you  alHuii  the 
additional  lineage  we  arc 
.securing  for  them  through 
the  Special  Advertising  Cam¬ 
paigns,  without  interfering 
with  their  regular  .Adver¬ 
tisers  or  Prospects. 

John  B.  Gallagher  Co., 
45  West  45th  Street 
New  York  City 


The  News  deliv¬ 
ered  in  Marion 
County  (Indian¬ 
apolis)  one  copy 
for  every 

7.45 

persons  .  .  .  . 
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The  problem  of  the  advertiser  in  Buffalo  is  a  simple  one — and  easily  solved  .  .  . 

The  advertiser  seeks  a  wealthy  market  with  a  stable  economic  situation.  And 
he  needs  advertising  media  to  reach  the  greatest  amount  of  buyers  at  the  low¬ 
est  advertising  cost  .  .  .  Buffalo  has  both  .  .  .  Headed  only  by  New  York, 

Washington  (D.  C.),  and  Yonkers,  Buffalo,  twelfth  city  in  population,  is  fourth  in 
spendable  income  per  capita*  and  first  in  diversification  of  industry!  Buffalo  is 
a  city  of  homes  and  home-owners — earning  and  spending  over  six  hundred  and 
eighty  millions  of  dollars  annually! 

The  Buffalo  Evening  News  is  the  medium  ad¬ 
vertisers  prefer,  the  medium  that  is  read  by 
more  than  9  out  of  1 0  Buffalo  families!  With 
an  average  daily  net  paid  circulation  of  183,- 
086,  the  News  reaches  a  greater  percentage 
of  its  home-city  families  than  any  newspaper 
published  in  any  large  community  in  the 
country  .  .  .  The  News,  a  six-day  newspaper, 
during  the  first  ten  months  of  1930,  carried 
more  than  48%  of  the  total  volume  of  adver¬ 
tising  in  all  Buffalo  daily  and  Sunday  news¬ 
papers  combined  ...  In  Buffalo,  the  adver¬ 
tiser  can  tell  all  the  people  he  wants  to  reach 
of  what  he  has  to  sell — AT  ONE  LOW 
ADVERTISING  COST — because  the  News 
ALONE  does  the  job. 

*  From  Sales  Management's  7th  Annual  Markets  and 
Media  Reference  Number,  published  September  27, 

1930. 

WESTERN  NEW  YORK'S  GREATEST  NEWSPAPER 

Buffalo  evening  News 

EDWARD  H.  BUTLER,  Editor  and  Publisher 
KELLY-SMITH  COMPANY,  National  Representatives 

new  YORK  CHICAGO  BOSTON  DETROIT  PHILADELPHIA  ATLANTA 


MURRAY 

SEASONGOOD 


Statesman  of  this  new  era  of  civic  progress  and 
first  mayor  of  Cincinnati  under  the  new  Charter 
rule. 


THE  CINCINNATI  POST 


as  the  new  CincinnatVs  lone  newspaper  champion. 


After  telling  the  Conference  on  Government,  meeting  in  Cleve¬ 
land  on  November  11,  of  opposition  offered  by  Cincinnati  news¬ 
papers  to  the  Charter  movement  and  the  plan  to  establish  county 
government  on  a  non-partisan  basis,  Seasongood  said: 

‘‘I  want  to  except  the  Cincinnati  Post.  From  the  starts  it  has  been 
like  the  shadow  of  a  great  rock  in  a  weary  land.  It  has  been  unfailing 
in  its  support  and  assistance.** 


Thousands  upon  thousands  of  civically  awakened  citizens  who 
have  followed  the  lead  of  Seasongood  subscribe  to  the  same 
sentiments — 


LIKE  THE  SHADOW  OF  A  GREAT  ROCK  IN  A  WEARY  LAND 
is  THE  CINCINNATI  POST 
CHAMPION  of  the  NEW  CINCINNATI 
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....  and  here 

is  the  story  of  THE  POST’S  upward  clinib  in  CIRCULATION  during 
the  years  of  the  fight  for  a  new  deal  in  government  for  Cincinnati  and 
Hamilton  County.  The  elimb  followed  the  Post’s  initial  fight  for 
Charter  Government  in  1925. 


These  new  readers,  interested  in  the  fight  for  good  government  which  the  Post  was 
making,  came  from  among  the  influential  progressive  element  of  Cincinnati’s  popula¬ 
tion — your  best  customers  and  prospects. 


M  >vith  the  peak  CITY  and  SUBURBAN  CIRCULA. 

■  II  YV  TION  OF . 


a  TOTAL  CIRCULATION  of 


THE  CINCINNATI  POST  is  the  ADVERTISING 


144,332 

188,076 

BUY  in  CINCINNATI 


The  Cincinnati  Post 

A  Scripps  •  Howard  Newspaper 


NATIONAL  ADVERTISING 
DEPARTMENT  OF 
SCRIPPS.  HOWARD 
NEWSPAPERS 
230  PARK  AVENUE,  N.  Y.  C. 


CHICAGO 


SAN  FRANCISCO 


LOS  ANCKLBi 


MEMBER  OF  THE  UNITED 
PRESS-.-OF  THE  AUDIT 
BUREAU  OF  CIRCULATIONS 

and  of 

MEDIA  RECORDS.  INC. 


DETROIT 


P  II  I  L  A  l>  E  L  P  H 


BUFFALO 


T  L  A  N  T  A 
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GROOM  CALLS  ON  BENSON  TO  SUGGEST 
PLAN  TO  SOLVE  DIFFERENTIAL  TANGLE 

Aurora  Executive  Says  Law  of  ‘‘Quantity  Discounts”  Should 
Prevail — Believes  Dailies  Would  Agree  on  5,000  Line 
Local  Rate  Plus  15  Per  Cent 

By  J.  K.  GROOM 

Director  of  National  Advertiainc,  Aurora  (III.)  Beacon-News 


Editor  &  publisher  in  its  Nov. 

8,  1930,  issue  was  kind  enouRh  to 
publish  my  story  about  “Rate  Differen¬ 
tial, ”  publisbetl  in  the  November  issue 
of  the  Dope  Sheet. 

I  want  to  disclaim  any  intention  of 
doiiiR  or  sayinp  anythiiiR  about  the  dif¬ 
ferential  simply  for  controversy's  sake. 
All  I  have  in  mind  is  to  Ret  the  thiiiR 
straiRhtened  out  so  it  will  no  longer  be- 
a  subject  for  eternally  stirriiiR  up  strife 
and  ill  feelinR ;  and  that,  too,  without 
going  back  to  the  old-fashioned  way  of 
handling  rates  that  were  discarded  two 
or  three  decades  or  more  ago  as  being 
unsatisfactory,  if  not  unworkable. 

Of  course,  I  hoped  if  that  article  came 
to  the  attention  of  lohn  Benson  it  would 
smoke  him  out,  so  to  speak ;  and  for  once 
make  him  say  something  in  reply,  which 
he  did,  thanks  to  the  kindness  or  enter¬ 
prise  of  the  E.  &  1’.,  by  sending  an  in¬ 
terviewer  to  quiz  Mr.  Benson.  That’s 
making  progress.  Heretofore  he  has 
ignored  everything  that  was  said  on  the 
contra  side  of  the  question. 

I  said  in  my  story  that  Mr.  Benson 
probably  would  not  accept  the  average 
of  local  rates  as  a  basis  for  figuring. 
He  <loi's  not.  The  E.  &  P.  qiK>tes  him 
as  saying  that  the  average  of  maximum 
and  minimum  local  rates  are  meaning¬ 
less  in  Cfunparison  with  national  rates. 
But  he  did  not  suggest  anything  that 
lenuht  have  meaning. 

I  presume  Mr.  Benson  will  not  now 
deny  that  he  has  said  more  than  once 
that  if  the  differential  was  not  more  than 
the  l.s'J  represented  by  the  agency  com¬ 
mission  there  w^nild  lx*  no  complaint  or 
words  to  that  effect. 

That  Ikmiir  a  fact,  if  he  does  not  like 
my  suggestion,  it  would  lx*  a  good  idea 
for  him  to  suggest  a  better  plan.  I  am 
sure  it  would  be  given  serious  attention 
by  publishers.  Quite  a  few  publishers 
think  I  pretty  nearly  rang  the  Itell  with 
my  suggestion. 

Mr.  BensfMi's  fling  at  department 
stores  does  not  fit  into  this  argument. 
Because  a  big  department  store  in  ful¬ 
filling  its  contract  at  times  has  pretty 
poor  copy,  has  not  a  thing  to  do  with  my 
statement  that  Mr.  Benson  seemed  to 
think  an  advertiser  who  'uses  only  1,000 
lines  should  have  as  low  a  rate  as  one 
who  used  lOO.fKK)  lines. 

The  “logic  of  events’’  that  has 
brought  about  the  controversy  is  princi¬ 
pally  Mr.  John  Benson  and  his  organi¬ 
zation,  and  he  himself  has  agitated  it 
nicfre  than  all  the  rest.  Perhaps  that  is 
his  job.  If  it  is,  he  is  not  neglecting  it. 
However,  I  can  rememlx-r  times  when 
other  sincere  chaps  overworked  their 
jobs. 


He  says  that  all  his  comparisons  have 
been  based  on  the  5,000  line  local  rate. 
All  right.  I’ll  accept  his  word  and  take 
hack  what  1  said  alxiut  his  always  using 
the  minimum  hxral  rate  as  a  basis.  Our 
5,000  line  local  rate  would  suit  me. 

I  don’t  think  that  he  should  travel  all 
over  the  country  and  complain  continu¬ 
ally  alx)ut  “the  differential”  unless  he 
can  suggest  something  concrete  in  regard 
to  a  satisfactory  adjustment  of  the  dif¬ 
ference.  It  is  not  fair  nor  overly  wise 
to  go  arftund  stirring  up  ill  feeling  be¬ 
tween  advertisers  and  a  one  certain  im¬ 
portant  class  of  media  without  suggest¬ 
ing  some  plan  that  will  be  just  and  fair 
for  settling  the  matter. 

If  Mr.  Benson  will  come  out  flat- 
footed  and  suggest  that  the  5,(KM)  line 
local  rate  plus  15%  be  the  national  flat 
rate  and  will  get  the  and  the 

A.N.A.  to  agree  to  that,  I  think  I  can 
assure  him  that  three  or  four  of  the 
great  newspaper  organizations  will  okev 
it.— The  A.N.P.A..  the  I.D.P.A .  the 
N..\.E.A.  and  the  S.N.P..\.  In  fact.  I 
think  there  is  not  a  publisher  in  the  coun¬ 
try  who  would  not  fall  for  such  a  plan. 

I  think  it  would  help  if  Mr.  Benson 
would  advocate  something  like  that  a 
while. 

Mr.  Benson  thinks  I  am  “doing  a  dis¬ 
service  to  advertising."  There  is  a  dif¬ 
ference  of  opinion  again.  I  think  he  has 
already,  with  his  many  critical  speeches 
without  any  remedial  plans  suggested. 
<lone  more  harm  than  I  would  pf)ssibly 
do.  no  matter  how  hard  I  tried. 

My  own  idea  of  the  right  of  news¬ 
papers  to  charge  what  has  Income 
known  in  advertising  as  “differential”  is 
that  the  law  of  “<|uantity  disco'unts” 
should  prevail.  In  fact,  if  not  in  theory, 
it  does  that  now  in  local  advertising. 

It  used  to  lx?  extended  to  agencies,  but 
thev  took  so  much  unfair  advantage  of  it 
that  both  publishers  and  agents  sought  a 
better  basis  for  df)ing  business,  and  the 
present  flat  rate  for  national  came  into 
v<igue  with  the  hearty  ai)proval  of  both 
parties. 

I  was  not  comparing  ‘‘gross  local  with 
net  national.”  1  added  15%  to  the  aver¬ 
age  hxral  to  get  a  gross  local,  and  com¬ 
pared  that  with  present  gross  national — 
compared  n^ross  with  gross. 

I  don’t  know  whv  there  should  be  an 
eternal  difference  between  agents  and 
publishers.  It  continually  interferes  with 
pleasant  business  relations  and  profits. 
Nor  do  I  know  why  newspapers  should 
be  siit'dixl  out  for  most  of  the  attacks 
upon  rates  and  rules. 

I  can  conclude  this  by  (luoting  from 
Mr.  Benson’s  interview  in  E.  &  P. 

“What  we  need  now  is  clear  thinking 


'' by  the 

Jasa/  'Publisher. .  ■ 

_from  A.j.  MCDONALD. 

Olcan  (New  York)  Herald: 

■■Part.cu.arlv  do  I  want  ^hT^-lc^our 
r.  lu'^rior  lo  the  fonde.t^«^  ^ 

‘c-e^oTthc*  Charle.  P.rtlowe  Company 

do  not  hes.tale  lo 

to  any  publiaher.  —  ^ 


®he  ©harlesParf  Iou)e0o. 

Circulation-Building  Experts 

Sixth  Floor,  Occidental  Building^  Indianapolis, Indiana . 


and  honest  conviction,  ability  to  see  each 
other’s  problems  and  needs,  and  to  pro¬ 
ceed  along  lines  which  will  involve  the 
least  amount  of  embarrassment  to  all 
concerned.” 

That’s  good  sentiment,  but  is  not 
furthered  by  a  continual  flow  of  criti¬ 
cism  from  one  side  without  anything  con¬ 
structive  to  help  each  to  see  the  other’s 
problems.  My  story  on  the  rate  differ¬ 
ential  was  offered  as  "a  plan,”  not  ‘‘the 
plan.”  Who  has  a  better  one.  and  if 
anyone  has  one,  has  he  courage  of  his 
convictions?  If  so,  please  let  us  have  it 
before  I  shock  some  timid  persons  on 
both  sides  by  trotting  out  something  else 
to  see  how  much  approval  or  disapproval 
it  gets. 

WESTERN  N.  Y.  GROUP  MEETS 

Forty  members  of  the  Western  New 
^’ork  Publishers  .Association  attended 
the  (|iiarterly  meeting  in  Buffalo  on  Nov. 
22.  .\  visit  to  the  new  Courier-E.vprcss 

j.lant  feature.l  the  program.  Alfred  11. 
Kirchhofer,  managing  editor  of  the  Hul- 
falo  l:7‘enin!i  .Vrrc.v,  and  Finley  H. 
(ireene.  adxertising  agency  proprietor, 
were  speakers.  .An  evening  dinner  at 
the  Buffalo  Trap  and  T'ield  club  con¬ 
cluded  the  program. 


NEW  ITALIAN  WEEKLY 

.A  newspaper  to  serve  the  Italians  of 
Harrisburg.  Pa.,  and  surrounding  com¬ 
munities  will  lx-  started  the  first  week- 
in  Decemlx-r.  Vincenzo  Ciofalo  will  be 
editor  of  the  weekly,  which  will  be 
called  //  Messaggero  Coloniale.  Joseph 
J.  Parailo,  .506  South  Second  street,  is 
the  business  manager.  The  publication 
office  will  be  in  Harrisburg. 

RECORDING  PROGRAMS 

King  Features  .Syndicate  is  making  a 
series  of  electrical  transcription  programs 
for  radio  broadcasts  which  will  star 
noted  cartoonists  and  columnists.  The 
records  will  be  distributed  to  600  broad¬ 
casting  stations,  it  is  planned,  for  repro¬ 
duction  at'  different  hours  throughout  the 
week. 


ADMONISHES  STAFF 


Fort  Worth  Publisher  Asks  Employes 
to  Help  Lift  Depression 

.Amon  G.  Carter,  publisher.  Fort 
U’orlli  (Tex.)  Star-Telegram  and 
Record-Telegram,  recently  addressed  let¬ 
ters  to  employes  of  the  publishing  com- 
pany  urging  them  to  do  their  share  in 
lifting  the  economic  depression  by  spend¬ 
ing  their  money  as  freely  as  before  the 
slump. 

“1  would  not  urge  you  to  extravagance,” 
he  said,  “but  I  do  urge  that  you  continue 
j'our  living  and  your  purchasing  on  the 
.same  normal,  sane  basis  that  has  always 
been  your  custom.” 

“This  institution.”  he  said,  “is  more 
affected  than  any  other  by  general  condi¬ 
tions.  W  hen  business  slackens  we  are 
the  first  to  feel  it  and  unlike  the  retailer 
or  the  manufacturer  we  can  not  adjust 
our  costs  from  day  to  day  or  shut  down 
our  i)lants  until  business  improves.  We 
must  publish  every  day  regardless  of 
advertising.  Our  only  hope  t>f  improve¬ 
ment  therefore  lies  in  the  betterment  of 
general  conditions.  .  .  . 

"We  do  not  wish  to  reduce  our  work¬ 
ing  force;  we  do  not  wish  to  reduce 
wages  and  we  shall  do  neither,  except 
as  a  last  resort  and  that  after  all  other 
measures  have  been  tried,  for  we  believe 
that  the  very  worst  that  can  be  done  in 
times  such  as  these  is  to  lay  off  men  and 
cut  wages.  But  to  prevent  it,  your  assist¬ 
ance  is  rcfiiiired.  ...” 

SENT  PLANE  FOR  EXPLORER 

.As  the  feature  of  its  annual  Christmas 
parties  for  children  of  the  tri-states,  the 
Memphis  lii'cning  Appeal  sent  an  air¬ 
plane  with  its  staff  photographer.  Bill 
Fox.  a-  passenger,  Nov.  16,  to  Roose¬ 
velt  l-'icld,  L.  I.,  and  returned  with 
Capt.  E.  J.  Kleinschmidt,  former  aide  to 
Admiral  Richard  Byrd.  Kleinschmidt 
will  lead  the  .-Appears  expedition  to 
Santa  Claus  land.  The  Evening  .Appeal 
will  award  prizes  for  the  best  letters  on 
the  subject  “W^hy  I  Believe  There  is  a 
Santa  Claus.” 


THE  NEW  YORK  TELEGRAM 


Another  Outstanding  Example  .  .  . 

of  a  building  designed  to  accommodate  the  specific 
requirements  of  a  publishing  plant — 
combining 

ECONOMY  OF  OPERATION 

ECONOMY  OF  MAINTENANCE 
ECONOMY  OF  CONSTRUCTION 
FLEXIBILITY  OF  ARRANGEMENT 

and 

PROVISION  FOR  GROWTH 

Designed  by  an  organization  whose  demonstrated  ability  to 
successfully  solve  newspaper  plant  problems,  is  based  on  years  of 
training,  experience  and  a  thorough  knowledge  of  newspaper 
mechanics. 

JAMES  WILLIAM  THOMAS,  ARCHITECT 

(Formerly  Howell  A  Thomas) 

3868  Carnegie  Avenue 
Cleveland,  Ohio 

Comult  us  for  a  complete  answer  to  your  plant  problems 
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Wouston  Grocers 

prefer  the  Fress 


Retail  grocery  linage  figures  for  ten 
months  of  1930,  Media  Records,  Inc., 
show  outstanding  and  significant 
leadership  for  the  Houston  Press. 

Retail  {Local)  Grocers’  Advertising 

J.\N.  1,  to  OCT.  31,  1930 

Press  (E) .  620,169 

Chronicle  (E) . 518,115 

Chronicle  (S) .  5,217 

Post-Dispatch  (M) .  366,127 

Post-Dispatch  (S) .  3,793 

Confine  Your  Selling  Where  Greatest  Profit  Can  Be  Made 


The  Houston  Press 

A  Scripps  •  Howard  Newspaper 


NATIONAL  ADVERTISING 
DEPARTMENT  OF 
SCRIPPS.  HOWARD 
NEWSPAPERS 
230  PARK  AVENUE.  N.Y.C 


MEMBER  OF  THE  UNITED 
PRESS---OF  THE  AUDIT 
BUREAU  OF  CIRCULATIONS 
and  of 

MEDIA  RECORDS.  INC. 
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SELLS  SPACE  IN  MAIL 
ORDER  CATALOGUES 

Sears  Roebuck  Adopts  New  Policy 
— Three  Pages  in  1931  Book 
Taken  by  Outside 
Firms 


For  the  first  time  in  its  history,  Sears, 
Roebuck  &  Co.  is  opening  its  mail  order 
catalogue  to  outside  advertising.  The 
action  provides  a  new  national  advertis¬ 
ing  medium  with  a  “circulation”  of  ap¬ 
proximately  7,.^00,000  copies. 

The  first  copy  will  appear  in  what  is 
known  as  the  Spring  and  Summer  Cata¬ 
logue  which  is  sent  out  early  in  1931. 
Prices  in  this  catalogue  are  effective 
March  first. 

The  advertising  section  will  consist 
of  four  i>ages,  the  first  to  contain  an 
introduction  of  the  new  policy  to  the 
customers  and  the  other  three  to  be  de¬ 
voted  to  outside  advertising.  One  ad¬ 
vertiser  will  be  a  large  automobile  man¬ 
ufacturer  and  another  will  be  a  large 
publishing  house.  The  section  will  be  in 
four  colors  and  bound  in  tlie  book, 
placed  near  the  index. 

D.  B.  Richards,  of  Sears,  Roebuck 
stated  that  there  is  no  merchandising 
tieup  between  the  advertisers  and  the 
company,  a  conservative  policy  being 
adopted  as  to  the  kind  of  copy  accepted. 
He  said  that  the  new  policy  comes  as  a 
result  of  frequent  requests  from  ad¬ 
vertisers  who  have  for  some  time  sought 
to  make  use  of  the  catalogue  for  adver¬ 
tising  purposes. 

The  introductory  page  of  the  adver¬ 
tising  section  will  say,  in  effect,  “The 
information  contained  in  this  section 
will  sqrve  to  round  out  the  service 
offered  by  Sears,  Roebuck  &  Co.,  and 
those  who  read  it  will  learn  something 
about  merchandise  not  included  in  the 
merchandising  of  the  company.” 

The  National  Bella  Hess  Company, 
another  mail  order  organization,  is  un- 
derstoo<I  to  lie  planning  a  similar  ar¬ 
rangement.  The  attitude  of  Montgom¬ 
ery  W  ard  &  Co.  has  not  Ix'en  revealed. 


No  **Baloney” 
In  Egypt’s 
Associated  Dailies 


They  have  actual  home  coverage 
They  print  clean  progressive 
papers 

They  cooperate  with  all  adver¬ 
tisers 

They  are  outside  the  metro¬ 
politan  newspaper  areas 

These  Progressive 
Southern  Illinois 
Daily  Newspapers 
Are 


.  RATE  RISE  SUSPENDED 


1.  C.  C.  Holds  Up  Higher  Charge  from 
Thorold,  Ont.,  to  Chicago 

{Special  to  Editos  &  Pubusuer) 

Washington,  Nov.  24. — An  increase 
in  the  freight  rate  on  newsprint  paper, 
in  carloads,  from  Thorold,  Ont.,  to  Chi¬ 
cago,  amounting  to  5  cents  per  100 
pounds,  has  been  suspended  until  July 
1,  1931,  by  the  Interstate  Commerce 
Commission. 

The  increase  was  sought  by  the  Ca- 
itadian  National  Railways,  which  at¬ 
tempted  to  cancel  the  commixlity  rate 
of  2214  cents  and  to  apply  the  6th  class 
rate  of  2714  cents. 

The  usual  procedure  in  suspension 
cases  is  for  the  commission  to  grant  a 
Iiublic  hearing  and,  if  the  railroad  can 
justify  the  proposed  change  in  rate,  to 
jiermit  it  to  become  effective.  If  the 
commission  decides  the  proposed  in¬ 
crease  is  unjustified  it  will  be  cancelled. 
Meanwhile  the  rate  status  quo  will  con¬ 
tinue. 


OCCUPIES  NEW  PLANT 

The  Borger  (Tex.)  Daily  Herald, 
dedicated  its  new  building  with  an  open 
house  Nov.  20.  The  one-story  struc¬ 
ture  of  tapestry  brick  with  plate  glass 
front,  faces  on  North  Main  street. 


SPANISH  POPLAR  MAY 
BE  PAPER  FACTOR 

U.  S.  Department  of  Agriculture 
Brings  Cuttings  Here  for  Breed¬ 
ing  Experiments — Little  Poplar 
Used  Now 


By  George  H.  Manning 

IVasliingtoH  Correspondent,  Editor  &  Publisher 
W^ASHiNGTON,  D.  C,  Nov.  25. — Cut¬ 
tings  of  a  poplar  tree  which  will  be  used 
in  breeding  efforts  to  establish  the 
species  in  this  country  as  a  possible  sup¬ 
ply  for  wood  pulp  have  just  been  brought 
back  from  Spain  by  Knowles  A.  Kyer- 
son,  in  charge  of  the  Office  of  Foreign 
Plant  Introduction,  United  States  De¬ 
partment  of  Agriculture. 

This  poplar,  according  to  Mr.  Ryer- 
son,  grows  rapidly — tall  and  straight 
without  heavy  side  branches — qualities 
that  recommend  it  to  pulp  mills. 

Mr.  Ryerson  said  he  got  the  cuttings 
partly  at  the  request  of  Dr.  A.  B.  Stout, 
of  the  New  York  Botanical  Gardens, 
Bronx  Park,  New  York,  who  has  been 
working  with  poplars  in  this  field,  and 
who  is  said  to  have  applied  for  one  of 
the  first  plant  patents  under  the  new 
Federal  law  designed  to  afford  protec¬ 
tion  to  plant  breeders. 

Figures  of  the  United  States  Forest 


Service  cast  some  doubt  on  whether  any 
poplar  ever  will  be  used  as  a  source  of 
newsprint.  The  percentage  of  poplars  in 
the  7,000,000,000  cords  of  wood  used 
in  1928  in  papermaking  was  very  small, 
and  the  poplar  was  used  mainly  or  en¬ 
tirely  in  the  “soda  process,”  for  book 
papers. 

The  forestry  experts  were  inclined  to 
think  that  if  the  new  Spanish  acquisition 
becomes  acclimated  and  a  regular  pro¬ 
ducer  in  this  country,  it  will  be  useful 
mainly  in  the  field  of  the  more  expensive 
papers,  rather  than  in  the  field  of  news¬ 
print. 


DESCRIBED  TELETYPESETTER 

William  H.  Bennett  of  the  Westchester 
County  Newspapers  described  the  work¬ 
ings  of  the  Teletypsetter  in  six  plants 
of  this  group  in  an  address  before  the 
New  York  Club  of  Printing  House 
Craftsmen  Nov.  20.  He  said  each  of 
the  six  papers  is  setting  from  six  to  12 
galleys  of  live  matter  daily  by  this 
method. 


KANSAS  WEEKLY  SOLD 

The  Kinsley  (Kan.)  Mercury,  weekly, 
was  sold  last  week  by  W.  R.  Smith  to 
H.  E.  Tibbetts,  formerly  owner  of  the 
Times  at  Blue  Rapids,  I^n.  Mr.  Smith 
will  retire.  The  negotiations  were 
handled  by  Clyde  Knox,  Kansas  City 
broker. 


HARTFORD  NOW  FIRST  IN 
POPULATION  IN  CONNECTICUT 

An  Outstanding  Record  of  Growth  During  the  Past  Decade 


IT  IS  extremely  easy  for  us  to  be  enthusiastic 
about  the  desirability  of  Greater  Hartford  as  a 
market  for  nationally  advertised  products. 

The  19.10  eensus  reveals  that  Hartford,  long  the 
acknowledged  leader  in  business  activities,  now  is  the 
largest  city  in  the  state  with  its  population  of  161,072. 
Its  population  increase  was  26,036  in  the  past  10  years, 
and  represents  a  growth  of  nearly  19%.  This  growth 
would  make  a  fair  sized  city  in  itself.  Thus  the 
purchasing  power  of  Hartford's  population  has  been 
materially  strengthened  in  recent  years. 


To  Hartford's  population  now  should  be  added  that 
of  tbe  towns  which  are  really  part  of  the  city,  but 
are  under  a  separate  town  government.  This  brings 
the  total  population  of  Greater  Hartford  to  22.5,187. 
Then  again  the  territory  within  the  twenty-mile  radius 
of  Hartford  which  is  Hartford's  trading  territory, 
400,000  people,  is  among  the  most  thickly  settled 
in  the  United  States.  The  numher,  the  variety  and 
the  excellence  of  Hartford's  retail  stores  proves  its 
trading  dominance. 

This  city,  rich  in  its  varied  manufacturing  indus¬ 
tries,  is  also  the  most  important  insurance  city  in 
the  country.  Hartford  is  fortunate  in  the  diversity  of 
its  manufactured  products.  These  include  precision 
machine  tools,  fire  arms,  typewriters,  turbines,  aero¬ 
plane  engines,  aeroplanes,  machine  screws,  silencers 
and  brushes,  electric  switches  and  appliances,  book¬ 
keeping  machines  and  others. 

The  insurance  industry  alone  has  a  tremendous 
stabilizing  influence  upon  the  business  life  of  the 
community.  There  are  no  dull  periods  in  insurance. 
Each  year  sees  a  greater  amount  of  insurance  written; 
insurance  of  every  nature.  The  purchasing  power 
of  those  alone  who  are  employed  by  the  insurance 
companies  is  high  and  steady. 


Hartford  is  the  acknowledged  financial  center  of 
New  Paigland,  outside  of  Boston  and  ranks  second  in 
New  Phigland  in  po-tal  receipts. 

Would  that  we  had  the  magic  power  to  transport 
this  beautiful  city  to  you  to  show  you  its  fine  resi¬ 
dential  sections,  its  municipal  and  its  state  buildings; 
its  splendid  insurance  buildings  which  are  the  home 
offices  of  43  insurance  companies;  its  new  $8,000,000 
insurance  building  which  has  just  been  completed; 
its  new  million  and  one-half  dollar  Bushnell  Memorial 
Auditorium  presented  to  the  city  this  year. 


Over  seventy  attractions  are  booked  at  the  Bushnell 
Memorial  this  season  including  concerts  by  great 
nationally  known  symphony  orchestras  and  a  per¬ 
formance  by  the  Metropolitan  Grand  Opera  Com¬ 
pany,  clearly  indicating  Hartford's  responsiveness  to 
the  cultural  things  in  life.  This  means  a  great  luxury 
market,  jewels,  furs,  evening  dress,  fine  motor  cars. 

If  yours  is  a  product  appealing  to  homes  of  culture, 
refinement  and  wealth  as  well  as  to  a  large  and  pros¬ 
perous  middle  class,  with  high  purchasing  power, 
due  to  stabilized  industry,  Hartford  stands  second 
to  none  in  America  in  mass  sales  opportunity. 

Hartford  has  everything  to  recommend  it  as  a  test 
city.  This  newspaper  affords  a  blanket  coverage  of 
the  city  and  the  territory  within  a  twenty-mile  radius 
its  trading  territory. 

The  receptiveness  of  the  market  to  newspaper 
advertising  is  shown  when  it  is  realized  that  The 
Hartford  Times  today  ranks  4th  in  volume  of  adver¬ 
tising  among  six  day  newspapers  of  the  United  States. 

This  newspaper  will  be  very  glad  to  help  obtain 
for  you  a  true  picture  of  merchandising  conditions 
surrounding  your  product.  Intelligent,  up-to-the- 
minute  surveys  will  be  made. 


A  Gannett  Newspaper 


OTHER  GANNETT  NEWSPAPERS 

Albany,  N.  Y.,  Knickerbocker  Preu;  Albany.  N.  Y.,  Evening  Newt:  Brooklyn,  N.  Y.,  Daily  Eagle;  Elmira, 
N.  Y.,  Star  Gaaette- Advertiser;  Elmira,  N.  Y.,  Sunday  Telegram;  Ithaca.  N.  Y,,  Journal  Newt;  Newburgh, 
N.  Y.,  Beacon  Newt;  Ogdentburg,  N.  Y.,  Republican  Journal;  Olean,  N.  Y.,  Herald;  Rochester,  N.  Y., 
Times-Union;  Rochester,  N.  Y.,  Democrat  and  Chronicle;  Utica,  N.  Y.,  Observer- Dispatch;  Plainfield,  N.  J.. 
Courier-Newt:  Malone.  N.  Y..  Telegram. 

Represented  by  J.  P.  McKINNEY  &  SON,  New  York,  Chicago,  San  Francisco 


Marion  Daily  Republican 
Harrisburg  Roister 
Centralia  Sentinel 
Benton  Evening  News 
Cairo  Evening  Citizen 
Carbondale  Free  Press 
Du  Quoin  Evening  Call 
Mount  Vernon  Register  News 
West  Frankfort  American 
Eldorado  Daily  Journal 
I-awrenceviUe  Record 
Mount  Carmel  Republican  Register 
Murphysboro  Independent 
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Midwest  Most  Prosperous, 
Bank  Review  Says. 

Des  Moines  Is  one  of  three 
cities  of  thirty-three  in  the  (north¬ 
west  and  midwest  states  where 
business  is  larger  in  volume 
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Institutions  Report  In-, 
crease  in  Enrollment. 

An  Increase  of  approximately  I 
380  students,  was  evidenced  by 
^atember  enrollments  of 
lo--  -aducational  » 


Credit  Men’s  Magazine] 
Reports  Lively  Trade  in 
Des  Moines,  Ottumwa, 
Cedar  Rapids  and 
Waterloo. 
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Conditions  are  favorable  in 
Des  Moines  and  Iowa 

New  crop  wealth  aplenty  .  .  .  very  little 
unemployment.  Here’s  a  market  that 
will  respond  to  energetic  merchandising 
and  adequate  newspaper  advertising. 
Low  cost,  too.  You  can  reach  two  out 
of  every  three  families  in  all  the  central 
two-thirds  of  Iowa  with 

The  Des  Moines  Register  and  Tribune 

Only  10  other  cities  in  the  U.  S.  A.  have  a  newspaper  with  as  large  a  daily  circulation 

— ot;er  240,000  copies  net  paid 
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COPY  BUREAU  FORMED 
BY  REALTY  BOARDS 


Service  to  SUirt  Jan.  1  With  Don  Q. 

Riddle  a*  Director — Aimed  to 
>  V  Arouse  Conscioucnesi  in 
a  Property 


A  new  advertising  service  Inircau  to 
l»e  opened  by  the  National  Association 
ot  Real  Estate  Boards  will  l)e  ready  to 
function  by  Jan.  1,  it  was  announced 
this  week  by  Herbert  L'.  Nelson,  execu¬ 
tive  secretary,  Chicago,  with  the  apixiint- 
ment  of  Don  Q.  Riddle  as  director.  Mr. 
Riddle  formerly  was  associated  with 
Hugh  Potter,  of  Houston,  Texas,  as 
:tdvertising  counsel  for  River  Oaks  Cor- 
iwration. 

The  bureau,  according  to  the  announce¬ 
ment,  is  designed  specifically  to  assist 
the  individual  realtor  in  his  individual 
local  ^vertising.  More  than  80  local 
real  estate  boards,  representing  more 
than  8,000  active  members,  are  s|Hjnsor- 
ing  the  service,  the  functions  of  which 
are  listed  as:  1,  to  serve  as  a  clearing 
house  for  information  on  advertising 
matters  related  to  real  estate ;  2,  to  pre- 
jiare  direct  mail  and  newspaper  adver¬ 
tising  designed  to  carry  the  imprint  of 
the  firm  using  the  material,  and  ix*ssibly 
radio  continuities  for  use  In-  the  local 
Ixtard  or  realtor,  and  3,  to  establish  and 
operate  an  advisory  .service  through 
which  consultation  on  specific  advertising 
problems  will  be  available  to  realtors. 

In  explaining  the  new  service,  Mr. 
Nelson  declared: 

“Skillful  and  well-conceived  advertis¬ 
ing  on  the  part  of  individual  realtors 
may  be  expected  to  build  up  for  real 
estate  ‘consumer’  interest  such  as  the 
importance  of  the  commodity  deserves, 
and  such  as  has  been  successfully  in¬ 
duced  in  the  public  consciousness  by  the 
voluminous  advertising  campaigns  con¬ 
ducted  on  behalf  of  competitive  comme^- 
ities,  most  notably  the  automobile,  \\-ith 
real  estate  better  advertised  meye  of  it 
will  be  sold,  and  the  firm  doing  good 
advertising  will  get  a  larger  share  of 
the  business.” 

The  new  service  to  imlividuals  will 
supplement  the  advertising  service  which 
the  Association  has  for  some  time 
furnished  to  its  member  Itoards  and 
through  which  member  boards  have 
brought  to  the  public  of  their  own  cities 
the  advantages  of  investment  in  home 


town  real  estate  and  the  security  of  deal¬ 
ing  with  a  Realtor. 

Sample  advertising  material  will  be 
sent  by  the  bureau  to  member  boards. 
Orders  for  tlie  various  kinds  of  adver¬ 
tising  will  be  placed  by  individual  Real¬ 
tors  through  local  secretaries. 

Formation  of  the  advertising  bureau  is 
the  result  of  a  six  months’  study  by  the 
Association’s  committee  on  advertising. 


AIDING  N.E.A.  DRIVE 

The  Massachusetts  Press  Association 
has  appointed  a  committee  comprising 
Past  Presidents  R.  S.  Osterhout  of  Hud¬ 
son,  Gardner  Campbell  of  Wakefield, 
and  Walter  D.  Allen  of  Brookline,  with 
Secretary  Charles  E.  Hadley  of  Lex¬ 
ington  and  Warren  Brimblecom  of  New¬ 
ton  (son  of  a  past  president  of  the 
N.E.A.,  John  C.  Brimblecom)  to  boost 
the  National  Editorial  Association  quota 
in  the  Bay  State. 


PROMOTING  BENEFIT  BOUTS 

The  IVatcrbury  (Conn.)  American  and 
Republican  are  sponsoring  a  series  of 
boxing  bouts  Dec.  4  by  which  they  hope 
to  clear  $10,000  for  the  Waterbury  unem¬ 
ployed.  Fifty  boxes  have  been  sold  at  $75 
each  in  addition  to  the  regular  admissions. 
James  H.  Darcey,  business  manager,  Ray¬ 
mond  J.  Fanning,  city  editor,  and  John 
J.  Kelley,  sports  editor  of  the  American, 
are  in  charge  of  arrangements. 


NEA  STAFF  CHANGES 

Laura  Lou  Brookman,  newspaper 
serial  author  and  editorial  staff  mem¬ 
ber  of  the  Baltimore  Post,  has  joined  the 
New  York  staff  of  NEA  Service, 
where  she  will  devote  her  time  to  fiction 
and  special  features.  Jack  Campbell, 
formerly  a  Hollywood  writer  for 
Variety,  has  succeeded  Don  Roberts  in 
the  Los  Angeles  bureau  of  NEA  Service. 
Rol)crts  now  is  sports  editor  of  the  Los 
Angeles  Record.  Dan  Thomas  is  Holly¬ 
wood  correspondent  and  Los  Angeles 
bureau  chief  for  NEA. 


BUYS  1,800  DOLLS 

Making  preparations  for  its  annual 
Christmas  party  for  poor  children,  the 
J  renton  (N.J.)  State  Gazette  and  Times 
has  purchased  1,800  dolls,  which  are  now 
being  distributed  to  women’s  organiza¬ 
tions  to  be  dressed.  A  quantity  of  other 
toys  and  candy  has  been  ordered.  A  fund 
of  $2,000  raised  by  the  mayor’s  citizen 
committee  at  a  Hallowe’en  party  was 
turned  over  to  the  newspaper’s  fund,  and 
contributions  are  being  solicited  by  the 
dailies. 


REX  ON  BUSINESS  TRIP 

Clyde  F.  Rex,  feature  editor,  Ledger 
Syndicate,  Philadelphia,  is  making  a 
tour  of  the  South  and  Southwest  re¬ 
turning  the  last  of  the  year  through  the 
Mississippi  Valley  and  Middle  West. 


DAILIES’  STATIONS  CLEARED 


Three  Win  Renewal*  of  Their  Broad¬ 
casting  Licenses 

(Spcaal  tc  Euiios  &  Pubusher) 

Washingttjn,  D.  C.,  Nov.  24. — Three 
newspaper-oiwrated  broadcasting  stations 
cited  on  Nov.  1  for  various  infractions 
of  the  radio  regulations,  have  been 
cleared  of  the  charges  against  them 
and  granted  license  renewals  for  the 
regular  period,  it  has  been  announced 
by  the  Federal  Radio  Commission. 

They  are  as  follows:  WIBA,  oper¬ 
ated  by  the  Madison  (Wis.)  Capital 
Times;  WFAA,  Dallas  (Tex.)  News 
and  Dallas  Journal;  and  WDAF,  Kan¬ 
sas  City  (Mo.)  Star. 

The  application  of  the  Lansing,  Mich., 
State  Journal  Co.,  for  a  permit  to  erect 
a  new  station  to  operate  on  1200-kilo- 
cycles  with  100  watts  of  power  unlim¬ 
ited  time  has  been  set  for  hearing. 

The  Eagle  Publishing  Co.,  of  Brown- 
wood,  Texas,  operators  of  KGKB,  was 
granted  permission  to  discontinue  opera¬ 
tion  for  60  days  to  install  new  equip¬ 
ment. 


RETURNS  TO  WASHINGTON 

Everett  C.  Watkins,  Washington  cor¬ 
respondent  of  the  Indianapolis  Star,  has 
returned  to  Washington  after  spending 
the  pre-election  period  in  Indiana  cover¬ 
ing  Indiana  politics. 


. . . .  an()  me  WEAK  give  wag 
io  ike  STRONG 

The  optimistic  and  confident  principles  of  successful 
salesmanship  come  only  with  a  definite  knowledge 
of  the  product  the  salesman  is  selling. 


THE  HIGHEST 
NET  AVERAGE 
PRESSROOM 
PRODUCTION 


•  Equipped  with  irrefutable  facts,  showing  destination 
of  newspaper  copies,  reader  interest  and  buying  power, 
your  salesman  becomes  the  authority — he  can  step  out 
of  his  shell  of  timidity  and  talk  with  a  forceful,  frank 
and  authoritative  voice. 


is  that  recorded  by 

DUPLEX 


•  The  advertising  staff  armed  with  Knight  facts 
becomes  the  merchandising  and  advertising  specialist 
of  the  market. 


SUPER-DUTY 
UNIT  PRESSES 


•  May  we  send  you  complete  details  of  Knight  service 
and  what  it  has  done  for  other  successful  publishers? 


Our  customers 

write  our  ads 

CHARLOTTE  (N.C.) 
NEWS 

says  — 

••Our  DUPLEX  SUPER-DUTY 
UNIT  PRESS  heun’t  given  a 
moment's  trouble,  runs  like  a 
top,  anti  turns  out  a  product 
that  can't  be  excelled." 


EMERSON  B.  KNIGHT,  Inc. 

Gerlifie^  ar  Let  SluJ  ies 

ARCHITECTS  AND  BUILDERS  BUILDING 


INDIANAPOLIS 
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Price  Brothers 
Sales  Corporation 


New  York  Address 

420  Lexington  Avenue 


wsprint 

Standard  newsprint  is  composed  of  two  types 
of  pulp — ground  wood  and  sulphite — in  the 
proportions  of  about  75  per  cent  to  25  percent. 

To  make  sulphite  pulp,  logs  are  cut  into 
chips,  and  these  are  boiled  with  sulphurous 
acid.  The  process  changes  and  dissolves  the 
nonfibrous  parts  of  the  wood  and  leaves  the 
pure,  fibrous  parts. 

Preparation  of  the  acid  is  almost  an  industry 
in  itself.  It  requires  huge,  soaring  structures 
known  as  acid  towers,  built  of  concrete  and 
lined  with  acid-resisting  tile.  These  towers  are 
filled  with  limestone  through  which  passes  a 
sulphurous  gas  and  water.  The  resulting  chem¬ 
ical  reactions  produce  the  acid  that  plays  such 
a  vital  part  in  the  making  of  sulphite  pulp. 

There  are  other  methods  of  obtaining  the 
acid  but  the  tower  system  is  the  simplest  to 
operate,  the  most  flexible,  and  requires  less 
power  and  less  labor.  These  advantages  com¬ 
bined  with  a  vast  store  of  practical  skill  gained 
by  daily  experience,  dating  from  the  earliest  ap¬ 
plications  of  the  process,  fit  in  closely  with  the 
Price  Brothers  policy  of  carefully  controlled 


The  acid  towers  typify  the  huge  resources 
and  modern  equipment  that  make  Price 
Brothers  &  Company,  Limited,  a  dependable 
source  of  supply  for  all  your  newsprint. 

Price  Brothers  &  Company,  Limited,  Price 
House,  Quebec,  P.Q.,  Canada. 


EQUIP  YOUR  COMPOSING  ROOM  FI 

—Linotype^s  Flexibility  Makes  Expam 


Composing  rooms  have  a  habit  of  growing — equip  yours 
so  that  steady  expansion  is  possible  through  Linotype 
and  its  resources. 


The  adaptability — and  the  expansion  possibilities — of 
Linotype  are  great.  A  single-magazine  Model  8  (or 
Model  14,  for  that  matter)  may  be  quickly  converted 
into  a  two-  or  three-magazine  machine — without  the 
least  trouble,  bother  or  fuss. 


few  minutes  with  a  screwdrive 
(magazine,  supporting  frameppe 
fectly — and  can  be  attachedi&klir 
machinist  or  operator.  I 


For  two  decades  progressive  prs 
Linotype’s  far-visioned  polic|Spmi 
to  meet  composing  room  needpe  it 
and  economical.  I 


Any  one  who  can  use  a  screwdriver  can  do  it.  The  addi¬ 
tional  parts  can  be  added  in  a  few  minutes — no  costly 
discarding  of  parts  is  necessary,  no  sending  for  factory 
machinists,  no  necessity  for  delay.  It’s  all  a  matter  of  a 


The  nearest  agency  will  tellmabc 
complete  adaptability  to  evewng 
ment,  and  it  will  aid  in  planniivese 
for  future  growth.  It’s  a  prop 


MERCENTHALER  LINOTYPE  COMPANY 
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E  D  I 

TELL  THE  STORY 

UCH  of  the  financial  loss  and  mental  discom¬ 
fort  sustained  by  established  advertising 
media,  especially  newspapers  and  magazines, 
during  the  past  year  is  due  to  one  or  two  factors 
which  have  not  been  adequately  discussed  to  date. 

One  is  that  advertisers,  national  advertisers  espe¬ 
cially,  have  been  more  willing  to  experiment  with 
untri^  media  in  times  of  slow  sales  than  when  the 
trade  machine  is  moving  at  high  speed. 

Another  is  that  some  advertisers,  and  these  include 
lK>th  retail  and  general  space  users,  are  suffering  a 
reaction  from  excessive  or  unwise  use  of  space  in 
1928  and  1929,  when  there  seemed  no  end  to  the  de¬ 
mand  for  the  products  of  the  assembly  lines.  For 
their  failure  they  blame  not  their  own  unbalanced 
judgment;  they  blame  the  advertising  medium. 

The  period  of  experiments  with  new  advertising 
t'X)ls  has  probably  cost  newspapers  and  magazines 
more  linage  than  any  other  cause.  Ideas  that  were 
\ery  much  on  the  ragged  edge  last  year  have  found 
some  favor  in  important  eyes,  and  others,  like  broad¬ 
casting,  whose  field  of  utility  is  still  not  determined, 
have  flourished  despite  low  production  in  major  in¬ 
dustries.  We  have  seen  trade  names  dragged  into 
vaudeville  gags  and  movie  scenarios.  We  have  seen 
merchandise  displayed  in  theater  lobbies.  We  have 
heard  advertising  shouted  from  airplanes  into  the  air 
of  cities  already  hideous  with  the  clatter  of  riveters, 
the  percussion  of  motors,  the  shriek  of  sirens.  We 
have  had  glimpses  of  advertising  messages  on  wagon 
panels  shooting  through  the  streets  at  30  miles  an 
hour.  We  have  heard  radio  programs  so  blunted  by 
c<)mmercial  barking  that  their  only  effect  upon  lis¬ 
teners  was  the  desire  to  tune  in  another  station.  We 
have  seen  all  sorts  of  free  publicity  tried  with  various 
degrees  of  success,  if  success  is  measured  by  getting 
some  paper  to  print  it.  We  have  noted  the  creation 
of  costly  circus  side-shows,  devoted  entirely  to  ad¬ 
vertising.  We  have  tried  to  read  advertising  words 
chalked  on  the  sidewalks  in  front  of  a  store  or  office 
building.  We  expect  to  find  somebody’s  advertise¬ 
ment  in  the  headlight  of  the  .^:29  when  we  head  for 
home  some  winter  evening. 

It  is  a  day  of  change  and  reaction  from  the 
methods  that  brought  the  prosperity  we  enjoyed  and 
which,  through  abuse,  not  through  lack  of  merit, 
were  important  factors  in  bringing  that  prosperity  to 
an  end.  We  doubt  that  this  reaction  will  continue 
beyond  the  first  signs  of  renewed  trade  activity,  but 
the  new  competition  for  the  advertising  dollar  will 
continue,  in  larger  volume  than  l)efore  the  panic. 
None  of  the  aspiring  competitors  so  completely  ful¬ 
fills  any  requirements  of  advertising  as  the  daily- 
newspaper  fills  all  requirements.  None  of  them  can 
approach  newspaper  space  for  speed  of  contact  or 
economy  in  terms  of  results — an  as.sertion  proved 
thousands  of  times  daily  by  the  experience  of  stores. 

Nevertheless  advertisers  will  occasionally  be 
tempted  to  divert  money  that  they  intended  to  spend 
in  well-planned  campaigns  to  experiments  that 
“might”  produce  a  new  road  to  the  Indies.  We 
douht  that  we  should  want  that  quirk  rooted  out  of 
the  human  brain,  for  the  investigation  of  unknown 
lanes  has  sometimes  led  to  new  green  fields  years 
distant  from  the  main  lines  of  travel.  The  experi¬ 
ments  are  expensive,  often  futile,  but  seem  neces¬ 
sary  to  progress. 

The  newspaper  has  1>een  and  will  be  the  principal 
lo.ser  by  these  trial  flights  of  its  customers,  but  it  can 
regard  them  without  great  concern,  so  long  as  adver¬ 
tisers  in  their  desire  for  new  things  do  not  lose  sight 
of  truths  well  grounded  in  experience  and  not  im¬ 
paired  by  current  troubles.  The  proven  efficacy  of 
newspaper  advertising  rests  on  a  base  which  cannot 
be  shaken  by  blank-cartridge  shooting  at  alleged  in¬ 
equalities  and  non-existent  profiteering  in  rates.  This 
base  is: 

That  daily  newspaper  advertising  provides  the 
quickest,  widest,  cheapest,  and  most  respected  method 
of  bringing  goods  and  services  to  the  attention  of 
people  who  can  use  them.  It  enables  an  advertiser 
to  increase  the  sale  of  his  wares  in  localities  where 
they  are  already  on  dealers’  shelves.  It  enables  him 
to  place  stock  and  begin  distribution  in  new  locali¬ 
ties.  where  dealers  would  not  undertake  the  task 
without  newspaper  advertising.  It  approaches  the 
reader  at  a  time  when  his  mind  is  receptive,  not  an¬ 
tagonistic,  toward  an  advertising  appeal.  It  transmits 
to  the  worthy  advertiser  in  its  columns  the  confi- 


Thou  crownest  the  year  with  Thy  goodness, 
and  Thy  paths  drop  fatness.  They  drop  upon 
the  pastures  of  the  wilderness,  and  the  little 
hills  rejoice  on  every  side.  The  pastures  are 
clothed  with  flocks,  the  valleys  also  are  covered 
over  with  corn,  they  shout  for  joy,  they  also 
sing.- — Psalms,  IXV ;  11-13. 


dence  of  readers  built  by  years  of  devoted  service. 

These  things  have  been  said  many  times.  They 
are  the  arguments  that  have  won  hundreds  of  new 
national  adxertising  accounts  to  newspapers  during 
when  there  seemed  no  limit  to  the  volume  of  adver¬ 
tising,  and  they  need  to  be  said  again,  and  again. 

It  is  time  that  we  heard  less  of  the  petty  faults  of 
newspapers,  and  more  of  the  unchanging  and  out¬ 
standing  merits  that  made  them  the  premier  medium 
of  advertising.  No  one  is  better  equipped  to  tell  this 
story  than  the  newspapers  themselves,  and  we  doubt 
not  that  it  will  be  told  again,  as  soon  as  newspapers 
stop  looking  toward  1929  and  into  the  future,  in 
terms  of  the  future  and  not  of  the  past.  There  is 
no  job  that  needs  more  of  their  attention. 


True  econotuy  lies  in  stol>f>in(i  •waste  of 
material  or  time,  not  in  cuttiiifi  (town  serrice 
7'a/ues. 


JOURNALISM  SCHOOL  QUESTION 

HERE  is  in  prospect  a  possible  sensible  settle¬ 
ment  of  the  lamentable  controversy  over  the 
proper  training  of  students  in  schools  of  journal¬ 
ism.  Fred  Fuller  Shedd,  President  of  the  American 
Society  of  Newspaper  Editors,  will  presently  recom¬ 
mend  to  the  directors  of  the  society  that  a  joint  com¬ 
mittee  conference  be  held  with  the  association  of  uni¬ 
versity  teachers  to  thrash  out  questions  raised  at  the 
last  meeting  of  the  society  over  the  “trade  school” 
idea.  There  is  no  unanimity  among  editorial  chiefs 
that  what  is  wanted  from  journalism  schools  is 
mainly  a  working  technique,  though  a  section  of  the 
society  has  expressed  the  opinion  that  student  be¬ 
ginners  make  better  progress  when  familiar  with  prac¬ 
tical  office  routine,  whatever  their  cultural  background 
may  be. 

Other  editors  vigorously  defend  the  present  system 
of  education  in  schools  of  journalism,  holding  that 
technical  knowledge  is  secondary  to  broad  cultural 
attainments.  Journalism  teachers  maintain  that  the 
present  university  courses  provide  a  working  technique 
and  also  prepare  the  student  to  write  and  edit  in¬ 
telligently,  the  latter  being  the  chief  objective.  The 
“trade  school”  idea  has  profoundly  shocked  many  of 
the  leading  university  educators.  The  fact  that  some 
practical  newspaper  men  favor  it  has  been  a  serious 
handicap  to  plans  for  bettering  some  of  the  state 
schools  where  journalism  instruction  has  had  a  long 
and  hard  fight  for  recognition.  Journalism  teachers 
want  a  thorough-going  investigation  of  their  methods. 


If  the  press  failed  to  tcorn  the  public  that  a 
slump  roar  cominfi,  it  has  surely  left  nothin;/ 
undone  which  mi;/ht  aid  a  quick  restoration  of 
commercial  confidence. 

BILLBOARD  RESTRICTIONS 

N  January  1  a  new  billboard  law  will  go  into 
effect  in  New  Jersey,  the  object  being  to  reduce 
the  hazards  of  the  street  and  road  and  preserve 
the  scenic  view.  Billboards  will  be  subject  to  strict 
regulation,  all  requiring  permits  from  the  state  vehicle 
department.  If  they  obscure  the  view  and  make  driv¬ 
ing  dangerous,  permits  will  not  be  issued.  They  will 
also  be  denied  if  the  billboard  obscures  a  “fine  bit 
of  scenery.”  Most  billboards  will  be  taxed  3  cents 
per  square  foot.  For  rent  and  for  sale  signs  must 
be  under  two  square  feet  in  size,  but  when  erected 
on  the  premises  advertised  are  not  subject  to  tax. 

It  is  a  promising  law  and  its  effectiveness  will  be 
observed  with  interest. 


I  ^  L 

NEW  CRIME  STANDARDS 

RTHUR  BRISB.\NE  comments  on  the  changed 
attitude  of  the  press  toward  sordid  and  grue¬ 
some  m’urders.  Years  ago,  when  Mr.  Brisbane 
vvas  a  young  editor,  the  newspapers  of  New  York 
gave  many  weeks  of  play  to  the  mystery  of  the  mur¬ 
der  of  a  bath-house  attendant  named  Guldensuppe,  by 
a  cheap  woman  named  Mrs.  Nack.  It  was  a  seven- 
day  wonder  when  a  reporter  for  the  Hearst  news¬ 
papers  established  the  identity  of  the  man  whose  dis¬ 
membered  body  was  scattered  about  vacant  lots  in 
the  city,  resulting  in  the  conviction  of  the  woman. 
Similarly,  for  months  the  story  of  a  man  murdered 
in  a  sausage  machine  in  Qiicago  kept  the  nation  in 
an  uproar.  The  files  of  metropolitan  newspapers  of 
25  years  ago,  when  these  unsavory  stories  were  run¬ 
ning,  would  reveal  to  the  youthful  reporter  of  this 
age  a  sensationalism  which  has  never  been  paralleled. 

This  week,  in  New  York,  sections  of  a  dismem-  f 
bered  body  of  a  man,  in  a  trunk  and  suit-case,  were 
found  in  the  East  River  and  in  a  side  street,  but  the 
New  York  newspapers  paid  small  attention  to  the 
story,  though  the  mystery  is  as  strange  as  was  that 
of  the  Guldensuppe  case.  Mr.  Brisbane  remarks  that 
such  murders  no  longer  shock  the  public,  due  to  the 
commonness  of  violence  in  this  age.  Interest  in  the 
discovery  of  a  cut  up  body  is  small  compared  with 
gang  assaults  wherein  several  persons  are  shot  down, 
as  recently  occurred  in  Chicago. 

It  is  true,  of  course,  that  the  American  people  ex¬ 
hibit  less  interest  in  low  forms  of  crime,  due  in  part 
to  tiresome  repetition,  but  we  think  also  that  the  ■ 
attitude  of  the  press  toward  crime  has  changed  in  | 
recent  years.  We  do  not  doubt  that  a  New  York 
newspaper  could  whip  op  a  sizable  interest  in  the 
case  of  the  dismembered  body  mystery  of  this  week, 
by  the  same  methods  that  were  used  in  the  Gulden¬ 
suppe  case,  but  no  editor  cares  to  give  the  space,  and 
the  average  reporter  would  not  think  he  had  achieved 
a  feat  worthy  of  a  laurel  wreath  by  establishing  the 
identity  of  the  trunk  victim,  unless  he  might  turn  out 
to  be  a  Judge  Crater,  highly  improbable  in  this  case. 
Newspaper  methods  have  changed,  for  the  better. 
The  Guldensuppe  case  was  not  worth  the  play  it  re¬ 
ceived  25  years  ago,  though  it  marvelously  served 
then  as  a  circulation  builder.  Editorship,  he  it  said, 
does  not  in  this  day  make  such  sacrifices  of  principle 
for  such  gains  and  no  good  newspaper  lacks 
circulation. 


One  of  the  bitterest  comments  on  advertising 
on  record  is  Prof.  Einstein’s  statement  that 
since  his  world-znde  rcno’wn  as  the  discoz'erer 
of  the  principle  of  relathnty  he  has  been  offered 
fortunes  to  write  testimonials  for  all  sorts  of 
articles  7chich  he  knozes  nothin;/  about. 


REPORTORIAL  FEAT 

OMANCE  in  journalism  goes  mainly  to  the 
reporter.  Since  the  advent  of  Stalin  as  leader 
of  the  Soviet  Ihiion  in  Russia,  following  the 
death  of  I.enin,  newspaper  correspondents  from  many 
countries  have  sought  to  engage  him  in  an  interview. 
He  has  been  a  man  of  mystery  for  the  whole  world, 
his  political  and  social  ideas  being  only  vaguely  un¬ 
derstood  and  his  personality  and  family  relationship 
merely  topics  of  speculation.  Stalin  has  lived  in  the 
seclusion  of  a  building  which  also  provides  his  office 
as  secretary  general  of  the  Communist  party’s  cen¬ 
tral  committee.  In  such  seclusion  he  had  wielded  the 
power  of  a  dictator,  and  has  been  unapproachable. 
Scores  of  visiting  correspondents  and  editors  in  vain 
sought  to  reach  him.  Four  years  ago  Stalin  granted 
an  interview  to  the  representative  of  the  Osaka 
Mainichi,  the  first  talk  he  ever  gave  to  a  reporter. 
This  week,  however,  Eugene  Lyons,  Moscow  corre¬ 
spondent  of  United  Press,  succeeded  in  penetrating 
the  veil  of  mystery,  finding  Stalin  to  be  an  intelli¬ 
gent  and  gracious  person,  with  views  about  trade 
relations  with  the  United  States  which  appeal  to 
common  sense.  Mr.  Lyons’  exclusive  interview  ap¬ 
peared  in  print  this  week,  and  afforded  an  interest¬ 
ing  new  view  of  the  puzzling  Russian  situation.  The 
talk  seemed  to  be  given  in  the  spirit  of  complete  can¬ 
dor  and  the  ret>ort  was  a  refreshing  piece  of  reportor- 
ial  service.  There  is  no  substitute  for  the  inquiring 
reporter,  and  all  honor  to  him  when  he  breaks  down 
the  iron  silences  of  government  offices.  The  people 
have  full  right  to  know  their  rulers. 
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PURELY  PERSONAL 


Association  and  the  unopposed  nominee  t 
for  president  at  the  coming  annual  meet¬ 
ing,  Dec.  8.  I 

W.  E.  Sutton,  editor,  Muiicie  (Ind.)  | 
Press,  discussed  the  crime  situation  from 


FOLKS  WORTH  KNOWING 


r-AVVTTT'T  f  Vi  - - -  - - ’  . ■;  ' - '  /AN  Dec.  1,  C.  William  Duncan  will  have 

Frank  E.  OANNEI  l,  ot  whose  Press,  discussed  the  crime  situation  from  ”  published  in  Philadelphia  Evaiing 
group  of  newspapers  the  Hartford  newspaper  standpoint,  at  a  regional  Ledger  his  1,300th  consecutive  interview 

(Conn.)  1  lines  is  a  member,  visited  conference  on  crime  at  Muncie,  Nov.  22.  with  persons  of 

Hartford  Nov.  18.  and  was  the  guest-  -  importance  o  n 

of-honor  at  a  dinner  given  by  the  IN  THE  BUSINESS  OFFICE  topics  in  which 

Cornell  -Mumm  Association  of  Hartford.  xTKifMVPT  hart  husinose  pHitnr  they,  and  the 


-  importance  o  n 

IN  THE  BUSINESS  OFFICE  topics  in  which 
ERBERT  HART,  business  editor,  they,  and  the 
Grand  Rahids  fMich.)  Herald,  and  Public  indirectly. 


. * — :  .  .  7. -  TTERBERT  hart,  business  editor,  tney,  a  i 

Cyrus  H.  K.  Curtis,  Philadelphia  and  n  Qrand  Rapids  (Mich.)  Herald,  and  Public  ii 
Xew  York  publisher,  last  week  was  Kimcr  Slemons,  business  manager,  Graiui  were  yi 


New  York  publisher,  last  week  was  j.^imer  Slcmons,  business  manager.  Grand  were  vitally  in- 
elected  honorary  member  of  the  Phila-  papids  Press,  have  returned  from  Mavo  terested.  This  is 
(lelphia  Rotary  Club  in  appreciation  of  Brothers  clinic,  Rochester,  Minn.,  where  thought  to  set  a 
his  civic  benefactions.  Biey  have  been  undergoing  treatment.  record  for  _  con- 

Guy  P.  Gannett,  publisher,  Portland  Donald  Hershier,  manager  of  the  mail  1 1  n  u  o  u  s  mter- 
(Me.)  Press  Herald.  Evening  Express  room  of  the  Buffalo  Times  circulation  '’'ewtug; 
and  Sunday  Telegram,  with  Mrs.  Gan-  department,  has  resigned.  r  \ 

nett,  attended  the  \  ale-Harvard  football  Templin.  formerly  advertising  'and^  perti- 

game  at  New  Haven  last  Saturday,  solicitor  on  the  San  Erancisco  E.eaminer  topics  Mr 

Mr.  Gannett  is  a  Yale  alumnus.  j  Duncan  estimat^^^^^  r  w 

T.  O.  Huckle,  publisher,  Cadillac  Las  I'agas  Age  as  advertising  manager.  |.,g  covered  ^ 

CMkh.)  IH'cning  \ews,  spoke  before  Paul  Duprey  has  resigned  from  the  about  15,000  miles  by  trolley,  taxicab, 

the  City,  Mich.,  Community  club,  business  staff  of  the  Waterbury  (Conn.)  airplane,  horseback,  ocean  liner  and  on 

Nov.  18.  American-Republican.  foot.  London  as  well  as  Philadelphia, 

Henry  E.  Fox,  owner  and  publisher,  Joseph  W.  Thurston,  advertising  di-  New  York,  Washington  and  cities  in  a 

Middlctozim  (Pa.)  Journal,  has  been  re-  rector,  Hartford  (Conn.)  Courant,  was  score  more  of  other  states  have  been  the 

elected  to  his  second  term  in  the  Penn-  recently  elected  president  of  the  Hart-  scene  of  his  interviews  which  have  ap- 


A  New  War? 


■  Q 


sylvania  state  legislature.  Advertisiirg  Club.  peared  daily  in  the  Evening  Ledger  with- 

B.  B.  Mayhill,  publisher,  Delphi  (Ind.)  - ^ -  "Ut  interruption  since  Dec.  1926 

Journal,  has  been  appointed  Carroll  IN  THE  EDITORIAL  ROOMS  .  “  V>  Even- 

county  chairman  of  (mvemor  Harry  p  HARVIIY  H,\NCOCK,  managins  u^ThiS?' CoS'?  on^s  rfhorS 
a  Usltcs  state  nncmploymen.  comm,.-  ty.  .j;  ,,  s..,,  ,  [s  TJ...  »lnm,, 

T71  •  TA  u  t  principal  guest  si^aker  at  a  recent  con  sbice  and  in  that  time  thousands  of 

Mrs.  Elsie  Dannenberg.  former  vention  of  the  Utah  Municipal  League,  ^  •  ranging  from  sports  to  science 

Bridgeport  newspaper  woman  and  wife  composed  of  mayors  of  Utah  towns.  been  discussed  bv  thousands  of  men 

of  ^igh  Dannenberg,  publisher  of  the  John  W.  Lynch,  managing  editor,  and  women  who  are  or  were  at  the  front 
South  Ronivlk  (Conn.)  Sentinel,  suf-  Center  (Tex.)  Daily  Ne^vs  and  Cham-  of  their  particular  field.  It  was  not  until 
fered  a  fractured  coll^  1"  /’'»«,  'las  resigned,  effective  Dec.  15,  to  1926  that  the  column  was  made  the  work 

Hartford,  Sunday,  become  secretary  to  Lieutenant  Cover-  of  one  man.  Then  H.  B.  Nason,  Jr. 
Nov.  23.  ^  ^  oor  Edgar  \\  itt.  managing  editor  of  the  Evening  Ledger, 

Frank  Nevin,  publisher  of  the  Waldron  Joseph  Kinney,  sports  assistant,  Utica  turned  it  over  to  Mr.  Duncan,  who  pre- 
(Mich.)  Recorder,  has  gone  to  Florida  (N\  Y. )  Daily  Prc.ss,  has  returned  from  viously  had  been  a  general  assignment 
for  the  winter.  The  Recorder  is  being  a  vacation.  reporter  but  had  left  newspaper  work  to 

^ited  by  the  staff  of  the  //Md^oii  Pwt-  Vernon  C.  Norton,  political  writer,  do  publicity. 

Cfire/fc  during  Ins  absence.  Paivtuckct  (R.I.)  7'iW5,  is  on  a  two-  ‘I  d  rather  interview  men  than  women 


ford  Advertising  Club. 

IN  THE  EDITORIAL  ROOMS 


for  the  winter.  The  Recorder  is  being 
edited  by  the  staff  of  the  Hudson  Post- 
Gazette  during  his  absence. 


a  vacation. 

Vernon 

Pazetucket 


Prentiss  Bailey,  vice-president  and  week  trip  to  Bermuda. 


general  manager,  Utica  (N.Y.)  Obsen'cr- 

Dispatch,  recently  underwent  an  opera-  Potshnrtrli  hnrMii  ■“  ...t.- 

tion  United  iress  1  ittsburgh  bureau,  ;  to  change  her  mind  and  telephone 

's  now  working  on  the  Philadelphia 

H.  J.  R.  Tewksbury,  editor,  Portland  Evening  I^edger  on  the  re-write  desk.  .  i. 

(Me.)  Sunday  Telegram,  has  been  Leonard  F.  Wilbur,  sports  assistant  ^  r'..' - — =  -  .  r 

Iiointed  a  member  of  the  advispry  ad-  ^f  the  Utica  (N.Y.)  Observer-Dispatch,  William  Smith,  city  hall  reporter, 
vertising  committee^  of  the  Maine  De-  will  address  the  noon  luncheon  meeting  Buffalo  Times,  has  resigned  to  do 
\eIopment  Commission.  the  .Xmsterdam  Kiwanis  Club,  Dec,  political  publicity. 

Dean  Hoffman,  editor,  Harrisburg  11.  Donald  L.  Fessenden,  who  left  the 

fPa.)  Evening  News  and  Morning  p.  t.  Johnson,  state  editor,  Waterbury  city  staff  of  the  Hartford  (Conn.) 
Patriot,  has  beep  appointed  on  a  special  (Conn.)  Republican,  has  returned  to  Courant  six  months  ago  to  take  a  similar 
committee  to  investigate  the  football  work  following  a  wedding  trip  bv  motor  position  with  the  Boston  Herald,  returneil 
situation  at  Dickinson  College,  Carlisle,  through  New  England.  with  Mrs.  Fessenden  to  Hartford,  for  a 

Pa.  of  which  he  is  a  trustee.  j  j.jj.it  of  the  staff  of  the  visit  last  week-end. 

Archie  E.  McCrea,  editor,  Muskegon  Glovcrsz'illc  (N.Y.)  Morning  Herald,  Emory  A.  Mallowan,  member  of  the 
(Mich.)  Chronicle,  was  the  principal  and  author  of  ‘A’erse  and  Worse,”  daily  re-write  staff,  Philadelphia  Daily  .\czes, 
speaker  at  the  fall  meeting  of  the  newspaper  rhyme  feature,  spoke  in  the  is  in  Europe  on  an  extended  vacation. 
.Xllega^n  County  Brotherhood  organiza-  ‘*Liv'ing  Literature  by  Living  \\  riters  George  E.  Slve,  f(»r  tbe  jiast  year 
tions  in  Fennville,  recently.  series  of  the  Ohio  School  of  the  -Air  p^st  Hartford  rep<jrter  for  the  Hart- 

.Albert  E.  Kessinger,  editor,  Rome  Station  \\  L\\ ,  Cincinnati.  Nov.  10.  ((Zonn.)  Courant.  has  resigned  to 

(N.Y.)  Daily  Sentinel,  lias  been  elected  Orvin  Malmquist,  assistant  city  editor,  enter  Imsiness.  His  place  will  be  filled 
vice-president  of  the  Mohawk  Valley  .Salt  Lake  Telegram,  has  joined  the  by  H.  F.  Dunn,  who  recently  joined  the 
Towns  Association.  reportorial  forces  of  the  .Salt  Lake  city  staff. 

J.  H.  Skinner,  editor  of  the  AiLstin  Tribune.  (Continued  on  nc.rl  page) 

(Minn.)  Daily  Herald  for  the  past  30 
years,  Mrs.  Skinner,  and  Arnold  Daane. 
former  managing  editor  of  the  Herald, 

will  sail  Dec.  2  on  the  steamship  Empress  H  I  VV  M.  I  I  IIM  >1.^% 

of  Australia  for  a  five  months’  trip 
around  the  world.  Mr.  Skinner  and  Mr. 

thr Herald  wlfile  on Tlir trip vour  newspaper  needs  stars!  You  need  the  best  and 

(larry  A.  Willard,  editor.  Boonville  most  distinjjjuislied  features,  to  help  yon  win  through  in 
(N.Y.)  Herald,  recentlv  addressed  a  joint  ..  r 

meeting  of  the  Kiwanis  (Tlubs  of  Rome  spite  ot  competition. 

of'^Rome^^aT Rome  AI.FRKI)  E.  SMITH  has  joined  the  MeNaught  list.  His 

Harry  D.  Strunk,  editor  of  the  Me-  weekly  articles  will  begin  January  4. 

Cook  (Neb.)  Daily  Gazette,  w'as  ap-  .r  1  wt  t-  1 

pointed  by  Governor  Arthur  J.  Weaver  a  Will  Rogers,  ().  O.  McIntyre,  Ham  Fisher,  Harry  luthill, 

iNen  Kling,  Albert  Favson  Terhune.  Rube  Goldberg,  Charles  B. 
nation  convention  at  Sf.  Louis  Nov.  24-  .  ,,  ^7’  „  t-  n  T,  „  ,  , 

25.  Strunk  last  fall  ealled  a  12  state  Driscoll,  (»us  Mager.  \  elva  iJarling.  Koe  F  ulkerson. /oe  Keckley, 
conference  to  boost  irrigation  for  western  McFA'ov,  .1.  H.  Striebel 

and  middle  wTstern  states. 

W-  Y.  Morgan,  editor  of  the  War.zaw  — those  are  some  of  the  McNaught  artists  and  writers  who 

( \  a.)  Northern  Neck  Nezvs,  is  a  patient  j-  .•  .•  .  .. 

at  St.  Luke’s  hospital  Richmond,  where  distinction  to  your  paper. 

he  underwent  an  operation.  .  ,  •  ^  . 

Charles  T.  Hall,  publisher  of  the  Ez'er-  SyilOlCfltC^  Itl6« 

ett  (Mass.)  Herald,  was  elected  president 

f>f  an  organization  of  former  Nantuck-  V.  V.  HcNitt  TIMES  BUILDING  Cbaxlm  V.  McAdam 

^ers  at  the  annual  reunion  held  in  I  Pretldoit  NE^V  YORK,  N.  Y.  General  Manager  I 

Boston  Nov.  19.  Mr.  Hall  is  first  vice- 
president  of  the  Massachusetts  Press 


Richard  V.  Cornish,  formerly  manager 


‘‘I’d  rather  interview  men  than  women” 
said  Mr.  Duncan.  “A  man  either  will 
talk  or  won’t  talk.  A  woman  will  talk 
at  anv  time  but  then  she  is  liable  over- 


EDOUARD  HERRIOT 

Former  Premier 
of  France 

P  RANGE  sees  Italy  as  the  real  enemy, 
'  In  alliance  with  Russia.  .  .  .  The 
prime  diplomatic  object  of  France 
today  is  to  line  up  republican  Ger¬ 
many  and  Austria  with  France  and 
England  against  the  Fascist  and  So¬ 
viet  war  machines.  .  .  . 


THIS  is  news  revealed  in  an  article 
'  cabled  this  week  from  Paris  by 
Edouard  Herriot.  .  .  .  This  article  will 
be  published  tomorrow  in  the  news¬ 
papers  that  subscribe  to  our  States¬ 
men  Series.  .  .  . 


reportorial  forces  of  the  .Salt  Lake  city  staff. 

Tribune.  (Continued  on  next  page) 


In  These  Times 

your  newspaper  needs  stars  !  You  need  the  best  and 
most  distinguislied  features,  to  help  yon  win  through  in 
spite  of  competition. 

AI.F'RFT)  F7  SMITH  has  joined  tbe  McNaugbt  list.  His 
weekly  articles  will  begin  January  4. 

Will  Rogers,  ().  O.  McIntyre,  Ham  FTsber,  Harry  Tutbill, 
Ken  Kling,  Albert  Fayson  Terbune.  Rube  Goldberg,  Charles  B. 
Driseoll,  (ins  Mager.  \  elva  Darling.  Roe  Fulkerson.  Zoe  Beckley, 
J.  F.  MeFA'oy,  J.  H.  Striebel 

—  these  are  some  of  the  McNaught  artists  and  writers  who 
ran  add  distinction  to  your  paper. 

The  McNaught  Syndicate,  Inc. 


p  RANGE  is  pinning  her  hope  on  an 
entente  with  her  war  enemies  and 
with  England.  How  slim  that  hope  is 
was  indicated  last  week  in  Lloyd 
George’s  Statesmen  Series  article.  The 
former  British  premier  denounced 
French  policy  and  predicted  a  new 
war.  with  Italy,  Russia  and  Germany 
allied  against  France.  .  .  . 

LJERRIOT  likewise  foresees  this  pos- 
'sibility.  .  .  .  He  says,  “If  Fascism 
triumphs  in  Germany  and  serves  as  a 
link  between  Italy  and  Russia,  then 
the  prospect  of  peace  is  gone.  War 
will  be  the  inevitable  result.” 


THE  HERRIOT  article  again  empha- 
'  sizes  the  fact  that  for  clear  and  cur¬ 
rent  understanding  of  world  politics, 
the  Statesmen  Series  is  not  only  il¬ 
luminating  but  necessary.  .  ,  .  The 
men  who  write  these  articles  not  only 
create  and  interpret  news  but  they 
themselves  ARE  news.  .  .  . 

THE  STATESMEN  SERIES  is  writ- 
'  ten  alternately  by  Edouard  Herriot, 
David  Lloyd  George,  Wilhelm  Marx 
and  Benito  Mussolini,  and  the  articles 
are  cabled  from  Paris,  London,  Berlin 
and  Rome.  .  .  .  They  are  served  to  sub¬ 
scribing  newspapers  by  mail  or  wire. 
...  To  get  these  articles,  write  or 


United  Feature  Syndicate 

Metropolitan  Newspaper  Service 


V.  V.  HcNitt 
Pretident 


TIMES  BUILDING 
NEW  YORK,  N.  Y. 


Cbaxlju  V.  HcAftAM 
Genersl  Manager 


Monte  Bourjally, 
General  Manager 


Maximilian  Elaer,  Jr., 
Vico-Preiident 


63  Park  Row,  New  York 
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Newspaper  advertising  linage  tabula¬ 
tions  in  March  and  September — 
Ne^'spaper  rates  and  circulations  in 
January  and  July — 

Market  Guide  containing  information  on 
1,400  newspaper  markets  third  Saturday 
in  November — 

Size  of  type  page  9  x  12  inches — 168 
agate  lines  (13  ems)  on  four  columns — 
total  of  672  agate  lines  to  the  page — 
Largest  type  page  in  the  business  paper 
field— 

Display  advertising  rates:  transient,  75e 
per  agate  line,  or  series  of  insertions  aa 
follows: — 


1 

TbM 

* 

Timas 

u 

TioiM 

U 

ThaM 

tn 

SZ5» 

tm 

tZM 

tlM 

$IU 

HPm* 

S3* 

14* 

I2t 

lit 

IM 

M 

Hrw 

Its 

TS 

71 

*S 

M 

SS 

Hfsen 

M 

M 

4S 

4* 

S3 

N 

42 

3* 

U 

IT 

If 

The  single  column  forty-two  line  rate 
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William  B.  McClaran,  outdoor  editor 
of  the  Grand  Rapids  (Mich.)  Herald, 
spent  a  week  in  the  northern  peninsula 
of  Michigan  recently,  filing  a  daily 
story  telling  of  the  activities  of  the  army 
of  deer  hunters  who  annually  invade 
that  section. 

Lt.  Harris  Samonisky,  city  editor, 
Wilmington  (Del.)  Every  Evening,  was 
the  principal  speaker  at  a  dinner  meeting 
held  in  Newark,  Del.,  last  week  by  the 
National  Sojourners. 

Miss  Winifred  L.  Waye,  for  many 
years  feature  writer  and  columnist  on 
the  Sandusky  (O.)  Star-Journal,  has 
been  elected  superintendent  of  associated 
charities  in  Sandusky. 

Arthur  W.  (“Jeff”)  Davis,  yachting 
editor.  Providence  Journal  and  Evening 
Bulletin,  spoke  recently  on  the  America’s 
Cup  races  before  members  of  the 
Providence  Lions’  Club. 

Charles  F".  Kean,  staff.  Providence 
Journal,  has  return^  to  duty  after  a 
two  weeks’  illness. 

Mrs.  Minne  Powers,  promotion  editor. 
Grand  Rapids  (Mich.)  Herald,  and  for¬ 
merly  proprietor  of  a  Grand  Rapids  ad¬ 
vertising  agency,  spoke  at  the  annual 
infer-staff  banquet  of  Grand  ^pids 
high  school  publications,  Nov.  21. 

Aime  J.  Forand,  member  of  the  Paw¬ 
tucket  staff.  Providence  (R.I.)  News- 
Tribune,  has  been  named  secretary  to 
Congressman-elect  Francis  B.  Condon, 
of  the  Third  Rhode  Island  district. 

Vaughn  R.  Shoemaker,  Chicago  Daily 
News  cartoonist  will  serve  as  a  judge 
in  a  beauty  contest  to  be  held  at  Ohio 
Wesleyan  University,  Delaware  O. 

Sidney  Lear,  editor  of  the  Philadelphia 
Public  L.edg^s  women’s  pages,  last 
week  visited  relatives  and  friends  in 
Connecticut. 

(T.  William  Duncan,  conductor  of  the 
Philadelphia  Evening  Ledger’s  “My  Idea 
Is  This’’  column,  has  been  elected  presi¬ 
dent  of  the  Gettysburg  College  alumni. 

Sam  McDowell,  head  of  the  Philadel¬ 
phia  Evenittg  Ledger  copy  desk,  sat  in 
for  (Tharles  V.  Waters,  telegraph  editor, 
during  the  brief  illness  of  the  latter. 
Others  of  the  same  staff  confined  to 
their  homes  recently  included  Charles  H. 
Sykes,  cartoonist,  and  S.  Emanuel  Banks, 
chief  of  the  news  pictorial  department. 

Terry  Donaghue,  former  feature  writ¬ 
er  of  the  Long  Island  City  Daily  Star, 
and  recently  in  Chicago,  is  back  in 
Queens  and  is  now  doing  re-write  and 
general  assignments  for  Harry  R.  CJel- 
wicks,  news  correspondent. 

Edna  Bomberger,  for  nine  years  sec¬ 
retary  to  David  E.  Smiley  and  Charles 
M.  Morrison,  successive  editors  of  the 
Curtis-Martin  Philadelphia  newspapers, 
resigned  last  week  to  spend  a  year  in 
rest  and  traveling.  On  behalf  of  the 
staff  of  the  Evening  Ledger,  Dr.  (Jeorge 
Douglas,  chief  editorial  writer,  presented 
her  with  a  fireplace  set  for  her  home  at 
Delanco,  N.  J. 

John  J.  McLaughlin,  city  editor,  Phila¬ 
delphia  Evening  Ledger,  is  back  at  his 
desk  following  an  illness  of  two  weeks. 

Sam  Leavitt,  former  sports  editor, 
Harrisburg  (Pa.)  Evening  News,  is  do¬ 
ing  a  sports  column  “Chinning  and  Chat¬ 
ting,’’  for  the  Harrisburg  Sunday  Cour¬ 
ier. 

Albert  Jones  has  resigned  from  the 
staff  of  the  Camden  (N.J.)  Courier  to 
join  the  copy  desk,  Philadelphia  Evening 
Ledger. 

Evelyn  Shuler,  of  the  Philadelphia 
Evening  Ledger  staff,  has  just  completed 
a  history  of  the  various  “New  Year’s 
Clubs’’  that  have  marched  year  after  year 
in  Philadelphia’s  famous  Mummers’ 
Parade.  Her  articles  have  b^n  appear¬ 
ing  as  a  feature  in  the  Evening  Ledger. 

Rowland  Field,  dramatic  critic,  Brook¬ 
lyn  Daily  Times,  has  been  writing  a 
weekly  article  for  the  new  magazine, 
Broadway,  that  appears  weekly  in  New 
York. 


Harold  Senior,  police  reporter,  Water¬ 
bary  (Conn.)  American,  who  was  seri¬ 
ously  ill  for  more  than  two  months  fol¬ 
lowing  two  emergency  operations,  has 
resumed  his  duties. 

Joseph  B.  Wirges,  reporter  and 
photographer.  Little  Rock  Arkansas  Ga¬ 
zette,  was  sent  to  Ola,  Ark.,  following 
the  tornado  which  swept  that  city 
Nov.  20. 

Chadbourne  M.  VVallin,  of  the  editor¬ 
ial  staff.  Grand  Rapids  (Mich.)  Herald, 
is  now  with  the  St.  Paul  Pioneer-Press. 

Joseph  C.  Cooke,  former  reporter  for 
the  Utica  (N.Y.)  Daily  Press,  has  joined 
the  staff  of  the  New  Yorker. 

Larry  Ferguson,  staff  writer,  Des 
Moines  (la.)  Re'gistcr,  spent  several 
days  in  western  Iowa  recently,  writing 
stories  about  a  gorilla  which  was  re¬ 
ported  to  be  at  large. 

Lansing  McCurley,  sports  editor, 
Philadelphia  Daily  News,  is  recuperat¬ 
ing  at  his  home  from  a  tonsilectomy  op¬ 
eration. 

Thomas  Hargis,  formerly  of  the  staff, 
Philadelphia  Evening  Ledger,  is  now  on 
the  re-write  staff  of  the  Philadelphia 
Daily  News. 

Wellington  G.  Jones,  sports  editor, 
Harrisburg  (Pa.)  Telegraph,  was  the 
principal  speaker  at  the  first  annual  ban¬ 
quet  of  the  Bell  Telephone  (Company’s 
Athletic  Association  recently. 

Bert  Mohrman,  re-write  man,  Brook¬ 
lyn  Daily  Times,  has  joined  the  re-write 
and  reporting  staff  of  the  New  York 
Daily  News. 

James  J.  Kerney,  Jr.,  son  of  James  J. 
Kerney,  editor  and  publisher  of  the 
Trenton  (N.J.)  State  Gazette  and 
Times,  and  a  member  of  the  editorial 
staff.  Fall  River  (Mass.)  Herald  News 
for  several  months,  left  Nov.  22  to 
spend  the  holidays  at  home  prior  to  join¬ 
ing  the  Washington  bureau  of  the  United 
Press.  Kerney  was  tendered  a  farewell 
party  and  his  friends  and  presented  with 
a  traveling  bag. 


WEDDING  BELLS 

Don  morris,  managing  editor.  Palm 
Beach  (Fla.)  Post,  to  Miss  Elizabeth 
Stedwell  Smith,  formerly  of  Savannah, 
Ga.,  recently. 

Alexander  Joseph  Vuillemot,  for  sev¬ 
eral  years  on  the  New  Orleans  States 
staff  to  Miss  Marguerite  Brocato  in  his¬ 
toric  Peter  and  Paul  church  in  New 
Orleans,  Nov.  19. 

George  J.  Marder,  of  the  United  Press 
Buffalo  bureau,  to  Miss  Cecile  L.  Hykin, 
of  New  York,  at  New  York,  Sunday, 
Nov.  16. 

Lester  M.  Hill,  correspondent  for  the 
Associated  Press  at  Centralia,  Ill.,  to 
Miss  Georgia  Ramp,  of  Centralia,  Nov. 
15. 

Ellis  W.  Bergstrom,  for  the  past  three 
years  art  director  of  the  Fitzgerald  Ad¬ 
vertising  agency,  of  New  Orleans,  to  Miss 
Edith  1.  Miller,  formerly  of  Grand  Rap¬ 
ids,  Mich.,  at  Nuevo  Laredo,  Mexico, 
recently. 

Dick  Thornburg,  assistant  manager  of 
the  Columbus  bureau.  United  Press,  to 
Miss  Robyn  (Thadwell,  of  Columbus, 
formerly  of  San  Antonio,  Nov.  22. 

James  Young  Nicol,  Toronto  (Ont.) 
Star  staff,  to  Miss  Lois  Marion  Baker, 
at  Sudbury,  Nov.  10. 

CHANGES  OF  OWNERSHIP 

SALE  of  the  Bridgman  (Mich.) 

Enterprise,  weekly,  to  Roscoe  Burch, 
until  recently  foreman  of  the  commer¬ 
cial  printing  department  of  the  Dowa- 
giac  (Mich.)  Daily  News,  by  Oral 
Lavely,  was  announced  recently. 

Elton  R.  Eaton,  publisher,  NorthvUle 
(Mich.)  Record,  has  purchased  the 
Plymouth  (Mich.)  Mail,  from  L.  B. 
Samsen.  Both  are  weeklies.  Mr.  Eaton 
at  one  time  was  managing  editor  of  the 
old  Kalamazoo  (Mich.)  Telegraph. 

Levi  A.  (3ass,  of  Warsaw,  N.  Y.,  pub¬ 
lisher  of  seven  upstate  newspapers,  has 
purchased  the  f firo  (N.Y.)  News. 
from  Miss  Helen  Norris,  at  a  price  of 
$25,000. 

Memphis  (Tex.)  News,  established 
about  a  year  ago,  has  been  sold  by 
Landers  &  Poole  to  R.  A.  Franklin, 


formerly  of  Corsicana,  Tex.,  but  more 
recently  of  Hobbs,  N.  M. 

F.  C.  Trimble  has  sold  the  Blossbura 
(Pa.)  Herald  to  C.  Ritchie  Taylor.  He 
will  continue  in  the  commercial  print¬ 
ing  business. 


SPECIAL  EDITIONS 

"DRECKENRIDGE  (Tex.)  American, 

-■-'  52-page  “Progress — 10th  Anniversary 
Edition’’  at  time  of  moving  into  new 
building,  Nov.  9. 

Corning  (N.Y.)  Evening  Leader,  spe¬ 
cial  edition  of  16  pages,  including  an  eight 
page  special  section,  on  Wednesday,  Nov. 

20  in  honor  of  delegates  attending  the 
state  convention  of  New  York  State  Fish 
Game  &  Forest  League. 

I.ogansport  (Ind.)  Pharos-Tribune,^ 
page  souvenir  edition  devoted  to  the  open¬ 
ing  of  the  new  W.  H.  Gossard  factories. 
Nov.  19. 

Daytona  Beach  (Fla.)  News  Journal, 
“Mail  it  away  Pictorial,’’  24-page  tabloid 
section,  recently. 

ASSOCIATIONS 

ESTERN  New  York  Interscholastic 
”  Association  held  its  annual  conven¬ 
tion  in  Buffalo  on  Nov.  22.  E^st  High, 
Buffalo,  Orient,  won  the  annual  school 
magazine  competition  with  824  of  a  pos¬ 
sible  950  points.  Adele  Boehmke  of 
this  publication  was  elected  president  of 
the  association.  Alfred  H.  Kirchhofer, 

E.  D.  Anderson  and  Mrs.  Alice  Fox 
Pitts  of  the  Buffalo  Evening  News  j 
staff  were  speakers.  Seventy-five  school 
papers  were  represented. 

A  national  conference  on  motion  pic¬ 
tures  as  an  advertising  medium  will  be 
held  at  the  Hotel  Roosevelt  in  New 
York.  Jan.  28-30,  under  the  auspices  of 
the  Screen  Advertisers  Association. 

Mid-winter  meeting  of  the  Virginia  ? 
Press  Association  will  be  held  Jan.  16 
and  17  at  Washington  and  Lee  Univer¬ 
sity,  Lexington,  Va.  ■ 

The  Mexican  buying  public  r^dily  f 
responds  to  the  appeal  of  advertising, 
Guillermo  Enrique  Simoni,  Mexicci  City 
advertising  man,  said  in  addressing  a 
recent  meeting  of  the  San  Antonio  Ai>-  ?, 
T’ERTisiNG  Club.  However,  Mr.  Simoni  f 
pointed  out,  much  advertising  from  the 
United  States  has  to  be  rewritten  for 
publication  in  Mexico. 

Winter  Golf  League,  said  to  be  the  f 
oldest  trade  golfing  association  in  the  ^ 
country,  will  hold  its  26th  annual  tourna¬ 
ment  in  Augusta,  Ga.,  Jan.  24  to  31, 
Carl  Percy,  president  has  announce. 
Headquarters  will  be  at  the  Bon-Air- 
Venderbilt  Hotel. 

Resse  L.  Sewell,  of  George  Washing¬ 
ton,  University,  Washington,  D.  C,  was 
elected  president  of  the  National  Col¬ 
lege  Press  Association  at  the  two-day 
convention  held  recently  at  the  Faculty 
Club,  Pittsburgh.  William  F.  Manesby 
of  Pittsburg  was  chosen  executive  secre¬ 
tary.  Frederick  Hotz  of  the  University  ; 
of  (Talifornia  was  named  vice-president  L 
The  next  convention  will  be  held  at  the  i 
University  of  Kentucky,  Lexington. 


NEW  PLANTS  AND  EQUIPMENT 

Contract  for  the  new  building  of 
the  Dyersville  (la.)  Commercial,  has 
been  awarded  by  J.  G.  Ralston,  archi¬ 
tect,  to  William  Lappe,  and  work  will 
start  at  once.  The  building.  27  x  110 
feet,  two  stories  high,  will  cost  $8,^. 
The  second  floor  will  be  divided  into 
apartments.  Lawrence  Smith,  editor, 
will  install  new  presses  and  other  equip¬ 
ment.  * 

J.  R.  Armstrong,  publisher,  Collins 
(la.)  Gazette  and  Colo  (la.)  Reporter, 
has  leased  the  former  Collins  State  bank 
building,  and  will  Mcupy  it  Dec  1 
after  extensive  alterations.  A  new  press 
and  other  equipment  will  be  installed. 


SUSPENSIONS 

The  Wasp,  published  at  New  Lex¬ 
ington,  O.,  by  C.  E.  Brakey,  for  the 
last  six  months,  has  suspended. 


OFFERING  FREE  CLASSIFIED 

The  Allentowtt  (Pa.)  Morning  Call 
has  opened  its  classified  columns  free  of 
charge  to  firms  or  individuals  who  have 
work  for  the  jobless. 


more 
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P  it  than  theyw^^g^apers.  The  papers 

to  see  the  indivIaW!||^ 
^^W^atever  StalinV^iiture  attitude  toward  the  press  ^ 
^ne  world  may  be,  congratulations  on  his  having  broken  the 
Ice  for  once.  And  congratulations  to  the  United  Press  on  the 
most  distinguished  piece  of  reporting  of  this  year,  if  not 
©f  the  last  four  or  five  years.  We’re  glad  to  have  the  United 
Press’  help  in  gathering  the  news  which  is  printed  in  this 
paper.  M 


The  *l,30aooo 
co]>ies 
of  the 
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November  25  said: 


*  The  largest  daily  newspaper  circulation  in  America. 
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PUBLIC  CONTROL  OF  RADIO  IS  ARGUED 
BY  AUTHOR;  AYLESWORTH  DISAGREES 

Charles  Edward  Russell,  Former  Editor,  Debates  With  Head  of 
National  Broadcasting  Co. — Likens  Radio  to  Schools — 
Criticizes  Commercialized  Programs 


HR  radio  is  a  Rreat  entertainment 
-1-  and  educational  force  and  should  be 
as  much  a  matter  of  public  control  as 
are  the  public  schools,”  Charles  Edward 
Russell,  former  newspaper  editor,  promi¬ 
nent  Socialist,  and  authc)r,  said  last  week 
in  an  informal  debate  on  tbe  question  of 
government  control  of  radio  broadcast¬ 
ing.  His  opixjnent  was  Merlin  H.  Ayles- 
worth,  president  of  the  National  Broad¬ 
casting  Company.  They  discussed  the 
problems  over  luncheon  at  the  St.  Regis 
Hotel,  and  their  remarks  were  chronicled 
by  Gladys  Oaks  in  the  AVtc  i'ork  World 
last  Sunday.  Excerpts  from  her  story 
follow : 

“  ‘To  have  this  force  used  for  purposes 
of  private  greed.’  Mr.  Russell  continued, 
‘is  as  disastrous  as  it  woulcl  be  to  make 
similar  use  of  public  school  education. 
W'e  should  no  more  give  over  the  func¬ 
tions  of  radio  to  advertising  than  we 
should  use  our  high  scIkkiIs  to  increase 
the  sales  of  somelKKly’s  cure  for  warts. 

‘‘  ‘We  both  want  radio  to  give  the  best 
possible  re-^ults  to  tbe  public,’  said  ^fr. 
Aylesworth.  ‘but  I  think  that  it  may  be 
a  public  function  without  being  a  govern¬ 
ment  monopoly.  I  feel  that  tbe  sort  of 
regulation  you  suggest  would  retard  the 
industry.  The  United  -States  Govern¬ 
ment  does,  you  understand,  regulate  radio 
broadcasting.  Only  a  limited  number  of 
wave  lengths  exist,  and  the.se  are  under  a 
radio  commission,  which  decides  whether 
a  station  is  rendering  a  projK-r  type  of 
public  service.  Its  license  is  withdrawn 
if  tbe  station  is  not  operating  correctly.’ 

“  ‘There  is,’  stated  Mr.  Aylesworth,  T 
think  very  wisely,  no  control  of  radio 
programs  in  America  except  that  the 
government  specifies  that  there  shall  be 
no  profanity,  and  that  if  a  candidate  is 
permitted  to  make  a  political  speech  his 
opponent  is  granted  the  same  privilege.’ 

‘‘‘What,’  demanded  Mr.  Russell,  ‘if  a 
W’ar  or  other  “emergency”  should  occur? 
Doesn’t  the  government  keep  enough 
control  to  muzzle  free  speech  if  it 
wishes  ?’ 

“  T  suppose,’  suggested  the  radio  presi¬ 
dent,  ‘that  it  would  exercise  the  same 
rights  as  it  does  over  the  newspapers. 
In  fact,  this  seems  to  me  an  excellent 
general  parallel.  A  newspaper,  it  is  true, 
is  sold  for  2  or  3  cents,  while  in  this 
country  radio  is  free.  But  we  all  know 
that  it  costs  more  than  2  or  3  cents  per 
copy  to  publish  the  newspaper.  The 
sponsors  of  the  radio  programs  carry  the 
cost  of  broadcasting  as  a  whole,  just  as 
advertising  carries  the  major  cost  of  a 
newspaper.’ 

_  “  'You  don’t  have  to  rea<l  the  adver¬ 
tisements  in  a  newsjjaper,’  Mr.  Russell 
averred,  ‘but  you  can't  eliminate  tbe  com¬ 
mercial  pomp  and  circumstance  from  the 
radio  unless  you  shut  it  off  altogether.’ 

“  ‘In  Great  Britain,’  went  on  Mr.  .Ayles¬ 
worth,  ‘every  owner  must  pay  a  license 
fee  of  approximately  $2.43  a  year.  Our 
service  is  free.’ 

“  ‘I,’  spat  out  Russell,  in  his  terse  little 
voice,  ‘would  gladly  pay  $240  a  year  to 
compensate  for  the  difference  of  quality 
in  the  programs  of  Englaml  and  Germany 
and  those  of  the  United  States.  The 
mere  fact  that  the  first  purposes  of  the 
radio  are  at  present  to  make  profits  for 
private  adventurers  is  sufficient  reason  for 
the  general  inferiority  of  the  programs 
offered  in  this  country  as  compared  with 
the  programs  abroad.  The  idea  here  is 
to  make  a  program  sufficiently  ‘entertain¬ 
ing,’  perhaps  I  should  say  sufficiently 
trashy,  to  float  over  the  advertising.  'The 
idea  abroad  is  to  make  programs  that  will 
progressively  educate,  enlighten  and  im¬ 
prove  public  taste. 

“  ‘In  England  and  Germany  one  hears 
fine  music,  excellent  plays,  speeches  that 
credit  the  auditor  with  some  intelligence. 
Here,  one  hears  insufferable  balderdash, 
buffoonery,  jazz,  trivialities,  tuneless 
songs  and  uninspired  singers,  inane  jests 
and  barbarous  jocosity.  I  believe  the 


radio  in  America  is  a  menace  to  the  public 
welfare  and  a  powerful  narcotic  upon 
public  culture.’ 

“  ‘The  United  States  has  a  diversity  and 
excellence  of  programs,’  stated  Mr.  Ayles¬ 
worth,  ‘far  exceeding  that  of  any  coun¬ 
try  in  the  world.  The  proof  of  this  is  the 
I)opularity  of  radio  here.  There  are  15,- 
(KK),(KK)  radio  sets  owned  in  the  United 
States,  and  15,000,000  Americans  can’t  be 
wrong.  Moreover,  this  comprises  a 
greater  number  of  radio  owners  than  all 
tbe  other  countries  of  the  world  com¬ 
bined.  In  luigland  there  are  only  3,000,- 
(KX)  sets,  aixl  as  a  matter  of  fact,  most 
radio  experts  in  England  and  Germany 
concede  our  superiority. 

■’  ‘That  sounds  to  me,’  brought  forth 
Mr.  Russell,  ‘like  an  assertion  that  it 
would  be  difficult  to  prove. 

“  ‘.And  the  greater  number  of  radios 
in  (ireat  Britain  is  not  due  to  the  fact 
that  American  programs — God  save  tbe 
mark — are  superior,  but  that  .\mericans 
have  more  means.  The  same  ratio  ap¬ 
plies  to  telephones  and  automol)iles. 

"  ‘There  are  13,(KX),(XXI  radio  instru¬ 
ments  in  use  in  the  United  States.  If 
tbe  sx  stem  were  organized  and  directe<l 
for  tlie  public  goml,  as  it  is  in  England, 
tile  revetiuc  here  would  lie  $31,0(K),(XX)  a 
year.  With  that  revenue  the  radio  man- 
agemetit  could  afford  to  get  always  the 
Ix-st  artists  atul  the  most  carefully  con¬ 
sidered  and  perfected  jicrformatices.  The 
oititention  of  the  profit  mongers  is  that 
they  should  be  allowed  to  reap  the  income. 

1  should  be  pleased  to  know  why,  but  so 
far  I  have  asked  in  vain. 

"  'As  to  your  Co-operation  with  the 
tiews|)aiK-rs,  that  is  all  twaddle!  Not  sat¬ 
isfied  with  getting  free  announcements  of 
their  broadcasts,  radio  agencies  and  sta¬ 
tions  here  attempt  to  ‘convince’  the  news¬ 
paper  that  it  is  wise  to  run  the  name  of 
the  commercial  sixuisor  of  the  various 
programs.’ 

‘A\  hat  has  that  to  do  with  govern¬ 
ment  (twnership  of  radio?’  demanded  Mr. 
.Aslesworth. 

“  ‘A  great  deal,’  affirmed  Mr.  Russell. 
‘If  your  programs  were  gfxxl  they  would 
lose  dignity  by  this  constant  coupling 
with  a  commercial  enterprise.  But  it  was 
you  brought  up  the  newspapers.’ 

“  ‘The  poor  newspapers,’  exclaimed  Mr. 
-Aylesworth,  in  a  voice  that  was  not 
pitying.’  ” 

Mr.  Aylesworth  made  a  detailed  argu¬ 
ment  to  show  that  the  X.  B.  C.  was 
broadcasting  the  Ixst  things  in  music, 
drama,  etc.  Then  Miss  Oaks’  story- 
says  : 

“  ‘We  evidently  differ  about  what  con¬ 
stitutes  serious  music.’  interposed  Mr. 
Rus.seil,  dryly,  ‘and  it  is  obvious  that 
even  if  the  symphony  is  well  played 
over  the  radio,  which  is  seldom  the  fact 


in  this  country,  the  artistic  purpose  is 
all  lost  by  the  intrusion  between  its 
movements  of  a  hoarse  voice  reminding 
the  listeners  that  this  is  for  the  benefit 
or  the  prestige  of  the  Grabemall  Elec¬ 
tric  Company  and  by  the  succeeding  ap- 
jK-al  to  use  Dr.  Dofunny’s  Magic  Corn 
Salve;  it  knocks  them  over  night.’ 

“  ‘Only  our  popular  broadcasts  are 
accompanied  by  trade  announcements,” 
stated  Mr.  Aylesworth,  ‘and  NBC’s  an¬ 
nouncements  of  the  type  are  always 
brief,  newsy  and  informative.  Sym¬ 
phony  orchestras  are  accompanied  only 
by  informative  matter  and  the  simple 
name  of  tbe  sixinsor,’ 


Advertisers  who  un¬ 
derstand  the  state  realize 
that  Iowa  is  not  one  market  bat 
a  group  of  markets,  each  served 
by  its  own  local  daily  news¬ 
papers.  Consequently,  to  get 
your  full  share  of  Iowa  busi¬ 
ness,  newspapers  in  each  of 
these  twenty-six  commercial 
centers  are  necessary. 
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GOLSON  PLANS  DAILY 


Heflin  Publicity  Man  Projects  Morning 
Paper  in  Birmingham  in  1931 

Hunter  11.  Golson,  editor  of  tbe  Ab- 
hci’iUc  (.Ala.)  Iitdcl'cndcnl,  who  con¬ 
ducted  tbe  publicity  for  the  Heflin-Ix)cke 
forces  in  the  November  political  cam¬ 
paign  in  Alabama  has  announced  he  will 
establish  a  morning  newspaper  in 
Birmingham  after  tlie  first  of  the  year. 

Tbe  name  of  tlie  paper  or  other  plans 
have  nut  iK-en  made  known. 


HELPING  JOBLESS 

Kansas  City  Journal-Post  Collecting 
and  Distributing  Clothing 

.A  campaign  instituted  two  weeks  ago 
by  tile  Kansas  Cily  Jounial-l’ost  to  ob¬ 
tain  clothes  for  the  needy  and  jobs  for 
tlie  jobless  won  ready  res])onse. 

Tlionsands  of  pieces  of  clothing  were 
left  at  drug  stores  where  Journal-Post 
trucks  picked  them  up  and  delivered 
them  to  charitable  institutions,  where 
tbe  needv  olitained  tbe  articles. 


JOINS  MUSHROOM  COMPANIES 

Tom  Hebert,  formerly  with  the  Royal 
Baking  Powder  Company  has  joined  the 
American  Mushroom  Companies,  Inc.,  of 
New  York,  as  sales  manager. 


The 

Coeur  d’Alene 
Press 


DOMINATING  THE  WEALTHY 
IDAHO  PANHANDLE  MARKET 

I  No  other  medium  ran 

I  cover  this  rich  terri¬ 

tory,  and  no  campaign 
ran  be  a  success  with¬ 
out  the  exclusive 
coverage  the  Coeur 
d’Alene  Press  gives. 

Press  advertisers  buy 
results 


The  Only 
lltiily 
Paper  in 
Kootenai 
County 


A  SCRIPPS-CANFIELD 
Newspaper 

Xational  Iteprefentatirex 
GILM.\N.  NICOLL  &  ItUTHMAN 


Only  10  othsr  cities*  havs  a  newspapei 
with  aa  large  a  circulation  as  The 

Des  Moines 
Register  and  Tribune 


Over  S40JS00  Daily 


•  New  Yark,  Bastoa,  Chicaga,  Dstrelt,  Cleve- 
laad,  Fhiladalphia,  Baltimora,  Kansas  City, 
Pittsbargk,  St.  Lsais  and  Des  Matasa. 


After  Christmas  We 
Hope  to  Have  Time 
To  Look  Into  This 
Depression  Thing! 


We’ve  been  too  busy  mak¬ 
ing  gains  to  give  much 
thought  to  the  depression. 
In  October  alone  we  made 
increases  of  50,946  lines 
in  advertising  and  1,186 
papers  per  day  in  circula¬ 
tion.  Now  we're  ham¬ 
mering  away  on  Novem¬ 
ber  and  confidentially 
we’ve  got  the  month 
licked  to  a  frazzle.  After 
that,  December.  When  the 
Christmas  rush  is  over  we 
are  going  to  add  up  our 
totals  for  1930  and  look 
back  over  the  bad  year. 


P.  S.  The  office  boy  has 
just  discovered  that  we 
can  show  a  loss  by  multi¬ 
plying  our  telephone  num¬ 
ber  by  the  city  editor’s 
age  and  subtracting  the 
total  from  our  linage  rec¬ 
ord  for  the  first  ten 
months  of  1930. 


P.  P.  S.  Just  look  at  these 
October  figures: 


Advertising 

1929  1930 

.372,134  lines  423.080  lines 

A.B.C.  Circulation 

1929  1930 

12.117  per  day  13,303  per  day 


May  we  send  your  selling 
message  into  more  than 
96%  of  the  homes  of  this 
busy  industrial  city? 


The  Bayonne  Times 

“Bayonne’s  Only  News¬ 
paper’’ 

Bayonne,  N,  J. 

National  Advertising  Handled  Direct 
Harry  L.  Shaver.  Nat.  Adv.  Mgr. 

Member  A.B.C.  and  A.N.P.A. 
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An  All-Time  **Peak  for  Building  Records 


in 

$8H000,000  WORTH 
OF  BUILDING  CONTRACTS 


the 

SOUTH 

And  that  it  is  made  in  a  year  of  national  business 
depression,  proves  it  significant  of  a  great 
economical  fact:  The  South  HAS  MONEY — 
no  matter  what  is  said  about  “hard  times”. 

According  to  a  compilation  by  the  Manufacturers* 
Record  $814,000,000  worth  of  Southern  building  con¬ 
tracts  were  let  in  the  first  ten  months  of  1930,  this 
amount  being  $29,000,000  more  than  for  the  entire 
year  of  1929. 

Which  means  a  tremendous  acceleration  of  labor, 
industry,  and  capital  in  active  combination  throughout 
the  sixteen  states  classed  as  Southern  (of  which  the 
five  South  Atlantic  states  represented  by  the  news¬ 
papers  listed  below,  are  a  most  important  part). 

Possibly  a  million  people  and  nearly  a  billion  in 
money  are  GETTING  TOGETHER  AND  GOING 
TO  WORK.  A  large  part  of  this  huge  sum  is 
being  paid  out  in  wages  and  salaries,  while  millions 
more  is  disbursed  for  equipment,  supplies,  etc.  Thus 
the  circulation  of  hundreds  of  millions  of  dollars  is 
automatically  provided  for. 

A  very  large  proportion  of  the  population  of  these  states 
is  affected  for  its  financial  improvement — directly  or 
indirectly.  And  the  alert  national  merchandiser  who 
recognizes  this  fact — is  going  to  profit  by  it. 

The  South  now  offers  a  timely  and  lucrative  oppor¬ 
tunity — for  that  consumers’  campaign  in  its  territory. 
Do  not  postpone  it;  get  in  touch  with  these  Southern 
newspapers  NOW.  They  are  leaders  in  their  respec¬ 
tive  sections,  and  promptly  will  furnish  all  desired  facts 
or  information  as  soon  as  communicated  with. 


Circu¬ 

lation 

2,500 

Lines 

10.000 

Lines 

FLORIDA 

•••Daytona  Beach  News-Journal . 

. (ES) 

5,118 

.06 

.055 

••Pensacola  Newa  and  Journal . 

...(EftM) 

16,370 

.09 

.09 

•••Tampa  Tribune  (M)  42,006 . 

. (S) 

47,896 

.13(.15S) 

.I3(.15S) 

tPalm  Beach  Post  (M)  8,590 . 

. (S) 

8,613 

.07(.09S) 

.07(.09S) 

GEORGIA 

•••Augusta  Herald  . 

. (E) 

15,039 

.05 

.05 

•••Augusta  Herald  . 

. (S) 

15,175 

.05 

.05 

tMacon  Telegraph  &  Newa . . 

..,{M*E) 

47,158 

.15 

.15 

tMacon  Telegraph  St  News . 

. (S) 

42,806 

.15 

.15 

NORTH  CAROLINA 

•Greensboro  News  St  Record . 

...(MftE) 

52,403 

.15 

.15 

•Greensboro  News  St  Record . 

. (S) 

38,136 

.12 

.12 

SOUTH  CAROLINA 
•••Columbia  State . 

Circu¬ 

lation 

_ (M)  28.000 

2,500 

Lines 

.09 

10,000 

Lines 

.09 

•••Columbia  State . 

. (S) 

29,053 

.09 

.09 

•••Greenville  News  ft  Piedmont . 

.(MftE) 

41,546 

.12 

.12 

•••Greenville  News  . 

. (S) 

28,646 

.10 

.10 

•••Spartanburg  Herald  and  Journal . 

.(MftE) 

15,340 

.08 

.08 

•••Spartanburg  Herald  . 

..(EftS) 

19,045 

.09 

.09 

VIRGINIA 

•••Newport  News  Times-Herald . 

•••Newport  Newt  Daily  Press . 

. (E) 

..(SftM) 

9,205  ( 
6.635  1 

.05 

.05 

•••Roanoke  Times  ft  World  News . 

.(MftE) 

35.994 

.11 

.11 

•••Roanoke  Timet  . 

. (S) 

24.156 

.08 

.08 

•••Staunton  Newt  Leader  (M),  Leader. 

. (E) 

7,542 

.045 

.045 

*A.  B.  C.  Publithert’  Statement,  3  months  ending  March  31,  1930. 
**A.  B.  C.  Publishers’  Statement,  March  31.  1930. 

••*A.  B.  C.  Publishers’  Statement,  Oct.  1,  1930. 

IGovernment  Statement,  Oct  I,  1930. 
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Advertising  Agencies 

NASH  POLICY  MAKES 
AGENCY  PROBLEM 

Use  of  Delivered,  Not  F.  O.  B.,  Prices 

Requires  Mortising  of  Electros 
and  Fivefold  Check  on  60 
Separate  Listings 

Announcement  by  Nash  Motors  Com¬ 
pany,  Kenosha,  Wis.,  that  delivered 
prices  would  be  advertised  instead  of 
f.  o.  b.  prices  presented  a  problem  for 
Green,  Fulton,  Cunningham  Company, 
Chicago  advertising  agency,  which  re¬ 
quired  the  careful  study  of  three  years’ 
records  to  solve. 

Decision  of  Nash  Motors  followed  a 
recent  meeting  of  a  distributors’  com¬ 
mittee  in  Kenosha,  at  which  the  plan 
was  outlined  and  adopted. 

With  the  decision  made,  Green,  Ful¬ 
ton,  Cunningham  faced  the  prospect  of 
supplying  newspaper  advertising  copy  to 
Nash  dealers  all  over  the  United  States 
which  would  vary  as  to  price.  For  na¬ 
tional  magazine  advertising,  it  was  de¬ 
cided  to  use  either  f.  o.  b.  prices  or  no 
price  at  all.  In  all  there  are  about  sixty 
distribution  zones  which  require  sepa¬ 
rate  price  listings  in  their  copy.  The 
advertising  agency  solved  the  problem 
by  mortising  the  electrotypes  being  sent 
out  to  distributors.  Five  separate  checks 
are  kept  to  guard  against  errors. 

So  far  distributors  are  reported  to  be 
in  hearty  accord  with  the  move.  How¬ 
ever,  some  proved  disgruntled,  hut  the 
factory  issued  a  virtual  ultimatum, 
whereby  a  dealer  who  refused  to  adhere 
to  the  plan  was  denied  advertising  copy. 
Inasmuch  as  the  purcha.se  of  space  is  on 
a  cost  per  car  basis  directed  by  the  fac¬ 
tory  and  handled  by  the  factory’s  agency 
the  dealers  with  few  exceptions  fell  into 
line. 

That  an  equitable  price  might  be  set 
in  each  zone,  Nash  made  a  careful  check 
of  handling  costs.  In  some  instances 
after  tentatively  fixing  a  price,  the  com¬ 
pany  was  requested  to  lower  it.  This 
occirTed  in  Indianapolis. 

The  delivered  price  plan  developed  out 
of  the  Nash  policy  of  the  past  few  years 
which  invohed  volume  purchase  of 
extra  equipment,  accessories,  etc.  The 
majority  of  Nash  dealers  got  their 
extras  through  the  factory,  thercliy 
bringing  the  extra  price  to  a  fairly  good 
average  for  the  country.  The  only  other 
difficult  feature  involved  arbitrary  set¬ 
ting  of  freight  and  handling  costs,  and 
the  records  were  relied  upon  in  this  in¬ 
stance. 

Nationalization  of  delivered  prices  is 
the  only  new  feature  of  the  Nash  an¬ 
nouncement.  For  several  years,  cars 
have  been  sold  on  such  a  basis  at  the  re¬ 
quest  of  dealers  and  the  success  with 
which  the  policy  was  received  was  a  de¬ 
termining  factor  in  the  recent  announce¬ 
ment. 


To  Open  St.  Louis  Branch 

Matteson-Fogarty-Jordan  Company, 
Chicago  advertising  agency,  has  an¬ 
nounced  the  affiliation  with  its  organiza- 
ticHi  of  Daniel  A.  Ruebel  who  will  estab¬ 
lish  for  them  a  St.  Louis  office  at  1511 
Telephone  building.  Ruebel  resigned  re¬ 
cently  from  the  Chappelow  Advertising 
Company  where  he  was  a  vice-president 
for  11  years.  He  is  a  former  president 
of  the  Advertising  Club  of  St.  Louis  and 
for  six  years  was  in  charge  of  advertising 
courses  at  Washington  University. 


VandiTert  Joins  Radio  Bureau 

R.  M.  Vandivert,  formerly  account  ex¬ 
ecutive  with  the  Dunham- Younggren- 
Lesan  Agency,  and  prior  to  that  with  the 
Criterion  Service  and  the  Hcarst  organ¬ 
ization  in  New  York,  has  joined  the 
staff  of  the  Chicago  office  of  the  Bureau 
of  Broadcasting,  Inc.,  radio  station  rep¬ 
resentatives. 


Abbott  Agency  Vice-President 

Charles  W.  Abbott,  former  director 
of  low  tension  engineering  for  General 
Cables  Corporation,  has  joined  the 
Utica  and  New  ^’ork  agency  of  Moser 
&  Cotins,  Brown  and  Lyon  as  vice- 
president. 


r  ■ 


AMONG  THE  COPY  CHIEFS 
C.  P.  McDonald. 


Ralph  Richmond 

HEN  Ralph  Richmond  was  grad- 
^  uated  from  the  Pulitzer  Scl^l  of 
Journalism,  Columbia  University,  in 
1917,  he  rolled  up  his  mental  shirtsleeves 
and  plunged  into  two  things — writing 
and  contest  winning. 

He  landed  with  the  Brearley  Service 
Organization,  producing  sheafs  of  pub¬ 
licity.  Then  came  an  associate  director¬ 
ship  of  public  relations  for  the  National 
Board  of  Fire  Underwriters,  New  York 
City.  Three  years  ago  he  became  copy 
chief,  vice-president,  a  director,  and  a 
part  owner  of  the  Z.  L.  Potter  Company, 
advertising  agency.  New  York  and 
Syracuse. 

As  copy  czar  he  makes  known  to  all 
and  sundry  the  qualities  of  the  products 
of  the  Mohawk  Carpet  Mills,  the  Bor¬ 
den  Company,  and  Jacques  Bodart,  all 
of  New  York. 

On  three  occasions  he  entered  national 
slogan  contests,  winning  them  all.  In 
1925,  the  Outlook  announced  an  essay 
contest.  Thirty-five  hundred  essayists 
became  entrants.  In  the  July  issue  the 
winning  paper  was  published,  and,  lo, 
Richmond’s  name  led  all  the  rest. 

Joseph  Conrad’s  unfinished  novel, 
“Suspense,”  lacked  a  denouement.  The 
Saturday  of  Literature  con¬ 

ceived  the  idea  of  getting  one  through  a 
national  essav  competition.  It  got  it. 
and  it  bore  Richmond’s  name — i  young 
fellow  not  yet  thirty ! 

For  four  months  last  year  Richmond 
visited  every  country  in  Europe,  study¬ 
ing  foreign  advertising  methods.  _He 
has  plenty  of  hobbies — writing,  reading, 
music,  polo,  travel,  collecting  first  edi¬ 
tions  of  Washington  Irving. 


Caple*  Agency  Moves 

The  Caples  Company,  formerly  at  425 
I.exington  .\venue.  New  York,  on  Nov. 
22.  mo\  ed  to  2.10  Park  Avenue. 

«(2.089.0»4  Paid  To 
Xmas  Club  Savers 

Thai’s  the  sum  Camden  County 
banks  are  paying  to  Christmas 
Club  Savers  this  year. 

— a  reflection  of  the  fact  that 
present  employment  conditions 
are  6%  ahead  of  eight-year 
average,  making  this  one  of 
America’s  outstandingly  pros¬ 
perous  markets.  Cover  it — at 
one  cost — through  the  Camden 

EVENING  COURIER 
-  MORNING  POST 

National  Representatives 
tiKO.  A.  McDKVITT  CO. 


AGENCY  CHANGES  NAME 


Z.  L.  Potter  Firm  Become*  Barlow, 
Feeley  &  Richmond,  Inc. 

Members  of  the  staff  of  the  Z.  L.  Pot¬ 
ter  Company,  advertising  agency  of  Syra¬ 
cuse  and  New  York,  who  last  July  pur¬ 
chased  the  business  from  its  former 
owner,  Z.  L.  Potter,  have  now  changed 
the  name  of  the  company. 

The  new  name,  effective  at  once,  is 
Barlow,  Feeley  &  Richmond,  Inc.,  and 
the  principal  owners,  who  also  constitute 
the  board  of  directors  are:  E.  S.  Bar- 
low,  president ;  A.  J.  Schied,  vice-presi¬ 
dent  and  treasurer ;  Robert  S.  Feeley, 
vice-president  in  charge  of  art;  Ralph 
Richmond,  vice-president  in  charge  of 
copy,  and  Adlai  S.  Hardin,  vice-president 
and  manager.  New  York  Office. 

Except  for  the  withdrawal  of  Z.  L. 
Potter,  the  policies,  personnel  and  service 
of  the  company,  now  known  as  Barlow, 
Feeley  &  Richmond,  Inc.,  remain  un¬ 
changed. 


New  Friedman  Vice-President 

Henry  L.  Davis,  formerly  vice-presi¬ 
dent  of  Kelly,  Spline  and  Watkins,  and 
more  recently  head  of  the  Henry  L. 
Davis  Company,  advertising  counselors. 
New  York,  has  been  oppointed  vice- 
president  of  the  Leon  A.  Friedman  Ad¬ 
vertising  Agency,  New  York. 


To  Advertise  “Creeping  Bent” 

The  Illinois  Grass  Company  of  Chi¬ 
cago,  is  advertising  a  new  product, 
“Creeping  Bent”  natural  grass  in  turf 
form.  Hurja,  Chase  &  Hooker,  Inc.,  of 
Chicago,  is  using  trade  magazines  cir¬ 
culating  in  the  Middle  West  on  this 
schedule. 


Clarinos  Account  To  Green 

Franklin  laboratories  of  Philadelphia, 
have  appointed  the  New  York  office  of 
the  Charles  C.  Green  .Advertising  .Agency 
to  handle  the  advertising  of  Clarinos, 
their  new  product  for  the  relief  of  head 
colds. 


TO  ADVERTISE  NATIONALLY 

The  Freeman  Shoe  Corporation  of 
Beloit,  Wis.,  has  placed  its  advertising 
account  with  Klau-Van  Pietersom-Dun- 
lap-Younggreen,  Inc.,  Milwaukee.  The 
company,  large  producer  of  shoes  in  the 
$5  and  $6  price  class,  recently  decided 
to  use  national  advertising  for  the  first 
time.  Magazines,  radio  broadcasting 
and  trade  papers  will  be  used,  starting 
early  in  1931. 


New  Offices  Formally  Opened 

Frank  P.  Reynolds  and  other  execu¬ 
tives  from  the  New  York  and  Boston  of¬ 
fices  of  Albert  Frank  &  Co.,  were  in  Chi¬ 
cago  Tuesday  for  the  formal  opening  of 
the  new  Chicago  offices  of  the  agency  in 
the  One  LaSalle  Street  Building.  W. 
Frank  McClure,  vice-president  is  in 
charge  of  the  Chicago  office. 


Warner  In  Oklahoma 

Cliff  Warner,  former  advertising 
manager  of  the  Continental  Oil  Com¬ 
pany  and  president  of  the  Advertising 
Club  of  Denver  in  1929,  has  been  made 
advertising  manager  of  the  Phillips 
Petroleum  Company,  Bartlesville,  Okla. 


Waldron  Plans  Agency 

William  Waldron  has  resigned  as 
president  and  manager  of  the  Muncie 
Broadcasting  Company,  operating  WLBC 
at  Muncie,  Ind.,  to  establish  a  national 
advertising  agency  with  offices  in  Cleve¬ 
land  and  New  York  City. 


T wo  Appoint  Brotherton 

Advertising  accounts  of  the  C.  A.  Cook 
organization,  Kushionite,  Inc.,  and  Inter¬ 
national  Vending  of  Detroit  have  been 
placed  with  Brotherton,  Inc.,  Detroit 
agency. 


Hart  With  Campbell-Ewald 

W.  M.  Hart,  formerly  with  the  United 
States  Advertising  Company  of  Toledo, 
has  become  a  member  of  the  Campbell- 
Flwald  Detroit  staff  specializing  on  sales 
and  service  promotion. 


The  Motor 
That  Costs 
No  More  to 
Buy  but  Less 
to  Operate 


fVhat  the  Cadillac  Evening  News 
says  about  Cushmans  — 

“Early  last  Fall  we  secured  from  you,  on  trial,  one  of  your  Cushman  OfiKt 
Motors.  We  were  so  satisfied  from  the  start  with  our  motor  and  tfie^  in¬ 
formation  that  we  had  received  concerning  same  from  Brother  Michigan 
Publishers  that  we  did  not  wait  the  full  trial  period  before  sending  you  a 
check  in  full. 

“The  above,  quite  naturally,  speaks  volumes  for  your  Offset  Motor  and  you 
may  be  interested  in  knowing  that  seven  months  later  we  have  not  had  the 
slightest  trouble  with  the  motor  which  has  been  running  daily  and  overtime 
ever  since.” 

Very  truly  yours, 

CADILLAC  EVENING  NEWS 
T.  O.  HUCKLE 

CUSHMAN  ELECTRIC  COMPANY 
CONCORD,  N.  H. 


Editor  &  Publisher  The  Fourth  Estate  for  November  29,  1  930 


AI>— VENTURES 

.By  ROBERT  S.  MANN. 


HESTERFIELD  cigarettes  and 
Listerine  are  the  advertising  “spon¬ 
sors”  of  the  first  two  of  a  series  of 
one-reel  talking  pictures  in  preparation 
by  Warner  Bros.  Industrial  Films,  Inc. 
Audiences  in  theatres  controlled  by 
Warner  Bros,  will  see  these  films  on 
regular  programs,  the  entertainment 
value  of  the  picture  being  counted  on 
to  make  the  public  accept  an  attached 
advertising  message. 

Theatre  managers  and  advertising 
men,  keeping  a  close  watch  on  the  out¬ 
come,  will  be  keen  to  learn  whether 
their  best  friends  will  tell  them  and 
to  what  extent  popularity  must  be  de¬ 
served. 

*  *  if 

COPY  prei^red  by  Charles  H.  Den- 
ard  &  Co.,  New  York,  is  being 
sent  to  4,000  retail  book  dealers  by 
the  National  Association  of  Book  Pub¬ 
lishers  in  an  effort  to  help  the  dealers 
to  improve  the  quality  and  increase  the 
quantity  of  their  Christmas  book  ad¬ 
vertising.  “Your  Christmas  money  will 
go  further  if  you  give  books,"  is  one 
catchline.  “No  one  ever  gets  enough 
books  for  Christmas,”  is  another, 
while  others  emphasize  “Books,  the  last¬ 
ing  gift”  Effort  -was  made  to  use 
types  and  arrangements  which  can  be 
duplicated  in  almost  any  newspaper 
o£ke. 

TNSTALLMENTS  on  the  family  car 
are  paid  for  fear  of  losing  the  car ; 
but  if  the  family  doctor  isn’t  paid  he 
can’t  take  the  baby  back  and  sell  it. 
This  is  pointed  out  in  one  of  a  series 
of  26  newspaper  advertisements  (1190 
lines  each)  being  run  by  the  Wyandotte 
County  (Kan.)  Medical  Society  in  the 
Kansas  City  Kansan.  The  copy  goes 
on  to  urge  that  those  who  can  should 
pay  cash  to  their  doctors,  and  others 
should  make  some  definite  arrangements 
for  payment. 

Another  advertisement  in  the  series 
urges  the  public  to  patronize  only  doc¬ 
tors  entitled  to  use  “M.D.”  after  their 
names.  Another  deals  with  middle-of- 
the-night  calls  which  should  have  been 
made  when  illness  was  first  felt,  the 
day  before.  Others  take  up  other 


problems  of  doctors’  relations  with 
patients. 

The  copy  was  prepared  by  T.  R. 
Treffinger  of  Richmond,  Ind.,  and  sup¬ 
plemented  by  members  of  the  medical 
society.  The  advertising  committee  is 
composed  of  Dr.  H.  W.  King,  Dr. 
J.  Wesley  Faust,  and  Dr.  C.  C.  Nessel¬ 
rode. 

4'  41 

Ten  per  cent  increase  in  earnings  for 
the  first  nine  months  of  1930  is  re¬ 
ported  by  the  White  Rock  Mineral 
Springs  Company,  according  to  informa¬ 
tion  made  public  by  the  Frank  Presbrey 
Company.  Net  profit  of  $989,637  after 
charges  compares  with  $895,477  for  the 
first  nine  months  of  19^.  The  gain  is 
ascribed  to  reduction  of  overhead  and 
increased  sales,  the  latter  aided  by  a  spe¬ 
cial  advertising  campaign  for  the  com¬ 
pany’s  ginger  ale. 

*  *  * 

Thanksgiving  Day  this  year,  as 

usual,  saw  the  Christmas  parade  of 
R.  H.  Macy  &  Co.,  New  York  depart¬ 
ment  store,  which  is  always  counted  on 
to  stimulate  interest  in  holiday  buying. 
Huge  balloon  versions  of  funny-paper 
characters,  also  three  bands,  a  calliope 
and  other  features  made  up  the  parade. 
Plans  called  for  a  march  down  Broad¬ 
way  from  110th  street  to  the  store,  where 
window  displays  of  animated  marion¬ 
ettes  by  Tony  Sarg  were  to  be  unveiled. 
The  window  displays,  by  the  way,  are 
syndicated  to  other  stores,  as  are  the  art 
work  and  institutional  copy  of  Macy’s 
newspaper  advertising. 

A  sample  indicates  the  tone  of  news¬ 
paper  copy  announcing  the  parade:  “As 
soon  as  the  balloons  have  eaten  their 
lunch  of  non-explosive,  non-inflammable 
helium  gas  and  got  themselves  in  shape, 
the  parade  will  go  lashing  its  tail  over 
to  Broadway.  .  .  .  The  parade  itself 
is  about  a  mile  long.  Don’t  miss  an  inch 
of  it.” 

*  *  * 

\  NEW  use  for  halitosis!  A  barber 
shop  window  in  New  York  adver¬ 
tises  that  “A  Morea  barber’s  breath  will 
not  offend  you.  Our  medical  examina¬ 
tion  guarantees  that.” 


To  Address  Florida  Groups 

John  Benson,  president  of  the  .Ameri¬ 
can  Association  of  Advertising  Agencies, 
will_  make  four  talks  in  Florida  cities, 
beginning  in  Jacksonville  on  Dec.  1,  as 
part  of  the  campaign  being  conducted 
by  the  Advertising  Federation  of  Amer¬ 
ica  for  better  public  understanding  of 
advertising.  He  will  speak  in  St.  Peters¬ 
burg  Dec.  3;  Orlando,  Dec.  4,  and 
Miami,  Dec.  9,  then  returning  to  New 
York. 


Wernecke  Joins  Addison  Vars 

Drill  S.  Wernecke.  for  the  last  three 
years  eastern  advertising  representative 
and  marketing  counselor  of  the  Mc¬ 
Graw-Hill  Publishing  Company,  has 
joined  Addison  Vars,  Inc.,  with  head¬ 
quarters  at  Buffalo.  He  will  be  head  of 
the  agency’s  industrial  department. 


Placing  Reddy  Tee  Copy 

The  Nieblo  Manufacturing  Company, 
Inc.,  of  New  York,  manufacturers  of  the 
Reddy  Tee  for  golfers,  has  appointed 
the  hrank  Presbrey  Company  to  direct 
Its  advertising.  Magazines  in  the  golf 
field  will  be  used. 


Advertising  The  Bahamas 

The  Development  Board  of  Nassau, 
Bahamas,  has  appointed  Stanley  E. 
Gunnison,  Inc.,  of  New  York  to  direct 
Its  advertising.  A  campaign  of  resort 
and  travel  copy  is  being  released 


Three  Accounts  To  Blaker 

The  Blaker  Advertising  Agency,  Inc., 
has  been  appointed  the  advertising  rep- 
^entative,  beginning  Jan.  1,  of  the 
Hanley  Company,  Inc.,  Snead  &  Com¬ 
pany,  and  Vitaglass  Corporation. 


Two  Join  Tyson  Staff 

O.  S.  Tyson  &  Co.,  Inc.,  New  York, 
have  addecl  to  their  staff  R.  E.  Fowler, 
recently  with  (jeneral  Motors  Export 
Company,  formerly  with  William  H.  Frey 
and  Street  Railways  Advertising  Co.  Miss 
Helen  Bailey,  recently  with  the  Erick¬ 
son  agency,  formerly  with  Campbell- 
Ewald,  has  joined  the  Tyson  accounting 
department. 


Has  Five  Lakes  Cluh  Account 

The  Five  Lakes  Cluh,  summer  resort 
of  Minneapolis  and  SpcMnier,  Wis.,  has 
placed  its  advertising  account  with 
Hurja,  Chase  &  Hooker,  Ins.,  Chicago. 


Lotion  Account  To  Rediield-Coupe 

The  K.  L.  Patch  Company  of  Boston, 
has  appointed  Redlicld-Coupe,  Inc.,  New 
York,  to  direct  the  advertising  of 
Nepto  lotion.  Newspaper  advertising  is 
being  used. 


Adds  Cosmetic  Account 

Maison  Bertie,  Inc.,  Fifth  Avenue, 
New  York,  distributors  of  the  Maison 
Bertie  line  of  cosmetics,  have  appointed 
the  L’nited  Advertising  Agency  of  New 
York  to  direct  its  advertising  account. 


MeJunkin  On  School  Board 

William  D.  MeJunkin,  president  of 
the  MeJunkin  Advertising  Compimy, 
has  been  apiwinted  by  Mayor  W'illiam 
H.  Thomp.son  to  fill  one  of  three  vacan¬ 
cies  on  the  Chicago  Board  of  Education. 


Motor  Truck  Account  Placed 

The  Federal  Motor  Truck  Company 
has  placed  its  advertising  account  with 
Fecheimer,  Frank  and  Spedden,  Inc.,  of 
Detroit. 
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—  In  City  Circulation 

—  In  City  and  Suburban  Circu¬ 
lation 
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The  Largest  Daily  Circulation 
in  the  State  of  Wisconsin 

More 

than 

175,000  DAILY 

For  the  six-month  period  ending  Octo¬ 
ber  I,  1930,  the  Milwaukee  Sentinel- 
Wisconsin  News  has  averaged  more 
than  1 75,000. 

Advertisers  using  the  Milwaukee  Sentinel- 
Wisconsin  News  reach  the  largest  daily 
newspaper  audience  in  the  State  of  Wis¬ 
consin,  and  at  a  LOWER  ADVERTISING 
COST  than  by  the  use  of  the  other  Mil¬ 
waukee  daily  newspaper. 
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_ C  i  r  c  u  I  a  t  i  o  n _ 

RADIO  and”  THEAT^ 
AID  DAILY’S  CONTEST 

Promotion  Stunt  of  Albany  Timea- 
Union  Lasted  Two  Months — 1,000 
Children  Entered — Expense  Cov¬ 
ered  by  Outside  Agencies 

A  juvenile  movie  star  contest  which 
lasted  for  two  months  comhiiu-d  the  fa¬ 
cilities  of  a  radio  station  and  three  the- 


Photo  shows  the  winners  of  the 
Albany  (N.Y.  (  Times-Vnion  juvenile 
movie  star  contest.  William  Weimar 
and  Lillian  Newell,  being  congratu¬ 
lated  by  Milton  J.  Serhe.  Tinies-Union 
staff  writer  who  directed  the  contest. 

atres  in  an  unusual  promotion  campaign 
for  the  Albany  (NA'.)  Timcs-Lnion. 
One  thousand  children  were  entered  in 
tlie  contest  and  from  them  a  I)oy  and  a 
girl  were  chosen  for  a  movie  test  this 
week  in  a  Xew  York  motion  picture 
studio. 

Aside  from  expenses  incurred  in  re¬ 
turning  photographs  of  contestants,  the 
cost  of  the  contest  was  defrayed  entirely 
by  radio  station  \\(iY  of  the  General 
Electric  Company  and  the  R.K.O.  The¬ 
atres  Corporation.  The  station  donated 
the  time  on  the  air,  about  one  hour  a 
week  for  four  weeks,  and  the  theatres 
paid  for  movie  films  and  gave  them  a 
place  on  their  programs.  The  theatres 
also  are  paying  the  travelling  expenses 
of  the  two  winners,  including  a  holiday 
excursion  in  Xew  York. 

The  idea  for  the  contest  was  con¬ 
ceived  by  George  f).  W  illiams,  manag¬ 
ing  editor  of  the  Times-Union,  and  was 
placed  in  charge  of  Milton  J.  Serbe,  staff 
feature  writer  who  dirccterl  the  Flag 
essay  contest  a  year  ago  for  the  Times- 
Union  in  conjuiu'tiwi  with  the  other 
Hearst  newspapers.  Incidentally,  a 
Times-Union  entrant  won  the  national 
flag  contest. 

territory  within  a  radius  of  1.^ 
miles  of  Albany,  exclusive  of  Xew  York 
City,  was  combed  for  possible  talkie  tal¬ 
ent  among  children  between  the  ages  of 
■6  and  12.  Entries  were  made  from  as 
far  west  as  Ithaca,  cast  to  Springfield, 
Mass.,  and  north  to  the  Canadian  bor¬ 
der.  Entry  was  made  h\-  sending  in 
photographs  of  the  children,  with  a  cou¬ 
pon  published  in  the  newspaper.  The  cou¬ 
pon.  however,  was  not  necessary. 

W^ithin  a  week  after  the  first  an¬ 
nouncement  of  the  contest,  in  the  news¬ 
paper,  on  the  air  and  on  the  screens  of 
three  theatres.  Mr.  Serlie’s  desk  was 
piled  high  with  snapshots,  portraits  torn 
from  family  albums,  some  in  large  ex¬ 
pensive  frames,  negatives,  and  home¬ 
made  tintypes.  Some  came  by  mail, 
many  by  express,  and  still  others  were 
brought  in  by  mothers  and  fathers. 

While  the  contest  was  on,  judges  were 
besieged  by  parents  to  take  a  particular 
interest  in  their  boy  or  girl.  .\11  man¬ 
ner  of  strings  were  “pulled,”  according 
to  Mr.  Serbe. 

A  three-way  basis  of  judging  was  de¬ 
vised  to  choose  the  winners.  Popular 
votes  counted  a  third,  screen  appearance 
another  third,  and  susceptibility  to  direc¬ 
tion  was  the  final  third. 

F.ach  week  from  the  hundreds  of  con¬ 
testants,  judges  chose  3S  on  the  basis  of 
photographs.  These  children  then  were 


subjected  to  a  movie  test  made  by  a  thea¬ 
tre  cameraman  in  a  city  park.  Thousands 
of  persons  witnessed  the  event  each  Sat¬ 
urday  for  four  weeks.  Judges  later  picked 
six  lioys  and  six  girls  on  the  basis  oi  their 
movie  reactions  and  these  children  were 
interviewed  on  the  air  by  Miss  Lola  Som¬ 
mers,  a  member  of  the  WGY  Players. 
There  were  no  rehearsals.  The  public 
was  invited  to  vote  for  the  boy  and  girl 
with  the  best  radio  personality.  Votes 
were  received  from  all  parts  of  the 
eastern  United  States. 

Finally,  the  judges  in  the  contest,  in¬ 
cluding  a  representative  of  the  radio  sta¬ 
tion,  heads,  of  the  Boy  Scouts  and  Girl 
Scouts,  a  representative  of  the  theatre 
and  a  minister,  passed  on  the  screen  per¬ 
sonality  of  the  24  boys  and  24  girls  and 
then  tallied  the  votes. 

The  result  led  to  an  interesting  feature 
story,  with  the  selection  of  one  girl  from 
a  set  of  twins.  She  is  Lillian  Newell,  10 
years  old,  of  Cohoes,  N.  Y.  The  boy 
winner  is  William  Wennar,  12,  of  Al¬ 
bany. 

In  addition  to  winning  a  chance  for 
movie  fame  for  these  two  children,  they 
contest  uncovered  a  host  of  juvenile  talentj 
which  may  be  used  later  by  the  newspaper 
in  staging  a  benefit  show,  and  also  in  ar¬ 
ranging  a  radio  program.  One  sister 
team  already  has  been  signed  for  a  six- 
months’  commercial  broadcast,  and  sev¬ 
eral  others  “discovered”  in  the  contest 
have  been  featured  in  WGY  studio  broad¬ 
casts. 

“The  contest  evoked  a  really  spon¬ 
taneous  reaction,”  according  to  Mr.  Wil¬ 
liams,  “and  apparently  all  the  agencies 
— the  newspaper,  radio  and  theatres — 
have  profited  to  some  extent'.  Certainly 
the  Times-Union  benefited  from  the  pro¬ 
motion  which  it  received  on  the  radio  and 
on  the  screen.” 


Indoor  Golf  Tournament 

An  all-winter  golf  tournament,  spon¬ 
sored  by  the  Plitladelf<hia  Record,  starts 
Dec.  1,  to  continue  until  March  1  when 
finals  will  be  played  to  pick  a  man  and 
a  woman  city  champions.  Last  fall  the 
Record  conducted  an  outdoor  miniature 
golf  tournament  which  attracted  3,400 
contestants.  More  than  5,000  have  en¬ 
tered  the  winter  tournament  and  this 
numlx?r  is  expected  to  be  exceeded.  The 
iiwloor  courses  have  been  divided  into 
ten  districts  and  the  Record  will  give 
cups  to  district  champions  as  well  as 
to  the  ultimate  champions. 


Carriers  Entertained 

Carrier  Ixtys  of  the  Utica  (N.Y.) 
Daily  Press  enjoyed  a  free  show  last 
week  through  the  courtesy  of  Walter 
League,  manager  of  the  Fox  Avon 
Theater. 

Sponsoring  Basketball  League 

The  Utica  (N.Y.)  Daily  Press  this 
winter  will  sponsor  a  suburban  basket¬ 
ball  league  modeled  after  its  baseball 
league. 


Winslow  Promoted 

K.  R.  Winslow  has  lieen  appointed 
assistant  circulation  manager  of  the  New 
York  Herald  Tribune. 


SLAM  CLUB  FOR  BRIDGE 
ADDICTS  A  SUCCESS 

Mobile  (Ala.)  Press  Capitalized  on 
Wide  Interest  in  Game — Entrants 
Had  to  Both  Bid  and 
Make  Slams 


A  contest  which  proved  to  have  reader 
interest  beyond  original  expectations  was 
carried  through  successfully  by  the  Mo¬ 
bile  (Ala.)  Press  with  the  institution  of 
a  “Slam  Club.” 

Finding  that  its  daily  bridge  feature 
was  of  wide  interest,  the  Press  decided 
to  capitalize  the  popularity  of  this  game. 

Formation  of  the  Mobile  Press  Slam 
Club  was  the  result.  Promotion  stressed 
that  fact  that  in  this  day  of  “contract” 
the  ultimate  in  successful  bridge  was 
the  bidding  and  making  of  either  a  grand 
or  small  slam. 

The  Slam  Club  was  open  only  to  those 
who  both  bid  and  made  a  grand  or  small 
slam.  Making  a  slam  was  not  enough. 
It  must  have  been  bid. 

Entrance  blanks,  run  with  promotion 
stories,  carried  a  place  for  other  players 
at  a  table  to  attest  to  the  fact  that  a 
player  had  both  bid  and  made  a  slam 
in  actual  play.  Slams  could  be  made  in 
cither  auction  or  contract. 

It  was  first  thought  that  membership 
in  the  club  would  be  closed  when  48  play¬ 
ers  had  qualified,  but  interest  was  so 
great  that  before  the  earliest  time  limit 
which  it  was  possible  to  set  had  expired 
more  than  120  players  had  qualified. 

With  interest  in  the  club  so  great,  the 
cooperation  of  one  of  the  citv’s  recog¬ 
nized  bridge  authorities  was  obtained  to 
conduct  a  contract  bridge  tournament  for 
club  members. 

Great  trouble  was  taken  to  arrange 
“set”  hands  so  that  all  players  in  the 
tournament  would  have  emial  chances 
with  all  other  players.  Final  results 
were  based  not  upon  total  score  alone, 
but  upon  correct  bidding,  as  well — there 
being  penalties  for  both  under  and  over 
bidding  hands. 


Before  prize  winners  in  this  tourna¬ 
ment  were  announced  the  expert  who 
conducted  the  contest  wrote  a  series  of 
daily  articles  outlining  all  hands  used  in 
the  play  and  showing  the  manner  in 
which  they  should  have  been  bid  and 
played. 

A  second  tournament  was  held  for 
those  who  played  auction  but  not  con¬ 
tract  bridge.  In  this  case  “set”  hands 
were  not  used  and  prizes  were  awarded 
on  the  basis  of  total  scores. 

Both  contests  were  held  in  the  audi¬ 
torium  of  one  of  the  city’s  leading 
hotels.  Both  attracted  wide  attention 
and  were  well  attended,  several  players 
coming  from  towns  a  considerable  dis¬ 
tance  from  Mobile. 

Some  advertising  was  obtained  in  con¬ 
nection  with  the  club,  but  its  principal 
value  was  that  of  creating  good-will. 

R.  B.  Chandler  is  publisher  of  the 
Mobile  Press. 


TO  WRITE  SERIES  ABROAD 

Vivian  Shirley,  feature  writer  for  the 
Philadelphia  Evening  Ledger,  sails  Dec. 
12  on  the  He  de  France  to  remain  abroad 
a  month  or  so.  Miss  Shirley,  while 
abroad,  will  collect  a  series  of  interviews 
with  prominent  European  personages  to 
be  released  through  the  Ledger  Syndi¬ 
cate.  She  also  will  have  a  series  of 
sketches  on  French  life  and  customs 
which  will  appear  in  her  daily  column  in 
the  Evening  Ledger. 


Promoting  Boxing  Tournament 

The  second  annual  boxing  tournament 
for  amateurs  of  the  Toledo  district, 
sponsored  by  the  Toledo  Blade  and  the 
Knights  of  Columbus,  will  be  held  in 
the  K.  of  C.  gymnasium,  Toledo,  Dec. 
11  and  12.  Nearly  100  youths  partici¬ 
pated  in  the  boxing  tournament  conducted 
last  year. 


Held  Charm  School 

The  Mihmukee  IVtsconsin  News 
sponsored  a  “Charm  school”  conducted 
by  Eve  Ve  Verka,  Nov.  18-20  in  the 
Plankington  hotel  auditorium. 
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RUBBER  STAMP  QUALITIES 

Rubber  stamps  are  cheap  and  names  plentiful,  but  we 
doubt  that  publishers  will  be  influenced  by  practices  which 
have  long  ago  been  discarded  by  the  grocery  business. 

Certified  Dry  Mats  are  made  in  only  one  quality  for  news¬ 
paper  work — only  the  best  that  we  know  how.  They  are 
sold  at  one  and  the  same  price  to  all  without  discrimination 
or  favor. 

We  do  not  allow  special  prices  to  chain  groups,  nor  do  we 
have  inside  prices  for  favorite  customers  or  shrewd  buyers. 
We  treat  every  customer  fairly  and  squarely  alike. 

In  the  over  400  plants  where  they  are  using  Certifieds  they 
know  that  they  are  not  paying  any  more  (nor  paying  any 
less)  for  mats  doing  the  same  or  similar  work,  to  pay  less 
for  dry  mats  Is  to  risk  the  publishers'  greatest  asset  for  the 
sake  of  attempting  to  save  1/4  of  1/3  of  1% 
operations.  To  pay  more  is  to  throw  the  extra  money  away. 

Certifieds  ARE  being  used  day  in  and  day  out  in  Automatic, 
Autoplate,  Duplex,  Goss,  Hoe  and  Scott  casting  boxes.  We 
respectfully  suggest  that  you  try  some  Certifieds  in  your 
own  plant,  under  your  own  working  conditions  and  draw 
your  own  conclusions. 

Forget  price!  Try  quality  at  the  right  pricel  It  paysl 

CERTIFIED  DRY  MAT  CORPORATION 

340  Madison  Avenue  ^  New  York,  N.Y. 
For  dependable  stereofypinq  use  Cerfified  Dry  Mats 

AUOE  IN  TNC  U^..\. 

^  B  U  Y  ^ 

*  IVOW  r _ 


EXPANDS  PROSPERITY  DRIVE 

The  Chicago  Tribune  has  expanded  its 
campaign  to  urge  return  of  prosperity. 
In  addition  to  the  “Buy  Now’’  box  run 
on  the  first  page,  the  Tribune  has  been 
running  full  page  advertisements  in  color 
in  a  campaign  to  restore  business. 


PRODUCER  HOST  TO  CRITICS 

Philadelphia  dramatic  critics  were 
guests  last  week  of  Earl  Carroll  at  the 
Washington  opening  of  his  new  “Vani¬ 
ties.”  Among  those  who  made  the  trip 
were  Jeflf  H.  Keen  and  Mrs.  Keen  of 
the  Daily  Xcivs,  Morgan  Ccx)k  of  the 
Inquirer,  Mr.  and  Mrs.  A.  B.  Waters  of 
the  Public  Ledger  and  Mr.  and  Mrs. 
Harry  T.  Murdock  of  the  Evening 
Ledger.  While  in  Washington  Mr. 
Murdock  and  Thomas  Lahrum  produced 
a  dance  which  Carroll  may  include  in 
his  production. 


if  New  York  Veterans  Who 
;<1  on  Dailies  30  Years 
>  Recalls  Old  Days  at 
St.  Regis 


KEELER  JOINS  McKITTRICK 

William  E.  Keeler  has  joined  the  sales 
staff  of  George  McKittrick  &  Co.,  New 
York,  publishers  of  McKittrick’s  Direc¬ 
tory  of  Advertisers.  Mr.  Keeler  before 
joining  the  McKittrick  organization 
held  for  the  past  thirteen  years  a  simi¬ 
lar  position  with  the  Standard  Adver¬ 
tising  Register. 


TO  ERECT  MEMORIAL 

The  Dunham  Memorial  Committee 
has  been  voted  permission  by  the  Utica 
(X.Y. )  Common  Council  to  erect  a  me¬ 
morial  in  South  Utica  to  the  late  George 
E.  Dunham,  editor  of  the  Utica  Press. 


Exhaustive  Survey  Covering  108  Representative  Spokane  Firms  Shoics  That 


1930  SPOKANE  COUNTRY  SALES  $409,417,432 
or  $19,694,534  (5.1%)  GREATER  THAN 
AVERAGE  FOR  1926  to  1929  INCLUSIVE 


—Over  Half  Reporting  Units  Merchandise 
Sold  1930  Equal  or  Beating  1929 


95,000 

CIR¬ 

CULATION 
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FAMILIES 


ipoimne  Piilg  flftmigle 


Highly  Influential — Unbeatable  Coverage 
95,000  (86%  UNduplioated)  102,247  Urban  Families 

SPOKANE  AND 
SUBURBAN 
TERRITORY 

100  MILES  .  .  . 
72.486  FAMILIES 

HOME  DELIVERED 
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fluenee  and  prestige  can  best  be  measured, 
perhaps,  by  the  fact  that  they  have  9.'j,000 
circulation  (86%  UNduplicated)  for  a 
market  of  102,217  urban  families. 

Exhaustive  surveys  show  that  THE 
SPOKESMAN-REVIEW’S  and  SPOKANE 
CHRONICLE’S  home-delivered  coverage  of 
the  Spokane  metropolitan  area  is  98.1%, 
while  their  home-delivered  urban  coverage 
in  Spokane  and  the  3.i6  towns  for  100  miles 
around  is  98.4%.  Altogether,  through  these 
two  NEWSpapers  you  reach  effectively 
nearly  all  of  the  urban  families  of  the  great 
Spokane  Country — truly  a  worth-while 
coverage  of  a  market  worth  winning  com¬ 
pletely. 

In  keeping  with  business  generally  in  the 
Spokane  Countrv,  the  general  advertising 
lineage  of  THE  SPOKESMAN-REVIEW 
and  SPOKANE  CHRONICLE,  nine  months 
this  year,  shows  an  increase  of  10.3%  over 
1926  to  1929  inclusive. 


That  the  Spokane  Countpr  is  outstanding 
for  intensive  sales  activity  is  due  mainly,  of 
course,  to  the  fact  that  even_  normally  the 
per  capita  buying  power  is  35%  above  the 
nation’s  average,  and  that  the  563,438  con¬ 
sumers  derive  their  income  from  well 
diversified  sources:  agriculture,  lumbering, 
mining  and  manufacturing.  The  Spokane 
Country  (“State  of  Lincoln”),  with  a  per 
capita  spendable  income  of  $849,  leads  37 
states— leads  32  states  in  automobiles  to 
families— leads  37  states  in  percentage  wired 
homes. 

Adhering  rigidly  and  always  to  the  policy 
of  First  of  all,  NEWSpapers,  THE  SPOKES¬ 
MAN-REVIEW  and  SPOKANE  CHRONI¬ 
CLE  for  nearly  half  a  century  have  been 
building  enviable  records  as  outstandingly 
influential  newspapers.  They  have  grown  up 
with  and  covered  completely  their  field, 
continuously  through  all  these  years.  As 
media  today  their  value  through  reader  in- 

— What  They  Say  About  This  Market  Book 
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following  verdict  gives  the  essence  of  the  comments  of  more  thar 
ig  sales  and  advertising  executives:  “Unquestionably  a  worth-while 
idvertising  guide  not  only  for  the  Spokane  Country  but  for  the 
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VETERAN  N.  Y.  SPORTS 
WRITER  DIES 

W.  B.  Hanna  of  New  York  Herald 
Tribune  Had  Served  City'*  Dailie* 
for  30  Years — Authority  on 
Baseball,  Football 


William  B.  Hanna,  68,  for  30  years 
an  eminent  reporter  and  sports  critic, 
and  since  1916  a  member  of  the  staff 
of  the  New  York  Herald  and  the  New 
York  Herald  Tribune,  died  on  Nov.  20 
at  Idylease  Sanatorium,  Newfoundland, 
N.  J.,  of  paralysis  with  which  he  was 
stricken  while  covering  the  Army-Dar- 
mouth  baseball  game  at  West  Point  last 
May. 

Mr.  Hanna  was  an  authority  on  base¬ 
ball,  football,  and  billiards.  He  had  a 
wide  acquaintance  among  professionals 
and  amateurs,  veteran  baseball  players 
and  young  college  athletes,  as  well  as 
their  coaches  and  trainers. 

“The  death  of  William  B.  Hanna,” 
said  the  Herald  Tribune  editorially, 
“removes  from  the  field  of  sports  one 
of  its  greatest  authorities  and  one  of 
its  soundest  reporters  and  critics. 
Through  a  long  life  Mr.  Hanna  fol¬ 
lowed  sports  with  keen  enthusiasm,  but 
with  a  balance  that  gave  him  a  fine  per¬ 
spective.” 

An  educated,  highly  sensitive  and  con¬ 
templative  interpreter,  he  also  was  a 
stylist  of  note  and  always  refused  ever 
to  incorporate  into  his  stories  slang  and 
sports  jargon.  He  wrote  simply  and 
cared  nothing  for  the  coining  of  new 
phrases.  In  his  earlier  days  he  was  apt 
to  use  obsolete  words  and  often  ex¬ 
pressed  himself  in  four  syllable  adjec¬ 
tives  resulting  in  sport  followers  calling 
him  the  writer  of  “the  big  words.” 

Mr.  Hanna  was  bom  in  Kansas  City. 
He  was  graduated  from  I..afayette  Col¬ 
lege  at  Easton,  Pa.  Returning  to 
Kansas  City  he  began  newspaper  work 
on  the  the  Kansas  City  Star.  He  came 
to  New  York  in  1892,  joining  the  staff 
of  the  World,  going  the  next  year  to 
the  Press  before  working  for  the 
Herald.  In  1900  he  went  to  the  Sun 
where  he  remained  until  1916,  when  he 
returned  to  the  Herald. 

During  his  career  on  the  Sun,  Mr. 
Hanna  tired  of  sports  writing  for  a 
time  and  went  to  Harvard  for  a  year. 
There,  of  all  the  subjects  offered,  he 
selected  archaeology  and  philology. 
After  that  he  went  on  a  tour  of  the 
world,  settling  down  again,  however,  to 
the  recording  of  football  and  baseball. 

At  one  time  he  did  some  work  for  the 
motion  pictures  in  the  dramatizing  of 
sports.  In  1929  he  was  awarded  the 
baseball  writers’  prize  for  the  best 
stories  of  the  year. 

Funeral  services  were  held  at  the  home 
of  a  brother  in  Caldwell,  N.  J.,  and  the 
body  will  be  sent  for  burial  to  Kansas 
City  where  Mr.  Hanna's  mother,  Mrs. 
Thomas  K.  Hanna.  94  years  old,  still 
lives.  Other  relatives  surviving  are  two 
brothers  and  three  sisters. 

Among  those  present  were  \\^  J.  Slo¬ 
cum,  of  the  New  York  American,  presi¬ 
dent  of  the  Baseball  Writers’  Associa- 


“In  his  late  sixties  he  set  out  for  a 
football  game  with  all  the  zest  of  an  un¬ 
dergraduate.  He  wrote  of  the  rookies  in 
the  baseball  training  camps  as  if  their 
futures  meant  as  much  to  him  as  they 
did  to  their  own  fathers. 

“To  enjoy  the  respect  of  one’s  fellows 
must  be  the  most  heartening  of  experi¬ 
ences.  In  a  profession  where  criticisms 
are  harsh  and  sometimes  without  under¬ 
standing,  Bill  Hanna  enjoyed  the  respect 
of  a  host  of  friends.  It  is  not  enough  to 
say  he  was  always  himself,  firm,  staunch, 
generous,  kindly;  he  was  a  gentleman, 
whose  standards  appealed  to  all  that  is 
best  in  his  countrymen.” 


RICHARD  E.  FREYER 


Sports  Editor,  of  New  York  Evening 
World,  Dies  at  37 

Richard  E.  Freyer,  37,  sports  editor. 
New  York  Evening  World,  died  Nov.  20 
at  the  Naval  Veterans  Hospital,  Brook¬ 
lyn,  from  cirrhosis  of  the  liver.  Mr. 
Freyer  was  at  his  desk  until  Sept.  26. 

Mr.  Freyer  joined  the  Evening  World 
as  a  copy  boy  more  than  twenty  years 
ago.  A  short  time  after  that  John  H. 
Tennant,  managing  editor,  selected  him 
for  his  office  boy  and  later  promoted 
him  to  the  post  of  secretary.  He  left 
this  job  to  serve  overseas  during  the 
war. 

When  he  returned  to  the  Evening 
World  he  became  an  assistant  in  the 
sports  department.  Six  years  ago  he 
was  made  sports  editor,  the  post  he  held 
until  he  died. 

Mr.  Freyer  is  survived  by  his  parents 
of  Brooklyn,  two  sisters  and  two 
brothers,  in  addition  to  his  children  and 
widow. 

Many  friends  and  former  associates 
attend^  the  funeral  services  at  his  home 
in  Brooklyn.  The  delegation  from  the 
Evening  World  included  John  H.  Ten¬ 
nant,  Miles  D.  Stettenbenz,  Frank  J. 
Hickey,  Eugene  Lawrence,  Ed  Van 
Every,  John  Reagan,  Frank  Brosnan, 
Ed  Flynn  and  Frank  Marney. 


Q^bttuarg 


Hastings  riley  waters, 

former  editor  of  the  old  Utica 
(N.Y.)  Sentinel,  died  recently  at  the 
home  of  his  son,  Frank,  near  Kala¬ 
mazoo,  Mich.  He  leaves  two  daugh¬ 
ters  and  two  sons.  Mr.  Waters  was 
the  father-in-law  of  the  late  Luther 
Burbank. 

Raymond  J.  McClelland,  assistant 
telegraph  editor,  Los  Angeles  (Cal.) 
Times,  died  Nov.  14.  Police  say  he  com¬ 
mitted  suicide  with  gas.  He  had  been 
with  the  Times  four  years.  Prior  to 
that  he  was  with  the  Sacramento  (Cal.) 
Union  and  newspapers  at  Douglas, 
Ariz.,  Portland,  Ore.,  Cincinnati,  Chi¬ 
cago  and  other  cities.  McClelland  had 
been  in  ill  health  for  several  months 
and  recently  was  injured  in  an  automo¬ 
bile  accident. 

Bernard  S.almenson,  retired  business 
man,  father  of  Ben  Salmenson,  city  edi¬ 


tion;  Fred  Lieh,  New  York  Er'ening 
Post;  Rud  Rennie,  Murray  Tynan. 
Kerr  N.  Petrie  and  Frank  Dole,  New 
York  Herald  Trilmne;  A1  Munro  Elias 
and  Walter  Ellis,  baseball  statisticians ; 
John  A.  Heydler,  president  of  the  Na¬ 
tional  league;  and  Cullen  Cain,  director 
of  publicity  for  the  league.  The  Turf 
Writers,  through  their  president,  Tom' 
Thorp,  sent  a  message  of  condolence. 

Arthur  S.  Draper,  associate  editor  of 
the  Her.ald  Tribune  paid  the  following 
tribute  to  Mr.  Hanna; 

“The  profession  of  journalism  is  a 
phrase  to  which  Bill  Hanna  might  not 
subscribe.  He  was  shy,  modest,  retir¬ 
ing,  an  authority  along  his  lines  in  the 
same  way  that  a  botonist  or  an  archae¬ 
ologist  is  the  last  word  in  his  field.  He 
liked  to  be  known  as  a  sports  writer, 
not  an  expert.  The  fact  that  his  col¬ 
leagues  placed  him  in  the  foremost 
ranks  was  an  embarrassment  to  him.  He 
stood  by  the  old  order ;  he  hated  cru¬ 
saders,  but  he  was  always  progressive 
and  always  crusading  in  the  best  inter¬ 
ests  of  sport 
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the  Ephrata  printing  shop,  and  publisher 
of  the  Ephrata  (Pa.)  Weekly  Commer¬ 
cial  Messenger,  ended  his  life  last  week 
by  slashing  his  throat  with  a  razor. 

Abraham  W.  Voorsanger,  70,  leader 
of  Jewish  activities  throughout  the  San 
Francisco  Bay  region  and  for  35  years 
publisher  of  the  Emanu-El,  Jewish 
weekly  newspaper,  died  Nov.  19  in  San 
Francisco. 

John  C.  Merrigan,  employed  in  the 
Albany  (N.Y.)  Knickerbocker  Press 
composing  room  for  47  years,  died 
Nov.  24. 

Louis  W.  Albright,  75,  retired  news¬ 
paper  editor,  died  at  his  home  in  Wood¬ 
bury,  N.  J.,  Nov.  22.  He  began  his 
newspaper  career  many  years  ago  on 
the  Camden  Post.  In  1901  he  and  a  son, 
William,  purchased  the  W oodbury  Con¬ 
stitution,  a  weekly  which  they  published 
jointly  until  six  years  ago. 

W.  Nelson  Cleaver,  45,  former  ed¬ 
itor  and  publisher  of  the  Mount  Carmel 
(Pa.)  Daily  Neivs  died  of  a  heart  at¬ 
tack  at  his  home  in  Bloomsburg,  Pa., 
Nov.  21. 

Henry  M.  White,  83,  dean  of  the 
Plymouth  County,  Massachusetts,  news¬ 
paper  publishers  and  publisher  of  the 
Rockland  Independent,  died  at  the  Pine 
Sanitarium  in  South  Weymouth,  Mass., 
Nov.  22  from  the  effects  of  a  shock 
sustained  a  month  ago. 

James  Quigley  Waters,  62,  editor 
and  publisher.  West  Nezvton  (Pa.) 
Times-Sun,  died  Nov.  21. 

.\lbert  L.  Lampson,  78,  former  pub¬ 
lisher  of  the  Jefferson  (O.)  Gazette, 
and  long  a  figure  in  national  Republican 
politics,  died  at  Jefferson,  Nov,  19. 


JOSEPH  J.  JUDD 

Joseph  J.  Judd,  former  manager  of  the 
Albany  (N.Y.)  bureau  of  the  United 
Press,  and  onetime  police  reporter  of  the 
Albany  Knickerbocker  Press,  died  in  Al¬ 
bany  Nov.  23  at  the  age  of  50  after  a 
heart  attack.  He  was  head  of  the  (Capital 
City  News  Bureau,  Inc.,  a  clipping 
agency,  at  the  time  of  his  death. 
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No  surface  treatment  is  required  for  Morley  Mats 
— no  oil,  powder,  facing  or  other  treatment.  This 
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tor  of  the  Salt  Lake  Tribune,  died  re¬ 
cently.  Interment  was  in  Salt  Lake 
City. 

Charles  A.  Peterson,  foreman  of 
the  composing  room  of  the  Jamestown 
(N.Y.)  Morning  Post,  died  suddenly 
Nov.  ^  at  the  age  oi  57.  He  had  held 
the  office  of  president  of  the  Jamestown 
Typographical  Union  for  several  terms. 
He  joined  the  Post  in  1907.  The  sur¬ 
vivors  include  a  son,  Qifford  Peterson, 
member  of  the  advertising  staff,  Niagara 
Falls  (N.Y.)  Gazette;  and  another  son, 
Floyd,  a  member  of  the  Jamestown  Post 
staff. 

Ralph  Parlette,  widely  known  lec¬ 
turer  and  part  owner  of  the  Ada  (O.) 
Herald,  died  suddenly  in  Chicago  last 
week.  Parlette,  who  had  lived  in  Ada 
for  some  ^ears,  was  stricken  after  de¬ 
livering  a  lecture. 

Charles  Peltier,  60,  welfare  director 
of  the  Loyal  Order  of  Moose  in  Lima, 
O.,  and  formerly  on  the  advertising 
staffs  of  the  Lima  (O.)  Republican- 
Gazette  and  Lima  Star,  dropped  dead 
in  the  Moose  Temple  in  Lima  last  week. 

William  Escher,  54,  district  circula¬ 
tion  manager  for  the  Mansfield  (O.) 
News,  died  of  heart  disease  in  Tiffin, 
O.,  last  week. 

Mrs.  Mattella  A.  Stocking,  widow 
of  Herbert  A.  Stocking,  who  at  the  time 
of  his  death  in  1923  was  managing 
editor  of  the  Ansonia  (Conn.)  Sentinel, 
died  in  a  fall  from  the  second  story  win¬ 
dow  of  her  home  in  Ansonia  Nov.  19. 

Mrs.  John  Paul  Jones,  mother  of 
Ruth  E.  Jones,  society  editor,  Washing¬ 
ton  Herald,  died  at  her  home  in  Wash¬ 
ington  Nov.  22,  after  a  brief  illness. 

Mrs.  Rebecca  Wolfsohn,  widow  of 
Jacob  Wolfsohn,  for  many  years  a  writ¬ 
er  for  Chicago  Jewish  newspapers,  died 
Nov.  18  in  Milwaukee. 

C.  A.  Looney,  53,  veteran  newspaper 
man  and  former  editor,  Muskogee 
(pkla.)  Times-Democrat,  died  in  that 
city  Nov.  21.  He  suffered  an  attack  of 
apoplexy  two  weeks  prior  to  death. 

Irwin  Sievtjiling,  36,  proprietor  of 
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UR  OVN  VOR|£> 
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Police  Gazette,  that  “roue  of 
1  journalism”  and  “bawdy  souvenir  of 
the  bygone,”  has  achieved  the  distinc¬ 
tion  of  a  biography.  Edward  Van 
Every,  sports  writer  of  the  New  York 
Evening  Post,  is  the  author,  and  “Sins 
of  New  York  as  ‘Exposed’  by  the  Police 
Gazette”  is  the  amusing  and  interesting 
result.  The  book,  full  of  the  old  wood- 
cuts  that  once  made  waiting  in  barber 
shops  a  titillating  privilege,  is  published 
by  Frederick  A.  Stokes  Company  and 
sells  for  $5.  ,  ,  .  . 

Mr.  Van  Every  has  chosen  what  he 
calls  the  Gazette’s  “best  worst  features” 
for  this  book.  He  relates  again  the 
crimes  of  the  gaslight  era  with  an  ironic 
and  snickering  pen,  always  from  the 
angle  that  the  Gazette  as  a  “moralizing 
muckraker”  itself  took.  The  parade  of 
vice  that  once  was  meant  to  shock 
readers  here  is  brought  to  our  atten¬ 
tion  to  amuse  us  in  ^d  moments. 

“The  Most  Beautiful  Illicit  Love 
Tragedy”  is  the  title  the  author  gave 
to  his  story  of  the  murder  of  Albert  D. 
Richardson,  the  then  well  known  New 
York  Tribune  correspondent,  by  Daniel 
McFarland,  husband  of  the  celebrated 
actress,  Abby  Sage,  with  whom  the 
writer  had  been  too  intimate  to  suit  the 
husband.  The  murder  in  the  Tribune 
office  is  the  most  interesting  chapter  in 
the  book. 

You  get  the  flavor  from  the  chapter 
headings,  “Virginia  of  Virginia :  a  Red- 
Hot  Mama  of  the  Forties,”  “The  Merry 
Yuletide  Murder:  Thrice  Tried,  Once 
Convicted,  Polly  Bodine  Escapes  Gal¬ 
lows,"  “The  Mansion  Built  on  Baby 
Skulls:  Why  Madame  Restell  Added 
Her  Own  Life  to  the  Many  She  Had 
Taken,”  and  “Denizens  and  Depravities 
of  the  Deadly  Dives:  a  Tour  of  the 
Fire  Points,  the  River  Dens,  and  the 
Bowery  When  It  Was  the  Bowery,”  are 
representative. 

F.  P.  A.  wrote  the  introduction. — 
T.  W.  P. 

*  *  * 

44WHAT  GROUCHO  SAYS”  is  the 
”  title — and  what  Groucho  says  is 
plenty.  With  practically  no  reticence  at 
all,  he  spills  the  beans  about  what  goes 
on  inside  the  advertising  agency  where 
he  is  “an  important  account  executive.” 
Puncturing  bombast  is  Groucho’s  sp^ 
cialty,  and  he  doesn’t  miss  himself.  His 
picture  of  an  agency  is  one  where  every¬ 
body — except  Boss  and  the  clients — is 
stepped  on  after  swelling  up  a  little  too 
much. 

Not  that  Groucho  fails  to  recognize 
the  home  runs  batted  out  by  his  agency. 
If  he  didn’t  have  a  fondness  for  adver¬ 
tising  and  an  appreciation  of  the  value 
of  the  agency’s  work,  he  wouldn’t  be 
Groucho.  But  if  he  worked  as  hard 
hanging  haloes  on  his  agency  as  he  does 
at  making  his  clients  glisten  in  the  public 
eye,  he  wouldn’t  be  Groucho,  either ; 
more  likely  he’d  be  Boss,  who  specializes 
in  dignity,  ideals,  and  oratory. 

“Got  back  to  the  office  all  swelled  up,” 
he  writes,  telling  how  he  had  been  intro¬ 
duced  at  a  luncheon  as  “one  of  the  most 
important  executives  of  one  of  the  big¬ 
gest  and  most  progressive  of  our  modern 
advertising  agencies.”  Then  he  found 
his  most  important  duty  was  to  help  buy 
a  pup  for  a  client’s  mother — and  hurry, 
Groucho.  Oh,  yes,  he’s  good  at  such 
little  errands — also  at  providing  theater 
and  prize-fight  tickets,  dinners,  liquor, 
fancy  cuspidors,  English  shotguns,  mar¬ 
ket  tips,  stories  about  traveling  sales¬ 
men,  lost  brief  cases,  or  whatever  else 
a  client  may  want — even  advertising 
advice. 

The  book,  published  by  Harper  and 
Brothers,  is  made  up  largely  of  material 
used  under  the  same  title  in  Printer's 
Ink.  Taken  by  itself,  it’s  probably  a 
scandalous  libel  on  advertising  agencies 
as  an  institution;  but  most  people  hear 
”tough  of  the  other  side  of  agency  work 
to  ^ppreciate  this  as  an  antidote. — R. 


66  A  PHILOSOPHY  of  Production,” 
just  published  by  the  Business 
Bourse,  is  a  strikingly  bound,  hand¬ 
somely  printed  volume  with  contents 
rather  sharply  divided  in  two  parts. 
First  is  a  series  of  ten  papers  by  vari¬ 
ous  authorities  on  different  phases  of 
modern  production.  Mr.  J.  George 
Frederick  edits  these  reprint^  speeches 
or  articles,  and  he  contributes  the  entire 
last  quarter  of  the  volume,  an  attempt 
to  gather  up  the  loose  ends  of  thinking 
of  the  independent  authors  of  the  first 
three  quarters.  Naturally  the  volume 
is  uneven.  Your  interest  in  Owen 
Young  or  Bernard  Baruch  on  over-pro¬ 
duction  is  not  going  to  be  just  the  same 
as  in  the  opinions  of  Sir  Philip  Gibbs. 
And  any  one  of  the  ten  viewing  pro¬ 
duction  from  a  single  angle  has  a  simple 
unity  that  is  denied  Mr.  Frederick  in 
his  ambitious  attempt  to  answer 
“Whither  Production?” 

To  a  degree  he  makes  his  symposium 
of  ten  a  foundation  for  an  ambitious 


structure  full  of  optimism  and  poly¬ 
syllabic  borrowings  from  philosophy  and 
psychology.  In  short  a  bridge  to  Mr. 
Fredericks  recent  book  on  “Humanism 
as  a  Way  of  Life.”  Humanism  in  the 
Frederickian  vocabulary  is  quite  dif¬ 
ferent  from  the  controversial  topic  of 
the  literary  critics.  As  near  as  I  can 
get  it,  it  is  the  happy  state  to  which 
machine  production  and  mass  selling  are 
bringing  us,  almost  the  precise  identical 
Utopia  of  the  political  radicals — except, 
says  Mr.  Frederick,  we  could  never  ar¬ 
rive  there  by  the  route  planned  in  radi¬ 
cal  negativistic  philosophies  but  we  are 
getting  there  by  gradual  economic 
evolution,  since  volume  production  puts 
a  premium  on  volume  consumption, 
which  means  enjoyment  rather  than 
thrift  and  ownership.  He  is  careful 
to  distinguish  between  humanism  and 
humanitarianism,  a  “rather  sentimental 
and  emotional  will  to  ‘service’  ”.  The 
European  criticism  of  our  philosophy 
is  wrong:  we  are  not  materialistic,  but 
“fascinated  with  the  possibility  of 
achieving  a  humanistic  plenty”  for  our¬ 
selves  and  others.  More  concretely — 
he  says  that  consumption  can  catch  up 
with  production,  for  production  is  now 
keyed  to  the  buying  habits  of  1,410,000 
key  consumers.  The  rest  of  the  coun¬ 
try  will  gradually  catch  up  with  these 
pacemakers,  or  at  least  will  soon  be 


where  the  pacemakers  are  now! — One 
gap  in  the  symposium  and  also  in  Mr. 
Frederick’s  philosophy  is  that  there  is 
no  representation  of  the  attitude  toward 
production  of  the  modern  distributor 
and  retailer.  Edward  A.  Filene  and 
Paul  Mazur,  for  instance,  might  well 
have  been  quoted.  Certainly  no  scheme 
to  make  mass  production  successful 
either  commercially  or  socially  can  leave 
out  the  middleman  who  distributes  pro¬ 
duced  goods  from  factory  to  public. — 
R.  W. 


PROMOTING  FOOD  PAGES 

The  Chicago  Tribune  is  bringing  its 
Friday  food  section  to  the  attention  of 
woman  readers  by  conducting  a  number 
of  contests.  Prizes  are  awarded  for  the 
best  menus  for  week-day  dinners,  week¬ 
day  breakfasts  and  best  menu  for  three 
Sunday  meals.  Prizes  total  $250  in  each 
class.  Prizes  of  $25  are  offered  for  the 
best  “Cracker  Ideas”  which  consist  of 
filling  in  blank  spaces  in  a  poem  with  the 
name  of  a  food  section  advertiser  to  com¬ 
plete  the  rhyme.  Meta  Given,  Tribune 
food  expert,  is  the  judge  and  $5  is  paid 
each  of  the  five  best  rhymes.  Another 
feature  invites  articles  eulogizing  favorite 
foods.  The  prize,  a  “by-line”  goes  to 
the  writer  who  produces  the  best  descrip¬ 
tion  of  his  favorite  dish. 
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Mechanical  improvements  offered  news¬ 
paper  publishers  invariably  claim  to  effect 
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NEW  ELECTION  SYSTEM 


STRIKE  IN  FLEET  STREET 


OCTOBER  LINAGE  16% 
BEHIND  1929  RECORD 


MICHIGAN  EDITOR  INHERITS 
$600,000  ESTATE 
"^^^HEN  Henry  Fenton  Tuttle,  vet- 
”  eran  editor  of  the  Grant 
(Mich.)  Herald,  heard  that  he  was 
to  receive  half  of  the  estate  left 
hy  his  brother.  Dr.  S.  Porter  Tuttle, 
Grand  Rapids,  Mich.,  who  died 
recently,  he  anticipated  his  share 
would  he,  at  the  most,  two  or  three 
thousand  dollars,  owing  to  the  fact 
Dr.  Tuttle,  a  man  of  simple  tastes, 
had  always  lived  in  rather  humble 
style. 

His  amazement  can  be  imagined 
when  the  executor  of  the  Tuttle 
estate  informed  Editor  Tuttle  he 
was  to  be  the  recipient  of  approxi¬ 
mately  $600,000. 


Paper  Handlers  Halt  Early  Editions 
of  London  Evening  News 

London,  Nov.  15. — Notice  of  change 
of  occupation  given  by  the  management 
of  the  London  Evening  News  to  a 
motor-roundsman,  led  to  more  than  20(J 
packers,  dispatchers,  depot-men  and  van- 
drivers  going  out  on  strike  last  week, 
and  the  consequent  stoppage  of  publica¬ 
tion  of  the  paper. 

The  strike  was  not  authorized  by  the 
men’s  union,  the  National  Union  of 
Printing  and  Paper  Workers,  whose 
secretary  tried  to  induce  the  men  to  re¬ 
turn  to  work 

In  the  early  afternoon  the  New’s  man¬ 
agement  told  the  men  that  if  they  did 
not  return  to  work  they  would  be  dis¬ 
charged  the  following  Monday  morning. 
The  men  thereupon  went  back  to  work 
and  an  edition  containing  the  football 
games  scores  was  published. 

As  is  customary  in  Fleet  Street  the 
circulation  managers  of  the  Star  and  of 
the  Evening  Standard  telephoned  to  the 
circulation  manager  of  the  Evening  News 
promising  that  no  extra  copies  of  their 
papers  would  be  circulated  while  the 
Evening  News  was  off  the  streets. 

This  is  the  first  stoppage  of  work  on 
any  newspaper  since  the  strike  on  the 
Daily  Mail  in  1926  which  was  the  begin¬ 
ning  of  the  general  strike. 


Month  Disappointing  to  Those  Who 
Expected  An  Upward  Turn — 
Slight  Improvement  in  Sun¬ 
day  Figures 


Newspaper  linage  in  October  main¬ 
tained  about  the  same  relation  to  the 
corresponding  month  in  1929  as  did 
September — 16.2  per  cent  below  last 
year’s  record.  The  Sunday  comparison 
improved  in  October  over  September, 
showing  a  27.7  per  cent  loss  against 
M)  per  cent,  while  the  loss  on  the  daily 
side  advanced  from  11  to  14  per  cent. 

The  month  was  disappointing  to  the 
many  who  expected  it  to  mark  the  be¬ 
ginning  of  the  upturn  from  the  down¬ 
ward  movement  tliat  has  continued  since 
last  November.  The  decline  was  fairly 
general,  although  in  some  cities  there 
were  marked  gains  in  Retail  and  in 
Automotive  display  copy.  The  latter 
however,  remains  one  of  the  principal 
reasons  for  the  disparity  between  1929 
and  1930  figures,  being  closely  seconded 
in  October  by  Financial  and  General 
copy,  both  of  which  were  at  their  peak 
in  October,  1929.  Retail  Display  and 
Classified  during  October  retained  their 
place  at  approximately  10  and  16  per 
cent,  respectively,  behind  last  year’s 
records. 

Thus  while  the  month  shows  few  signs 
of  upward  progress,  it  did  not  accentuate 
the  retrograde  movement.  The  loss  was 
no  larger  than  in  September  and  was 
smaller  than  in  August,  which  at  18  per 
cent  represents  the  low  for  the  year. 
November,  according  to  incomplete  re¬ 
ports,  will  provide  a  more  pleasant 
comparison,  and  the  picture  is  likely  to 
be  much  more  spotty  than  the  unrelieved 
gray  of  the  past  three  month’s  losses. 

The  comparison  for  all  cities  and  for 
individual  newspapers  are  given  on  pages 
46  to  55.  All  figures  are  from  Media 
Records,  Inc.,  except  those  for  New 
York,  Chicago,  and  Kansas  City.  The 
first  two  cities  are  measured  by  the 
Advertising  Record  Company,  and  the 
latter  figures  are  supplied  by  the  news¬ 
papers  of  that  city. 


RETAIL  CLINIC  ENDS 


Advertising  Which  Make.  People  operators.  1  ne  tames  couiQ  De  corrected 
„  cue  I  IV  1  up  to  the  very  moment  of  deadline  for 

Happy  Will  Sell,  Speaker*  Declare  various  election  editions. 

-Advertising  that  puts  the  buying  pub-  •  Officials  of  the  dailies^  describe  the 
lie  in  a  happy  frame  of  mind  and  pro-  system  as  the  most  satisfactory  they 
duces  spending  will  do  the  biggest  job  have  ever  used  in  covering  an  election, 
selling  for  retail  stores  in  the  present 

troubled  times.  SPORTS  WRITERS  NOMINATE 

This  is  a  summarized  conclusion  of  Six  of  the  present  officers  of  the 
the  Cleveland  Retail  Clinic  which  the  Philadelphia  Sporting  Writers  Associa- 
past  two  months  has  conducted  a  series  tion  were  renominated  at  a  meeting  last 
of  meetings  under  the  auspices  of  the  week.  They  are  Claire  Hare,  president; 
Cleveland  Plain  Dealer  and  the  Cleve-  John  Webster,  vice-president;  Lee  Raw- 
land  Advertising  Club.  The  Cleveland  ley,  John  Nolan  and  A.  Needleman, 
News  and  the  Cleveland  Press  have  secretary  and  Lou  Jaffe,  treasurer.  The 
given  liberal  attention  to  the  meetings,  nominees  for  the  five  vacancies  on  the 
which  were  directed  by  Charles  W.  board  were  James  A.  Campbell,  Bert 
Sports  and  Mears,  of  the  Advertising  School  of  the  Crowhurst,  Bob  Paul,  Wilmer  Cress- 
over  a  new  Cleveland  Advertising  Club.  man,  Thomas  Shriver,  Bill  Duncan,  Ed 

■oon  feature  -  Pollock  and  George  Thompson. 

r  Syndicate.  CHAMBER  DINES  EDITORS 

whose  work  hundred  editors  from  Misso'uri 

time  m  tne  j<^af,sas  were  guests  of  the  Kansas 

City  (Mo.)  Chamber  of  Commerce  at 
,  c  ciikirv  the  American  Royal  Live  Stock  show 
tS  FUND  j7  A.  Cochel,  editor  of  the 

1  elegram-  Weekly  Kansas  City  Star,  was  the  prin- 
r  this  year  cipal  speaker  at  a  dinner  for  the  visitors. 


PROFESSOR  WRITING  SERIES 

The  Gannett  newspapers  are  carrying 
a  series  of  articles  on  “The  Wheat  Sit¬ 
uation,”  by  Dr.  George  F.  Warren,  pro¬ 
fessor  of  Agricultural  Economics  and 
Farm  Management  of  the  New  York 
State  College  of  Agriculture  at  Ithaca. 
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Bu.inei.  Men  Bought  Space  Following  MOONEY’S  MEMORY  HONORED 
Four  Bank  Failure.  ^  p  j  looney. 

Failures  of  four  banks  in  the  Quincy  late  managing  editor  of  the  Memphis 
trading  community  recently  involving  Commercial  Appeal,  was  honored  at  a 
nearly  half  the  total  of  $22,000,()()0  sav- 
ings  in  the  community,  was  met  with  a 
front  page  three-column  boxe<l  statement 
in  the  Quincy  Herald-Whig,  signed  by 
two-score  leading  business  firms,  re¬ 
affirming  their  confidence  in  the  city, 
assuring  residents  of  the  stability  of  the 
community  and  uring  them  to  await  or¬ 
derly  liquidation  of  the  institutions  in- 
volve<l. 

The  following  day  a  full  page  adver¬ 
tisement  appeared  signed  by  hundreds  of 
business  firms  and  individuals  attesting 
that  they  were  depositing  regularly  in  the 
institutions  which  had  remained  open. 


MARKS  7STH  BIRTHDAY 

The  Winuna  (Minn.)  Republican-Her¬ 
ald  ob.served  last  week  the  75th  anni¬ 
versary  of  its  founding.  The  pajicr  was 
established  as  a  weekly,  became  a  daily 
four  years  later,  and  btnight  the  Her¬ 
ald  and  nierge<l  it  in  19(K). 


Answering  An  Old  Question 


DAILY  BUYS  WEEKLY 

James  E.  Stiles,  publisher  of  the 
Nassau  Daily  Review  of  Rockville 
Centre,  Long  Island,  has  purchased  the 
IFoodinere-Hc^vlett  Herald,  a  weekly, 
from  R.  George  Shackcll.  The  Herald 
has  no  plant.  It  will  be  continued  as  a 
weekly,  maintaining  its  own  staff  and 
headquarters,  but  the  mechanical  work 
will  be  done  in  the  plant  of  the  Review. 
Art  Eggleston,  a  member  of  the  Review 
news  staff  for  the  last  year,  has  been 
appointed  news  editor. 


EWSPAPF.RS  adopting  the  Wood  New 
Process  Coated  Dry  Mat  as  exclusive 
lipment,  have  found  the  answer  to  the 
!Stion,  ‘‘How  can  we  get  better  halftone 
rk?“  We  are  ready  to  demonstrate  in 
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GRANTED  COMPENSATION 

P.  A.  Reynolds,  cartoonist  and  pho- 
topxaphcr,  Raleigh  (N.C.)  News  and 
Observer,  was  awarded  compensation  by 
the  state  industrial  commission  last 
week  for  12  weeks’  illness  resulting 
from  a  blister  on  his  foot  which  l)ecame 
infected.  The  commissioner  ruled  that 
the  breaking  of  the  blister  while  Rey¬ 
nolds  was  on  an  assignment  was  an  ac¬ 
cident  and  awarded  compensation. 
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WHAT  OUR  READERS  SAY 


“THE  A.N.A.  DEMANDS” 

To  Editor  &  Publisher:  Your  lead¬ 
ing  editorial  in  last  week’s  issue  is  so 
full  of  logic  that  it  should  be  inspiring 
to  every  publisher.  It  should  be  repro¬ 
duced,  and  a  copy  given  to  every  per¬ 
son  selling  newspaper  space,  whether  in 
the  local  or  national  field. 

In  the  last  paragraph  you  properly 
say  that :  “the  peremptory  demand  of 
the  national  advertisers  for  lower  rates 
indicates  a  complete  lack  of  comprehen¬ 
sion  of  the  publishing  business.”  This 
is  very  true.  But  it  must  be  admitted 
that  if  the  salesman  selling  space  knew 
more  about  the  manufacturing  part  of 
the  product  he  is  selling,  the  national 
advertiser  would  also  know  more  about 
the  publisher’s  problems. 

This  lack  of  knowledge  on  the  part 
of  the  salesman  is  not  his  fault,  it  is 
the  absence  of  a  proper  educative 
system,  and  which  has  temporarily  ex¬ 
cited  the  rate  controversy. 

Xo  successful  manufacturer  of  any 
kind  of  a  product,  will  permit  a  sales¬ 
man  to  represent  him  until  he  does 
understand  how  a  product  is  made,  and 
what  essentials  are  imperative  to  bring 
about  a  perfect  result.  Thus,  this  prac¬ 
tical  information  is  relayed  to  the  buyer, 
and  utilized  to  emphasize  the  value  of 
the  product  more  than  the  attractiveness 
of  rate,  or  volume  of  circulation  and 
advertising. 

It  is  true  that  the  advertising  sales¬ 
man  is  thoroughly  informed  on  volume — 
volume  of  circulation  and  advertising 
linage.  It  is  admitted  that  he  is  a  master 
salesman  when  these  two  topics  are  de¬ 
bated.  Equipped  with  a  further  knowl¬ 
edge  of  the  essential  manufacturing 
problems,  the  salesman  is  then  relieved 
of  embarrassment  when  rate  becomes 
the  subject  of  discussion  during  times  of 
depression,  or  when  general  rate  in¬ 
creases  are  announced. 

The  introduction  of  an  educative 
system  by  the  publisher,  directed  by  the 
cost  accountant  and  production  manager, 
in  addition  to  the  advertising  manager, 
will  contribute  to  the  elimination  of 
costly  and  unnecessary  evils  now  run¬ 
ning  wild  in  many  composing  rooms  and 
stereotyping  departments,  all  of  which 
make  the  present  advertising  rate  en¬ 
tirely  inadequate,  safely  to  compensate 
the  investment  in  the  newspaper  business. 

In  the  last  decade  the  publisher’s  com¬ 
mitments  to  organized  units  in  the 
mechanical  departments  have  increased 
from  SO  to  100  per  cent.  No  such  ad¬ 
vances  have  been  made  in  advertising 
rates,  although  the  service  demands  on 
these  two  departments  from  the  adver¬ 
tiser  have  increased  in  leaps  and  bounds. 

It  is  unnecessary  to  discuss  the  service 
demands  of  the  national  advertiser  from 
the  advertising  department,  with  regards 
to  assistance  to  help  put  over  a  campaign 
for  the  local  dealer.  This  topic  has  been 
debated,  pro  and  con,  for  several  years, 
and  is  still  unsettled.  But  the  mechanics 
of  advertising,  however,  both  local  and 
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foreign,  have  become  a  very  costly  opera¬ 
tion. 

While  some  progress  has  been  made  to 
control  and  standardize  the  production  of 
cuts  and  mats,  a  voluminous  amount  of 
endeavor  must  be  accomplished  by  men 
of  mature  judgment  and  wide  experience 
before  the  present'  expensive  and  costly 
mehanical  charges  are  brought  within  the 
safety  zone. 

The  time  invested  by  publishers  for  re¬ 
construction  of  local  advertising,  (ac¬ 
cording  to  a  factual  research  on  compos¬ 
ing  room  operations,  in  twenty  cities), 
runs  up  as  high  as  25  per  cent  of  an  eignt 
hour  day’s  labor  charge.  Publishers  must 
control  this  evil,  it  is  becoming  more  seri¬ 


ous.  Now  is  an  excellent  time  to  seri¬ 
ously  study  the  costs  involved  in  waste 
of  time,  and  of  the  cost  of  time  given 
to  re-construction  of  advertising  for 
fur  which  no  compensation  is  made  other 
than  the  payment  of  the  regular  rate  for 
the  advertising  space.  Today  the  mechani¬ 
cal  labi)r  charge  occupies  the  first  place 
in  the  publishers’  weekly  payroll. 

Newspaper  advertising  is  the  cheapest, 
and  yet,  the  most  valuable  investment 
made  by  any  American  enterprise,  if  in¬ 
telligently  prepared  and  utilized.  An  in¬ 
creasing  demand  for  advertising  can  be 
developed  among  advertisers  and  pros- 
])ect  ve  advertisers,  and  manufacturing 
costs  can  he  controlled,  but  the  old 


method  of  selling  service  must  be  revised 
and  strengthened.  Newspaper  manufac¬ 
turing  facts  will  aid  the  salesman  to  sell 
his  product  and,  best  of  all,  assist  the 
space  buyer  to  correct  the  evils  which  are 
now  preventing  the  mechanical  depart¬ 
ments  frc.ni  operating  economically  and 
efficiently. 

Robert  W.  Disque 
Syracuse,  N.  Y. 


RAISING  TOY  FUND 

The  I’ortlaiul  (Me.)  Evening  Express 
has  started  a  Christmas  Happiness  Fund 
to  provide  toys  and  games  for  the  needy 
toys  and  girls  of  Portland.  South  Port- 
and  d  W  e  i’  r  o';. 


Fit  e  unit  duplex  ptinting  press  equipped  ti  itb  Cutter-Hummer  Pre«  Ccuurol. 
Press  Drive  and  Dispatch  Coneevor  —  Bethlehem  dhihe  Times,  Bethlehem,  Pa. 
(Circulation  approximately  1 7,(NH)) 


THAT  CAN’T  BE  ABSORBED 


The  cost  of  pressroom  tie-ups  can’t  be  absorbed 
into  running  expenses  . . .  and  then  forgotten.  All 
the  aggravating  delays  which  put  a  paper  on  the  street 
— /a/e — come  home  to  roost  in  lost  lineage,  lost  cir¬ 
culation  .  .  .  and  such  losses  cannot  be  balanced  by 
savings  elsewhere.  Most  of  these  delays  are  unneces¬ 
sary;  all  of  them  are  costly. 


i  **KecpinR  Pace’* 

I  IS  a  Cur/i*r'H<im* 

vnrr  booklet 
!  sho«ring  many 
i  typical  C'H  iri' 

I  scaUutions.  Ask 
for  your  free 
copy. 


With  Cutler-Hammer  Press  Control  Equipment,  chance,  accident 
and  untimely  delay  are  removed  from  pressroom  reckoning.  Safety 
devices  protect  workers  from  injury.  Push-button  control  is  so 
accurate  that  mighty  presses  respond  with  jeweled-movement  pre¬ 
cision.  Acceleration  is  so  smooth  that  breaks  in  the  web  are  practi¬ 
cally  eliminated.  Pressmen  themselves  have  come  to  call  Cutler- 
Hammer  Control  "the  safest  system  in  the  world". 

Cutler-Hammer  Press  Drives,  Press  Control  and  Press  Accesso¬ 
ries  are  easily  installed  in  any  plant.  On  all  new  equipment,  specify 
Cutler-Hammer  as  a  matter  of  policy — good  presses  deserve  good 
control.  You  will  find  C-H  Control  in  hundreds  of  leading  press¬ 
rooms  from  Bangor  to  Santa  Barbara — pressrooms  where  chance^ 
accident  and  untimely  delay  do  not  enter  in. 

CUTLER-HAMMER,  Inc. 

Pioneer  Manufacturers  of  Electric  Control  Apparatus 
1223  St.  Paul  Avenue 


MILWAUKEE  ;  WISCONSIN 


‘Newspaper  Press  Control'^ Press  Drives~ Dispatch  Conveuors 

■*  -*  -C  y  (A-2W)> 
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OCTOBER  LINAGE  OFF  16.2%  FROM  1929,  TABULATION  REVEALS 


TOTAL  SUMMARY  —  ALL  CITIES  —  OCTOBER  — 1930  —  1929 


ATLANTA — Continued 


Retail  Gaoaral  Tatil  News 

Fapar  and  year  (Lacal)  %  (NalWBal)  %  AntenMliTa  %  Fmaocial  %  QatiWad  %  adTartiaiaf  %  and  Edil  % 

Tot-.ailpapen 

1930 .  98,907,248  33,889,584  8,355,085  5,400,847  26,200,978  175,736,155  203,969,984 

1029..... ..110,257,517  42,907,503  14,866,583  7,911,035  31,467,173  209,767,736  216,449,727 

Loa .  11,350,269  10.3  9,017,919  21.0  6,511,498  43.8  2,510,18831.7  5.257.195  6  73  4,031,581  16,2  12.479,743  5.8 

D>Uy,  1930..  84,912389  30,100,828  7,050,467  4,901,187  21,347,424  151,219,406  157.511,054 

1929 .  03,480,285  36,670,268  10,614,057  7,233,088  25,530,760  175,849,262  164,933,716 

Ixn .  8,567,896  93  6,578,440  17.0  3.563.590  33.6  2,331,901  32.2  4.183,33616.4  24,629,856  14.0  7,422,662  43 

Sunday,  1930  13,904,850  3,788,756  1304.618  499,660  4,862,554  24316.749  46,458,930 

1929 .  16.777332  6,228,235  4,252,526  677,947  5,936,413  33,918,474  51,516,011 

Loaa .  2.78237316.6  2.439.479  393  2.947.90869.3  178.287  26.3  1.073,859  18.19.401.726  27.7  5,057,081  9.8 


AKRON,  OHIO 

Retail  General  Tetal  Newa 

Payer  and  year  (Lacal)  (Natianal)  Automatne  Rnancial  Oaaaified  adrertiaing  and  Edtl 

Total  (DS),  1930 .  1,493,760  414,314  113,680  44,964  353,137  2,478,208  2,084,829 

1929 .  2,251,474  513,084  235,513  83,453  524,965  3,661,518  2,318,302 

GaioorLoa . *  757,714  L  98,770L  121,833  L  38,489  L  171,828  L  1,183,310  L  233,473L 

Total,  daily  (D),  1930 .  1,407,768  404,513  106,831  40,597  322,719  2,340,566  1,666,150 

1929 .  2,100,491  501,512  194,011  72,178  469,015  3,389,575  1,857,699 

Gainorlioa .  692,723  L  96,999  L  87,180  L  31,581L  146,296  L  1,049,009  L  191.549L 

Timaa-Praa  (•),  1930 .  606,723  131,097  44,169  18,056  114,941  927,025  725,984 

1929 .  931,120  164,227  73,473  28,124  174,060  1,381,828  860,309 

GainorLoa .  324,307  L  33,130  L  29,304L  10,068  L  59,119L  454.803L  134.325L 

Baaooii-Joamal(e),  1930....  801,045  273,416  62,662  22,541  207,778  1,413,541  940,166 

1929 .  1,169,371  337,285  120,538  44,054  294,955  2,007,747  997,390 

GainorLoa .  3A8,326  L  63,869L  S7,876L  21,513L  87,177  L  594,206  L  67,224  L 

TotalSundayCS),  193a....  85,992  9,801  6,849  4,367  30,418  137,642  418,679 

1929 .  150,983  11,572  41,502  11,275  65,950  271,943  460,603 

GainorLoa .  64,991L  1,771L  34,653  L  6,908  L  25,532L  134,301  L  41,924L 

Tima-Praa  (S),  193a .  85,992  9,801  6,849  4,367  30,418  137,642  418,679 

1929 .  150,983  11,572  41,502  11,275  55,950  271,943  460,603 

GainorLoa .  64,991  L  l,mL  34,653  L  6,908  L  25,532  L  134,301  L  41,924  L 

ALBANY,  N,  Y. 

Total  (BS),  1930 .  1,334,056  552,839  109,686  100,336  306,052  2,468,685  3,417,840 

1929 .  1,516,986  814,312  215,932  127,157  373,734  3,125,294  3,682,558 

GraorLca .  182,930  L  261,473  L  106,246  L  26,821  L  67,682  L  656,609  L  264,718  L 

TotaL  daily  (D)  1930 .  1,162,296  456,510  89,379  85,530  273,189  2,132,321  2,615,813 

1929 .  1,325,663  647,340  156,647  116,826  334,124  2,657,731  2,767,561 

GainorLoa .  163,357L  190,830  L  67,268  L  31,296  L  60,935  L  525,410L  151,738L 

Enickertaoeker-Prea  (m)  1930  305,351  102,896  20,166  38,552  103,227  600,367  773,503 

1920 .  364,423  149,802  37,651  51,840  125,073  773,846  797,838 

GainorLoa .  59,072  L  46,906  L  8,485 L  13,288  L  21,846 L  173,479  L  24,335 L 

Kean  (e),  193a .  448,037  217,092  37,002  22,749  101,406  831,159  952,651 

1929 . 611,211  272,138  52,636  37,239  123,440  1,001,638  1,021,497 

GainorLoa .  63,174  L  55,046  L  15,634  L  14,490  L  22,034  L  170,479  L  68,846 L 

Tima  Union  (e)  1930 .  408,908  136,522  23,211  24,229  68,556  700,795  889,659 

1929 .  450,019  225,400  66,360  27,747  85,611  882,247  948,216 

GainorLoa .  41,111  L  88,878  L  43,149  L  3,518  L  17,055  L  181,452  L  68,557  L 

Total  (B),  1930 .  171,760  96,329  20,307  14,806  32,863  336,364  802,027 

1929 .  191,333  166,972  59,285  10,331  39,610  467,563  915,007 

GainorLoa .  19,573  L  70,643  L  38,978  L  4,475  G  6,747  L  131,199  L  112,980  L 

Kniokerboeker-Prea  (S),  1930  100,583  19,165  11,551  7,212  20,826  159,482  371,851 

1929 .  125,383  52,141  28,613  4,948  25,720  236,837  463,229 

GainwLoa .  24,800  L  32,976  L  17,062  L  2,264  G  4,894  L  77,355  L  91,376  L 

•TimaUnionCB),  1930 .  71,177  77,164  8,756  7,594  12,037  176,882  430,174 

1929 .  65,950  114,831  30,672  5,383  13,890  230,726  451,778 

GainorLoa .  5,227  G  37,667  L  21,916  L  2,211  G  1,853  L  53,844  L  21,604  L 

ALBUQUERQUE.  N.  M. 

Total  (DS),  1930 .  459,664  266,778  97,714  7,871  147,273  999,171  1,130,440 

1929 .  558,739  272,685  143,574  11,487  156,890  1,156,901  1,139,928 

GainorLoa .  99,175  L  5,907  L  45,860  L  3,616 L  9,617  L  157,730 L  9,488  L 

TotaL  daily  (D),  1930  .  433,523  258,299  92,419  7,597  136,699  946,430  960,379 

1929 .  624,709  262,094  126,601  11,036  145,686  1,083,498  964,489 

GainorLoa .  91,186  L  3,795  L  34,082  L  3,439  L  8,987  L  137,068  L  4,110  L 

Journal  (m),  1930 .  141,786  87,604  33,376  1,616  54,247  321,498  302,993 

1929 .  172,067  95,400  40,874  3,470  55,518  372,712  273,429 

GainorLoa .  30,281  L  7,796  L  7,498  L  1,854  L  1,271  L  51,214  L  29,564  G 

Journal  (e),  1930 .  152,569  95,320  33,958  1,041  53,643  342,308  317,966 

1929 .  186,727  103,505  43,719  3,168  55,543  393,067  316,135 

GainorLoa .  34,158  L  8,185  L  9,761  L  2,127  L  1,900  L  50,759  L  1,831  G 

SUte  Tribune  (e),  1930 .  139,168  75,375  25,085  4,940  28,809  282,624  339,420 

1929 .  165,915  63,189  41,908  4,398  34,625  317,719  374,925 

GainorLoa .  26,747  L  12,186G  16,823L  542  G  5,816L  35,095  L  35,505L 

Total  (S),  1930 .  26,041  8,479  5,295  274  10,574  52,741  170,061 

1929 .  34,030  10,591  17,073  451  11,204  73,403  175,439 

GainorLoa .  7,989  L  2,112L  11,778L  177  L  630L  20,662  L  S,378L 

Journal  (S),  1930 .  26,041  8,479  5,295  274  10,674  52,741  170,061 

1929 .  34,030  10,591  17,073  451  11,204  73,403  175,439 

GainorLoa .  7,989  L  2,112L  11,778L  IH  L  630L  20,662  L  5,378L 

ATLANTA,  GA. 

Total  (DS),  1930 .  1,534,204  551,401  108,136  62,726  397,931  2,686,072  4,767,030 

1929 .  1,990,994  691,070  215,507  90,727  463,258  3,482,394  4,608,082 

GainorLoa .  456,790  L  139,669  L  107,371  L  28,001  L  65,327  L  796,322  L  158,948  0 

Totaldiuly  (D).  1930 .  1,217,681  433,169  90,972  56,477  294,606  2,124,558  2,979,847 

1929 .  1,524,131  495,116  123,219  85,896  333,890  2,592,476  2,855,341 

(^orLoa .  306,450  L  61,947  L  32,247  L  29,419  L  39,284  L  467,918  L  124,506  0 

Coutitution  (m),  1930 .  369,037  136,353  36,550  31,258  104,693  678,769  844,713 

1929 .  473,646  152,850  42,922  45,305  120,470  862,238  820,268 

GainorLoa .  104,609 L  16,497  L  6,372 L  14,047 L  15,777  L  183,469  L  24,445  G 

Gaorgiaa  (a).  1930 .  187,659  85,484  21,427  14,655  62,885  401,936  1,148,942 

1929 .  280,646  88,902  25,536  16,626  56,797  469,235  1,034,937 

GainorLoa .  92,987  L  3,418  L  4,109  L  1,971  L  6,088  0  67,299  L  114,005  0 

Journal  (e),  1930 .  660,985  211,332  32,995  10,564  127,028  1,043,853  986,193 

1929 .  769,839  253,364  54,761  23,965  156,623  1,261,003  1,000,136 

GainorLoa .  108,854  L  42,032  L  21,766  L  13,401  L  29,595  L  217,150  L  13,944  L 


Retail  General  Tetal  Newa 

Paper  and  year  (Lacal)  (Natianal)  Autematira  Financial  Claaaified  adrertiaing  and  Edtl 

Tout  (S),  1930  .  316,523  118,232  17,164  6,249  103,325  561,514  1,787,183 

1929  .  466,863  195,954  92,288  4,831  129,368  889,918  1.752[741 

GainorLoa .  150,340  L  77,722  L  75,124  L  1,418  G  26,043  L  328,404  L  341442  0 

Constitution  (S),  1930 .  169.339  21,521  5,787  310  31,355  228,318  520,829 

1929 .  202,681  29,348  24,180  1,174  39,062  296,670  503,386 

GainorLoa .  33,342  L  7,827  L  18,393  L  864  L  7,707  L  68,352  L  17,443  Q 

•American  (S),  1930 .  37,351  72,108  3,346  3,398  17,067  133,285  636!626 

1929  .  80,190  104,869  24,368  1,508  29,340  240,374  647’910 

GainorLoa .  42,839  L  32,761  L  21,022  L  1,890G  12,273  L  107,089L  lli284l 

Journal  (S).  1930 .  109,833  24,603  8,031  2,541  54,903  199,911  629!728 

1929 .  183,992  61,737  43,740  2,149  60,966  352,874  60L445 

GainorLoa .  74,159L  37,134  L  35,709  L  392  G  6,063  L  152,963  L  28i283Q 

BALTIMORE,  MD. 

Total  (DS),  1930 .  2,484,489  883,834  227,209  126,390  713,937  4,486,758  4,605,261 

1929  .  2,640,880  1,129,519  336.697  179,865  863,972  5,168,983  4,711,607 

GainorLoa .  156,391  L  245,685  L  109,488  L  53,475  L  150,035  L  682,225  L  106,3461 

Total  daily  (S),  1930 .  1,986,512  759,962  200,851  122,623  620,621  3,741,468  3,544,660 

1929  .  2,125,419  948,390  261,524  177,327  734,218  4,264,928  3,693,623 

GainorLoa .  138,907  L  188,428  L  60,673  L  54,704  L  113,597  L  523,460  L  148,9631 

News  (e),  1930 .  485,564  168,242  50,253  16,868  76,977  815,621  1,017,623 

1929  .  656,269  203,461  63,212  23,666  115,145  1,066,540  1,127,359 

GainorLoa .  170,705  L  35,219  L  12,959  L  6,798  L  38,168  L  250,919  L  109,736L 

Poet  (e),  1930 .  178,947  78,441  29,587  2,527  30,228  337,176  700,541 

1929 . . .  243,614  88,283  42,288  5,018  50,078  437,606  706.347 

GainorLoa .  64,667  L  9,842  L  12,701L  2,491  L  19,850L  100,430  L  5,806L 

Sun  (e),  1930 .  1,224,742  268,709  63,365  51,129  256,652  1,869,608  962,394 

1929 .  1,111,505  352,750  86,133  74,354  282,908  1,908,678  960.860 

GainorLoa .  113,237  G  84,041  L  22,768  L  23,225  L  26,256  L  39,070  L  1,534  0 

Sun  (m),  1930  .  97,259  244,570  57,646  52,099  256,764  719,063  864,102 

1929 .  114,031  303,896  69,891  74,289  286,087  852,104  899,057 

GainorLoa .  16,772  L  59,326  L  12,245  L  22,190  L  29,323  L  133,041  L  34,955  L 

Total  (S),  1930  .  497,977  123,872  26,358  3,767  93,316  745,290  1,060,601 

1929 .  515,461  181,129  75,173  2,538  129,754  904,055  1,017,984 

GainorLoa .  17,484  L  57,257  L  48,815  L  1,229  G  36,438  L  158,765  L  42,617  0 

•American  (S),  1930 .  99,126  81,537  13,787  3,254  21,958  219,662  592,395 

1929 .  139,476  98,934  23,057  171  39,556  301,194  547,610 

GainorLoa .  40,350  L  17,397  L  9,270  L  3,083  G  17,598  L  81,532  L  44,785  0 

Sun  (S),  1930 .  398,851  42,335  12,571  513  71,358  525,628  468,206 

1929  .  375,985  82,195  52,116  2,367  90,198  602,861  470,374 

GainorLoa .  22,866  G  39,860  L  39,545  L  1,854  L  18,840  L  77,233  L  2,168  L 

BIRMINGHAM,  ALA. 

Total  (DS),  1930 .  1,434,096  544,716  110,195  74,032  229,775  2,406,030  2,169,055 

1929 .  1,725,993  677,031  228,061  139,978  291,297  3,077,340  2,357,979 

GainorLoa .  291,897L  132,315L  117,866  L  65,646  L  61,522  L  671,310L  188,9241 

Total  (D),  1930 .  1,244,334  522,960  96,168  71,315  190,081  2,138,024  1,829,320 

1929 .  1,489,867  620,825  187,547  134,043  243,467  2,690,674  1,924,251 

GainorLoa .  245,533  L  97,865  L  91 ,379  L  62,728  L  53,386  L  552,650  L  94,931  L 

Age  Herald  (m),  1930. .  287,435  204,906  37,593  30,129  70,340  632,888  634,051 

1929 .  387,055  249,319  71,924  56,735  92,266  857,872  690,790 

GainorLoa .  99,620  L  44,413  L  34,331  L  26,606  L  21,926  L  224,984  L  56,739  L 

News  (e),  1930 .  665,709  208,342  37,824  29,441  70,068  1,013,695  673,730 

1929 .  815,917  256,871  72,666  53,550  94,978  1,294,913  678,146 

GainorLoa .  150.208  L  48,529L  34,842L  24,109  L  24,910L  281,218L  4.416L 

Pat  (e),  1930 .  291,910  109,712  20,751  11,745  49,673  491,441  521,539 

1929 .  286,895  114,635  42,957  23,758  56,223  537,889  555,315 

GainorLoa .  4,295  G  4,923  L  22,206L  12,013L  6,550  L  46,443L  33,776L 

Total  (S),  1930 .  189,762  21,756  14,027  2,717  39,694  268,006  339,735 

1929  .  236,126  56,206  40,514  5,935  47,830  386,666  433,728 

GainorLoa .  46,364  L  34,450  L  26,487  L  3,218  L  8,136  L  118,660  L  93,993  L 

News-Age-Herald  (S),  1930. .  189,762  21,756  14,027  2,717  39,694  268,006  339,735 

1929 .  236,126  56,206  40,514  5,935  47,830  386,666  433,728 

(HinorLoa .  46,364  L  34,450  L  26,487  L  3,218  L  8,136  L  118,660  L  93,993  L 

BOSTON,  MASS. 

Total  (DS).  1930  .  3,805,748  1,490,070  244,091  316,314  870,187  6,781,491  9,125,868 

1929  .  4,215,856  2,073,432  413,326  495,942  1,090,701  8,326,633  9.620,055 

G^orLoa .  410,108L  583,362  L  169,235L  179,628  L  220,514  L  1,545,142  L  494,187L 

Total  (D),  1930 .  3,338,788  1,272,133  200,860  310,125  623,234  5,800,221  7,079,323 

1929 .  3,573,055  L719.609  252,655  492,703  792,494  6,867,551  7,409,833 

GainwLoa .  234,267  L  447,476L  51,795L  182,578L  169,260  L  1,067,330  L  330,510L 

Reooid  (m),  1930 .  183,622  33,261  1,412  217  1,858  235,152  606,724 

1929 .  130,798  32,698  32  654  4,152  184.074  582,459 

GainorLoa .  52,824  G  563G  1,380  G  437  L  2,294  L  51,078  G  24,265  0 

American  (e),  1930  .  253,117  134,248  17,245  11,335  46,868  463,847  990,753 

1929 .  326,764  144,979  21.181  8,537  45,311  547,100  1,040,609 

GainorLoa .  73,647  L  10,731  L  3,936  L  2,798  G  1,557  G  83,253  L  49.856L 

Globe  (e),  1930  .  601,137  197,971  34,067  21,514  103,202  960,338  1,063,946 

1929 .  634,673  260,074  40,414  39,913  142,798  1,119,152  1,209,357 

GainorLoa .  33,536  L  62,103  L  6,347  L  18,399  L  39,596L  158,814  L  145,41lL 

Herald  (e),  1930 .  709,440  259.862  45,062  95,040  147,817  1,259,607  1,161,552 

1929  .  687,639  354,017  41,364  140,145  193,928  1,420,044  1,214,960 

GainorLoa .  21,801  G  94,155  L  3,698  G  45,105  L  46,111  L  160,437  L  53,408  L 

Fat  (m),  1930 .  637,020  247,463  34,304  17,889  67,116  1,005,692  994,521 

1929 .  680,072  353,931  44,494  36,797  85,831  1,202,015  1,009,557 

(LunaLoa .  43,052  L  106,468  L  10,190  L  18,908  L  18,715  L  196,323  L  15,036  L 

Traaoript  (e),  1930 .  202,866  116,872  18,035  72,049  129,361  546,731  1,405,246 

1929 .  295,429  176,301  49,921  126,962  151,570  811,552  1,388,772 

Gain  a  Las .  92,563  L  59,429  L  31,886  L  54,913  L  22,209  L  264,821  L  16,474  0 

Ttaveler  (e),  1930 .  751,586  282,456  50,735  92,081  127,012  1,328,854  856,581 

1929 .  817,680  397,609  55,249  139,695  168,904  1,583.614  964,119 

(JainaLas .  66,094  L  115,153  L  4,514  L  47,164  L  41,892  L  254,760  L  107,5381 

Total  (S),  1930 .  466,960  217,937  43,231  6,189  246,953  981,270  2,046,545 

1929 .  642,801  353,823  160,671  3,239  298,207  1,459,082  2,210,222 

GainaLca .  175,841  L  135,886L  117,440  L  2,950  G  51,254  L  477,812  L  163,677L 

•Adrerter  (S),  1930  .  68,857  82,059  9,487  2,605  21,973  184,981  463.787 

1929 .  87.553  119,233  20,207  301  22,862  250,266  454,115 

GalnaLoa .  18.009  L  37,174  L  10,720  L  2,304  0  889  L  65,285  L  0,672  G 
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OCTOBER  LINAGE  OFF  16.2%  FROM  1929,  TABULATION  REVEALS 


BOSTON — Continued 

Rcliil  Gaiwral  Total  Nowi 

Paper  and  year  (Local)  (National)  Automotive  Financial  Claaailied  adTortiainf  and  Edtl 

Globe  (S),  1930 .  180,400  30,771  14,436  S97  120,890  347,094  481,155 

1929  .  253,405  48,958  48,092  280  146,631  497,366  580,315 

Gain  or  Lose .  73,005  L  18,187  L  33,656  L  317  G  25,741  L  150,272  L  99,160  L 

Herald  (S),  1930 .  145,884  78,868  11,993  2,903  68,843  308,491  556,607 

1929 .  187,888  128,014  50,077  1,851  82,437  450,498  551,307 

Gam  or  Loss .  42,004  L  49,146  L  38,084  L  1,052  G  13,594  L  142,007  L  5,300  G 

Poet(S),  1!«0  .  71,819  26,239  7,315  84  35,247  140,704  544,996 

1929  .  113,955  57,618  42,295  807  46,277  260,952  624,485 

Gainorlmea .  42,136  L  31,379L  34,980  L  723  L  11,030L  120,248L  79,489L 

BUFFALO,  N.  Y. 

Total  (US),  1930  .  1,783,280  663,879  168,344  92,509  424,826  3,183,252  4,181,969 

1929  .  2,032,701  891,970  314,008  207,164  538,590  4,043,983  4,428,549 

Gainorl/we .  249,421  L  228,091  L  145,664  L  114,655  L  113,764  L  860,731  L  246,580  L 

Total  iD),  1930 .  1,547,267  594,345  152,925  91,719  393,713  2,830,383  3,217,164 

1929  .  1,761,095  745,334  232,380  203,627  499,175  3,501,059  3,395,460 

GainorLotw .  213,828  L  150,989  L  79,455  L  111,908  L  105,462  L  670,676  L  178,296  L 

CourierKxprefis(m),  1930...  279,090  147,923  58,336  47,155  60,104  613,988  971,670 

1929  .  314,1.55  142,423  65,690  103,709  76,369  728,337  1,033,276 

Gain  or  I/** .  .35,965  L  5,500  G  7,354  L  .56,554  L  16,265  L  114,349  L  61,606  L 

Nemi.  (e),  1930  .  907,838  300,723  69,178  27,759  265,337  1,582,151  1,347,561 

1929  .  831,603  394,891  133,378  61,174  325,407  1,757,080  1,386,005 

GainorLnaa .  76,235  G  94,168  L  64,200  L  33,415  L  60,070  L  174,929  L  38,444  L 

Times  (e),  1930  .  360,339  145,699  25,411  16,805  68,272  634,244  897,933 

1929  .  615,337  208,020  33,312  38,744  97,399  1,015,642  976,179 

Gainorlxws .  254,998  L  62,321  L  790  L  21,939  L  29,127  L  381,398  L  78,246  L 

TotaUS),  1930  .  236,013  69,534  15,419  790  31,113  352,869  964,805 

1929 .  271,606  146,636  81,628  3,537  39,415  542,924  1,033,089 

GainorLosa .  35,593L  77,102L  66,209L  2,747L  8,302L  190,055  L  68,284  L 

Courier-Exprcje  (S),  1930. . .  180,179  58,071  11,569  790  18,573  269,182  481,998 

1929 .  183,873  112,391  45,691  2,112  21,095  365,162  504,948 

Gainorlmea .  3,694  L  54,320L  34,122L  1,322  L  2,522  L  95,980  L  22,950L 

runes  (S),  1930  .  55,834  11,463  3,850  .  12,540  83,687*  482,807 

1929  .  87,733  34,245  35,937  1,425  18,320  177,762  528,141 

GainorLosa .  31,899L  22,782  L  32,087L  1,425L  5,780L  94,075L  45,334  L 

CAMDEN.  N.  J, 

Total  ai),  1930  .  520,961  162,390  28,000  17,241  98,493  882,598  856,471 

Courier  (e),  1930 .  520,961  162,390  28,000  17,241  98,493  882,598  856,471 

CHICAGO,  ILL. 

Total  (DS),  1930  .  4,361,975  1,557,951  234,884  221,866  913,785  6,833,711  . 

1929  .  5,430,687  2,252,919  425,004  442,903  1,198,276  8,762,496  . 

Gainorlmaa .  1,068,7121.  694,968  1.  190,1201.  221,037  284,491  1,928,785  1.  . 

Total  (D),  1930 .  3,738,559  1,280,688  196.329  211,743  746,952  5,766,199  . 

1929  .  4,551,936  1,778,100  321,039  427,871  984,153  7,198,803  . 

GainorLiaa .  813,377  1.  495,412  1.  124,7101.  216,1281.  237,201  1.  1,432,604  1.  . 

Tribune  (111),  1930  .  836,128  343,302  53,093  96,406  273,765  1,453,195  . 

1929  .  995,764  577,065  84,181  185,564  408,225  1,981,054  . 

GaiiiorLoes .  159,636  L  233,763  L  30,088  1,  89,158  1.  4,.560I.  527,859  L  . 

Herald  4  Examiner  (m),  1930  324,434  138,810  26,982  26,229  102,150  565,394  . 

1929  .  363,243  190,333  42,048  56,710  105,318  658,894  . 

Gainorixias .  38,809  L  51,523  1.  15,0661.  30,481  1.  3,168  L  93,5001. . 

Netre  (e),  1930 .  1,114,781  341,136  52,261  36,738  219,267  1,675,184  . 

1929 .  1,339,993  498,448  89,323  78,6.54  316,872  2,155,313  . 

Gainorlxme .  225,212  1.  157,312  L  37,9521.  41,916L  97,6051.  480,129  L  . 

American  (e),  1930  .  826,703  293,873  43,151  12,097  117,075  1,237,651  . 

1929 .  1,033,620  347,309  68,376  29,391  115,206  1,380,929  . 

Gainorl/jsa .  206.917  L  53,4361.  25,225  L  16,294  L  1,869G  143,278L  . 

Poet(e),  1930  .  264,639  94,676  16,974  38,740  34,695  394,010  . 

1929 .  365,(K)8  112,029  22,817  70,179  38,532  515,389  . 

Gainorlxjaa .  100,369L  17,353  L  5,84.3  L  31,439L  3,837  L  121,379L . 

Times  (e),  1930  .  371,874  68,891  3,868  1,533  440,765  . 

1929 .  454,308  52,916  14,294  7,373  507,224  . 

GainorIx»s .  82,434  L  15,975  G  10,426  1.  5,8401. .  66,459  L . 

Total  (S),  1930  .  623,416  277,263  38,555  10,123  166,8.33  1,067,512  . 

1»29  .  878,751  474,819  103,965  15,032  210,123  1,563,693  . 

Gainorlxwa .  255,335  L  197,556  L  65,4101.  4,909  L  43,290  L  496,181  . 

Tribune  (S),  1930  .  438,576  172,654  28,420  7,394  139,047  750,277  . 

*929  .  541,500  262,822  56,304  12,499  181,095  985,417  . 

GainorlxM .  162,924  L  90,168  L  27,884  1.  5,105L  42,048  L  235,140L . 

•Herald  4  Examiner  (S), 1930  184,840  104,609  10,135  2,729  27,786  317,235  . 

*929  .  337,251  211,992  47,661  2,533  29,028  578,276  . 

GainwI/ns .  152,411  L  107,388  L  37,526  L  196G  1,242  L  261,041  L . 


Total  fUS),  19.30 .  2, 

1929 .  2  \ 

GainorLosa . 

Total  (U),  1930 .  1, 

1929  .  1^, 

Gain  or  Lose . 

Commercial  Trib.  (m),  1930. 

1929  . 

Gain  or  Ix»8 . 

Enquirer  (m),  1930 . 

1929 . 

GainorLosa . 

Ptal  (e),  1930 . 

1929 . 

Gain  or  Loss . 

Times-Star  (e),  1930 . 

1929 . 1 

Gain  or  Loos . 

Total  (S),  1930 . ! 

1929  . 

Gain  or  Loss . 
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CINCINNATI,  OHIO 

041,685  684,553  176,106  91,494 

030,555  859,177  253,668  141,452 

11,130  G  174,624  L  77,562  L  49,958 

701,389  620,130  158,582  78,412 

683,657  759,665  208,249  116,723 

17,732  G  139,535  L  49,667  L  38,311 

92,456  44,725  5,112  7,864 

111,767  46,60ti  1,463  15,390 

19,311  L  1,881  L  3,649  G  7,526 

291,384  109,653  31,795  38,618 

237,593  111,890  23,669  50,326 

53,791  G  2,237  L  8,126(1  11,708 

505,568  169,491  47,038  11,278 

480,184  222,985  58,224  20,664 

25,384 G  53,494  L  11,186  L  9,386 

811,981  296,261  74,637  20,652 

854,113  378,184  124,893  30,343 

42,132  L  81 ,923  L  50,256  L  9,691 

340,298  64,423  17,524  13,082 

346,898  99,512  45,419  24,729 

6,602  L  35,089  L  27,895  L  11,647 


176,106 

91,494 

634,426 

3,653,414 

4,742,669 

253,668 

141,452 

802,799 

4,126,369 

4,879,237 

77,562  L 

49,958  L 

168,373  L 

472,955  L 

136,568  L 

158,582 

78,412 

488,465 

3,072,128 

3,711,970 

208.249 

116,723 

621,711 

3,428,360 

3,876.0)5 

49,667  L 

38,311  L 

133,246  L 

356,232  L 

164,085  L 

5,112 

7,864 

19,109 

188,034 

613,898 

1,463 

15,390 

25,232 

229,745 

592,447 

3,649  G 

7,526 L 

6,123L 

41,711  L 

21,451  G 

31,795 

38,618 

138,334 

613,999 

1,201,946 

23,669 

50,326 

196,314 

625,596 

1,280,9m 

8,126(1 

11,708  L 

57,980  L 

11,597  L 

79,048  L 

47,038 

11,278 

175,548 

910,406 

703,580 

58,224 

20,664 

212,211 

996,345 

709,174 

11,186L 

9,386  L 

36,663  L 

85,939  L 

5,5m  L 

74,637 

20,652 

155,474 

1.359,689 

1,192,546 

124,893 

30,343 

187,954 

1,576,674 

1,293,440 

50,256  L 

9,691  L 

32,480  L 

216,985  L 

100,8m  L 

17,524 

13,082 

145,961 

581,286 

1,030,699 

45,419 

24,729 

181,088 

698,009 

1,003,182 

27,895  L 

11,647  L 

35,127  L 

116,723  L 

27,517  G 

CINCINNATI— Continued 

Retail  General  Tetal  Newt 

Paper  and  year  vLecall  iNatienal)  Autemetire  Financial  ClauiAed  adeertieinf  and  Cdtl 

Commercial  Trib.  (S),  1930. .  16,893  6,240  1,442  2,560  7,293  34,428  371,244 

1929  .  36,555  3,041  642  5,103  10,099  55,440  351,452 

GainorLosa .  19,662  L  3,199G  800  0  2,543  L  2,806  L  21,012L  19.792  0 

Enquirer  (S),  1930  .  323,403  58,183  16,082  10,522  138,668  546,858  6.59,455 

1929  .  310,343  96,471  44,777  19,626  170,989  642,569  651.730 

Gain  or  Loss .  13,060  0  38,288  L  28,695  L  9,104  L  32,321  1.  95,711  L  7,725  0 

CLEVELAND,  OHIO 

Total  (DS),  1930 .  1.939,871  753,368  205,674  94,084  621,674  3,625,128  3.5.39,148 

1929  .  2,254,1.36  984,848  293,575  127,024  748,188  4,423,790  3,803,161 

GainorLosa .  314,265  L  231,480  L  87,901  L  32,940  L  126,514  L  798,662  L  264,013  L 

Total  (D),  1930 .  1,74,3,428  643,253  180,298  86,200  518,661  3,182.009  2.536,225 

1929 .  1,973,012  833,415  205,755  121,730  634,097  3.784.028  2,721,357 

GainorLosa .  229,.584  L  190,162  L  25,457  L  35,530  L  115,436  L  602,019  L  185.132  L 

Plain-Uealer  (m),  1930 .  429,359  212,799  67.3m  45,142  227,576  987,914  868,m2 

1929  .  427,631  278,707  71,362  62,801  288,544  1,136,984  928,220 

Gain  or  Loss .  1,728  G  65,908  L  3,968  L  17,659  L  60,968  L  149,070  L  59,278  L 

News  (e).  1930  .  456,147  154,165  39,856  25,085  72.063  750,826  892,351 

1929  .  552,801  202,091  58,889  34.987  69,654  923,218  9'.4,515 

Gainorlmss .  96,654  L  47,926  L  19,033  L  9,902  L  2,509  G  172,392  L  72.164  L 

Press  (e),  1930 .  857,922  276.289  73,048  15,973  219,022  1,433,269  774,932 

1929  .  992,580  352,617  75,504  23,942  275.999  1,723,826  828,622 

Gainorixiss .  134,658  L  76,328  L  2,456  L  7,969  L  56,977  L  280,577  L  .53,690  L 

Total  (S),  1930 .  196,443  110,115  25,376  7,884  103,013  443,119  1.002,923 

1929  .  281,124  151.433  87,820  5,294  114,091  639,762  1,081,801 

GainorLosa .  84,681  L  41,318  L  62,444  L  2,590  G  11,078  L  196,64.3  L  78.881  L 

Plain-Dealer,  (S)  1930 .  132,485  98,995  20.695  4,414  83,585  340.206  482,592 

1929 .  174,172  115,348  64,848  3,345  93,403  451,116  536,158 

GainorLosa .  41,687  L  16,353  L  44,153  L  1,069  G  9,818  L  110,910  L  .53..566L 

•News  (.S),  1930  .  63,958  11,120  4,681  3,470  19,428  102,913  520,331 

1929 .  106,952  36,085  22,972  1,949  20,668  188,646  545,646 

GainorLosa .  42.9m  L  24.965L  18,291  L  1.521G  1,260  L  85.733  L  25,315L 

COLUMBUS,  OHIO 

Total  (DS),  1930 .  1,675,852  490,641  107,215  157,694  415,083  2,887,341  3.345.208 

1929  .  2,010,425  625,969  211,946  179,059  556,628  3,634.398  3,794,681 

GainorLosa .  334,573  L  135,328  L  104,731  L  21,365L  141.545L  747.057  L  449.473  L 

Total  (D),  1930 .  1,501,926  455,805  93,636  140,758  339,213  2.572,119  2,379,608 

1929 .  1,741,557  560,480  153,564  158,132  442,046  3,105,633  2. 6m. 499 

GainorLosa .  239,631  L  104,675  L  59,928  L  17,374  L  102,833  L  533.514  L  314,891  L 

Dispatch  (e),  1930  .  760,003  265,937  48,411  46,628  167,560  1,290,206  934.027 

1929  .  873,302  325,175  67,853  54,525  208,433  1,5.83,839  1,062,006 

GainorLosa .  113,299  L  59,238  L  19,242  L  7.897  L  40.873  L  243,633  L  127,979  L 

Citiien  (e),  1930  .  60.3,969  126.696  24,730  31,597  114,659  904,056  810,782 

1929  .  725.824  143,125  61,174  37,574  145,115  1,116,893  912,176 

Gain  or  Loss .  121,855  L  16,429  L  36,444  L  5,977  L  30,456  L  212.837  L  101.3m  L 

Ohio  State  Journal  (m),  1930  137,954  63,172  20,495  62,533  56,9m  377,857  834,799 

1929 .  142,4.31  92,180  24,737  66,033  88,498  454,901  720,317 

Gainorlxwa .  4,477  L  29,008  L  4,242  L  3,500  L  31,504  L  77,044  L  85,518  L 

Total  (S).  1930 .  173,926  34,836  13,579  16,936  75,870  315,222  985,600 

1929 .  268,868  65,489  58,382  20,927  114,582  528,765  1,100,182 

Gainorlxies .  m,m2L  30,653  L  44,803L  3,991  L  38,712  L  213.543L  1.34,58>L 

Dispatch  (S),  1930 .  127,609  19,432  10,028  10.439  62,530  230,038  525,719 

1929  .  206,589  41,754  45,362  11,378  82,568  387,851  547,305 

Gainorlxws .  78,980  L  22,322  L  35,334  L  939  L  20,038  L  157,613  L  21,586  L 

Ohio  State  Journal  (S),  1930.  46,317  15,404  3,551  6,497  13,340  85,184  439,881 

1929 .  62,279  23,735  13,020  9,549  32,014  141,114  852.877 

Gainorlxias .  15,962  L  8,331  L  9,469  L  3,052  L  18,674  L  55,930  L  112,996  L 

DALLAS,  TEX. 

Total  (DS),  19.30  .  2,171,858  584,593  196,379  89,214  517.525  3,687,367  3,307,123 

1929  .  2,129,705  773,560  250,422  162,583  588,675  3.m7.m6  4.143.374 

Gainorlxias .  41,953  G  188,967  L  .54.043  L  73,349  L  71.150L  260,579  L  836.251  L 

Total  (D),  1930 .  1,746,910  506,914  138.299  54,982  426,373  2,999.957  2.5.52,775 

1929 .  1.603.977  633,882  118,216  119,413  487,879  3.004,870  2,911,449 

GainorLosa .  142,933  G  126,968  L  20,083  G  64,431  L  61  ,.506  L  4,913  L  358.674  L 

News  (m),  1930 .  353,973  167,702  56,720  27,868  126.960  735,325  743.531 

1929  .  358,197  238,631  29,849  57,727  150,300  836.958  898,.535 

Gain  or  Loss .  4,224  L  70,929  L  26,871  G  29,859  L  23,340  L  101.833  L  155.004  L 

Times-Herald  (e),  1930 .  829,797  168,759  43.265  13,289  125,724  1,180,934  828.731 

1929  .  808,797  211,773  45,977  29,767  124,547  1,221,304  911,623 

(HinorLoss .  21,000  G  43,014  L  2,712  L  16,478  L  1,177(1  40,370  L  82,892  L 

fJoumal  (e),  1930  .  256,001  101,316  23,112  6.201  127,116  663,264  570,312 

1929 .  170,294  97,791  28,981  17,521  150,598  503,414  702, .572 

GainorLosa .  85,707  0  3,525(1  5.869  1.  11,320  L  23,482  L  132,851  (1  132,260  L 

Disptach  (e),  1930 .  307,139  69,137  15.20'2  7,624  46,57.3  447,43:1  410,201 

1929  .  266.689  85,687  13.40'.)  14,398  62,434  443,194  398.719 

Gainorlxse .  40,4.50  16,5.50  1,793  6.774  15.861  4,2.39  11,482 

Total  (S),  1930  .  424,748  77.679  58,080  34,232  91,152  687,410  754.348 

1929  .  525,728  139,678  132,206  4.3,1.50  100,796  m3.076  1,231,925 

Gainorixios .  100.980  L  61,999  L  74,126  L  8,918  L  9,644  L  2.55,666  L  477,577  L 

News  (S),  1930 .  im,004  49,778  28,8'l.5  24,599  .53,448  352,200  414.478 

1929  .  250,516  104,684  71,110  30,541  63,556  521,882  381,317 

Gain  or  Loss .  56,512  54,906  42,215  5.m2  10,108  169,682  L  33,161  G 

Times-Herald  (3),  19.30  .  230,744  27,901  29,185  9,633  37,704  3.35,210  339,870 

1929  .  275,212  34.9m  61,096  12, OO*.*  37,240  421, im  850,608 

GainorLoes .  44,468  L  7,0193  L  31,911  L  ■•2,976  1.  464  G  85,984  L  510,738  L 

tTotal  includes  LeKal,  1930  —  122,519  lines;  1929  — 38,229  lines;  qain,  84,290  lines. 

DAYTON,  OHIO 

Total  (DS),  1930 .  1,679,986  510,424  165,941  95,757  442,808  2,928,460  3.029,075 

1929 .  1,921,183  674,230  311,307  95,112  519,792  3.569,248  3,365,277 

(Jain  or  Loss .  241,197  L  163,806  L  145,366  L  645  G  76,984  L  640.788  L  336,202  L 

Total  (D)  1930 .  1,4.34.683  475,951  143,304  83,840  363,045  2,533,992  2,275,474 

1929 .  1,625,487  573,413  220,437  78.574  416,859  2,962,371  2.417.570 

GainorLoes .  190,804  L  97,462  L  77,133  L  5,266  G  53,814  L  428.379  L  142,096  L 

Journal  (m),  1930  .  96,847  78,849  23,741  26,478  70,559  303,283  595,838 

1929  .  108,002  98,477  45,892  21,382  78,168  365,617  590,512 

(WnorLoas .  11,155L  19,628  L  22,151L  5,096  G  7,609  L  62,334  L  5.324G 
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OCTOBER  LINAGE  OFF  16.2%  FROM  1929,  TABULATION  REVEALS 
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Relaa 

General 

Telal 

and  ynar 

(Lacal)  (Narianal)  AatanietiTc 

Mnanritl  Qaesified  adfertisiof 

and  Edil 

Herald  (e),  1930 . 

834,161 

145,945 

54,861 

28,211  138.845  1,025,566 

853.633 

1929 . 

727,523 

193,121 

103,612 

30,663  152,630  1,234,173 

%1,447 

Gain  or  Low . 

93,362 L 

47.176  L 

48,751  L 

2,452  L  13,785  L  208,607  L 

47,814  L 

New*  (e),  1930 . 

703,675 

251,157 

64,702 

29,151  153,641  1,205,143 

826,005 

1929 . 

789,%2 

281,815 

70,933 

26,529  186,061  1.362,581 

925,611 

Gain  or  Low . 

86,287  L 

30,658  L 

6,231 L 

2,622  G  32,420  L  157,438  L 

99,606  L 

Total  (SI,  1930 . 

245,303 

34,473 

22,637 

11,017  79,763  394,468 

753,601 

1929 . 

2%,6% 

100,817 

%,870 

16,538  102,933  606,877 

947,707 

Gam  or  Low . 

50,393  L 

66,344  L 

68,233  L 

4,621  L  23,170  L  212,409  L 

194,106  L 

Journal  (S),  1930 . 

119,229 

17,917 

10,234 

5,991  39,989  193,558 

372,764 

1929 . 

135,555 

54,110 

55,143 

7,073  51,213  303,117 

467,865 

Gain  w  Loss . 

16,326  L 

36,193  L 

44,909  L 

1,082  L  11,224  L  109,559  L 

95,101  L 

Nea*  (S)  ,1930 . 

126,074 

16,556 

12,403 

5,926  39,774  2%.910 

380,837 

1929  . 

160,141 

46,707 

35,727 

9,465  51,720  303,760 

479,842 

Gain  or  Low . 

34,067  L 

30,151  L 

23 .324  L 

3,539  L  11,946  L  102,850  L 

99,005L 

DENVER,  COLO. 

Totol  (DS),  1930 . 

1,077,839 

375,265 

115,975 

46,145  383,093  2,014,334 

3,325,424 

1929  . 

1,204,270 

462,126 

169.636 

59,939  466,861  2,383,595 

3,561,421 

Gain  or  Low . 

126,431  L 

86,861  L 

53,661  L 

13,794  L  83,768  L  369,261  L 

236,997  L 

Total  (D),  1930 . 

914,319 

319,5% 

104,651 

43,050  254,768  1,652,381 

2,148,395 

1929 . 

993,450 

373,986 

%.464 

57,550  313,622  1,855,835 

2,349,674 

Gain  or  Loas . 

79,131  L 

54,3%  L 

8,187G 

14,500  L  58,854  L  203,454  L 

201 ,279  L 

Rock.v  Mt.  News  (m).  1930. . 

257,357 

80,368 

35,162 

17,519  99,513  504,459 

833,643 

1929 . 

295,715 

78,005 

34,976 

23,280  139,754  591,676 

972,047 

Gain  or  Lom . 

38.358  L 

2,363  G 

286G 

5,761  L  40,241 L  87,217 L 

138,404  L 

Post  (e),  1930 . 

656, %2 

239,228 

69,489 

25,531  155,255  1,147,922 

1,314,752 

1929 . 

697,735 

295,981 

61,588 

34,270  173,868  1,264,159 

1,377,627 

Gam  or  Low . 

40,773  L 

56,753  L 

7,%1G 

8,739  L  18,613  L  116,237  L 

62,875  L 

Total  (S).  1930 . 

163,520 

55,669 

11,324 

3,095  128,325  361,953 

1,177,029 

1929 . 

210,820 

88,140 

73,172 

2,389  153,239  527,760 

1,211,747 

Gain  or  Low . 

47,300  L 

32.471  L 

61,848  L 

7%G  24,914  L  165,807  L 

34,718  L 

Rocky  Mt.  News  (S),  1930. . 

42,126 

8,220 

2,870 

1,358  33,192  87,766 

478,712 

1929  . 

69,6% 

17,699 

24,651 

702  48,755  161,497 

532,762 

Gain  or  Low . 

27.564  L 

9,479  L 

21.781  L 

656  G  15,563  L  73,731  L 

54,050  L 

Poet  (S),  1930 . 

121,394 

47,449 

8,454 

1,737  95,133  274,187 

698,317 

1929  . . 

141,130 

70,441 

48,521 

1,687  104,484  366,263 

678,985 

Gain  or  Low . 

19,736  L 

22,992  L 

40,067  L 

50  G  9,351 L  92,076  L 

19,332  L 

Total  fDS),  1930 . 

1929 . 

Gain  or  Lnes . 

Total  (1)),  1930 . 

1929 . 

Gain  or  Loss . 

Free-Prese  (m),  1930 . 

1929 . 

Gain  or  Low . 

Newa  (e),  1930 . 

1929 . 

Gain  or  Low . 

Timw  (e),  1930 . 

1929 . 

Gain  or  Low. . . 

Total  (S),  1930 . 

1929 . 

Gain  or  Low . 

Free-Prew  (S).  1930 . 

1929 . 

Gain  or  Low . 

News  (S),  1930 . 

1929 . 

Gain  or  Low . 

•Timee  (S),  1930 . 

1929 . 

Gain  or  Low . 


DETROIT,  MICH. 


2,423,297 
3,192,881  1 
769,584  L 
2,096,215 
2,672,841 
576,626 L 
356,539 
400,048 
43,509  L 
1,235,014 
1,571,205 
336,191 L 
504,662 
701,588 
196,926  L 
327,082 
520,040 
192,958  L 
88,572 
172,951 
84,379  L 
171,118 
234,672 
63,554  L 
67,392 
112,417 
45,025  L 


802,628 
,267,576 
464,948  L 
613,191 
983,141 
369,950  L 
164,020 
294,128 
130,108  L 
287,305 
461,789 
174,484  L 
161,866 
227,224 
65,358  L 
189,437 
284,435 
94,998  L 
39,880 
68,134 
28,254  L 
64,869 
101,529 
36,660  L 
84,688 
114,772 
30,084  L 


200,762 
400,6% 
199,934  L 
166,394 
252,631 
86,237  L 
60,888 
80,604 
19,716  L 
59.315 
106,440 
47,125  L 
46,191 
65,587 
19,3%  L 
34,368 
148,065 
113,697  L 
8,515 
45,436 
36,921  L 
18,262 
67,749 
49,487  L 
7,591 
34,880 
27,289  L 


104,481 
243,604 
139,123  L 
%,072 
198,451 
108,379  L 
53,002 
107,152 
54,150  L 
20,832 
54,216 
33,384  L 
16,238 
37,083 
20,845  L 
14,409 
45,153 
30,744  L 
4,916 
21,481 
16,565  L 
4,854 
15,737 
10,883  L 
4,639 
7,935 
3.2%L 


863,651 
1,063,014 
199,363  L 
574,353 
711,877 
137,524  L 
159,522 
190,941 
31,419  L 
308,879 
397,168 
88,289  L 
105,952 
123,768 
17,816  L 
289,298 
351,137 
61,839  L 
71,217 
92,475 
21,258  L 
186,314 
214,575 
28,261  L 
31,767 
44,087 
12,320  L 


4,404,707 
6,181,110 
1,766,403  L 
3,549,803 
4,831,693 
1,281,8%  L 
802,903 
1,083,881 
280,978  L 
1,911,777 
2,592,505 
680,728  L 
835,123 
1,155,307 
320,184  L 
854,%4 
1,349,417 
494,513  L 
213,134 

400.816 
187,682  L 
445,693 
634,510 

188.817  L 
1%,077 
314,091 
118,014  L 


4,749,142 
5,115,922 
366,780  L 
2,9%, 867 
2.%7,371 
29,4%  G 
954,830 
942,2% 
12,534  G 
1,009,979 
1,052,965 
42,986  L 
1,012,058 
972,110 
59,948  U 
,752,275 
,148,551 
396  276  L 
607,970 
747,100 
139,130  L 
624,127 
777,622 
153,495  L 
520,178 
623,829 
103,651  L 


ToUl  (U),  1930  . 

1929 . 

Gain  or  Low. . 
Exprwi  (e),  1930. 

1929 . 

Gain  or  Low. . 


Total  (DS),  1930 

1929 . 

Gain  or  Low. 

Total  (D).  1930 

1929 . 

Gain  or  Low. 

Timw  (m),  1930 

1929 . 

Gain  or  Low. 

Herald  (e),  1930 

1929 . 

Gain  or  Low. 

Poet  (e),  1930. . 

1929 . 

Gain  or  Low. 

Total  (S),  1930. 

1929 . 

Gain  or  Low. 

Timw  (S).  1930 

1929 . 

Gain  or  Low. 


EASTON,  PA. 


601,920 

132,517 

51,955 

15,799 

81,609 

909,%7 

781,529 

598,511 

183,332 

84,771 

14,710 

83,389 

977,128 

771,783 

3,409 G 

50,815  L 

32,816  L 

1,089  G 

1,780  L 

67,221  L 

9,746  0 

601,920 

132,517 

51,955 

15,799 

81,609 

909,%7 

781,529 

598,511 

183,332 

84,771 

14,710 

83,389 

977,128 

771,783 

3,409  G 

50,815  L 

32,816 L 

1,089  G 

1,780  L 

67,221  L 

9,746  G 

EL  PASO,  TEXAS 

865,162 

384,607 

100,007 

25,365 

247,345 

1,628,979 

1,527,058 

,087,457 

439,173 

218,409 

20,750 

222,571 

1,994,291 

1,787,376 

222,295  L 

54,566  L 

118,402  L 

4,615  G 

24,774  G 

365,312  L 

260,318  L 

777,460 

369,570 

84,724 

23,251 

224,158 

1,485,624 

1,353,430 

978,992 

413,852 

174,697 

16,650 

202,463 

1,792,303 

1,607,136 

201,532  L 

44,282  L 

89,973  L 

6,6010 

21,695  G 

306,679  L 

253,706  L 

199,974 

113,476 

21,953 

8,763 

81,844 

429,028 

380,488 

216,198 

132,911 

34,888 

5,495 

64,739 

456,713 

454,756 

16,224  L 

19,435  L 

12,935  L 

3,268G 

17,105  G 

27,685  L 

74,268  L 

2%,877 

134,126 

38,459 

11,104 

85,388 

567,555 

589,460 

400,476 

166,587 

82,837 

7,473 

77,661 

735,201 

664,995 

103,599  L 

32,461  L 

44,378  L 

3,631 G 

7,727 G 

167,646  L 

75,535  L 

280,609 

121,968 

24,312 

3,384 

56,926 

489,041 

383,482 

362,318 

114,354 

56,972 

3,682 

60,063 

600,389 

487,385 

81,709  L 

7,614  G 

32,660  L 

298  L 

3,137  L 

111,348  L 

103,903  L 

87,702 

15,037 

15,283 

2,114 

23,187 

143,355 

173,628 

108,465 

25,321 

43,712 

4,100 

20,108 

201,988 

180,240 

20,763  L 

10,284  L 

28,429  L 

1,986  L 

3,079  G 

58,633  L 

6,612  L 

87,702 

15,037 

15,283 

2,114 

23,187 

143,355 

173,628 

108,465 

25,321 

43,712 

4,100 

20,108 

201,988 

180,240 

20,763  L 

10,284  L 

28,429  L 

1,986  L 

3,079  0 

58,633  L 

6,612  L 

ERIE.  PA. 


Paper  and  year 

RetaS  General 

vLecal)  (Natienal)  AulomeliTe 

Rnancial 

Claslified 

Tetal 

advertuing 

Newt 
and  Edt1 

Total  (DS),  1930 . 

910,771 

363,589 

65,113 

21,076 

207,136 

1,600,472 

2,408.243 

Total  (D),  1930 . 

861,476 

356,208 

57,113 

18,852 

186,677 

1,513,084 

2.056,703 

Dispateh-Herald  (e),  1930. . 

455,156 

192,306 

27,195 

6,807 

83,085 

784,906 

945,123 

Tunw  (e),  1930 . 

406,320 

163,902 

29,918 

12,045 

103,592 

728,178 

1,111,589 

Total  (S),  1930 . 

49,295 

7,381 

8,000 

2,224 

20,459 

87,388 

351,540 

Oispatoh-Herald  (S),  1930.. 

49,295 

7,381 

8,000 

2,224 

20,459 

87,388 

351,540 

Total  (DS).  1930 . 

1,044,062 

EVANSVILLE 

375,094  84,290 

IND. 

75,589 

237,587 

1,839,121 

1,933,085 

Total  (D).  1930 . 

893,480 

365,018 

71,929 

61,588 

211,919 

1,626,433 

1,398,592 

Courier  (m),  1930 . 

336,014 

137,916 

27,514 

23,100 

71,255 

606,490 

525,118 

Journal  (el,  1930 . 

121,148 

124,549 

22,164 

22,263 

73,896 

373,949 

435,588 

Prew  (e)  1930 . 

436,318 

102,553 

22,251 

16,225 

66,768 

645,994 

437,886 

Total  (S),  1930 . 

150,582 

10,076 

12,361 

14,001 

25,668 

212,688 

534,493 

Courier  (S),  1930 . 

94,232 

6., 550 

6,487 

7,241 

14,513 

129,023 

247,024 

Prew  (S).  1930 . 

56,350 

3,526 

5,874 

6,760 

11,155 

83,665 

287,469 

FALL  RIVER.  MASS. 


Total  (D),  1930 .  375,228  148,050 

1929  .  331,583  195,277 

Gain  or  Low .  43,645  G  47,227  L 

Herald-News  (e),  1930  .  375,228  148,050 

1929  .  331,583  195,277 

Gain  or  Low .  43,645  G  47,227  L 


42,564 

11,150 

41,603 

628,604 

633,909 

64,294 

9,037 

49,011 

657,888 

736,632 

21,730  L 

2,113G 

7,408 L 

29,284  L 

102,723 L 

42,564 

11,150 

41,603 

628,604 

633,909 

64,294 

9,037 

49,011 

657,888 

736,632 

21,730  L 

2,113  G 

7,408  L 

29,284  L 

102,723  L 

FREEPORT-HEMPSTEAD,  N.  Y. 


Total  (D),  1930 . . 

432,407 

85,445 

44,808 

14,405 

135,337 

739,086 

1,040,927 

Review  (e),  1930 . 

271,657 

43,747 

31,338 

8,034 

91,339 

465,751 

593,802 

Star  (e),  1930 . 

160,750 

41,698  13,470 

FT.  WAYNE, 

6,371 

IND. 

*  43,998 

273,335 

447,125 

Total  (DS),  1930 . 

1,158,155 

372,574 

84,500 

34,371 

243,174 

1,924,283 

1,942,256 

1929 . 

1,172,751 

401,226 

126,887 

45,447 

320,437  2,084,568 

2,003,843 

Gain  or  Low . 

14,596  L 

28,652  L 

42,387  L 

11,076  L 

77,263  L 

160,285  L 

61,5871 

Total  (D),  1930 . 

1,054,198 

351,814 

74,320 

28,604 

206,583 

1,747,028 

1,66:1,598 

1929 . 

1,048,650 

372,032 

100,402 

33,739 

267,393 

1,840,036 

1,666,163 

Gun  or  Loas . . 

5,548  G 

20,218  L 

26,082  L 

5,135  L 

60,810  L 

93,008  L 

2.565L 

Journal-Gasette  (m),  1930... 

384,998 

121,814 

26,572 

12,540 

97,439 

661,791 

673,546 

1929 . 

366,096 

118,652 

25,519 

13,523 

132,287 

665,286 

701,254 

Gain  or  Low . 

18,902  G 

3,162  G 

1,053  G 

983  L 

34,848  L 

3,495  L 

27,708 L 

News-Sentinel  (e),  1930 _ 

669,200 

230,000 

47,748 

16,064 

109,144 

1,085,237 

9%, 052 

1929 . 

682,554 

253,380 

74,883 

20,216 

135,106 

1,174,750 

964,909 

Gain  or  Low . 

13,354  L 

23,380  L 

27,135  L 

4,152  L 

25,962  L 

89,513  L 

25,143  0 

Total  (S).  1930 . 

103,957 

20,760 

10,180 

5,767 

36,591 

177,255 

278.658 

1929 . 

124,101 

29,194 

26,485 

11,708 

53,044 

244,532 

337,680 

Gain  or  Low . 

20,144  L 

8,434  L 

16,305  L 

5,941  L 

16,453  L 

67,277  L 

59,022 L 

Joumal-Gaiette  (S),  1930. . 

103,957 

20,760 

10,180 

5,767 

36,591 

177,255 

278,658 

1929 . 

124,101 

29,194 

26,485 

11,708 

53,044 

244,532 

337,680 

Gain  or  Low . 

20, 144 L 

8,434  L 

16,305  L 

5,941 L 

16,453  L 

67,277  L 

59,0221 

r 

I 


FT.  WORTH,  TEXAS 


Total  (DS),  1930 . 

983,661 

468,007 

%.728 

43,632 

292,429 

1,886,437 

2,237,778 

1929 . 

1,132,312 

593,759 

169,185 

61,466 

344,358 

2,319,2% 

2,352,754 

Gun  or  Low . 

148,651  L 

125,752  L 

78,457  L 

17,834  L 

51,929  L 

432,859  L 

114,9761 

Total  (D),  1930 . 

859,363 

433,515 

75,417 

36,817 

258,693 

1,671,173 

1,919,432 

1929 . 

943,880 

537,177 

116,671 

50,782 

303,434 

1,968,183 

2,028,117 

Gain  or  Low . 

84,517  L 

103,662  L 

41,254  L 

13,965  L 

44,741  L 

297,010  L 

108,685 L 

Record-Telegram  (m),  1930. 

145,413 

169,754 

31,620 

14,156 

83,854 

448,649 

723,937 

1929 . 

168,639 

216,561 

40,594 

18,329 

90,619 

542,649 

737,541 

Gain  or  Low . 

23,226  L 

46,807  L 

8,974  L 

4,173  L 

6,765  L 

94,000  L 

13,6041 

Star-Telegraph  (e),  1930 - 

341,065 

173,913 

29,974 

14,045 

84,955 

646,181 

660,481 

1929 . 

352,276 

237,103 

44,617 

18,265 

92,875 

746,667 

681,997 

Gain  or  Low . 

11,211  L 

63,1%  L 

14,643  L 

4,220  L 

7,920  L 

100,486  L 

21,5161 

Prew  (e).  1930 . 

372,885 

89,848 

13,823 

8,616 

89,884 

576,343 

535,014 

1929 . 

422,965 

83,513 

31,460 

14,188 

119,940 

678.867 

608,579 

(Jain  or  Low . 

50,080  L 

6,335  G 

17,637  L 

5,572  L 

30,056  L 

102,524  L 

73,5651 

Total  (S).  1930 . 

124,298 

34,492 

15,311 

6,815 

33,736 

215,264 

318,346 

1929 . 

188,432 

56,582 

52,514 

10,684 

40,924 

351,113 

324,637 

Gain  or  Low . 

64,134  L 

22,0%  L 

37,203  L 

3,869  L 

7,188  L 

135,849  L 

6,2911. 

Star-Tele.*Record  (S).  1930 

124,298 

34,492 

15,311 

6,815 

33,736 

215,261 

318,346 

1929 . 

188,432 

56,582 

52,514 

10,681 

40,924 

351,113 

324,637 

Gain  or  Loss . 

64,134  L 

22,090  L 

37,203  L 

3,869  L 

7,188  L 

135,849  L 

6,291 L 

GLENS  ] 

FALLS. 

N.  Y. 

Total  (D),  1930 . 

305,580 

66,504 

35,124 

22,405 

42,897 

487,143 

528,606 

Post  Star  (e) . 

305,580 

66,504 

35,124 

22,405 

42,897 

487,143 

528,606 

HARRISBURG, 

PA. 

Total  (DS),  1930  . 

647,970 

265,193 

85,730 

15,011 

116,665 

1,144,684 

1,1,52,620 

1929 . 

688,593 

378.358 

174,230 

12,187 

125,857 

1,391,702 

1,395,673 

Gain  or  Lo« . 

40,623  L 

113,165  L 

88,500  L 

2,824  G 

9,192  L 

247.018  L  243.0531 

Patriot  (e),  1930 . 

439,478 

166,267 

52,448 

10,357 

66,668 

738,236 

507,  w5 

1929 . 

445,608 

220,261 

106,946 

8,296 

70,608 

854,413 

620,630 

Gain  or  Loss . 

6,130  L 

53,994  L 

54,498  L 

2,%1  G 

3,940  L 

116,177  L  112,9451. 

Telegraph  (s),  1930 . 

208,492 

98,926 

33,282 

4,654 

49,997 

406,448 

644,935 

1929 . 

242,985 

158,097 

67,284 

3,891 

55,249 

537,289 

775,043 

Gain  or  Low . 

34,493  L 

59,171  L 

34,002  L 

763  G 

5,252  L 

1  130,841  L  130,1081< 

Ti 


i. 


T 


St 


Total  (DS),  1930 .  1.716,310 

1929 .  1,749,281 

Gain  or  Low .  32,971  L 

Total(D),  1930  .  1,441,966 

1929 .  1,454,618 

Gain  or  Low .  12,652  L 

Courant  (m).  1930  .  331,806 

1929 .  342,081 

Gain  or  Low .  10,275  L 


HARTFORD,  CONN. 


408,296 

121,352 

177,749 

487,021 

239,288 

315,481 

78,725  L 

117,936  L  137,732  L 

369,944 

102,268 

167,257 

415,264 

176,831 

289,037 

45,320  L 

74,563  L  121,780  L 

98,605 

28,843 

88,322 

1%,237 

42,376 

149,412 

7,632  L 

13,533  L 

61.0%L 

243,008  2,6%.030  2,613,697 

286,068  3,104,092  2.739,999 

43,060  L  414,062  L  126,30ll‘ 

223,093  2.327.600  2,185,227 

259,136  2,621,160  2,273.734 

36,043  L  293,560  L  88,507l< 

62,556  620,830  1.043.09S 

84,451  735,549  1.001,805 

21,895  L  114,719  L  41,2900 


■Includes  American  Weekly  linage. 


49 


)6 

>3 

871 
118 
83 
65L 
46 
64 
03  L 
62 
4)9 
43  0 
Ai 
180 
)22L 
>58 
>80 
)22I> 


778 

754 

976  L 

433 

117 

6851 

937 

Ml 

604L 

481 

997 

5161 

014 

579 

565  L 

346 

637 

2911 

346 

637 

•291 L 


2.620 

5,673 

),053l< 

7.685 

0.630 

2, 9451 

4,935 

5.043 

0.1061 


3,697 
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OCTOBER  LINAGE  OFF  16.2%  FROM  1929,  TABULATION  REVEALS 


HARTFORD — Continued 


KANSAS  CITY — Continued 


Paper  and  yu 


1929 . 

Gain  or  Loos. 


Gain  or  Loan. 


Retail 

Ganeral 

Tetal 

News 

Retail 

General 

Tetal 

News 

(Lecal)  (Nati#nai)  AutometiYa  1 

KinaAcial 

ClauifiwI 

a<i?artiainf 

and  Edi  1 

Paper  aod  year 

iLscal) 

^Natienal)  Aotemetrre 

Financial 

Classified 

adfertisinf 

and  Edt  1 

1,110,160 

271,339 

73,425 

78,935 

160,537 

1,706,770 

1,142,132 

Star(S).  1930 . 

.  206,894 

60,082 

26,280 

10,958 

115.101 

419,315 

238,774 

1,112,537 

309,027 

134,455 

139,625 

174,685 

1,885,611 

1,271,929 

1929 . 

.  253,265 

127,466 

72,998 

17,766 

119,385 

580,880 

258,768 

2,377  L 

37.688  L 

61,030  L 

60,690  L 

14,148  L 

178,841  L 

129,797  L 

Gain  or  Loss . 

46,371  L 

67,384  L 

46,718  L 

6,808  L 

4,284  L 

171,565  L 

19,994  L 

274,344 

38,352 

19,084 

10,492 

19,915 

362,430 

428,470 

Journal-Post  (S),  1930 _ 

67,971 

14,450 

1,950 

19,807 

104,178 

294,663 

71,757 

62,457 

26,444 

26,932 

482,932 

466,265 

1929 . 

111,301 

16,374 

15,775 

152 

28,712 

173,890 

20,319  L 

33,405  L 

43,373  L 

15,952  L 

7,017  L 

120,502  L 

37,795  L 

Gain  or  Losa . . 

43,330  L 

1,924  L 

13,825  L 

152  L 

8,905  L 

69,712  L 

274,344 

38,352 

19,084 

10,492 

19,915 

362,430 

428,470 

294,663 

71,757 

62,457 

26,444 

26,932 

482,932 

466,265 

KNOXVILLE.  TENN. 

20,319  L 

33,405  L 

43,373  L 

15,952  L 

7,017  L 

120,502  L 

37,795  L 

HOUSTON,  TEXAS 


ToUl  (DS1, 1930 . 

1929 . 

Gain  or  I.088 . 

Total  (D),  1930 . 

1929 . 

Gun  or  Loss . 

Chronicle  (e),  1930 . 

1929 . 

Gain  or  Loss . 

Poet*Dispatch  (m),  1930. . . . 

1929 . 

Gain  or  Loss . 

Ptms  (e),  1930 . 

1929  . 

Gain  or  Loss . 

Total  (S).  1930 . 

1929 . 

Gain  or  l»ss . 

Chronicle  (S),  1930 . 

1929  . 

Gain  or  Loss  . 

Post-Dispatch  (S>,  1930 . 

1929  . 

Gain  or  Loss . 


Total  (DS),  1930 

1929  . 

Gain  or  Loss  . 
Total  (D),  19,30.. 

1929  . 

Gain  or  Loss . . 
.N’ewi  (e),  1930  . . 

1929 . 

Gain  or  Loss . . 
Star  (m).  1930  . . 

1929 . 

Gain  or  Loss  . 
Times  (e),  1930. . 

1929  . 

Gain  or  Loss 
Total  (S),  1930. . 

1929 . 

Gain  or  Loss. . 
Star  (S),  1930. . . 

1929 . 

Gain  or  Loss. . . 


ToUl  (DS),  1930 
1929 . 


1929 . 

Gain  or  Loss. 


1929 . 

Gain  or  Loss . 

Tinea-rnion  (S),  1930. 

1929 . 

Gainorixes . 


Total  (DS),  1930 . 

1929 . 

Gain  or  Loss . 

Total  (D),  1930 . 

1929 . 

Gain  or  Loss . 

Star  (m).  1930  . 

1929 . 

Gain  or  Loos . 

Star  (e),  1930  . 

1929 . 

Gain  or  Ixws . 

Journal-Post  (e).  1930. 
1929 

Gain  or  Loss. 
TolnllS),  1930. 

1929 

Gain  or  Loss 


,806,837 

522,339 

113,253 

77,656 

547,440 

3.090,280 

3,120,001 

.010,852 

594,930 

197,586 

110,589 

579,546 

3,503,311 

3.389.336 

204,015  L 

72,591  L 

84,333  L 

32,933  L 

32,106  L 

413,031  L 

269,335  L 

.406,992 

464,759 

88,940 

51,317 

456,850 

2,489,841 

2,252,178 

,574,312 

498,995 

106,525 

80,394 

481,391 

2,749,379 

2,431,531 

167,320  L 

34,236  L 

17,585  L 

29,077  L 

24,541  L 

259,538  L 

179,353  L 

561,953 

218,561 

35,200 

15,897 

214,138 

1,052,044 

773,798 

633,611 

228,284 

47,093 

27,787 

224,257 

1,163,219 

838,191 

71,658  L 

9,723  L 

11,893  L 

11,890  L 

10,119  L 

111,175  L 

64,393  L 

428,696 

172,092 

32.834 

29,760 

144,274 

811,981 

868,816 

496,412 

185,757 

25,986 

35,690 

169,226 

916,925 

896,143 

67,716  L 

13,665  L 

6,848  G 

5,930  L 

24,952  L 

104,944  L 

27,327  L 

416,343 

74,106 

20,906 

5,660 

98,438 

625,816 

609,564 

444,289 

84,954 

33,446 

16,917 

87,908 

669,235 

697,197 

27,946  L 

10,848  L 

12,540  L 

11,257  L 

10,530  G 

43,419  L 

87,633  L 

399,845 

57,580 

24,313 

26,339 

90,590 

600,439 

867,823 

436,540 

95,935 

91,061 

30,195 

98,155 

753,932 

957,805 

36,695  L 

38,355  L 

66,748  L 

3,956 L 

7,565  L 

153,493  L 

89,982  L 

211,655 

40,853 

8,763 

13,733 

54,699 

330,501 

412,700 

240,742 

52,515 

53,745 

17,500 

55,997 

422,110 

453,459 

29,087  L 

11,662  L 

44,982  L 

3,767  L 

1,298  L 

91,609  L 

40,759  L 

188,190 

16,727 

15,550 

12,606 

35,891 

269,938 

455,123 

195,798 

43,420 

37,316 

12,695 

42,158 

331,822 

504,346 

7,608  L 

26,693  L 

21,766  L 

89  L 

6,267  L 

61,884  L 

49,223  L 

INDIANAPOLIS. 

IND. 

,508,318 

523,244 

150,362 

84,646 

507,600 

2,790,862 

2,736,994 

.890,793 

733,247 

218,036 

116,141 

597,642 

3,568,586 

2,890,713 

382,475  L 

210,003  L 

67,674  L 

31,495  L 

90,042  L 

777,724  L 

153,719  L 

,324,402 

466,493 

130,946 

84,646 

444,330 

2,466,816 

2,286,495 

,629,896 

649,769 

169,258 

115,011 

518,127 

3.094,529 

2,395,845 

305,494  L 

183,276  L 

38,312  L 

30,365  L 

73,797  L 

627,713  L 

109,350  L 

750,596 

273,026 

61,090 

27,037 

237,304 

1,354,421 

879,619 

931,695 

379,744 

107,493 

42,527 

266,243 

1,731,248 

932,357 

181,099  L 

106,718  L 

46,403  L 

15,490  L 

28,939  L 

376,827  L 

52,738  L 

272,531 

110,540 

43,331 

39,123 

140,648 

612,347 

810,907 

266,095 

147,765 

41,005 

51,907 

166,188 

679,672 

820,337 

6,436  G 

37,225  L 

2,326  G 

12,784  L 

25,540  L 

67,325  L 

9,430  L 

301,275 

82,927 

26,525 

18,486 

66,378 

500,048 

595,969 

432,106 

122,260 

20,760 

20,577 

85,696 

683,609 

643,151 

130,831  L 

39,333  L 

5,765  G 

2,091  L 

19,318  L 

183,561  L 

47,182  L 

183,916 

56,751 

19,416 

63,270 

324,046 

450, 49 J 

260,897 

83,478 

48,778 

1,130 

79,515 

474,057 

494,868 

76,981  L 

26,727  L 

29,362  L 

1,130  L 

16,245  L 

150,011  L 

44,369  L 

183,916 

56,751 

19,416 

63,270 

324,046 

450,499 

260,897 

83,478 

48,778 

1,130 

79,515 

474,057 

494,868 

76,981  L 

26,727  L 

29,362  L 

1,130  L 

16,245  L 

150,011  L 

44,369  L 

JACKSONVILLE, 

FLA. 

703.348 

280,565 

83,650 

28,444 

256,882 

1,394,682 

1,922,081 

832,032 

301,736 

129,389 

42,052 

236,771 

1,553,698 

2,133,071 

128,684  L 

21,171  L 

45,739  L 

13,608  L 

20,111G 

159,016  L 

210,990  L 

566,823 

264,810 

67,402 

27,399 

207,668 

1,175,802 

1,519,791 

677,539 

258,718 

94,953 

41,072 

190,217 

1,274,206 

1,596,757 

110,716  L 

6,092  G 

27,551  L 

13,673  L 

17,451  G 

98,404  L 

76,966  L 

270,028 

186,098 

41,867 

19,167 

103,750 

645,634 

857.004 

327,694 

184,236 

46,403 

27,548 

104,968 

698,520 

957,592 

57,666  L 

1,862  G 

4,536  L 

8,381 L 

1,218  L 

52,886  L 

100,588  L 

296,795 

78,712 

25,535 

8,232 

103,918 

530,168 

662,787 

349,845 

74,482 

48,550 

13,524 

85,249 

575,686 

639,165 

53,050  L 

4,230 G 

23,015  L 

5,292  L 

18,669  G 

45,518  L 

23,622  G 

136,525 

15,755 

16,248 

1,045 

49,214 

218,880 

402,290 

154,493 

43,018 

34,436 

980 

46,554 

279,492 

536,314 

17,968  L 

27,263  L 

18,188  L 

65G 

2,660  G 

60,612  L 

134,024  L 

136,525 

15,755 

16,248 

1,045 

49,214 

218.880 

402,290 

154,493 

43,018 

34,4.36 

980 

46,554 

279,492 

536,314 

17,968  L 

27,263  L 

18,188  L 

65G 

2,660  G 

60,612  L 

134,024  L 

KANSAS  CITY, 

MO. 

1,518,644 

654,818 

126,340 

56,429 

711,933 

3,069,467 

1,801.999 

849,540 

165,473 

101,991 

814,062 

3,751,954 

283,355  L 

194,722  L 

39,133  L 

45,562  L 

102,129  L 

682,487  L 

1,243,779 

580,286 

98,110 

45,471 

577,025 

2,545,874 

1,437,433 

705,700 

76,700 

84,073 

665,965 

2,987,184 

193,654  L 

225,414  L 

21,410G 

38,602  L 

88.940  L 

441,310 L 

422,389 

232,353 

42,796 

21,553 

248,794 

967,885 

579,979 

436,555 

278,353 

38,150 

41,249 

279,384 

1,073,691 

596,004 

14.166  L 

46,000  L 

4,646  G 

19,696  L 

30,590  L 

105,806  L 

16,025  L 

607,212 

234,201 

42,796 

21,403 

251,721 

1,157,333 

641,854 

715,216 

292,614 

38,550 

41,613 

283,701 

1,371,694 

640,552 

108,004  L 

58,413  L 

4,246  G 

20,210  L 

31,980  L 

214.361  L 

1,302  L 

214,278 

113,732 

12,518 

2,515 

76,510 

420,656 

285,662 

134,733 

1,211 

102,880 

541.799 

71,384  L 

21,001  L 

12,518  G 

1,304  G 

26,370  L 

121.143  L 

274,865 

74,532 

28,230 

10,958 

134,908 

523,593 

364,566 

143,840 

88,773 

17,918 

148.097 

764,770 

89,701  L 

69,308  L 

60,543  L 

6,960  L 

13,189  L 

241,177  L 

Total  (DS),  1930 . 

791,992 

284,578 

80,219 

52,604 

127,670 

1,354,402 

1929 . 

907,541 

349,123 

130,016 

66,465 

175.787 

1,640,618 

Gain  or  Loss . 

115,549  L 

64,545  L 

49,797  L 

13,861  L 

48,117  L 

286,216  L 

Total  (D),  1930 . 

643,003 

265,898 

57,951 

46,886 

100,181 

1,130,608 

1929 . 

696,959 

286,102 

76,803 

55,967 

132,482 

1,259,798 

Gain  or  Loss . 

53,956  L 

20,204  L 

18,852  L 

9,081  L 

32,301 L 

129,190  L 

Journal  (m),  1930 . 

281,221 

107,668 

32,071 

25,673 

43.586 

504,884 

1929 . 

326,894 

106,985 

43,857 

29,602 

64,350 

581,50'.» 

Gain  or  Loss . 

45,673  L 

683G 

11,786  L 

3,929  L 

20,764  L 

76,625  L 

News-Sentinel  (e),  1930 _ 

361,782 

158,230 

25,880 

21,213 

56,595 

625,724 

1929 . 

370,065 

179,117 

32,946 

26,365 

68,132 

678,289 

Gain  or  Loss . 

8,283  L 

20.887  L 

7,066  L 

5,152  L 

11,537  L 

52,565  L 

ToUl  (S),  1930 . 

148,989 

18,680 

22,268 

5,718 

27,489 

2-23,794 

1929 . 

210,582 

63,021 

53,213 

10,498 

43,305 

380,820 

Gain  or  Loss . 

61,593  L 

44,341 L 

30,945  L 

4,780  L 

15,816  L 

157,0-26  L 

Journal  (S),  1930 . 

89,000 

9,907 

12,710 

5,158 

10,914 

128.289 

1929 . 

137,129 

19,644 

32,361 

7,726 

17,752 

214,813 

Gain  or  Loss . 

48,129  L 

9,737  L 

19,651  L 

2,568  L 

6,838  L 

86,524  L 

News-Sentinel  (S),  1930 _ 

59,989 

8,773 

9,558 

560 

16,575 

95,505 

1929 . 

73,453 

43,377 

20,852 

2,772 

25,553 

166,007 

Gain  or  Loss . 

13,464  L 

34,604  L 

11,294  L 

2,212  L 

8,978  L 

70,502  L 

1,635,136 
70,587  L 
1.120,877 
1,133,331 
12,454  L 
553,860 
564,869 
11,001  L 
567,017 
568,462 
1.445  L 
443,672 
501.805 
58,133  L 
210,186 
237.298 
27,112  L 
233,486 
264,507  . 
31,021 L 


LOUISVILLE,  KY. 


Total  (DS),  1930 .  1, 

1929 .  1. 

Gain  or  Loss . 

Total  (D),  1930 .  1 

1929 .  1 

Gain  or  Loss . 

Courier-Journal  (m),  1930.. . 

1929 . 

Gain  or  Loss . 

Times  (e),  1930 . 

1929 . 

Gain  or  Loss . 

Herald-Post  (e),  1930 . 

1929 . 

Gain  or  Loss . 

Total  (S).  1930 . 

1929 . 

Gain  or  Loss . 

Courier-Journal  (S),  1930. , , 

1929 . 

Gain  or  Loss . 

Herald-Post  (S),  1930 . 

1929 . 

Gain  or  Loss . 


,763,775 

532,202 

92,351 

109,740 

373,993 

2,941,515 

3,176,633 

,897,717 

795,265 

203,896 

164,089 

416,072 

3,5.39.564 

3,764,583 

133,942  L 

263,063 

L 

111,545  L 

54,349  L 

42,079  L 

598,049  L 

587,950  L 

,376,006 

494,940 

72,283 

79,638 

3-29,412 

2,421,679 

2,4-24,757 

,505,223 

733,395 

146,017 

131.30'J 

357,496 

2,935,679 

•2,780,905 

129,217  L 

238,455 

L 

73,734  L 

51,671  L 

28.084  L 

514,000  L 

356,148  L 

511,004 

206,406 

28,048 

22,750 

123,059 

891,971 

672,529 

456,121 

312,330 

60,405 

42,067 

147,061 

1,018,694 

644,523 

54,883  G 

105,924 

L 

32,357  L 

19,317  L 

24,002  L 

126,723  L 

28,006  G 

599,255 

204,865 

28,429 

23,929 

129,576 

987,905 

901,170 

654,916 

318,492 

65,023 

47,240 

148,518 

1,235,824 

1,160,926 

55,661  L 

113,627 

L 

36,594  L 

23,311  L 

18,942  L 

247,919  L 

259,756  L 

265,747 

83,669 

15,806 

32,959 

76,777 

541.803 

851,058 

394,186 

102,573 

20,589 

42,002 

61,917 

681,161 

975,456 

128,439  L 

18,904 

L 

4,783  L 

9,043  L 

14,860G 

139,358  L 

124,398  L 

387,769 

37,262 

20,068 

30,102 

44,581 

519,836 

751,876 

392,494 

61,870 

57,879 

32,780 

58,576 

603,88.5 

983,678 

4,725  L 

24,608 

L 

37,811  L 

2,678  L 

13,995  L 

84,049  L 

231,802  L 

267,610 

26,102 

14,238 

11,931 

26,348 

346,260 

362,294 

236,704 

51,430 

40,910 

16,060 

42,462 

387,659  , 

.  489,121 

30,906  G 

25,328 

L 

26,672  L 

4,129  L 

16,114  L 

41,399  L 

126,827  L 

120,159 

11,160 

5,830 

18,171 

18,233 

173,576 

389.582 

155,790 

10,440 

16,969 

16,720 

16,114 

216,226 

494,557 

35,631  L 

720 

G 

11,139  L 

1,451  G 

2.119G 

42,650  L 

104,975  L 

Total  (DS),  1930 . 

1929 . 

Gain  or  Loss . 

Total  (D),  1930  . 

1929 . 

Gain  or  Loss . 

Examiner  (m),  1930 . 

1929 . 

Gain  or  Loss . 

III.  News  (m),  1930 . 

1929 . 

Gain  or  Loss . 

Times  (m),  1930 . 

1929 . 

Gain  or  Loss . 

Express  (e),  1930 . 

1929  . 

Gain  or  Loss . 

Herald  (e).  1930 . 

1929 . 

Gain  or  Loss . 

Record  (e),  1930 . 

1929 . 

Gain  or  Ixiss . 

Total  (8),  1930 . 

1929 . 

Gain  or  Loss . 

•Examiner  (8),  1930  . 

1929 . 

Gain  or  Loss . 

Times  (8).  1930 . 

1929 . 

Gain  or  Loss . 


LOS  ANGELES, 

,055,004  1,195,620  255,391 
,325,198  1,387,576  450,643 


270,194  L  191,956  L  195,252  L 
2,417,955  1,023,498  220,492 

2,709,167  1,181,523  340,266 


CAL. 

223,845  1,214,298  5,945,412  6,443,383 

416,586  1,432,063  7,014,263  6,690,956 

192,741  L  217,765  L  1,068,851  L  247,573  L 
214,500  993,129  4,870.693  5,355,221 

402,763  1,172,204  5,807,845  5,548,176 


291,212 

L 

158,025 

L 

119,774  L 

188,263  L 

179,075  L 

937,152 

L 

192,955  L 

294,411 

205,104 

47,985 

49,669 

324,014 

921,293 

1,076,226 

388,861 

290,056 

60,202 

106,564 

385,878 

1,231,943 

1,054,238 

94,450 

L 

84,952 

L 

12,217  L 

56,895  L 

61,864  L 

310,650 

L 

21,988G 

189,737 

59,138 

24,382 

7,312 

56,613 

337,182 

514,438 

193,432 

64,231 

29,413 

13,966 

66,828 

367,998 

481,099 

3,695 

L 

5,093 

L 

5,031  L 

6,654  L 

10,215  L 

30,816 

L 

33,339  G 

459,774 
510,763 
50,989  L 
380,787 
435,369 
54,582  L 
830,222 
917,208 
86,986  L 
263,024 
263,634 
510  L 
637,049 
616,031 
21,018G 
325,101 
278,318 
46,783  G 
311,948 
337,713 
25,765  L 


184,378 

56.730 

96,047 

352,497 

1,150,122 

1,161,782 

222,411 

68,086 

171,616 

412,439 

1,386,321 

1,314,436 

38,033  L 

11,356 

L 

75,569 

L 

59,942 

L 

236,199 

L 

152,654 

L 

155,274 

37,295 

30,270 

63,418 

667,195 

901,493 

187,849 

76,971 

57,918 

71,812 

829,919 

1,023,766 

32,575  L 

39,676 

L 

27,648 

L 

8,394 

L 

162,724 

L 

122,273 

L 

329,210 

44,471 

24,857 

173,740 

1,402,576 

1,066,916 

332,090 

86,343 

39,738 

207.910 

1,583,289 

1,079,502 

2,880  L 

41,872 

L 

14,881 

L 

34,170 

L 

180,713 

L 

12,586 

L 

90,394 

9,629 

6,345 

22,847 

392,325 

634,366 

84,886 

19,251 

12,961 

27,337 

408,375 

595,135 

5,508  0 

9,622 

L 

6,616 

L 

4,490 

L 

16,050 

L 

39,231 

G 

172,122 

34,899 

9,345 

221,169 

1,074,719 

1,088,162 

206,053 

110,377 

13,823 

259,859 

1,206,418 

1,142,780 

33,931  L 

75,478 

L 

4,478 

L 

38,690 

L 

131,699 

L 

54,618 

L 

110,798 

24,772 

4,814 

104,133 

569,676 

528,175 

134,876 

80,586 

6,395 

123,490 

623,812 

548,431 

24,078  L 

55,814 

L 

1,581 

L 

19,357 

L 

54,136 

L 

20,256 

L 

61,324 

10,127 

4,531 

117,036 

505,043 

559,987 

71,177 

29,791 

7,428 

136,369 

582,606 

594,349 

9,853  L 

19,664 

L 

2,897 

L 

19,333 

L 

77,563 

L 

34,362 

L 

Total  (DS),  1930 .  255,808 

1929  .  208,155 

Gain  or  Loss .  47,653  G 

Union  (m).  1930 .  255,808 

1929  .  208,155 

Gain  or  Loss .  47,653  G 


lANCHESTER, 

N.  H. 

130,168 

43,817 

12,660 

40,526 

485,787 

597,725 

158,425 

79,491 

13,479 

48,703 

512,005 

596,537 

28,257  L 

35,674  L 

819  L 

8,177  L 

26,218  L 

1,188G 

130,168 

43,817 

12,660 

40,526 

485,787 

597,725 

158,425 

79,491 

13,479 

48,703 

512,005 

596,537 

28,257  L 

35,674  L 

819  L 

8,177  L 

26,213  L 

1,188G 

'Includes  .tmerican  Weekly  linage. 
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OCTOBER  LINAGE  OFF  16.2%  FROM  1929,  TABULATION  REVEALS 


MEMPHIS,  TENN. 

Rctiiil  General  Total  Nows 

Pa^  and  joar  \Local)  iNatiooal)  Aitomotifo  Financial  Qassifiod  adcortiaing  and  Edt'l 


Total  (DS),  1930 . 

1,325,550 

553,725 

123,830 

83,462 

368,627  2,472,503  2,409,318 

1929 . 

1,440,460 

738,247 

257,271 

185,227 

431,199  3,077,668  2,620,837 

Gain  or  Loss . 

114,910  L 

184,522  L 

133,441  L 

101,765  L 

62,572  L 

605,165  L 

211,519  L 

Total  (D),  1930 . 

1,108,523 

518,080 

112,989 

79,342 

309,662  2,145,745  1,093,068 

1929 . 

1,209,941 

662,315 

210,788 

178,263 

361,170  2,647,595  2,168,029 

Gain  ch*  Los . 

101,418  L 

144,235  L 

97,799  L 

98,921  L 

51,508  L 

501,850  L 

174,961  L 

Commercial-Appeal'm)  1930. 

298,966 

200,517 

40,115 

30,940 

129,640 

703,162 

630,689 

1929 . 

376,875 

246,893 

57,194 

66,068 

147,799 

897,243 

712,494 

Gain  or  Lose . 

77,909  L 

46,376  L 

17,079  L 

35,128  L 

18,159  L 

194,081  L 

81,805  L 

Ereninp-Appeal  (e),  1930.. . . 

337,010 

187,330 

44,900 

29,719 

127,625 

729,428 

688,486 

1929  . 

350,108 

240,585 

91,577 

61,011 

145,604 

902,649 

769,708 

Gain  or  Loss . 

13,098  L 

53,255  L 

46,677  L 

31 ,292  L 

17,979  L 

173,221  L 

81,222  L 

PreBB-ScimiUr  (e),  1H30 . 

472,547 

130,233 

27,974 

18.683 

52,397 

713,155 

673,893 

1929 . . 

482,958 

174,837 

62,017 

51,184 

67,767 

847,703 

685,827 

Gain  or  Loss . 

10,411  L 

44,604  L 

34,043  L 

32,501  L 

15,370 L 

134,548 L 

11,934 L 

Total  (S),  1930 . 

217,027 

35,645 

10,841 

4,120 

58,965 

326,758 

416,250 

1929 . 

230,519 

75,932 

46,483 

6,964 

70,029 

430,073 

452,808 

Gain  or  Loss . 

13,492  L 

40,287  L 

35,642  L 

2,844  L 

11,064  L 

103,315  L 

36,558  L 

Commercial-Appeal(S),  1930, 

,  217,027 

35,645 

10,841 

4,120 

58,965 

326,758 

416,250 

1929 . 

230,519 

75,932 

46,483 

6,964 

70,029 

430,073 

452,808 

Gain  or  I.«ee . 

13,492  L 

40,287  L 

35,642  L 

2,844  L 

11,064L 

103,315  L 

36,558  L 

MILWAUKEE, 

WIS. 

Total  (DS),  1930 . 

1,717,985 

633,704 

139,968 

86,417 

478,541 

3,125,013 

4,343,680 

1929 . 

1,996,674 

830,359 

233,355 

120,286 

691,562 

3,909,658 

4,686,545 

Gain  or  Loss . 

278,689  L 

196,655  L 

93,387  L 

33,869  L 

213,021  L 

784,645  L 

342,865  L 

Total  (D),  1930 . 

1,493,446 

487,095 

113,267 

84,725 

370,219 

2,617,150 

3,353,439 

1929 . 

1,710,946 

622,852 

149,471 

112,295 

516,577 

3,149,443 

3,593,169 

Gain  or  Logs . 

217,500  L 

135,757  L 

36,204  L 

27,570  L 

146,358  L 

532,293  L 

239,730  L 

Sentinel  (m),  1930 . 

137,782 

62,422 

25,725 

25,476 

57,572 

320,279 

882,493 

1929 . 

192,289 

78,556 

30,350 

37,269 

77,891 

420,234 

1,109,191 

Gain  or  Logs . 

54,507  L 

16,134  L 

4,625  L 

11,793  L 

20,319  L 

99,955  L 

226,698  L 

Journal  (e),  1930 . 

837,155 

245,694 

51,174 

33,628 

186,400 

1,362,721 

779,955 

1929 . 

873,339 

296,686 

51,777 

52,995 

258,603 

1,533,989 

801,907 

Gain  or  Loss . 

36,184  L 

50,992  L 

603L 

19,367  L 

72,203  L 

171,268  L 

21,952  L 

Leader  (e),  1930 . 

132,163 

44,346 

1,146 

8,556 

38,060 

248,474 

664,300 

1929 . 

109,322 

46,193 

3,615 

6,777 

46,564 

227,804 

742,688 

Gain  or  Loss . 

22,841 G 

1,847 L 

2,469  L 

1,779 G 

8,504  L 

20,670  0 

78,388  L 

Wisconsin-News  (e),  1930. . 

386,346 

134,633 

35,222 

17,065 

88,187 

685,676 

1,026,691 

1929 . 

535,996 

201,417 

63,729 

15,254 

133,519 

967,416 

939,383 

Gain  or  Lose . 

149,650  L 

66,784  L 

28,507 L 

1,811  G 

45,332  L 

281,740  L 

87,308  G 

Total  (S),  1930 . 

224,539 

146,609 

26,701 

1,692 

108,322 

507,863 

990,241 

1929 . 

285,728 

207,507 

83,884 

7,991 

174,985 

760,215 

1,093,376 

Gain  or  Loss . 

61,189  L 

60,898  L 

57,183  L 

6,299  L 

66,663  L 

252,352  L 

103,135  L 

Sentinel  (S),  1930 . 

63,574 

78,753 

5,926 

383 

19,966 

168,602 

474,696 

1929 . 

93,019 

116,712 

24,810 

3,754 

34,071 

272,486 

549,112 

Gain  or  Loss . 

29,445  L 

37,959  L 

18,884  L 

3,371  L 

T 

103,884  L 

74,416 L 

Journal  (S),  1930 . 

160,965 

67,856 

20,775 

1,309 

88,356 

339,261 

515,545 

1929 . 

192,709 

90,795 

59,074 

4,237 

140,914 

487,729 

544,264 

Gain  or  Lose  . 

31,744  L 

22,939  L 

38,299  L 

2,928  L 

52,558  L 

148,468  L 

28,719  L 

MINNEAPOLIS,  MINN. 


Total  (DS),  1930 . 

1,861,991 

569,243 

135,295 

81,034 

486,965  3,186,570  3,719,770 

1929 . 

1,891,278 

706,172 

251,415 

148,281 

526,081  3,576,683  3,001,747 

Gain  or  Loss . 

29,287  L 

136,929  L 

116,120  L 

67,247  L 

39, 116  L 

390,013  L 

181,977  L 

Total  (D),  1930 . 

1,696,635 

492,841 

108,816 

75,830 

362,467  2,788,347  2,611,195 

1929 . 

1,701,231 

585,359 

163,203 

136,355 

387,592  3,027,096  2,696,041 

Gain  dr  Loss . 

4,596  L 

92,518  L 

54,387  L 

60,525  L 

25,125  L 

238,749  L 

84,846  L 

Journal  (e),  1930 . 

672,166 

204,558 

50.718 

27,287 

103,918  1,058,953 

964.354 

1929 . 

681,436 

262,619 

70,421 

49,934 

117,108  1,181,638 

951,101 

Gain  or  Logs . 

9,270  L 

58,061  L 

19,703  L 

22,647  L 

13,190  L 

122.685  L 

13,253  G 

Tribune  (e),  1930 . 

606,610 

174,950 

43,306 

36,151 

170,722  1,032,015 

753,289 

1929 . 

627,754 

216,410 

63,703 

62,499 

187,627  1,158,268 

814,254 

Gain  or  Logs . 

21,144  L 

41,460  L 

20,397  L 

26,348  L 

16,905  L 

126,253  L 

60,965  L 

Star  (e),  1930 . 

417,859 

113,333 

14,792 

12,392 

87,827 

697,379 

893,552 

1929 . 

392,041 

106,330 

29,079 

23,922 

82.857 

687,190 

930,686 

GainorLoss . 

25,818  G 

7,003  G 

14,287  L 

11,530  L 

4,970  G 

10,189  0 

37,134  L 

Total  (S),  1930 . 

165,356 

76,402 

26,479 

5,204 

124,498 

398,223 

1,108,575 

1929 . 

190,047 

120,813 

88,212 

11,926 

138,489 

549,487 

1,205,706 

Gain  or  L<«8 . 

24,691  L 

44,411  L 

61,733  L 

6,722  L 

13,991  L 

141,264  L 

97,131  L 

Journal  (S),  1930 . 

72,957 

15,974 

7,686 

2,480 

49,185 

148,288 

566,143 

1929 . 

85,117 

34,859 

42,487 

5,675 

56,268 

224,406 

607,370 

Gain  or  Loss . 

12,160  L 

18,885  L 

34,801  L 

3,195  L 

7,083  L 

76.118  L 

41,227  L 

Tribune  (S),  1930 . 

92,399 

60,428 

18,793 

2,724 

75,313 

249,935 

542,432 

1929 . 

.  104,930 

85,954 

45,725 

6,251 

82,221 

325,081 

598,336 

Gain  or  Loss . 

12,531  L 

25,526  L 

26,932  L 

3,527 L 

6,908  L 

75,146  L 

55,904  L 

MONTGOMERY, 

ALA. 

Total  (DS),  1930 . 

533,444 

196,632 

61,268 

4,729 

55,951 

858,320 

1,170,481 

1929 . 

544,441 

243,090 

112,599 

14,353 

70,268 

993,458 

1,304,237 

Gain  or  Ixns . 

10,997  L 

46,458  L 

51,331  L 

9,624  L 

14,317  L 

135,138  L 

133,756  L 

Total  (D),  1930 . 

446,202 

189,734 

55,007 

4,629 

40,665 

742,465 

985,568 

1929 . 

456,295 

225,086 

88,064 

13,697 

48,981 

840,752 

1,095,407 

Gain  or  Loss . 

10,093  L 

35,352  L 

33,077  L 

9,068  L 

8,316 L 

98.287  L 

109,839  L 

Advertiser  (m),  1930 . 

161,943 

82,787 

22.487 

4,629 

20,323 

296,491 

474,279 

1929 . 

192,906 

111,924 

43,323 

11,101 

25,122 

389,011 

489,794 

GainorLoss . . 

30,963  L 

29,137  L 

20,836 L 

6,472  L 

4,799  L 

92,520  L 

15,515  L 

Journal-Times  (e),  1930  . 

284,259 

106,947 

32,520 

20,342 

445,974 

511,289 

1929 . 

263,389 

113,162 

44,761 

2,696 

23,859 

461,741 

605,613 

GainorLoss . . 

20,870  G 

6,215  L 

12,241 L 

2,596  L 

3,617 L 

6,767  L 

94,324  L 

Total  (S),  1930 . 

87,242 

6,898 

6,261 

100 

15,286 

115,856 

184,913 

1929 . 

88,146 

18,004 

24,515 

656 

21,287 

152,706 

208,830 

GainorLoss . . 

904  L 

11,106  L 

18,254  L 

556  L 

6,001  L 

36,851  L 

23,917  L 

Advertiser  (S),  1930 . 

87,242 

6,898 

6,261 

100 

15,286 

115,855 

184,913 

1929 . 

88,146 

18,004 

24,515 

656 

21,287 

152,706 

208,830 

Gain  or  Loss . 

904L 

11,106L 

18,254  L 

556L 

6,001  L 

36,861  L 

23,917  L 

NASHVILLE,  TENN. 

Total  (DS),  1930 . 

...  804,455 

335,872 

83,281 

42.517 

205,050 

1,476,467 

1,926,711 

1929 . 

...  868.850 

404,008 

169,226 

39,913 

237,852 

1,732,044 

1,916,710 

Gain  or  Loee . 

64,3951 

.  68,136  L  85,945  L 

2,604  G  32,802  L 

255.577  L 

10,001  G 

NASHVILLE — Continued 


Paper  and  pear 

Total  (D),  1930 . 

1929 . 

or  Loss . 

Banner  (e),  1930 . 

1929 . 

Gain  or  Loee . 

Tenneesean  (m),  1930. 

1929 . 

Gun  or  Lose . 

Total  (S).  1930 . 

1929 . 

Gain  or  Loea . 

Banner  (S),  1930 . 

1929 . 

Gain  or  Lose . 

Tennessean  (S),  1930. 

1929 . 

Gain  or  Loss . 


Total  (DS).  1930.. 

1929 . 

Gain  or  Loss. . . 
Total  (D),  1930... 

1929 . 

Gain  or  Loss . . . 
Standard  (e),  1930 

1929 . 

Gain  or  Loss. . . 
Times  (e)  1930. ... 

1929 . 

Gain  or  Loss. . . 
Total  (S),  1930. . . 

1929 . 

Gain  or  Loss. . . 
Standard  (S).  1930 

1929 . 

Gain  or  Loss. . . . 


Total  (DS),  1930 . 

1929 . . 

Gain  or  Loss . 

Total  (D).  1930 . 

1929 . 

Gain  or  Loss . 

Times-Picayune  (m),  1930. . . 

1929 . 

Gain  or  Loss . 

Tribune  (m),  1930 . 

1929 . 

Gain  or  Loss . 

Item  (e),  1930 . 

1929 . 

Gain  or  Loss . 

States  (e),  1930 . 

1929 . 

Gain  or  Loss . 

Total  (S).  1930 . 

1929 . 

Gain  or  Loss . 

Times-Picayune  (S),  1930. . . 

1929 . 

Gain  or  Loss . 

Item-Tribune  (S),  1930 . 

1929 . 

Gain  or  Loss . 

States  (S),  1930 . 

1929 . 

Gain  or  liOsa . 


Retail  General 

Tetsl 

News 

(t«calt  (Natioiial)  AulomoliTt  Financial  ClassiAad  ad\GrtUing 

■nd  Edtl 

629,589 

290,246 

64,669 

41,518  1 

165,988  1 

,197,268  1 

.302,691 

671,185 

309,354 

93,118 

34,270 

188,858  1 

,308,311  1 

.249,570 

41,596  L 

19,108  L 

28,449  L 

7,248 G 

22,870 L 

111,043  L 

53,1210 

292,601 

171,172 

31,644 

17,964 

66,446 

582,233 

714.335 

311,127 

204,785 

49,836 

11,156 

81,386 

663,606 

668,604 

18,526  L 

33,613  L 

18,192  L 

6,808  G 

14,940  L 

81,373  L 

45.731  G 

336,988 

119,074 

33,025 

23,554 

99,542 

615,035 

588,356 

360,058 

104,569 

43,282 

23,114 

107,472 

644,705 

580,966 

23,070  L 

14,505  G 

10,257  L 

440  G 

7,930  L 

29,670  L 

7.390  0 

174,866 

45,626 

18,612 

999 

39,062 

279,199 

624,020 

197,665 

94,654 

76,108 

5,643 

48,994 

423,733 

667,140 

22,799  L 

49,028  L 

57,496  L 

4,644  L 

9,932  L 

144,534  L 

43,120L 

87,978 

16,444 

8,861 

509 

21.789 

135,581 

328.235 

110,483 

60,904 

38,955 

1,212 

24,065 

236,047 

345,675 

22,505  L 

44,460  L 

30,094  L 

703  L 

2,276  L 

100,466  L 

17,440L 

86,888 

29,182 

9,751 

490 

17,273 

143,618 

295,785 

87,182 

33,750 

37,153 

4,431 

24,929 

187,686 

321,465 

294  L 

4,568  L 

27,402  L 

3,941  L 

7,656  L 

44,068  L 

25,680 L 

NEW  BEDFORD, 

MASS. 

579,467 

171,785 

68,784 

33,888 

93,125 

967,172  1 

1,849,633  1 

734,047 

230,623 

113,872 

29,653 

172,723  1 

1,301,826  1 

1,867,042 

154,580  L 

58,838 L 

45,088  L 

4,235  G 

79,598  L 

334,654  L 

17.409L 

541,575 

168.057 

61,675 

30,112 

85,410 

906,952  1 

1,456,681 

663,312 

227,372 

91,140 

24,061 

164,018  1,190,764  1 

1,445,438 

121,737  L 

59,315  L 

29,465  L 

6,051  G 

78,608  L 

283,812  L 

11,2430 

217,525 

75,355 

34,250 

14,570 

33,718 

387,085 

724,764 

265,928 

101,239 

39,643 

12,421 

45,778 

479,426 

729,460 

48,403  L 

25,884  L 

5,393  L 

2,149  G 

12,060  L 

92,341 L 

4,696L 

324,050 

92,702 

27,425 

15,542 

51,692 

519,867 

731,917 

397,384 

126,133 

51,497 

11,640 

118,240 

711,338 

715,978 

73,334  L 

33,431  L 

24,072  L 

3,602G 

66,548  L 

191,471  L 

15,939  0  1 

37,892 

3,728 

7,109 

3,776 

7,715 

60,220 

392,952 

70,735 

3,251 

22,732 

5,592 

8,705 

111,062 

421,604 

32,843  L 

477  G 

15,623  L 

1,816 L 

990L 

50,842  L 

28,652 L 

37,892 

3,728 

7,109 

3,776 

7,715 

60,220 

392,952 

70,735 

3,251 

22,732 

5,592 

8,705 

111,062 

421,604 

32,843  L 

477  G 

15,623  L 

1,816  L 

990L 

50,842  L 

28,652 L 

NEW  ORLEANS 

,  LA. 

1,989,045 

595,461 

147,249 

97,700 

391,858 

3,483,568 

3,857,162 

2,012,714 

690,451 

199,012 

137,451 

482,597 

3,755.540 

4,141,418 

23,669  L 

94,990  L 

51,763  L 

39,751  L 

90,739  L 

271,972  L 

284,2561 

1,593,465 

542,112 

124,218 

92,845 

299,202 

2.897,805 

2,803,557 

1,558,934 

582,436 

123,061 

126,154 

367,904 

2,974.344 

2,950,159 

34,531  G 

40.324  L 

1,157  G 

33,309  L 

68,702  L 

76,539  L 

146,6021 

696,022 

237,543 

50,576 

40,881 

153,944 

1,204,459 

851,0)2 

580,392 

247,816 

46,656 

52,120 

194,660 

1,138,408 

956,310 

115,630  G 

10,273  L 

3,920  G 

11,239  L 

40,716  L 

66,051 G 

105,2181 

167,736 

96,775 

21,444 

14,774 

48,603 

537,336 

616,217 

165,827 

96,209 

16,448 

25,746 

63,049 

543,909 

646,736 

1,909G 

566  G 

4,996  G 

10,972  L 

14,446  L 

6,573  L 

30,5191 

449,083 

123,786 

27,822 

17,085 

53,033 

688,506 

579,621 

468,715 

132,265 

34,892 

21,820 

68.316 

738,905 

567,739 

19,632  L 

8,479  L 

7,070  L 

4,735  L 

15,283  L 

50,399  L 

11,882  0 

280,624 

84,008 

24,376 

20,105 

43,622 

467,504 

756,627 

344,000 

106,146 

25,065 

26,468 

41,879 

553,122 

779,374 

63,376  L 

22,138  L 

689  L 

6,363  L 

1,743  G 

85,618  L 

22,7471 

395.580 

53,349 

23,031 

4.855 

92,656 

585,763 

1,053,605 

453,780 

108,015 

75,951 

11,297 

114,693 

781,196 

1,191,259 

58,200  L 

54,666  L 

52,920  L 

6,442  L 

22,037  L 

195,433  L 

137.654L 

215.882 

31,636 

12,209 

2,940 

62,250 

334,461 

470,190 

236,600 

68,130 

43,727 

5,905 

78,829 

440,803 

528,531 

20,718  L 

36,494  L 

31,518  L 

2,965  L 

16,579  L 

106,342  L 

58.3411 

86,177 

12,021 

6,745 

967 

13,641 

124,139 

275,235 

99,190 

14,023 

22,087 

2,762 

17,612 

164,034 

305,914 

13,013  L 

2,002  L 

15,342  L 

1,795  L 

3,971 L 

39,895  L 

30,6791 

93,521 

9,692 

4,077 

948 

16,765 

127,163 

308,180 

117,990 

25,862 

10,137 

2,630 

18,252 

176,359 

356,814 

24,4691 

,  16,170  L 

6,060  L 

1,682  L 

1,487  L 

49,196  L 

48.6341 

NEW  YORK,  N.  Y. 

Total  (DS),  1930 . 10,358,969  3,295,929  350,588  712,203  1,937,048  15,591,946 

1929 . 11,914,524  4,670,793  664,074  1,317,163  2,286,363  18,871,680 

Gainorl^ss .  1 ,555,555  L  1,374,864  L  313.486  L  604,960  L  349,315  L  3,279,734  L 

Total  (D),  1930  .  8,453,176  2,619,323  290,812  685,530  1,437,083  12,509,582 

1929  9,780,533  3,435,001  371,792  1,244,144  1,714,872  14,930,406 

GainorLoss .  1,327,357  L  815,678L  74,980L  558,614L  277,789  L  2,420,824  L 

Times  (m).  1930 .  1,021,553  284,962  42,137  208,271  268,512  1,575,027 

1929  .  1,289,024  412,742  38,692  380,521  305,897  2,007,663 

GainorV^. .  267,471  L  127,780L  3,445G  172,250  L  37,385  L  432,636L 

Herald  Tribune (m),  1930...  661,972  248,998  33,539  117,734  104,230  1,015,200 

1929  .  887,517  400,668  39,838  191,289  114,596  1,402,781 

GainorLoss .  225,545L  151,670L  6,299  L  73,555L  10,366  L  387,58lL 

World  (m),  1930 .  145,773  127,189  12,076  24,032  296,753  569,715 

1929 .  243,807  155,246  11,479  63,253  449,825  848,878 

GainorLoss .  98,034  L  28,057  L  597  G  39,221  L  153,072  L  279,163  L 

American  (m),  1930  .  221,202  74,939  4,712  25,522  108,194  404,335 

1929  .  268,521  89,280  7,783  64,984  113,484  471,285 

GainorLoss .  47,319  L  14,341  L  3,071  L  39,462  L  5,290  L  66,950  L 

News  (m),  1930  .  833,548  170,496  7,126  15,211  1,004,044 

1929  .  726,560  184,482  7,274  9,444  911,042 

(Jain  or  Loss .  106,988  G  13,986  L  148  L  5,767  G .  93,002  G 

Mirror  (m),  1930 .  200,631  60,651  581  4,867  16,888  278,170 

1929  .  212,728  58,747  960  5,709  23,201  294,676 

GainorLoss .  12,097  L  1,904  G  379  L  842  L  6,313  L  16,506  L 

8un(e),1930 .  1,236,331  362,181  32,156  75,480  12,164  1,610,676 

1929 .  1,375,762  530,340  67,506  141,020  16,587  1,922,689 

Gun  or  Loss .  139,431  L  168,159  L  35,350  L  65,540  L  4,423  L  312,023  L 

Journal  (e),  1930 .  1,167,150  304,218  23,660  29,950  3,791  1,475,159 

1929 .  1,214,347  355,981  34,469  36,022  2,635  1,572,963 

Gainorlxiss .  47,197  L  51,763  L  10,809  L  6,072  L  1,156  L  97,804  L 
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Paper  and  jear 

Eveniii*  - 

. . 

Gainof  Lo“ . 

Port  (e),  1830 . 

. . 

Gain  or  Loos . . . 

Graphic  (e),  1930 . 

. . 

Gain  or  Loos . 

Telegram  (e).  1930 . 

1929 . 

Gain  or  Loos . 

Brooklyn  Eagle  (c),  1930. . . . 

1929 . 

Gain  or  Loss . 

Standard  Union  (e),  1930.  . 

1929  . 

Gain  or  I/oea . 

Brooklyn  Times  (c),  1930. . . 

1929  . 

Gain  or  Loos . 

Total  (S),  1930 . 

1929 .  : 

Gain  or  Loos . 

Tunes  (S),  1930 . 

1929 . 

Gain  or  Loos . 

Herald  Tribune  (S),  1930 — 

1929 . 

Gain  or  Loos . 

World  (S),  1930 . 

1929 . 

Gain  or  Loos . 

•American  (S),  1930 . 

1929 . 

Gain  or  Loos . 

Sem  (S).  1930 . 

1929 . 

Gain  or  Loos . 

Brooklyn  Eagle  (S),  1930.. . . 

1929 . 

Gain  or  Loos . 

Brooklyn  Times  (S),  1930. . . 

1929 . 

Gain  or  Loss . 

Bronx  Home  News  (e),  1930. 

1929 . 

Gain  or  Loos . 

Bronx  Home  News  (S).  1930. 

1929 . 

Gain  or  Lose . 


Total  (D),  1930. 

1929 . 

Gain  or  Loss. . 
Gaiette,  1930. . . 

1929 . 

Gain  or  Loss. . 
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General  Total 
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739,838 

221,396 

9,403 

19,862 

17,699 

978,933 

880,122 

285,478 

13,409 

25,209 

3,058 

1,168,658 

140,284  L 

64,082  L 

4,006  L 

5,347  L 

14,641  L 

189,725  L 

297,329 

103,360 

23,103 

62,132 

1,834 

402,523 

503,646 

158,592 

33,323 

131,612 

2,575 

664,813 

206,317  L 

55,232  L 

10,220 L 

69,480  L 

741  L 

262,290  L 

227,197 

46,605 

18,077 

4,088 

41,443 

315,245 

272,976 

53,351 

17,927 

4,723 

49,508 

375,835 

45,779  L 

6,746  L 

150  G 

635  L 

8,065  L 

60,590  L 

306,569 

145,728 

22,576 

29,211 

140,652 

592,949 

305,717 

150,899 

32,523 

46,618 

159,972 

616,588 

852  G 

5,171 L 

9,947  L 

17,407  L 

19,320  L 

23,639  L 

655,550 

249,793 

31,439 

28,891 

283,417 

1,188,760 

735.614 

236,306 

32,992 

71,086 

302,620 

1,274,540 

80.064  L 

13,487 G 

1,553  L 

42,195  L 

19,203  L 

85,780  L 

208,199 

58,970 

13,883 

14,484 

30,774 

297,943 

290,296 

91,098 

8,036 

30,364 

46,767 

428,161 

82,097  L 

32,128  L 

5,847  G 

15,880  L 

15,993  L 

130,218  L 

293,576 

113,168 

11,743 

20,246 

43,121 

449,865 

321 ,307 

114,463 

16,132 

33,884 

50,341 

486,111 

27,731  L 

1,295  L 

4,389  L 

13,638  L 

7,220  L 

36,246  L 

,905,793 

676,606 

59,776 

26,673 

499,965 

3,082,364 

,133,991 

1.235,792 

292,282 

63,019 

571,491 

3,941,274 

228,198  L 

559,186  L 

232,506  L 

36,346 L 

71,526  L 

858,910  L 

434,046 

235,332 

10,534 

11,060 

174,816 

844,194 

498,802 

350,220 

50,089 

31,800 

196,060 

1,045,082 

64,756  L 

114,888  L 

39,555  L 

20,740  L 

21,244  L 

200,888  L 

312,366 

165,590 

7,019 

3,974 

56,581 

534,537 

375,325 

235,195 

51,149 

13,574 

59,789 

670,309 

62,959  L 

69,605  L 

44,130  L 

9,600  L 

3,208  L 

135,772  L 

157,466 

48,803 

7,614 

1,057 

102,341 

308,610 

197,705 

79,459 

33,607 

3,602 

132,991 

410,155 

40,239  L 

30,656  L 

25,993  L 

2,545  L 

30,650  L 

101,545  L 

362,382 

131,719 

14,873 

3,859 

39,150 

553,251 

405,410 

198,570 

52,566 

6,747 

43,731 

647,711 

43,028  L 

66,851  L 

37,693  L 

2,888  L 

4,581  L 

114,460  L 

322,835 

50,102 

1,170 

572 

372,937 

290,8(H 

49,235 

9,151 

378 

340,039 

32,031 G 

867  G 

7,981  L 

194  G 

32,898  G 

182,898 

34,887 

10,486 

1,500 

86,931 

304,716 

201,963 

80,299 

46,603 

1,771 

95,728 

377,990 

19,065  L 

45,412  L 

36,117  L 

271  L 

8,797  L 

73,274  L 

17,762 

4,212 

2,287 

942 

11,351 

33,325 

33,229 

23,638 

20,563 

1,333 

13,241 

70,108 

15,467  L 

19,426  L 

18,276  L 

391  L 

1,890  L 

36,783  L 

226,759 

47,669 

4,601 

5,549 

67,611 

342,039 

252,589 

57,328 

9,449 

8,406 

73,806 

383,723 

42,039  474,761 

83,723  609,877 

41,684  L  135,116  L 


14,715  L  13.215  L  12,761  L  105  L 

NIAGARA  FALLS,  N.  Y. 

596,239  103,925  47,439  13,503 

630,534  135,878  80,569  22,108 


Total  (DS),  1930 . 

1929 . 

Gain  or  Loss . 

Total  (D).  1930 . 

1929 . 

Gain  or  Loss . 

Post  Inquirer  (e),  1930 . 

1929 . 

Gain  or  Loss . 

Tribune  (e),  1930 . 

1929 . 

Gain  or  Loss . 

Total  (S),  1930 . 

1929 . 

Gain  or  Loss . 

Tribune  (S),  1930 . 

1929 . 

Gain  or  Loss . 


556, 188 
684,330 
128,142  L 
618,846 
708,221 


103,925 

47,439 

13,503 

53,038 

914,244 

859,231 

135,878 

80,569 

22,108 

68,797 

1,017,783 

890,286 

31,953  L 

33,130  L 

8,605  L 

15,729  L 

101,539  L 

31,055  L 

103,925 

47,439 

13,503 

53,068 

914,241 

859,231 

135,878 

83,569 

22,103 

68,797 

1,017,781 

890,286 

31,953  L 

33,130  L 

8,605  L 

15,729  L 

101,539  L 

31,055  L 

OAKLAND,  CAL. 

330,956 

79,297 

52,848 

495,058 

2,267,660 

2,971,337 

363,146 

155,292 

52,589 

558,589 

2,704,705 

3,173,901 

32,190  L 

75,995  L 

259  G 

63,531  L 

437,045  L 

202,564  L 

317,888 

66,306 

52,512 

410,920 

2,037,206 

2,386,151 

351,434 

97,373 

51,277 

460,135 

2,382,782 

2,569,615 

33,546  L 

31,067 L 

1,235  G 

49,215  L 

315,576  L 

183,464  L 

118,031 

28,873 

26,159 

117,948 

871,168 

1,015,425 

109,801 

52,109 

21,248 

143,593 

1,014,604 

1,066,939 

8,230  G 

23,236  L 

4,911  G 

25,645  L 

143,4.36  L 

31,514  L 

199,857 

37,433 

26,353 

292,972 

1,196,018 

1,350,726 

241,633 

45,264 

30,029 

316,542 

1,368,178 

1,502,676 

Total  (DS),  1930 . 

1929 . 

Gain  or  Loss . 

Total  (D),  1930 . 

1929 . 

Gain  or  Loss . 

Oklahoman  (m),  1930 . 

1929 . 

Gain  or  L<«s . 

Times  (e),  1930 . 

1929  . . 

Gam  or  Loss . 

Oklahoma-News  (e),  l!i30. 

1929 . 

Cam  or  Loss . 

Total  (S),  1930 . 

1929 . 

Gam  or  Loos . 

Oklahoman  (S),  1930 . 

1929 . 

Gain  or  Loss . 


41,776  L 

7,831  L 

3,676  L 

23,570  L 

172,140  L 

151,950  L 

13,068 

12,991 

336 

84,138 

200,454 

585,186 

11,712 

57,919 

1,312 

98,454 

321,923 

604,286 

1,356  G 

44,928  L 

976  L 

14,316 L 

121,469  L 

19,100  L 

13,068 

12,991 

336 

84,138 

200,454 

585,186 

11,712 

57,919 

1,312 

98,454 

321,923 

604,286 

1,356  G 

44,928  L 

976  L 

14,316  L 

121,469  L 

19,100  L 

.AHOMA  CITY, 

OKLA 

517,276 

124,554 

51,215 

458,792 

2,319,461 

2,213,194 

667,494 

215,456 

69,779 

449,806 

2,658,506 

2,440,215 

150,218  L 

90,902  L 

18,564  L 

8,986  G 

339,045  L 

227,021  L 

492,376 

113,133 

41,596 

401,328 

2,104,811 

1,910,839 

606,601 

165,825 

58,665 

387,026 

2,346,077 

1,957,259 

114,225  L 

52,692  L 

17,069  L 

14,302 G 

241,266  L 

46,420  L 

178,567 

35,595 

12,137 

154,721 

674,396 

674,090 

230,665 

42,898 

18,107 

144,725 

716,360 

660,795 

52,098  L 

7,303  L 

5,970  L 

9,996  G 

41,964  L 

13,295  G 

197,524 

40,513 

17,451 

157,824 

817,141 

641,854 

267,455 

60,030 

20,923 

143,193 

956,582 

631,745 

69,931  L 

19,517  L 

3,472  L 

14,631  G 

139,441  L 

10, 109  G 

116,285 

37,025 

12,008 

88,783 

613,274 

594,895 

108,481 

62,897 

19,635 

99,108 

673,135 

664,719 

7,804G 

25,872  L 

7,627  L 

10,325  L 

59,861  L 

69,824  L 

24,900 

11,421 

9,619 

57,464 

214,650 

302,355 

60,893 

49,631 

11,114 

62,780 

312,429 

482,956 

35,993  L 

38,210  L 

1,495  L 

5,316  L 

97,779  L 

180,601  L 

24,900 

11,421 

9,619 

57,464 

214,650 

302,355 

60,893 

49,631 

11,114 

62,780 

312,429 

482,956 

35,993  L 

38,210  L 

1,495  L 

5,316  L 

97,779  L 

180,601  L 

•Includes  American  Weekly  linace. 


Paper  and  year 

Total  (DS),  1930 . 

1929 . 

Gain  or  Loss . 

Total  (D),  1930 . 

1929 . 

Gain  or  Loss . 

News  (e),  1930 . 

1929 . 

Gain  or  Loss . 

World-Herald  (e),  1930. . 

1929 . 

Gain  or  Loss . 

Total  (S),  1930 . 

1929 . 

Gain  or  Loss . 

•News  (S),  1930 . 

1929 . 

Gain  or  Loss . 

World-Herald  (3),  1930. 

1929 . 

Gain  or  Loss . 


Retail 

General 

Total 

News 

(Local) 

Nalienali 

AlltOlMCtT« 

Finaecial 

Classified 

adfertuing 

and  EdtT 

1,118,796 

467,487 

98,189 

32,691 

279,394 

2,151,704 

1,653,693 

1,253,567 

601,047 

151,842 

50,291 

282,926 

2,439,244 

1,702,539 

134,771 

L 

133,560 

L 

53,653  L 

17,600  L 

3,532  L 

287,540 

L 

48,847  1 

900,853 

344,316 

73,170 

28,316 

203,918 

1,705,473 

1 

1,773,522 

947,653 

416,675 

86,879 

44,203 

196,644 

1,791,312 

1,719,020 

46,800 

L 

72,359 

L 

13,709  L 

15,887  L 

7,274  G 

85,639 

L 

54,502  1 

337,879 

115,016 

25,853 

8,744 

69,945 

582,541 

883,539 

400,890 

146,857 

26,746 

15,137 

66,540 

755,294 

852,609 

63,011 

L 

31,841 

L 

893  L 

6,393  L 

3,405  G 

172,753 

L 

30,939  1 

562,974 

229,300 

47,317 

19,572 

133,973 

1,122,932 

889,983 

546,763 

269,818 

60,133 

29,066 

130,104 

1,036,018 

866,420 

16,211 

G 

40,518 

L 

12,816  L 

9,494  L 

3,869  G 

86,914 

G 

•23,5631 

217,943 

123,171 

25,019 

4,375 

75,476 

446,231 

880,170 

305,914 

184,372 

64,963 

6,088 

86,282 

647,932 

983,519 

87,971 

L 

61,201 

L 

39,944  L 

1,713  L 

10,806  L 

201,701 

L 

103,349 

79,005 

81,430 

11,278 

2,682 

21,605 

196,117 

446,305 

91,939 

116,661 

23,577 

2,448 

25,508 

260,271 

518,874 

12,934 

L 

35,231 

L 

12,299  L 

234  G 

3,90.1  L 

64,154 

L 

72,569 

138,938 

41,741 

13,741 

1,693 

53,871 

2.50,114 

433,855 

213,975 

67,711 

41,386 

3,640 

60,774 

387,661 

464,645 

75,037 

L 

25,970 

L 

27,645  L 

1,947  L 

6,903  L 

137,547 

L 

30,780 

PERTH  AMBOY,  N.  J. 


Total  (DS).  1930 . 

News  (e),  1930 . 

.  390,640 

.  390,640 

96.614 

96.614 

37,031 

37,031 

9,754 

9,754 

45,408 

45,408 

594,159 

594,159 

694,067 

694,067 

PHILADELPHIA 

,  PA. 

Total  (DS).  1930 . 

1929 . 

.  4,056,021 

.  4,228,436 

1,231,795 

1,606,230 

271,717 

5.55,230 

269,260 

404,346 

955.831 

1,125,947 

6,936,815 

8,068,195 

7,533,553 

7,505,778 

172,415L  374,435  L  283,513  L  135,086  L  170,116  L  1,131,380  L  27,777G 
,293,457  1,083,135  247,673  268,989  770,873  5,816,200  5,872,394 

,509,233  1,399,478  437,260  400,415  913,598  6,807,934  5,817,753 

215,776  L  316,343  L  189,587  L  131,426  L  142,725  L  991,734  L  24,641  G 


Total  (D),  1930 .  3,293,457  1,083,135  247,673 

1929  .  3,509,233  1,399,478  437,260 

Gain  or  Loss .  215,776  L  316,343  L  189,587  L 

Bulletin  (e).  1930 .  1,161,725  347,514  63,887 

1929 .  1,227,538  459,846  134,551 

Gain  or  Loss .  65,813  L  112,332  L  70,664  L 

Inquirer  (m),  1930 .  461,186  158,875  50,761 

1929  .  492,665  220,346  71,119 

Gain  or  Loss .  31,479  L  61,471  L  20,358  L 

News  (e),  1930  .  440,476  100,104  3,840 

1929  .  463,079  94,274  14,291 

Gain  or  Loss .  22,603  L  5,830  G  10,451  L 

Public  Ledger  (e),  1930 .  631,452  223,553  49,203 

1929  .  706,387  303,525  116,373 

Gain  or  Loss .  74,935  L  79,972  L  67,1701 

Public  Ledger  (m),  1930  _  299,671  132,676  48,721 

1929  .  303,695  209,576  70,989 

Gain  or  Lues .  4,024  L  76,900  L  22,268  1 

Record  (m),  1930  .  298,947  120,413  31,261 

1929 .  315,869  111,911  29,937 

Gain  or  Loss .  16,922  L  8,502  G  1,324  C 

Total  (S),  1930  .  762,564  148,660  24,044 

1929  .  719,203  206,752  117,970 

Gainorlmss .  43,361  G  58,092  L  93,9261 

Inquirer  (S),  1930  .  346,786  54,120  7,040 

1929  .  386.360  97,866  46,451 

Gain  or  Loss .  39,574  L  43,746  L  39,4111 

Public  Ledger  (.S),  1930 .  151,980  71,883  12,781 

1929  .  202,472  96,816  57,467 

Gain  or  Loss .  50,492  L  24,933  L  44,686  1 

Record  (S),  1930  .  263,798  22,657  4,223 

1929 .  130,371  12,070  14,052 

Gain  or  Loss .  133,247  G  10,587  G  9,829  1 


347,514 

63,887 

29,469 

286,417 

1.891,18:1 

921,171 

459,846 

134,551 

52,504 

324,728 

2.202.798 

90'J,746 

112,332  L 

70,664  L 

23,035  L 

38,311  L 

311,615  L 

11,425  G 

158.875 

50,761 

46,711 

189,530 

916,983 

1,072,675 

220,346 

71,119 

68,661 

243,155 

1,113,758 

1,119,686 

61,471  L 

20,358  L 

21,950  L 

53,625  L 

196,775  L 

47,011  L 

100,104 

3,840 

2,917 

9,518 

5y3.-277 

554,152 

94,274 

14,291 

6,758 

12,326 

622,481 

544,958 

5,830  G 

10,451  L 

3,841 L 

2,808  L 

29,204  L 

9,194  G 

223,553 

49,203 

81,979 

89,920 

1,077,727 

1,078,574 

303,525 

116,373 

117,070 

138,211 

1,381,799 

1,080,558 

79,972  L 

67,170  L 

35,091  L 

48,291  L 

304,072  L 

1,984  L 

132,676 

48,721 

83,269 

80,561 

714,305 

1.238,988 

209,576 

70,989 

122,026 

122,786 

893,177 

1,272,469 

76,900  L 

22,268  L 

38,757  L 

42,225  L 

178,782  L 

33,481  L 

120,413 

31,261 

24,644 

114,927 

622,7'25 

1,006,834 

111,911 

29,937 

33,396 

72,392 

593,921 

920,336 

8,752  L  42,535  G  28,804  G  86,498  G 
271  184,958  1,120,615  1,661,159 

3,931  212,349  1,260,261  1,658,023 


1929  .  893,740 

Gain  or  Loss .  216.745  L 

Total  (D),  1930 .  608,099 

1929 .  790,580 

Gain  or  Loss .  182,481  L 

Republican  (m),  1930 .  406.573 

1929 .  445,709 

Gain  or  Ishs .  39.136  L 

Gaxette(e),  1930 .  201,526 

1929 .  344,871 

Gain  or  Loss .  143, . 345  L 

Total  (S),  1930 .  68,8'J6 

1929 .  103,160 

Gain  or  Loss .  34,264  L 

Republican  (S),  1930  .  68.896 

1929 .  103,160 

Gain  or  Loss .  34 , 264  L 


43,361  G 

58,092  L 

93,926  L 

3,660L 

27,391  L 

139,646  L 

3,136  G 

346,786 

54,120 

7,040 

102 

103,932 

511,980 

5,54,970 

386.360 

97,866 

46,451 

2,185 

123,574 

656.436 

580,342 

39,574  L 

43,746  L 

39,411  L 

2,083  L 

19,642  L 

144,456  L 

25,372  L 

151,980 

71,883 

12,781 

108 

38,913 

275,665 

531,343 

202,472 

96,816 

57,467 

1,550 

53,722 

412,0-27 

547,408 

50,492  L 

24,933  L 

44,686  L 

1,442  L 

14,809  L 

136,362  L 

16,065  L 

263,798 

22.657 

4,223 

61 

42,113 

332,970 

574,846 

130,371 

12,070 

14,052 

196 

35,053 

191,798 

530,273 

133,247  G 

10,587  G 

9,829  L 

135  L 

7,060  G 

141,172G 

44,573  G 

PHOENIX,  ARIZ. 

676,995 

240,579 

92,801 

33,393 

213,196 

1,263,785 

1.830,060 

893.740 

244,711 

198,026 

24,135 

333,494 

1,713,262 

1,714,464 

Total  (DS),  1930 . 

1929 . 

Gain  or  Loss . 

Total  (D),  1930 . 

1929 . 

Gain  or  Loss . 

Post-Gaxette  (m),  1930 - 

1929 . 

Gain  or  Loss . 

Press  (e).  1930 . 

1929 . 

Gain  or  Loss . 

Sun-Telegrapb  (e).  1930 — 

1929 . 

Gain  or  Loss . 


225,405 

72,667 

30,056 

173,637 

1,115,910 

1.475.730 

230.544 

137.301 

22,012 

280,384 

1,478,462 

1.336.613 

5,139  L 

64,634  L 

8,044  G 

106,747  L 

362,492  L 

139,117  G 

158.669 

41,608 

17,307 

130,867 

758,521 

817,793 

155,595 

62,282 

12,867 

200,280 

885, 427 

762,653 

3,074  G 

20,674  L 

4,440 G 

69,413  L 

126,906  L 

55,140  G 

66,736 

31,059 

12,749 

42,770 

357,389 

657,937 

74,949 

75,019 

9,145 

80,104 

592,975 

573,960 

8,213  L 

43,960  L 

3.604  G 

37,3:14  L 

235,. 586  L 

83,977  G 

15,174 

20,134 

3,337 

39,559 

147,875 

3.54,330 

14,167 

60,725 

2,123 

53,110 

234.860 

377,851 

1,007  G 

40,591  L 

1,214  G 

13,551  L 

86,985  L 

23,521  L 

15,174 

20,134 

3,337 

39,559 

147,875 

354,330 

14,167 

60,725 

2,123 

53,110 

234,860 

377,851 

1,007  G 

40,591  L 

2,114  G 

13,551  L 

86.985  L 

23,521  L 

PITTSBURGH, 

PA. 

833,695 

193,930 

109,074 

514,214 

4.563.688 

4,629,045 

,0'29,194 

337,984 

174,522 

625,1.50 

5,064,866 

4,934.228 

195,499  L 

144,054  L 

65,448  L 

110,936  L 

.501 . 178  L 

:i05,I83  L 

666,212 

168,998 

105,046 

365,520 

3,863,626 

3.478,844 

747,524 

234,891 

169,798 

437,710 

4,l:i4.291 

3,577,772 

81,312  L 

65,893  L 

64,752  L 

72,190  L 

270 , 665  L 

98,928  L 

142,545 

53,740 

55,620 

80,413 

8'20,316 

1,167,955 

174,128 

85,149 

82,58:1 

89,869 

908,045 

1,235,830 

31,583  L 

31,409  L 

26,963  L 

9,456  L 

87,729  L 

67,875  L 

323,327 

69,642 

26,113 

188,204 

1,781,352 

1,089,168 

369,318 

92,854 

50,982 

241,860 

1,988,072 

1,222,399 

45,991  L 

23,212  L 

24,869  L 

53,656  L 

206.720  L 

133.231  L 

200,340 

45,616 

23,313 

96.90;i 

1,261,958 

1,221,721 

204,078 

56,888 

36,233 

105,981 

1,238,174 

1,119.543 

3,738  L 

11,272  L 

12,920  L 

9,078  L 

23,784  G 

102,178  G 

(Continued  on 

paye  52) 
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LINAGE  OFF  16.2%  FROM  1929,  TABULATION  REVEALS 


PITTSBURGH— CoBtinuea 


Relay 

(General 

Talal  Ntws 

ifid 

iLnal) 

(NatMoal) 

FiauiCMl 

ClaMifiad  adrartUin^  aal  £dt  1 

ToUl  (S),  1930 . 

.  354,900 

167,483 

24,932 

4,028 

148,694  700,062  1,150,201 

1929 . 

.  353,648 

281,670 

103,093 

4,724 

187,440  930,575  1,356,456 

Gain  or  Lon . 

1,252  G 

114,187  L 

78,161 L 

696  L 

38,746  L  230,513  L  206.255  L 

Pron  (S),  1930 . 

.  199,863 

59,297 

9,711 

1,023 

96,520  366.439  581,786 

1929  . 

.  210,935 

119.848 

57,192 

3,342 

121,605  512,922  722,048 

Grftio  or  Loss . 

11,072  L 

60.551  L 

47,481  L 

2,319  L 

25,085  L  146,483  L  140,262  L 

*Sun*Telesraph  (S),  1930  . 

.  155,037 

108,186 

15,221 

3,005 

52,174  333,623  568,415 

1929 . 

142,713 

161.822 

45,901 

1,382 

65.835  417,653  634.408 

Gain  or  l/iss . 

12,324  G 

53.636  L 

30,680  L 

1,623G 

13.661  L  84,030  L  65.993  L 

PORTLAND,  ORE. 

ToUl  (DS),  1930  , 

.  1.554.365 

663.753 

122,565 

92.862 

547,372  2,983,471  3.506.309 

1929 . 

.  1,658,788 

674.768 

253,480 

109.436 

621,126  3,319,691  3.478.253 

Gain  or  Lon . 

104,423  L 

11,015  L 

130,915  L 

16,574  L 

73,754  L  336,220  L  28,056  G 

ToUl  (D),  1930 . 

.  1.405,411 

614.374 

89,213 

87,832 

421,391  2,620,649  2,728.842 

1929 . 

.  1,472,384 

584.684 

164,598 

101,002 

473,653  2,798,414  2,677.638 

Gain  or  Lens . 

66,973  L 

29.690  G 

75,385  L 

13,170  L 

52,262  L  177,765  L  51.204  G 

Orcftontan  (m),  1930 . 

284,048 

210.460 

39,237 

40,819 

186.377  762,082  797,836 

1929 . 

.  273,523 

205.885 

61,229 

52,298 

216.900  811,495  749,719 

Gain  or  Lon . 

10.525  G 

4.575  G 

21,992  L 

11,479  L 

30.523  L  49,413  L  48,117  G 

Journal  (e),  1930 . 

473,442 

201,655 

29,053 

23,866 

118,858  846,874  728.821 

1929 . 

.  453,582 

215,775 

57,569 

24,365 

141,142  892,485  719.815 

Gain  or  Ixin . 

19,860  G 

14,120  L 

28,516  L 

499  L 

22.284  L  45,611  L  9,006  G 

News  (e),  1930  . 

.  293,559 

109,507 

10,137 

13,477 

57,057  484,019  488,883 

1929 . 

.  301 ,500 

90,188 

25,960 

9,977 

38.722  466,414  464,908 

Gain  or  Lon . 

7,941  L 

19,319  G 

15,823  L 

3,500G 

18,335  G  17,605  G  23.975  G 

Trlegram  (e),  1930 . 

354.362 

92,752 

10,786 

9,670 

59,099  527,674  713,302 

1929 . 

443,779 

72.836 

19,840 

14,362 

76.889  628.020  743,1% 

Gain  or  Ixin . 

89,417  L 

19,916  G 

9.054  L 

4,692  L 

17,790  L  100,346  L  29,894  L 

ToUl  (S),  1930 . 

148,954 

49.379 

33,352 

5,030 

125,981  362.822  777,467 

1929 . 

.  186,404 

90,084 

88.882 

8,434 

147,473  521,277  800,615 

Gain  or  Lon . 

37,450  L 

40,705  L 

55.530  L 

3,404  L 

21,492  L  158,455  L  23,148  L 

Oretrontan  (S),  1930 . 

105,665 

37,235 

18,714 

2,639 

82,720  247,099  427,969 

1929  . 

123,413 

71,927 

48,677 

6,150 

93,705  343,872  435,247 

Gain  nr  Lon . 

17,748  L 

34,692  L 

29,963  L 

3,511  L 

10,985  L  %,773  L  7,278  L 

Journal  (S)*  1930  . 

43,289 

12,144 

14,638 

2,391 

43.261  115,723  349,498 

1929 . 

62,991 

18,157 

40,205 

2,284 

53,768  177,405  365,368 

Gain  or  Lon . 

19,702  L 

6.013  L 

25,567  L 

107  G 

10,507  L  61,682  L  15,870  L 

PROVIDENCE, 

R.  1. 

ToUl  (DS),  1930 . 

1.664.395 

441,434 

127,376 

109.550 

464,175  2,905,346  3,912,287 

1929  . 

1,790.348 

543,277 

200,957 

144,203 

513,575  3,233,014  3,735,786 

Gain  or  Lon . 

125,953  L 

101,843  L 

73,581  L 

34.653  L 

49,400  L  327,668  L  176,501  G 

ToUl  (D).  1930 . 

1,496,341 

417,138 

105,907 

105,866 

418,793  2,642,100  3.044.095 

1929 . 

1,556,991 

491,122 

129,264 

140.070 

464,684  2,822.332  2,782,643 

Gun  or  Loss . 

60,650  L 

73,984  L 

23.357  L 

34,204  L 

45,891  L  180,232  L  261,452  G 

Bulletin  (e).  1930 . 

958,304 

236,273 

65.902 

45,077 

200,905  1,522,697  1,077,027 

1929 . 

1.034,656 

303,153 

77,535 

52,873 

226,112  1,702,179  991,458 

Gain  or  Lo«  . 

76,352  L 

66,880  L 

11.633L 

7,796  L 

25,207  L  179,482  L  85.569  G 

Journal  (m).  1930 . 

163,036 

n.l22 

22.002 

45,969 

201,693  541,644  1,074,766 

1929 . 

181,759 

96,076 

34.574 

70,972 

228,499  633,026  1,026,947 

Gain  or  Lon . 

18,723  L 

18,954  L 

12,572  L 

25,003  L 

26,806  L  91,382  L  47,819  G 

News  Tribune  (e),  1930 — 

375,001 

103,743 

18,003 

14,820 

16,195  577,759  892,302 

1929 . 

340,576 

91,893 

17,155 

16,225 

10,073  487,127  764,238 

Gain  or  Lon . 

34,425  G 

11,850G 

848  G 

1,405  L 

6,122  G  90,632  G  128,064  G 

ToUl  (S).  1930 . 

168,054 

24,296 

21,469 

3,684 

45,382  263,246  868,192 

1929  . 

233,357 

52,155 

71,693 

4,133 

48,891  410,682  953,143 

Gain  or  Lon . 

65,303  L 

27,859  L 

50,224  L 

449  L 

3,509  L  147,436  L  84,951  L 

Journal  (S),  1930 . 

154,149 

23,788 

21.397 

3,613 

43,852  246.799  575,519 

1929 . 

210,689 

51,923 

61.375 

4,117 

47,455  375,599  580,650 

Gain  or  Ixin  . 

56,540 L 

28,135  L 

39,978  L 

504L 

3,603  L  128,800  L  5,131  L 

News  Tribune  (S),  1930  . . . 

13.905 

508 

•  72 

71 

1,530  16.447  292,673 

1929 . 

22,668 

232 

10.318 

16 

1,436  35,083  372,493 

Ga^n  or  Ixm . 

8,763  L 

276  G 

10,246  L 

55G 

94  G  18.637  L  79,820  L 

READING,  PA. 

ToUl  (DS),  1930 . 

982,207 

249,777 

82,217 

42,187 

198,145  1,593,135  1,448.503 

1929 . 

1,089,444 

338.116 

188.640 

39,413 

224,774  1,910,828  1,542,178 

Gain  or  Lose  . 

107,237  L 

88,339  L 

106.423  L 

2,774  G 

26,629  L  317,693  L  93,675  L 

ToUl(D)  1930 . 

918,386 

242,315 

77,177 

41,362 

180,146  1,497,882  1,313,665 

1929 . 

1,016,603 

326,097 

165,989 

38,209 

203,899  1,781,138  1,385,083 

Gain  or  Lon . 

98,217  L 

83,782  L 

88.812  L 

3.153  G 

23,753  L  283,256  L  71,418  L 

Eaale  (e),  1930 . 

425,296 

133.396 

46.935 

19,690 

91,258  740,578  612,340 

1929 . 

517,384 

202,187 

76,440 

17,942 

105,622  941,203  642.017 

Gain  or  Lon . 

92,088  L 

68,791  L 

29.505  L 

1,748  G 

14,364  L  200,625  L  29.677  L 

Times  (m),  1930 . 

493,090 

108,919 

30,242 

21,672 

88.888  757,304  701.325 

1929 . 

499,219 

123,910 

89,549 

20,267 

98,277  839,935  743,066 

Gain  or  Ixm . 

6,129  L 

14,991  L 

59.307  L 

1,405  G 

9,389  L  82,631  L  41,741  L 

ToUl(S),  1930 . 

63,821 

7,462 

5,040 

825 

17,999  95,253  134,838 

1929 . 

72,841 

12,019 

22,651 

1,204 

20,875  129,690  157,095 

Gain  or  Lon . 

9,020  L 

4.557  L 

17,611  L 

379  L 

2,876  L  34,437  L  22,257  L 

Eagle  (S),  1930  . 

63,821 

7,462 

5,040 

825 

17,999  95,253  134,838 

1929 . 

72,841 

12,019 

22.651 

1,204 

20,875  129,690  157,095 

Gain  or  Lon . 

9,020  L 

4,557  L 

17,611  L 

379  L 

2,876  L  34,437  L  22,257  L 

RICHMOND,  VA. 

ToUl  (DS),  1930 . 

1,044,210 

295,111 

73,296 

84,860 

315,075  1,838.863  1.916.460 

1929 . 

1,132,557 

404,402 

176,487 

84,220 

347.803  2,167,562  2,203,221 

Gain  or  Ion . 

88,347  L 

109,291  L 

103,191  L 

640G 

32,728  L  328,699  L  286,761  L 

ToUl  (D),  1930 . 

880,571 

280,815 

63,954 

76,686 

275,850  1,604,127  1,611,691 

1929 . 

927,730 

365,729 

141,991 

75,054 

303,587  1,836,133  1,811,299 

(UinorLon . . 

47,159  L 

84,914 L 

78,037  L 

1,632  G 

27,737  L  232,006  L  199,608  L 

Newi  Leader  (e) ,  1930 . 

601,216 

180,219 

34,895 

37,420 

144,795  1,005,033  889,162 

1929 . 

625,902 

218,649 

93,617 

35,799 

166,051  1,142,937  1,054,592 

Gain  or  Lon . 

24,686  L 

38,430  L 

58,722  L 

1,621  G 

21,256  L  137,904  L  165,430  L 

Timn  Dispatch  (m),  1930 . . 

279.355 

100,596 

29,059 

39,266 

131,055  599,094  722,529 

1929 . 

301,828 

147,080 

48,374 

39,255 

137,536  693,196  756,707 

Gain  or  Lon . . 

22,473  L 

46,484  L 

19,315  L 

11  G 

6,481  L  94,102  L  34,178  L 

ToUl  (S),  1930 . 

163,639 

14,296 

9,342 

8,174 

39,225  234,736  304,769 

1929 . 

204,827 

38,673 

34,496 

9,166 

44,216  331,429  391,922 

Gain  or  Lon . . 

41,188  L 

24,377  L 

25,154  L 

992L 

4,991  L  %,693  L  87,153  L 

Timn  DMpateh  (8).  1930. . . 

163,639 

14,296 

9,342 

8,174 

39,225  234,736  304,769 

1929 . 

204,827 

38,673 

34,496 

9,166 

44,216  331,429  391,922 

Gain  or  Lon . 

41,188  L 

24,377  L 

25,154  L 

992L 

4,991  L  96,693  L  87,153  L 

ROCHESTER. 

N.  Y. 

Retail 

General 

Total 

Newt 

Paper  and  jraar 

(Lecal) 

(Natienal) 

Autemeliee 

Financial 

Qaaaihed  adfertUiog 

aed  Edit 

Total  (DS),  1930 . 

1,845,028 

668,922 

128,623 

127,456 

511,659  3,329,231 

3.928.443 

1929 . 

2,259.876 

843,044 

240,676 

176,019 

563,799  4,137,328 

4.448,795 

Gain  or  Lon . 

414,848  L 

174,122  L 

112,0>3  L 

48,563  L 

52,137  L  808,037  L 

520,35) L 

Total  (D),  1930 . 

1,697,215 

548,756 

105,113 

119,781 

401,327  2,919,568 

3.086,726 

1929. . 

2.020,581 

610,507 

164,456 

167,224 

429,278  3,415,832 

3,459,08)  . 

Gain  or  Lon . 

323,366  L 

61,751  L 

59,343  L 

47,443  L 

27,951  L  526,324  L 

372,35) L 

Dem.  dc  Chronicle  (m),  1930.. 

403,534 

144,618 

38,108 

43,203 

272,930  903,919 

977,356 

1929 . 

476,451 

129,626 

64,873 

76,917 

263,261  1,028,3% 

1.140.00) 

Gain  or  Lon . 

72,917  L 

14,992  G 

26,765  L 

33,717  L 

3,663 G  119,477  L 

162,647 L 

Journal  (e),  1930 . 

458,663 

150,070 

34,360 

30,038 

68,035  778,640 

901,380 

1929 . 

571,684 

116,914 

26,556 

32,076 

79,988  861,922 

946,260 

Gain  or  Lon . 

113,021  L 

33,156  G 

7,804  G 

2,038  L 

11,893  L  86,282  L 

44,8801 

Timn  Union  (e),  1930 . 

835,018 

254,068 

32,645 

46,573 

60,302  1,232,009 

1,207,990 

1929 . 

972,446 

363,%7 

73,017 

58,231 

80,029  1,552,574 

1,372,822 

Gain  or  Lon . 

137,428  L 

109,899  L 

40,382  L 

11,658  L 

19,727  L  320,565  L 

164,8321 

ToUl  (S),  1930 . 

147,813 

120,166 

23,510 

7,675 

110,332  409,663 

841.717 

1929 . 

239,295 

232,537 

76,220 

8,795 

134,518  691,436 

989,710 

Gain  or  Lon . 

91,482  L 

112,371  L 

52,710  L 

1,120  L 

24,186  L  281,773  L 

147,9931 

Dem.  A  Chronicle  (3),  1930. 

112,098 

37,454 

15,081 

3,953 

93,107  261,768 

385,489 

1929 . 

138,172 

%,138 

49,845 

5,493 

101,364  391,083 

505,336 

Gain  or  Lon . 

26,074  L 

58,684  L 

34,764  L 

1,540  L 

8,257  L  129,315  L 

119,8471 

•American  (S),  1930  ..  . 

35,715 

82,712 

8,429 

3,722 

17,225  147,895 

456,228 

1929 . 

101,123 

136,399 

26,375 

3,302 

33,154  300,353 

484,374 

Gain  or  Lon . 

65,408  L 

53,687  L 

17,946  L 

420  G 

15,929  L  152,458  L 

28,146 L 

ROCKFORD, 

ILL. 

ToUl  (DS),  1930 . 

548,800 

158,080 

44,879 

30,987 

169,362  971,134 

967,657 

1929 . 

700,655 

139,665 

87,089 

16,214 

195,089  1,147,975 

1,104,823 

Gain  or  Lon . 

151,855  L 

18,415  G 

42,210  L 

14,773  G 

25,727  L  176,841  L 

137,166 L 

Total  (D),  1930 . 

462,994 

150,301 

37,986 

22,981 

138,184  831,424 

755,478 

1929 . 

584,929 

123,295 

61,697 

13,235 

156,043  948.421 

839,068 

Gain  or  Lon . 

121,935  L 

27,006  G 

23,711 L 

9,746  G 

17,859  L  116,997  L 

83,590 L 

Register-Republic  (e),  1930.. 

462,994 

150,301 

37,986 

22,981 

138,184  831,424 

755,478 

1929 . 

584,929 

123,295 

61,697 

13,235 

156,043  948,421 

839,066 

(jainorLon . 

121,935  L 

27,006  G 

23,711  L 

9,746  G 

17,859  L  116,997  L 

83,590 L 

Total  (S),  1930 . 

85,806 

7,779 

6,893 

8,006 

31,178  139,710 

212,179 

1929 . 

115,726 

16,370 

25,392 

2,979 

39,046  199,554 

265,755 

Gain  or  Lon . 

29,920  L 

8,591  L 

18,499  L 

5,027  G 

7,868  L  59,844  L 

53,5761 

Star  (S),  1930 . 

85,806 

7,779 

6,893 

8,006 

31,178  139,710 

212.179 

1929 . 

115,726 

16,370 

25,392 

2,979 

39,046  199,554 

265,755 

Gain  or  Lon . 

29,920  L 

8.591  L 

18,499  L 

5,027  G 

7,868  L  59,844  L 

53,5761 

SALT  LAKE  CITY,  UTAH 


ToUl  (DS),  1930 . 

..  1,180,137 

435,517 

110,888 

61,042 

276,230 

2,098,154 

3,057,203 

1929 . 

..  1,217,405 

487,627 

219,744 

47,202 

337,786 

2,334,049 

3,126,773 

Gain  or  Lon . 

37,268  L 

52,110  L 

108,856  L 

13,840  G 

61,556  L 

235,895  L 

69,5701 

Total  (D),  1930 . 

..  999,841 

395,605 

95,126 

52,984 

221,627 

1,798,246 

2,358,629 

1929 . 

..  989,878 

417,089 

148,017 

39,779 

280,532 

1,898,309 

2,394,434 

Gain  or  Lon . 

9,963  G 

21,484  L 

52,891  L 

13,205  G 

58,905  L 

100,063  L 

35,8091. 

Tribune  (m),  1930 . 

..  374,759 

221,245 

50,231 

28,685 

140.301 

827,797 

840,545 

1929 . 

..  347,138 

220,781 

53,818 

17,789 

154.325 

805,087 

847,691 

Gain  or  I»88 . 

27,621  G 

464  G 

3,587  L 

10,8%  G 

14,024  L 

22,710  G 

7,1461 

Deseret  News  (e).  1930. ... 

..  315,580. 

101,878 

27,496 

13,821 

48,169 

514,174 

867,273 

1929 . 

..  320.254 

113,637 

62,063 

13,369 

70,228 

585,502 

825,015 

Gain  or  Lon . 

4,674  L 

11,759  L 

34,567  L 

452  G 

22,059  L 

71,328 L 

42,257  0 

Telegram  (e),  1930 . 

..  309,502 

72,482 

17,399 

10,478 

33,157 

456,275 

650,812 

1929 . 

..  322,486 

82,671 

32,136 

8,621 

55,979 

507,720 

721,728 

Gain  or  Lon . 

12,984  L 

10,189  L 

14,737  L 

1,857  G 

22,822  L 

51,445  L 

70,9161. 

ToUl  (S),  1930 . 

..  180,2% 

39,912 

15,762 

8,058 

54,603 

299,908 

698,574 

1929 . 

..  227,527 

70,538 

71,727 

7,423 

57,254 

435,740 

732,339 

Gain  or  Lon . 

47,231  L 

30,626  L 

55,965  L 

635G 

2,651  L 

135,832  L 

33,7691 

Tribune  (S),  1930 . 

..  153,142 

34,092 

10,586 

4,477 

45,048 

247,629 

430,049 

1929 . 

..  183,313 

59,372 

56,209 

4,717 

44,930 

349,616 

'440,153 

Gain  or  Lon . 

30,171  L 

25,280  L 

45,623  L 

240  L 

118  G 

101,987  L 

10,1081 

Telegram  (S),  1930 . 

27,154 

5,820 

5,176 

3,581 

9,555 

52,279 

268.529 

1929 . 

44,214 

11,166 

15,518 

2,7% 

12.324 

86,124 

292,186 

Gain  or  Ijon . 

17.060  L 

5,346  L 

10,342  L 

875  G 

2,769  L 

33,845  L 

23,6971 

SAN  ANTONIO, 

TEXAS 

Total  (DS).  1930 . 

.  1,391,163 

591.011 

123,673 

110,084 

514,000 

2,739,060 

3.650,496 

1929 . 

.  1,698.504 

825,958 

197,795 

188,553 

680.556 

3,6%.657 

3,639,067 

Gain  or  Ixm . 

307,341  L 

234,947  L 

74,122  L 

78,469  L 

166.556 L 

867,597  L 

11,369  0 

ToUl  (D),  1930 . 

.  1,077,130 

469,900 

97,204 

91,980 

415,132 

2,159,378 

2,743,765 

1929 . 

.  1,3%.095 

630.218 

102,871 

164,398 

550,659 

2,768,394 

2,674.507 

Gain  or  Lon . 

228,965  L 

160.318  L 

5,667  L 

72,418  L 

135,527  L 

609,016  L 

69,2580 

Expren  (m),  1930 . 

157,878 

156,590 

30,042 

47,623 

162.588 

555,681 

912.267 

1929 . 

.  346.699 

240,505 

34,595 

103,0% 

200,660 

926,291 

1,025,688 

Gain  or  Lon . 

188,821  L 

83,915  L 

4,553  L 

55,473  L 

38,072  L 

370,610  L 

113,4211 

News  (e).  1930 . 

.  546.641 

157,181 

29,751 

15,085 

162,024 

916.249 

1,023,796 

1929 . 

.  550,862 

197,137 

35,018 

16,471 

207,0% 

1,018,769 

877,555 

Gain  or  Lon . 

4,221  L 

39,956  L 

5,267  L 

1,386  L 

45,072  L 

102,520  L 

146,2410 

Light  (e),  1930 . 

.  372,611 

156,129 

37,411 

29,272 

90,520 

687.448 

807,702 

1929 . 

408,534 

192,576 

33,258 

44,831 

142,903 

823,334 

771,261 

Gain  or  Lass . 

35,923  L 

36,447  L 

4,153  G 

15,559  L 

52,383  L 

135,886  L 

36,4380 

ToUl  (S).  1930 . 

314,033 

121,111 

26,469 

18,104 

98,868 

579.682 

906.691 

1929  . 

.  392,409 

195,740 

94,924 

24,155 

129,897 

838,263 

964.580 

Gain  or  Ixiss . 

78,376  L 

74.629  L 

68,455  L 

6,051  L 

31,029  L 

258,581  L 

57.8891 

Express  (S).  1930 . 

183,470 

26,072 

15,594 

9,818 

59,803 

295,754 

404,183 

1929 . 

.  227,963 

56,609 

46,099 

15,176 

81,788 

428,002 

422.630 

Gain  or  Loss . 

44,493  L 

30,537  L 

30,505  L 

5.358  L 

21,985  L 

132,248  L 

18.4471 

Light  (S).  1930 . 

130,563 

95,039 

10,875 

8,286 

39,065 

283,928 

502,908 

1929 . 

164,446 

139,131 

48,825 

8,979 

48,109 

410,261 

541.950 

Gain  or  Lon . 

33,883  L 

44,092  L 

37,950  L 

693  L 

9,044  L 

126,333  L 

39.442^ 

SAN  DIEGO.  CAL. 

ToUl  (DS).  1930 . 

.  1,435,199 

525,997 

126.854 

76,179 

417,415 

2.652.047 

2,759,196 

1929 . 

.  1,742,108 

583,141 

256.003 

139.%! 

566.649 

3,355,541 

2.82/ ,243 

Gain  or  Lon . 

306,909  L 

57,144  L 

129,149  L 

63,782  L 

149,234  L 

703,494  L 

68,0471 

Total  (D).  1930 . 

.  1,232,247 

509,745 

108,546 

65.344 

368,825 

2.355,036 

2.284,685 

1929 . 

.  1,511,584 

553,273 

200,116 

122,055 

509,771 

2,964,187 

2,279.359 

Gain  or  Lon . 

279,337  L 

43.528  L 

91 .570  L 

56,711  L 

140,946  L 

609.151  L 

5.336<! 

*lDdudM  Aueriean  Weekly  linage. 
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SAN  DIEGO — Continued 


SOUTH  BEND — Continued 


Paper  and  y*» 


Tribune  (e).  1930. 


ToUl  (DS).  1930 .  1, 

1829  .  2 

Gain  or  Ijoen . 

ToUl  (D).  1930 .  1 

1929 .  1 

Gain  or  Lon . 

Chronicle  (m),  1930 . 

1929 . 

GainorLoes . 

Examiner  (m).  1930 . 

1929 . 

Gain  or  Lnm . 

Call-Bullelin  (e),  1930. . 

1929 . 

GainorLoea . 

Nen  (e),  1930 . 

1929 . 

GainorLoea . 

Total  (S),  1930 . 

1929 . 

GainorLoea . 

Chronicle  (S),  1930 . 

1929 . 

Gain  or  Loea . 

•Examiner  (S),  1930 . 

1929 . 

GainorLoea . 


Ratal  Ganaral 

Total 

Nawe 

Retail 

Ganaral 

Tatal 

Nawe 

(L«c«l)  (NalMoal)  Automotifc  Ftiuncial  OauUml 

idfartUiof 

andEdtl 

Papar  and  yaar 

(Local)  (Nalianal)  Aulomative 

Kinaeicial 

aaeaifiad 

advert  Utaf 

and  Edt1 

254,544 

192,035 

28,367 

18,752 

158,613 

653,760 

716,049 

Newa-Timea  (e),  1930 . 

474,074 

111,413 

37,672 

26,099 

92,003 

749,409 

962,449 

359,582 

207,361 

43,094 

34,443 

223,527 

869,712 

684,785 

1929 . 

596,807 

165,260 

48,452 

36,334 

119,099 

975,351 

830,686 

105,038  L 

15,326  L 

14,727  L 

15,691  L 

64,914  L 

215,952 

L 

31.264 

Q 

Gain  or  Loan . 

122,733  L 

53,847  L 

10,780  L 

10,235  L 

27,096  L 

225,942  L 

131,763  G 

406,357 

117,475 

29,342 

19,594 

81,388 

707,277 

649,605 

Tribune  (e),  1930 . 

509,284 

184,096 

41,526 

24,370 

93,592 

860,042 

876.879 

497,845 

109,718 

63,142 

38,336 

121,455 

893,174 

681,747 

1929 . 

583,104 

185,302 

52,740 

37,038 

114,424 

979,598 

867.704 

91,488  L 

7.757  G 

33,800L 

18,742  L 

40,067  L 

185,897 

L 

32,142 

L 

GainorLoea . 

73,820  L 

1,206  L 

11,214  L 

12,668  L 

20,832  L 

119,556 L 

9.175  0 

571,346 

200,235 

50,837 

26,998 

128,824 

993,999 

919.031 

Total  (S).  1930 . 

109,216 

23,373 

18,569 

21,342 

37,729 

210,229 

539,542 

654,157 

236,194 

93,880 

49,276 

164,789 

1,201,301 

912,827 

1929 . 

166,303 

39,320 

52,962 

13,021 

49,666 

321,319 

593,668 

82,811  L 

35,959  L 

43,043  L 

22,278  L 

35,965  L 

207,302 

L 

6,204 

G 

Gain  or  Loaa . 

57,087  L 

15,947  L 

34,393  L 

8,321  G 

11,937  L 

111,090  L 

54,126  L 

202,952 

16,252 

18,308 

10,835 

48,590 

297,011 

474,511 

Newa-Timea  (S),  1930 . 

56,371 

14,155 

8,834 

11,121 

19,900 

110.381 

247,632 

230,524 

29,868 

55,887 

17,906 

56,878 

391,354 

547,884 

1929 . 

83,112 

14,125 

24,047 

6,734 

25,123 

153,188 

267,593 

27,572  L 

13,616  L 

37,579  L 

7,071  L 

8,288  L 

94,343 

L 

73,373 

L 

Gain  or  Loan . 

26,741  L 

30G 

15,213  L 

4,387  0 

5,223  L 

42,807  L 

19,961  L 

202,952 

16,252 

18,308 

10,835 

48,590 

297,011 

474,511 

Tribune  (S).  1930 . 

52,845 

9,218 

9,735 

10,221 

17,829 

99,848 

291,910 

230,524 

29,868 

55,887 

17,906 

56,878 

391,354 

547,884 

1929 . 

83,191 

25,195 

28,915 

6,287 

24,543 

168,131 

326,075 

27,572  L 

13,616  L 

37,579  L 

7,071  L 

8.288  L 

94,343 

L 

73,373 

L 

Gain  or  Loea . 

30,346  L 

15,977  L 

19,180  L 

3,934  G 

6,714  L 

68,283  L 

34,165  L 

SAN  FRANCISCO 

,  CAL. 

SPOKANE,  WASH. 

.723,319 

969,544 

228,469 

190,868 

875,155 

4,097,078 

5,738,722 

Total  (DS).  1930 . 

1,061,318 

441,746 

81,487 

74,196 

343,680 

2,018,065 

1,810,909 

!,110,933  1 

,025,546 

325,722 

289,887  1 

,064,707 

4,893,678 

6,801,009 

1929 . 

1,146,480 

530,692 

172,626 

129,034 

419,015 

2,421,842 

1,865,344 

387,614  L 

56,002  L 

97,253  L 

99,019  L 

189,552  L 

796,600 

L 

1,062,287 

L 

Gain  or  Lom . 

85,162  L 

88,946  L 

91,139  L 

54,838  L 

75,335  L 

403,777  L 

54.435  L 

1,423,000 

825,945 

190,031 

183,212 

699,225 

3,430,980 

4,629,271 

Total  (D),  1930 . 

964,753 

423,917 

66,968 

57,890 

306,171 

1,834,997 

1,482,709 

1,722,704 

813,242 

215,434 

285,301 

854,540 

3,968,079 

5,545,026 

1929 . 

1.025,397 

494,966 

120,968 

102,336 

376,799 

2.143,670 

1.549.678 

299,704  L 

12,703  G 

25,403  L 

102,089  L 

155,315 L 

537,099 

L 

915,755 

L 

Gain  or  Loaa . 

60,644  L 

71,049  L 

54.000L 

44,446  L 

70,628  L 

308,673  L 

66,969  L 

207,800 

136,718 

46,692 

75,398 

182,900 

753,809 

1,180,249 

Spokane  Review  (m).  1930. . 

166.414 

161,141 

25,170 

26,459 

125,720 

508,568 

530.440 

263,395 

159,294 

44,104 

124,076 

199,899 

864,505 

1,677,704 

1929 . 

148,376 

173,572 

26,188 

48,105 

143,816 

545,205 

564.301 

55,595  L 

22,576  L 

2,588  G 

48,678 L 

16,999  L 

110,696 

L 

497,455 

L 

Gain  or  Loss . 

18,0.38  G 

12,431  L 

1,018  L 

21,646  L 

18,096  L 

36,637  L 

33,861  L 

328,437 

245,989 

58,844 

61,349 

276,979 

975,993 

1,201,029 

Chronicle  (e),  1930 . 

552,151 

186.405 

25,916 

22,084 

135,611 

929,548 

575,354 

368,106 

250,557 

58,063 

89,678 

329,926 

1,097,997 

1,325,761 

1929 . 

636,662 

220,239 

58,328 

35,332 

168,259 

1,129,248 

601,454 

39,669  L 

4,568  L 

781  G 

28,329  L 

52,947  L 

122,004 

L 

124,732 

L 

Gain  or  Loaa . 

84,511  L 

33,834  L 

32,412  L 

13.248  L 

32,648  L 

199,700  L 

26,100  L 

473,840 

259,856 

48,120 

27,863 

91,489 

901,366 

1,156,657 

Preaa  (e),  1930 . 

246,188 

76,371 

15,882 

9,347 

44,840 

396,881 

376,915 

629,016 

264,203 

64,603 

36,782 

106,559 

1,101,833 

1,247,588 

1929 . 

240,359 

101,155 

36,452 

18,899 

64,724 

469,217 

383,923 

155,176  L 

4,347  L 

16,483  L 

8,919  L 

15,070  L 

200,467 

L 

90,931 

L 

Gain  or  Loea . 

5,829  G 

24,784  L 

20,570  L 

9,552  L 

19,884  L 

72,336  L 

7,008  L 

412,923 

183,382 

36,375 

18,602 

147,857 

799,812 

1,091,336 

Total  (S).  1930 . 

96.565 

17,829 

14,519 

16,306 

37,509 

183,068 

328,200 

462,187 

139,188 

48,664 

34,765 

218,156 

903,744 

1,293,973 

1929 . 

121,083 

35,726 

51,658 

26,698 

42,216 

278,172 

315,666 

49,264  L 

44,194  G 

12,289  L 

16,163  L 

70,299  L 

103,932 

L 

202,637 

L 

Gain  or  Loaa . 

24,518  L 

17,897  L 

37,139  L 

10,392  L 

4,707  L 

95,104  L 

12,534  0 

300,319 

143,599 

38,438 

7,656 

175,930 

666,098 

1,109,451 

Spokeainan  Rev.  (S),  1930.. 

96,565 

17,829 

14,519 

16,306 

37,509 

183,068 

328,200 

388,229 

212,304 

110,288 

4,586 

210,167 

925,599 

1,255,983 

1929 . 

121,083 

35,726 

51,658 

26,698 

42,216 

278,172 

315,666 

87,910  L 

68,705  L 

71,850  L 

3,070  G 

34,237  L 

259,501 

L 

146,532 

L 

Gain  or  Loaa . 

24.518  L 

17,897  L 

37, 139  L 

10,392  L 

4,707  L 

95,104  L 

12,534  G 

22,779  L  25,910  L 
214,644  111,068 


65,131  L  42,795  L  42,569  L  3, 

SCRANTON,  PA. 


213,621 
306,109 
92,488 L 
452,477 
619,490 
167.013  L 


568,674 
630,998 
62,324  L 
540,777 
624.985 
84,208  L 


ST.  LOUIS,  MO, 


Total  (DS),  1930 .  1 

1929 .  1 

GainorLoea . 

Total(D).  1930 .  1 

1929 .  1 

GainorLoea . 

Republican  (m),  1930 . 

1929 . 

GainorLoea . 

Sun  (a).  1930 . 

1929 . 

GainorLoea . 

Timea  (a),  1930 . 

1929 . 

GainorLoea . 

Total  (8),  1930 . 

1929 . 

Gainor  Loaa . 

Scrantonian,  1930 . 

1929 . 

GainorLoea . 


,501,820 
.541,638 
39,818  L 
,333,277 
,374,839 
41,562  L 
352,072 
386,481 
34,409  L 
261,404 
279,353 
17,949  L 
719,801 
709,005 
10,796  G 
168,543 
166,799 
1,744  G 
168,543 
166,799 
1,744  G 


Total  (DS),  1930... 

1929 . 

Gainor  Loea. . . . 
Total  (D),  1930.... 

1929 . 

Gain  nr  Loea. . . . 

Poet  (mi.  1930 . 

1929 . 

Gainor  1/iee. . . . 

Star  (e),  1930 . 

1929 . 

Gain  or  Loea. . . . 

Tim«  (e),  1930 _ 

1929 . 

Gain  or  Loea. . . . 
Total  (8),  1930. .. . 

1929 . 

Gain  or  Loea. . . . 
Poetint.  (8),  1930. 

1929  . 

GainorLoea. . . . 
Timee  (8),  1930. . . . 

1929 . 

Gainor  Loea. . . . 


1,404,210 
1,504,402 
100,192  L 
1,229,839 
1,274,446 


352,430 

105,703 

54,254 

119,670 

2,170,073 

2,429,144 

481,509 

191,243 

59,238 

152.584 

2,467,210 

2,734,303 

129,079  L 

85,540  L 

4,984  L 

32,914  L 

297,137  L 

305,159  L 

328,079 

94,515 

52,085 

117,603 

1,958,141 

2,187,310 

450,829 

182,724 

54,765 

150,734 

2,249,923 

2,467,920 

122,750  L 

88,209  L 

2,680  L 

33,131 L 

291,782  L 

280,610  L 

92,024 

32,576 

19,545 

36,391 

544,833 

773,045 

111,698 

62,147 

20,128 

51,907 

646,909 

835,453 

19,674  L 

29,571  L 

583  L 

15,516  L 

102,076  L 

62,408  L 

40,565 

6,853 

9.583 

26,144 

357,542 

574,008 

44,272 

22,562 

12,833 

34,359 

406,549 

764,309 

3,707  L 

15,709  L 

3,250  L 

8,215  L 

49,007  L 

190,301  L 

195,490 

55,086 

22,957 

55,068 

1,055,766 

840,257 

294,859 

98,015 

21,804 

64,468 

1,196,465 

868,158 

99,369  L 

42,929  L 

1.153G 

9,400  L 

140,699  L 

27,901  L 

24,351 

11,188 

2,169 

2,067 

211,932 

241.834 

30,680 

8,519 

4,473 

1,850 

217,287 

266,383 

6,329  L 

2,669  G 

2,304  L 

217  G 

5,355  L 

24,549  L 

24,351 

11,188 

2,169 

2,067 

211,932 

241,834 

30,680 

8.519 

4,473 

1,850 

217,287 

266.383 

6,329  L 

2,669  G 

2.304  L 

217  G 

5,355  L 

24,549  L 

SEATTLE,  WASH. 

676,045 

150,910 

115,580 

646,891 

3,195,251 

3.579,313 

736,680 

206,370 

196,524 

710,448 

3,362,256 

3,741,464 

60,635  L 

55,460  L 

80,944  L 

63,557  L 

167,005  L 

162,151 L 

545,974 

105,590 

110,703 

502,003 

2,668,516 

2,562,493 

543,928 

105,700 

187,813 

551,117 

2,670,836 

2,685,433 

Total  (D.S),  1930 .  2 

1929  .  2 

Gain  or  Loan . 

Total  (D).  1930 .  1 

1929  .  2 

Gain  or  Loaa . 

Globe-Democrat  (m),  1930  . 

1929 . 

Gain  or  Loaa . 

Poet-Diat>atch  (e),  1930 . 

1929  . 

Gain  or  Ixmb . 

Star  (e),  1930 . 

1929 . 

Gain  or  I.oaa . 

Timea  (e).  1930 . 

1929 . 

Gain  nr  IxMa . 

Total  (S),  1930 . 

1929 . 

Gain  or  I.«8a . 

Globe- Democrat  (S),  1930. . . 

1929 . 

Gain  or  Ixiea . 

Poat-Diapatch  (8),  1930 . 

1929 . 

Gain  or  I/iea . 


,147,001 

720,179 

140,643 

108,790 

631,384 

3,763.441 

4,145,026 

,506.562 

1,071,954 

232,107 

200.464 

791,933 

4,806,972 

4.427.624 

359,561 

L 

351,775 

L 

91,464 

L 

91,674 

L 

160,549 

L 

1,043.531 

L 

282,598 

L 

,852,288 

617,779 

116,918 

104,220 

385,763 

3,092,393 

3,292,502 

,102,422 

908,672 

142,389 

193,717 

484,898 

3,836,015 

3,511,776 

250,134 

L 

290,893 

L 

25,471 

L 

89,497 

L 

99,135 

L 

743,622 

L 

219,274 

L 

301,911 

185,685 

48,433 

68,853 

97,934 

707,816 

753,578 

366,501 

316,603 

67,039 

113,707 

121,362 

986,520 

937.332 

64,590 

L 

130,918 

L 

18,606 

L 

44,8.54 

L 

23,428 

L 

278,704 

L 

183.754 

L 

954,919 

246,138 

42,352 

16,762 

171,409 

1,435,349 

1,032,394 

999,434 

329,455 

47,981 

51,143 

206,458 

1,634,817 

1,000,309 

44,515 

L 

83,317 

L 

5,629 

L 

34,381 

L 

35,049 

L 

199,468 

L 

32,085 

G 

426.165 
483,369 
57,204  L 
169,293 
253,118 
83,825  L 


44,607  L 

2,046  G 

llOL 

77,110  L 

49,114  L 

2,320  L 

288,980 

159,862 

36,821 

48,124 

170,962 

875,370 

265,710 

141,336 

29,588 

75,635 

188.870 

701,422 

23,270  G 

18,526 G 

7,233  G 

27,511  L 

17,908  L 

173,948  G 

351,156 

123,679 

19,872 

14,721 

104,273 

617,461 

358.709 

117,596 

27,199 

27,113 

107,647 

645,495 

7,553  L 

6,083  G 

7,327  L 

12,392  L 

3,374  L 

28,034  L 

589,703 

262,433 

48,897 

47,858 

226,768 

1,175,685 

650,027 

284,996 

48,913 

85,065 

254,600 

1,323,919 

60,324  L 

22,563  L 

16  L 

37,207  L 

27,832  L 

148.234  L 

174,371 

130,071 

45,320 

4,877 

144,888 

526,735 

229,956 

192,752 

100,670 

8,711 

159,331 

691,420 

55,585  L 

62,681 L 

55,350  L 

3,834  L 

14,443  L 

164,685  L 

63,296 

101,202 

26,227 

3,607 

47,557 

269,097 

94,708 

139,898 

51,520 

3,795 

50,913 

340,834 

31,412  L 

38,696  L 

25,293  L 

188  L 

3,356  L 

71,737  L 

111,075 

28,869 

19,093 

1,270 

97,331 

257,638 

135,248 

52,854 

49,150 

4,916 

108,418 

350.586 

24,173  L 

23,985  L 

30,057  L 

3,646  L 

11,087  L 

92,948  L 

SOUTH 

BEND, 

IND. 

1,092,574 

318,882 

97,767 

71,811 

223,324 

1,819,680 

1,346,214 

389,882 

154,154 

86,393 

283,189 

2,276,268 

253,640  L 

71,000  L 

56,387  L 

14,582  L 

59,865  L 

456,588  L 

983,358 

295,509 

79,198 

50,469 

185,595 

1,609,461 

1,179,911 

350,562 

101,192 

73,372 

233,623 

1,964,949 

196,553  L 

55,063  L 

21,994  L 

22,903  L 

47,928  L 

346,498  L 

122,940  L 
1,031,699 
1,049,551 
17,852  L 
590,744 
616,694 
25,950  L 
940,050 
1.019,188 
79,138  L 
1,016,820 
1,056,031 
39,211  L 
493,860 
519,447 
25.587  L 
522,960 
536,584 
13,624  L 


Total  (DS),  1930 .  1 

1929 .  1 

Gain  or  Ixiea . 

Total  (D).  1930 .  1 

1929 .  1 

Gain  or  Ixiaa . 

Pioneer-Preae  (m).  1930 . 

1929 . 

Gain  or  Ixiea . 

Diapatch  (e),  1930 . 

1929 . 

Gain  or  Loea . 

Newa  (e),  1930 . 

1929 . 

Gain  or  Ixias . 

Total  (S).  1930 . 

1929 . 

Gain  or  Ixies . 

Pioneer-l’reaa  (S).  1930 . 

1929 . 

Gain  or  Ixas . 

Newa  (S).  1930 . 

1929 . 

Gra  or  Loaa . 


294,713 

102,400 

23,725 

4,570 

245,621 

671,048 

852,524 

4(ta.I40 

163,282 

89,718 

6,747 

307,035 

970,957 

915,848 

109.427  L 

60,882  L 

65,993  L 

2,177  L 

61,414  L 

299,909  L 

63,324  L 

91,4.58 

49,329 

8,111 

1,593 

74,439 

224,949 

404,436 

134,813 

63,212 

42,109 

2,941 

96,419 

339,529 

462,633 

43,355  L 

13,883  L 

33,998  L 

1,348  L 

21,980  L 

114,580  L 

58,197  L 

203,255 

53,071 

15,614 

2,977 

171,182 

446,099 

448,088 

269,327 

100,070 

47,609 

3,806 

210,616 

631,428 

453,215 

66.072  L 

46,999  L 

31,995  L 

829  L 

39,434  L 

185,329  L 

5,127  L 

ST.  PAUL,  MINN. 

,515,467 

624,326 

118,332 

64,988 

333,661 

2,675,596 

2,616,411 

,573,478 

749,088 

238,946 

90.095 

396,161 

3,057,959 

2,975.668 

58.011  L 

124,762  L 

120,614  L 

25,107  L 

62,500  L 

382,363  L 

359,257  L 

,354,849 

582,942 

105,788 

63,809 

269,141 

2,395,225 

1,796,422 

,399,889 

675,033 

176,330 

84,274 

316,899 

2,662,473 

1,998,791 

45,040  L 

92,091  L 

70,542  L 

20.465  L 

47,758  L 

267.248 L 

202,369  L 

351,285 

220,898 

42,774 

28,595 

104.649 

752,050 

513,862 

364,456 

255,806 

68.534 

35,295 

116,333 

843,616 

560,875 

13,171  L 

34,908  L 

25.760  L 

6,700  L 

11,684  L 

91,566  L 

47,013  L 

588,449 

231,818 

42,984 

27,759 

107,247 

1,010,626 

693,481 

616,120 

263,166 

68,974 

38,172 

119,538 

1,107,019 

832,367 

27,671  L 

31,348  L 

25,990  L 

10,413  L 

12,291  L 

96,393  L 

138,886  L 

415,115 

130,226 

20,030 

7,455 

57,245 

632,549 

589,079 

419,313 

156,061 

38,822 

10,807 

81,028 

711,838 

605,549 

4,198  L 

25,835  L 

18,792  L 

3.352  L 

23,783  L 

79,289  L 

16,470  L 

160,618 

41,384 

12,544 

1,179 

64,520 

280.371 

819,989 

173,589 

74,055 

62,616 

5,821 

79.262 

395,486 

976,877 

12,971  L 

32,671  L 

50,072  L 

4,642  L 

14,742  L 

115,115  L 

156.888  L 

100,572 

37,499 

6,966 

793 

46,328 

192,284 

443,830 

112,238 

64,045 

39,986 

3,893 

46,567 

266,844 

544,319 

11,666L 

26.546  L 

33,020  L 

3.100  L 

239  L 

74,560  L 

100,489  L 

60,046 

3.885 

5.578 

386 

18,192 

88,087 

376,159 

61.351 

10,010 

22,630 

1,928 

32,695 

128,642 

432.558 

1,305  L 

6,125  L 

17,052  L 

1,542  L 

14,503  L 

40,555  L 

56,399  L 

SYRACUSE,  N. 

Y. 

1,573,877 

509,008 

110,296 

74,904 

325,984 

2,636,994 

3,896.395 

1.600,276 

662,777 

256,000 

97,634 

432,894 

3,090,922 

4,015,941 

26.399  L 

153,769  L 

145,704  L 

23,630  L 

106,910  L 

453,928  L 

119,546  L 

1,400,526 

412,748 

83,900 

60,941 

264,380 

2.266,286 

2,571.620 

1,380,379 

484,081 

164,138 

82,106 

342,878 

2,494,847 

2,515,364 

20,147  G 

71,333  L 

80,238  L 

21,165L 

78,498  L 

228,561  L 

56.256  G 

•iDdudet  ABerletB  WtaUp  Umca. 
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_ OCTOBER  LINAGE  OFF  16.2%  FROM  1929,  TABULATION  REVEALS 

SYRACUSE — Continued  TORONTO — Continued 

Ralail  Gcocral  Tatal  Newt  RelaO  General  Tetal  Newi 

Paper  and  year  ^Lecal)  CNalienal)  Autemetire  Financial  Oataified  adaertiainf  and  Edt1  Paper  and  year  iLeeal)  (Natienal)  AirtometiTe  Financial  Qaacified  adaertiainf  and  Edl1 


Herald  (el.  lOSU .  ..  .S58.160  126.390  26,949  13,307  99,398  835,791  918,153 

1929  .  554,288  163,168  57,539  23.608  118,871  925,284  952,371 

Gain  or  Low .  3,872  G  36,778  L  30,590  L  10,301  L  19,473  L  89,493  L  34,218  L 

Journal  (el.  1930 .  .532,467  187.441  31,082  14,851  61,502  836,230  940,993 

1929 .  528.299  174.593  56.349  15,990  82,141  868,611  820,094 

Gain  or  Low .  4,168  G  12,848  G  25,267  L  1,139  L  20,639  L  32,381  L  120,899  G 

Poet  SUndard(m),  1930...  309.899  98.917  25,869  32,783  103,480  594,265  712,474 

1929  .  297.792  146.320  50.250  42,508  141,866  700,952  742,899 

Gainnrlxw .  12,107  G  47.403  L  24.381  L  9,725  L  38,386  L  106,687  L  30,425  L 

Total  (S1, 1930 .  173.351  96.260  26.396  13,063  61,604  370,708  1,324,775 

1929  .  219.897  178.696  91,862  15,528  90,016  596,075  1,500,577 

GainorLoee .  46..546  L  82,436  L  65,466  L  2,465  L  28,412  L  225,367  L  175,802  L 

Herald  (S),  1930  .  85,142  11,260  16,506  4,709  25,597  143,248  468,472 

1929 .  103,071  43,714  42,454  6,189  33,381  228,885  583,205 

GainorLoee  .  17.929  1,  32.454  1,  25,9481,  1,480  L  7,784  L  85,637L  114,733  L 

•American(S),  1930  .  33,255  75,856  3,370  3,489  13,157  129,127  440,812 

1929  .  53,188  110,511  17,295  1,989  24,541  207,524  414,371 

GainorLoee .  19,933  L  34,655  1,  13,9251,  1,500  G  11,384  L  78,397  L  26,441  G 

Poet  .'^tendard  (S),  1930  .  54.954  9,144  6.520  4.865  22.850  98,333  415,491 

1929  63.6.38  24,471  32,113  7.350  32,094  159,666  503,001 

Gain  or  Low .  8.684  L  15.327  1,  25,593  1,  2,485  L  9,244  L  61,333  L  87,510  L 

TACOMA,  WASH. 

TotaUDS).  1930  .  929,212  .388.650  89,492  59,643  416,021  1,892,618  1,990,192 

1929  1,080,127  425,560  164,524  58,401  463,635  2,197,416  2,136,072 

Gam  or  Low .  150,915  1,  36.9101,  75,032  L  1,242  G  47,614  L  304,798  L  145,880  L 

TouKDl.mO .  850,945  385.676  61,534  57,479  365,850  1,730,952  1,637,357 

1929  .  962,115  409.621  111,513  54,836  397,107  1,940,361  1,748,955 

Gain  or  Low .  111,1701,  23.945  1,  49,979  L  2,643  G  31.257  L  209,409  L  111,598  L 

I^Kiner  (ra),  1930 . 82,647  147,200  14,125  21,013  132,945  399,080  512,098 

1929  .  92.008  154,644  22,023  21,685  151,085  442,003  552,696 

Gain  or  Low .  9,361  L  7,444  L  7,898  L  672  L  18,140  L  42,923  L  40,598  L 

Newt  Tribune  (e).  1930 .  482,989  150,423  19,042  24,475  136.368  817,063  597,144 

1929  .  547,260  165,854  26,806  23,053  155,328  918.301  624,553 

Gainorixee .  64,271  L  15,431  L  7,764  L  1,422G  18,960L  101,238  L  27,409  L 

Timee 'el.  1930  .  285,309  88.053  28.367  11,991  96,537  514,809  528,115 

1929  322,847  89,123  62,684  10,098  90,694  580,057  571,706 

Gain  or  Low .  37,538  L  1.070  L  34,317  L  1,893  G  5,843  G  65,248  L  43,591  L 

TouKS),  1930 .  78,267  2,974  27,958  2,164  50,171  161,666  352,835 

1929  118,012  15,939  53,011  3,565  66,528  257,055  387,117 

GainorLoee .  39,745  L  12.965  L  25.053  L  1,401  L  16,357  L  95,389  L  34,282  L 

Lod*er  (S),  1930  .  78,267  2,974  27.958  2,164  50,171  161,666  352,835 

1929  .  118,012  15,939  53,011  3,565  66,528  257,055  387,117 

Gain  or  Low .  39,745  L  12,965  L  25,053  L  1,401  L  16.357  L  95,389  L  34,282  L 

TERRE  HAUTE,  IND. 

Total  fDS),  1930 .  1,222,657  312,340  92,954  33,296  210.684  1,884,568  1,894,444 

1929 .  1,182,232  373,468  143,245  52,028  238,277  2,000,250  1,956,943 

Gain  or  Low .  40,425  G  61,128  L  50,291  L  18,732  L  27,593  L  115,682  L  62,499  L 

ToUUD),  1930 .  1,094,385  285,640  61,614  29,386  175,445  1,659,107  1,460,341 

1929 .  1,023,771  346,815  93,653  48,106  199.254  1,722,439  1,521,858 

Gain  or  Low .  70,614  G  61,175  L  32,039  L  18,720  L  23,809  L  63 ,332  L  61,517  L 

Poet  (e).  1930  .  339,297  88,153  23,983  9,863  67,205  531,914  477,519 

1929  .  253,001  100,372  24,803  14,888  77.834  474,571  472,266 

Gain  or  Low .  86,296  G  12,219  L  820  L  5,025  L  10,629  L  57,343  G  5,253  G 

Star  (m),  1930 .  328.049  79,648  15,201  7,847  60,343  494,609  433,231 

1929  .  326,041  115,985  27,032  15,294  71,134  •  559,159  459,538 

Gain  or  Low .  2,008  G  36,3.37  L  11,831  L  7,447  L  10,791  L  64,550  L  26,307  L 

Tribune  (e),  19.30  .  427,039  117,839  22,430  11,676  47,897  6,32,584  549,591 

1929  .  444,729  130,458  41,818  17,924  50,286  688,709  590,054 

Gain  or  Low .  17,690  L  12,619  L  19.388  L  6,248  L  2,389  L  56,125  L  40,463  L 

ToUl(.S),  1930 .  128,272  26,700  31,340  3,910  35,239  225,461  434,103 

1929 .  158.461  26,653  49,592  3,922  39,023  277,811  435,085 

Gain  or  Low .  30,189  L  47  G  18,252  L  12  L  3,784  L  52,350  L  982  L 

Star  (S),  1930 .  57.997  7,525  14,009  2,662  18,362  100,555  232,175 

1929  .  84,313  17,084  28,186  2,412  21,856  154,011  233,812 

GainorLow .  26,316L  9,559L  14,177L  250  G  3,494  L  53.456L  1,637  L 

Tribune  (S),  1930  .  70,275  19,175  17,331  1,248  16,877  124,906  201,928 

1929  .  74,148  9,569  21,406  1,510  17,167  123,800  201,273 

GainorLow .  3,873  L  9,606  G  4,075  L  262  L  290  L  1,106  L  655  L 

TOLEDO,  OHIO 

ToUl  (DS),  1930 .  1,410,888  384,030  120,238  79,705  322,351  2,329,084  2,846,398 

1929 .  1,747,427  556,335  204,623  93,807  474,081  3,098,902  3,082,015 

GainorLow .  336,539  L  172,305  L  84,385  L  14,102  L  151,730  L  769,818  L  235,617  L 

ToUl(D),  1930 .  1.182.873  375,975  112,255  71,694  301,187  2,055,856  2,420,143 

1929 .  1,468,848  536.759  178,853  83,893  439,333  2,730,315  2,621,696 

GainorLow .  285,975L  160,784  L  66,598L  12,199L  138,146  L  674,459L  201,553L 

Tunw  (m),  1930 .  149,042  39,367  8,367  29,644  25,312  255,653  824,514 

1929 .  162,448  44,583  4,649  29,906  55,958  311,776  726,508 

GainorLow .  13,406  L  5,216  L  3,718  G  262  L  30,646  L  56,123  L  98,006  G 

Blade  (e).  1930  .  645,470  234,695  68,862  24,752  158,965  1,137,910  897,236 

1929  .  825,226  249,026  113,067  32,388  210,609  1,535,205  1,139,977 

GainorLow .  179,756  L  114,331  L  44,205  L  7,636  L  51,644  L  397,295  L  242,741  L 

Xeae-Bee  (e).  1930 .  388,361  101,913  35.026  17,298  116,910  662,293  698,393 

1929  .  481,174  143,150  61,137  21,599  172,766  883,334  755,211 

GainorLow .  92,813  L  41,237  L  26,111  L  4,301  L  55.856  L  221,041  L  56,818  L 

ToUl(S).  1930  .  228,015  8,055  7,983  8,011  21,164  273,228  426,255 

1929  .  278,579  19,576  25,770  9,914  34,748  368,587  460.319 

GainorLow .  50,564  L  11,521L  17,787  L  1,903  L  13,584L  95,359L  34,064  L 

Timee  (S),  1930 .  228,015  8,055  7,983  8.011  21,164  273,228  426,255 

1929  .  278.579  19,576  25,770  9,914  34,748  368,587  460,319 

GainorLow .  50,564  L  11,521L  17,787  L  1,903L  13,584  L  95,359L  34.064  L 

TORONTO,  CANADA 

Total  (DS),  1930  .  2,402,104  1,067,074  163,554  88,307  843,049  4,610,395  4,572,618 

1929 . 

Gain  or  Low .  .  .  .  .  .  . 

Globe  (m).  1930  .  212,652  157,050  26,674  27,439  81.850  515,951  882,600 

1929 . 

GainorLow .  .  .  .  .  .  . 


Mail-Empire  (m),  1930  .  221,039  201,863  44,022  29,781  63,025  572,958  916,878 

1929 . . 

GainorLow .  .  .  .  .  .  . 

Star  (e),  1930 .  990.364  322,212  40,381  19,614  259,598  1,644,826  1,155,153 

1929 . 

GainorLow .  .  .  .  .  .  . 

Star  (w),  1930  .  33,844  102,637  9,768  116  10,754  157,119  498,2» 

1929 . 

GainorLow .  .  .  .  .  .  . 

Telegram  (e),  1930  .  944,205  283,312  42,709  11,357  *  427,822  1,719,541  1.119,722 

1929 . 

Gain  or  Low .  .  .  .  .  .  . 

TRENTON,  N.  J. 

Total  (DS),  1930  .  569,630  173,642  50,689  28,589  80,054  926,098  921.284 

1929  .  694,621  267,874  137,180  45,683  99,354  1,269,497  1,011,270 

GainorLow .  124,991  L  94.232  L  86,491  L  17,094  L  19,300L  343,399  L  89,986L 

Total  (D),  1930  .  508,802  167,638  42,541  20,799  65,689  827,977  676,703 

1929  .  520.635  239,337  108,605  23,401  80,794  996,775  6,36,963 

GainorLow .  11,833  L  71,699  L  66,064  L  2,602  L  15,105  L  168,798  L  39,740  0 

Timee  (e),  1930  .  508,802  167,638  42,541  20,799  65,689  827,977  676,703 

1929  .  520.635  239,337  108,605  23,401  80,794  996,775  636,963  j 

GainorLow .  11,833  L  71,699  L  66,064  L  2,602  L  15,105  L  168,798  L  39,740  0  I 

Total  (S),  1930  .  60,828  6,004  8,148  7,790  14,365  98,121  244.581 

1929 .  173,986  28,537  28,575  22,282  18,560  272,722  374.307 

GainorLow .  113,158  L  22,533  L  20,427  L  14,492  L  4,195  L  174,601  L  129,726L 

Timea-Adverti8er(S),  1930..  60,828  6,004  8,148  7,790  14,365  98,121  244,581 

1929 .  173.986  28,537  28,575  22,282  18,560  272,722  374,307 

GainorLow .  113,158L  22,533L  20,427L  14,492L  4,195L  174,601  L  129,726L 

TULSA,  OKLA. 

Total  (DS).  1930  .  1.332,212  328,424  151,267  65.751  328,702  2,254,052  2,208.640  j 

1929 .  1,251,678  439,141  319,850  65,194  386,086  2,506.949  2,408,458  I 

GainorLow .  72,5.34  G  110,717L  168,583  L  557  G  57,384  L  252,897L  199,818L  * 

ToUKD),  1930  .  909,127  283,646  85,790  29,837  270,727  1.626,717  1,295,877 

1929 .  1,000,088  385,914  161,842  38,833  322,999  1,946,438  1,507,918 

GainorLow .  90,961  L  102,268  L  76,052  L  8,996  L  52,272  L  319,721  L  212,039L  , 

Tribune  (e),  1930  .  490,259  124,207  37,742  11,340  120,185  828,097  589,481  I 

1929  .  563,114  161,744  71,089  13.335  147  167  991,308  759,093  ‘ 

GainorLow .  72,855  L  37,537  L  33,347  L  1,995  L  26,982  L  163,211  L  169,612L 

World  (m).  1930  .  418,868  159,439  48,048  18,497  150,542  798,620  706.394  I 

1929  .  436.974  224,170  90,753  25,498  175,832  955,130  748,823  I 

GainorLow .  18,106  L  64,731  L  42,705  L  7,001  L  25,290  L  156,510  L  42.427L  I 

Total  (S),  1930 .  423,085  44,778  65,477  35,914  57,975  627,335  912,763  * 

1929 .  2.59,590  53,227  158,008  26,361  63,087  560,511  900,542 

Gainorixiw .  163,495  G  8,449  L  92,531  L  9,553  G  5,112  L  66,824  G  12,2210 

Tribune  (S),  1930 .  102,413  15,892  23,706  11,148  22,736  175,982  384,811 

1929  .  92,494  21,740  70,024  8,810  26,988  220,091  412,420 

GainorLow  .  9.919G  5,848  L  46.318L  2,338G  4,252  L  44,109  L  27,6091 

World  (S),  19.30  .  320,672  28,886  41,771  24,766  35,239  451,353  527,952 

1929 .  167,096  31,487  87,984  17,551  36,099  340,420  488,122 

GainorLow .  153,576  G  2,601  L  46,213  L  7,215  G  860  L  110,933  G  39,830  0 

WASHINGTON,  D,  C. 

ToUl  (DS),  1930  .  2,954,320  735,471  205,915  103,637  721,762  4,779,918  6,368,316 

1929 .  2,933,633  967,554  361,494  150,391  829,103  5,311,207  6,092,620  , 

Gainorixiw .  20,687  G  232,083  L  155,579  L  46,754  L  107,341  L  531,289  L  275,6060  I 

Total  (D),  1930  .  2,316,914  602,524  187,743  95,757  586,344  3,848,095  4,733,087  I 

1929  .  2,217,434  774,882  270,725  141,992  680,108  4,153,795  4,502,416  I 

GainorI/«a .  99,480  G  172,358  L  82,982  L  46,235  L  93,764  L  305,700  L  231,5710 

Herald  (m),  1930 .  124.325  56,255  11,357  16,267  87,063  317,441  1,095,835 

1929 .  119,876  33,091  20,271  13,985  98,710  308,299  1,009,416 

GainorI,ow .  4,449  G  23,164  G  8,914  L  2,282  G  11,647  L  9,142  G  86,4100 

News  (e),  19.30 .  128,998  55,098  15,134  1,946  78,328  281,224  513.780 

1929 .  135,537  66,876  25,098  3,751  82,330  314.605  507,235 

GainorLow .  6..539  L  11,778  L  9,964  L  1,805  L  4,002  L  33,381  L  6.554  0 

Timee  (e),  1930  .  515,942  145,292  46,585  12,647  86,954  808.194  1,059.310 

1929  .  468,013  183,937  73,445  10,753  103,487  840,036  933,301 

GainorDiw  .  47,929  G  38,645  L  26,860  L  1,894  G  16,533  L  31,842  L  125,9100  f 

Poet  (m).  1930  .  242,720  88,442  42,949  29,325  74,100  485,573  939,187  | 

1929  .  247,.548  120,187  .54,159  51,339  85,675  569,139  931,741  { 

GainorLow .  4,828  L  31,745  L  11,210  L  22,014  L  11,575  L  83,566  L  7,4460 

Star(e).  1930 .  1.304,929  257,437  71,718  35.572  259,899  1,955,663  1,125,866 

1929  .  1,246,460  370,791  97,752  62,164  309,906  2,121,716  1,120,633 

Gainorl/iw .  58,469  G  113,354  L  26,034  L  26,592  L  50,007  L  166,053  L  5,2330 

Total  (S),  1930  .  637,406  132,947  18,172  7,880  135,418  931,823  1,634,329 

1929  .  716,199  192,672  90,769  8,399  148,995  1,157,412  1,590,204 

Gainorixiw .  78,793  L  59,725  L  72,597  L  519  L  13,577  L  225.589  L  44,1250 

♦Herald  (S),  1930 .  129,578  80,027  4,441  4,531  19,543  238,120  528.142 

1929 .  115,062  98,987  17,428  1,038  24,424  257,066  466,577 

Gainorlxwe .  14,516  G  18,960  L  12,987  L  3,493  G  4,881  L  18,946  L  61,5650 

Poet  (S),  1930 .  162,816  14,829  3,779  1,265  33,998  216,687  518,678 

1929  .  208,775  26,300  23,890  3,911  32,232  295,262  5.51.101 

GainorLow .  45,959  L  11,471  L  20,111  L  2,646  L  1,766  G  78,575  L  32.4231  , 

Star  (S),  19.30  .  345,012  38,091  9.952  2.084  81,877  477,016  587,509  J 

1929  .  392,362  67,385  49,451  3,450  92,339  605,084  572.526  r 

GainorLow .  47,350  L  29,294  L  39,499  L  1,366  L  10,462  L  128,068  L  14,9830  , 

WESTCHESTER  COUNTY  GROUP 

Total  (DS).  1930  .  2,783,405  466,642  306,528  167,720  671,208  4.549,941  6,803.142 

Mainaroneck  Times  (e),  1930  99.940  39.014  13.753  6,670  14.652  182,502  308.335 

Mt.  Vernon  .Argus  (e).  1930  .  521,030  49,034  45,129  27,649  58,961  716,804  762.500 

New  Rochelle  Standard  Star 

(e),  1930  .  361,683  46,358  30,546  19.094  71,788  546,072  748,848  ■ 

Owining  Citiaen  Sentinel  (e), 

mo .  123,411  31,269  16,189  1,922  28,456  209.266  492.069 

Portcheeter  Item  (e).  1930  . .  341,788  40,952  33,494  9,407  60.061  493,075  .549.179  ) 

Tarrytown  News  (e),  1930...  225.394  50,197  27,895  15,037  25,110  380,638  ,545.984 

Yonkers  Herald  (e).  1930.  ..  264.206  65.924  24,294  22.a59  101,017  483,520  1,037,220 

A'onkers  Statesman  (e).  1930  176.478  38,510  13,593  20,884  126,894  893,694  929,545 

White  Plains  Prew(e),  1930.  157.937  39,797  36,757  22,906  49,599  313,807  (>86.194 

White  Plains  Reporter  (e), 

1930  .  511,538  65,587  64,878  22,092  134,670  820,.563  743.268 

(Continued  on  page  5:' 


♦Includes  .American  Weekly  linage. 
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WICHITA,  KAN. 

Retail  General  Total  News 

Paper  and  year  (Local)  (National)  AutomotiTe  Fiiuiwial  Classified  adsertisinf  and  EdtT 

Total  (DS).  1930 .  1,125,609  450,947  158,251  40,228  592,115  2,380,385  2,049,858 

Total  (D).  1930  .  922,137  389.708  126,293  23,665  516,910  1,991,562  1,556,523 

(j),  1930  .  425,654  158,902  43,515  8,663  136,493  784,297  614,412 

Ea»le(m).'l930 .  253,580  130,869  54,220  12,189  190.155  641,976  498,611 

Eiilc  (e).'l930  .  242,903  99,937  28,558  2,813  190,262  565,289  443,500 

Total  (S)!  1930  .  203,472  61,239  31,958  16,563  75,205  388,823  493,335 

Beacon  (S),  1930 .  115,864  38.596  20,075  10,339  30,305  215,565  300,626 

Eaile  (S).  1930 .  8”.«08  22,643  11,883  6,224  44,900  173.258  192,709 

WILKES-BARRE,  PA. 

Total  (DS),  1930  .  2,009,743  388,596  99,699  56,083  153,108  2,731,404  2,545,489 

Totald)).  1930 .  1,846,985  356.202  85,496  48,297  151,852  2,507,255  2,115,573 

Record  (m).  1930  .  680,972  141,539  23,654  23.644  98,890  974,506  697,257 

Timee  Leader  (e),  1930  .  780,926  159,152  49,058  9,852  45,225  1,051,537  780,634 

News  (e),  1930  .  385,087  55,511  12,784  14,801  7,737  481,212  637,682 

Total  (S).  1930 .  162,758  »  32,394  14,203  7,786  1,256  224,149  429,916 

Independent  (S),  1930 .  128,497  21,566  8,482  6,851  1,053  170,783  273,998 

Telegram  (S).  1930 .  34,261  10,828  5,721  935  203  53,366  155,918 

WINSTON-SALEM,  N.  C. 

TotalDS),  1930  .  321,099  127,090  28,529  19,281  27,761  526,938  858,484 

jjjp'  ! .  358,158  162,344  71,414  18,503  45,676  661,621  1,088,723 

Gainor  Loee .  37,059  L  35,254  L  42,885  L  778  G  17,915  L  134,683  L  230,239  L 

Total  (D),  1930  .  280.432  123,969  24,467  18,377  23,013  472,967  554,608 

jjjj,  ‘ .  328.693  153,873  65,422  17,978  37,752  608,923  634,614 

Gain  or  L^ .  48,261  L  29,904  L  40,955  L  399  G  14,739  L  135,956  L  80,006  L 

Twin  City  Sentinel  (e).  1930.  280,432  123,969  24.467  18,377  23,013  472,967  554,608 

j(2#  .  328,693  153,873  65,422  17,978  37.752  608,923  634,614 

Gainor  Loai .  48,261  L  29,904  L  40,955  L  399  G  14,739  L  135,956  L  80,006  L 

Total  (S),  1930.. .  40,667  3,121  4,062  904  4,748  53.971  303,876 

,J29  .  29,465  8,471  5,992  525  7,924  52,698  454,109 

Gainor  L^.  .  . .  11,202  G  5,350  L  1,930  L  379  G  3,176  L  1,273  G  150,233  L 

Journal  SentineUS),  1930...  40,667  3,121  4.062  904  4.748  53,971  303,876 

JJ2J  .  29.465  8.471  5,992  525  7,924  52,698  454,109 

.  11,202  G  5,350L  1,930L  379G  3,176L  1,273G  150.233  L 

WORCESTER,  MASS. 

Total  (DS),  1930 .  1,334,994  455,634  126,374  66,892  291,509  2,298,150  3,278,642 

ig29  ....’ .  1,398,715  645,736  197,860  65,703  348,585  2,684,872  .  3.410,004 

Gain  or  L^ .  63,721  L  190.102'L  71,486  L  1,189  G  57,076  L  386,722  L  131,362  L 


C.  N.  R.  CLAIMS  A  LOSS 
IN  MOVING  PAPER 

Rates  to  United  States  Papers  on  Long 
Haul  Less  Than  on  Hauls 
Wholly  in  Canada, 

Counsel  Says 

Hearings  are  being  held  in  Ottawa, 
Ont.,  this  week  on  the  application  by 
newsprint  inanufacturcrs  and  newspaper 
publishers  to  the  Board  o{_  Railway 
Commissioners  for  an  order  disallowing 
the  rate  schedule  recently  published  by 
the  Canadian  roads  on  that  commodity. 
The  board  some  time  ago  suspended  the 
new  schedule,  which  applies  to  inter¬ 
national  traffic,  and  would  materially 
increase  present  rates. 

Testimony  was  presented  Nov.  25  by 
Alistair  Fraser,  general  counsel  of  the 
Canadian  National  Railways  to  the  ef¬ 
fect  that  the  C.  N.  R.  hauled  newsprint 
more  cheaply  for  United  States  pub¬ 
lishers  than  for  those  within  the 
Dominion.  He  also  stated  that  the 
average  revenue  per  ton  mile  from  news¬ 
print  hauled  to  Ihiited  States  points 
from  Canadian  points  of  origin  was 
8.06  mills,  while  the  actual  cost  was 
8.28  mills. 

On  international  traffic,  he  said,  the 
C.  N.  R.  received  for  transportation  of 
newsprint  $6.90  for  an  average  haul  of 
(585  miles.  Of  that  $5.36  was  obtained 
for  an  average  haul  of  285  miles  in 
Canada  and  only  $1.54  for  an  average 
continued  haul  in  the  United  States  of 
4(K)  miles.  The  newsprint  revenue  of 
8.06  mills  per  ton  mile  compared  with 
9A3  per  ton  mile  on  all  other  traffic. 
Newsprint,  Mr.  Fraser  said,  was  now  be¬ 
ing  carried  at  a  rate  lower  than  that  of 
any  tenth  class  commodity. 


HOEGG  JOINS  AGENCY 

Daniel  W.  Hoegg,  former  managing 
editor  of  the  Portland  (Me.)  ET'ening 
^e^i's  and  former  city  editor  of  the 
Portland  (Me.)  Evening  Express,  has 
wen  named  manager  of  the  Portland 
branch  of  the  John  W.  Queen  Adver¬ 
tising  Agency  of  Boston.  Associated 
with  him  will  be  Dudley  Alleman  of 
Boston,  former  editor  of  the  Maine 
Farmer  of  .Augusta,  Me.,  and  later  pub¬ 
licity  manager  for  the  Maine  Central 
Railroad. 


INSURANCE  DRIVE  SANCTIONED 


Pacific  Mutual  Plan  Makes  Agents 
Responsible  for  Copy 

A  twelve  months’  nationwide  news¬ 
paper  campaign  to  sell  life  insurance 
has  just  been  sanctioned  by  the  Pacific 
Mutual  Life  Insurance  Company  of 
California. 

The  campaign,  prepared  by  the  May¬ 
ers  Company,  Inc.,  Los  Angeles,  calls 
for  simple  editorial  style  of  copy  to  be 
run  under  the  name  of  the  gen¬ 
eral  agent  of  the  territory  in  which  it 
appears.  Each  general  agent  is  re¬ 
sponsible  for  the  advertising  appearing 
in  his  territory,  according  to  the  plan, 
and  he  deals  directly  with  the  publica¬ 
tions  used. 


DENVER  BANK  SUES 

John  C.  Shaffer,  newspaper  publisher, 
was  made  defendant  in  a  court  action 
recently  in  the  Denver  district  court. 
The  Colorado  National  bank,  as  trustee, 
filed  suit  to  compel  the  Ken-Caryl 
Ranch  Company  to  transfer  4,998  shares 
of  its  stock  to  the  plaintiff.  Shaffer  is 
president  of  the  company.  Named  as 
defendants  with  him  are  Virginia  Shaf¬ 
fer,  vice-president,  and  A.  E.  Carson, 
acting  secretary.  The  order  for  the  stock 
is  sought,  according  to  the  complaint, 
because  the  J.  A.  Ferguson  Investment 
company  allegedly  has  defaulted  in  pay¬ 
ment  of  interest  and  principal  on  an  ob¬ 
ligation  for  which  the  shares  were 
pledged. 


CRANMER  JOINS  A.P. 

Carl  Cranmer  has  resigned  as  tele¬ 
graph  editor,  Indianapolis  Star,  to  be¬ 
come  assistant  feature  editor  in  the 
Atlanta  (Ga.)  bureau  of  the  .Associated 
Press.  Cranmer  formerly  was  managing 
editor  of  the  Kokomo  (Ind.)  Dispatch 
before  it  merged  with  the  Kokomo 
Tribune. 


RURAL  WRITER  DIES 

Aaron  M.  Brown,  grocer  and  w’eather 
prognosticator,  but  best  known  as  the 
author  for  35  years  of  a  column  in  the 
East  ford  (Conn.)  Windham  County 
Observer,  a  weekly,  died  at  his  home 
in  Eastford,  Nov.  20.  His  remarks 
were  widely  reprinted  in  metropolitan 
papers. 


WORCESTER,  MASS. — Continued 

R«tal  G«n«ral  ToUl  Newt 

Paper  and  year  Local)  National)  AutomotiTe  Financial  Claaiified  adrertiainf  and  Edt  I 

Total  (D),  1930 .  1,232,286  443,932  110,327  62,966  257,310  2,129,568  2,866,641 

1929 .  1,246,320  620,072  157,645  61,918  307,309  2,421,005  2,925,584 

Gain  or  Loss .  14,034  L  176,140  L  47,318  L  1,048  G  49,999  L  291,437  L  58,943  L 

Telegram  (m),  1930  .  429,607  180,844  40,655  21,094  99,502  781,117  856,853 

1929  .  395,620  253,120  51,293  24,406  116,321  857,262  874,910 

GainorLoee .  33,987  G  72,276  L  10,638  L  3,312  L  16,819  L  76,145  L  18.057  L 

Gaiette  (e),  1930 .  468,028  185,733  46,974  23,852  103,106  833,841  1,037,702 

1929 .  456,503  269,290  65,181  25,934  119,027  942,633  1,120,255 

GainorLoee .  11,525G  83,557  L  18,187L  2,082  L  15,921  L  103,792  L  22,553  L 

Poet  (e),  1930  .  334,651  77,355  22,698  18,020  54,702  514,610  912,088 

1929  .  394,197  97,662  41,191  11,578  71,961  621,110  930,419 

GainorLoee .  59,546  L  20,307  L  18,493  L  6,442  G  17,259  L  103,500  L  18,333  L 

Total  (S),  1930 .  102,708  11,702  16,047  3,926  34,199  168,582  412,001 

1929 .  152,395  25,664  40,215  3,785  41,276  263,867  484,420 

Gain  or  Loss .  49,687  L  13,962  L  24,168  L  141 G  7,077  L  95,285  L  72,419  L 

Telegram  (S),  1930 .  102,708  11,702  16,047  3,926  34,199  168,582  412,001 

1929 .  152,395  25,664  40,215  3,785  41,276  263,867  484,420 

GainorLoee .  49,687  L  13,962  L  24,168  L  141 G  7,077  L  95,285  L  72,419  L 

YOUNGSTOWN,  OHIO 

ToUl  (DS),  1930 .  1,156,355  343,143  105,061  45,941  192,662  1,864,858  1,925,119 

1929 .  1,399,584  381,678  157,216  40,896  255,661  2,263,420  2,085,582 

Gain  or  Loss .  243,229  L  38,535  L  52, 155  L  5,045  G  62,999  L  398,562  L  160,463  L 

Total  (D),  1930 .  1,066,469  330,664  96,657  39,496  173,586  1,728,360  1,572,497 

1929 .  1,303,258  365,339  123,953  33,502  231,753  2,086,190  1,693,547 

GainorLoee .  236,789  L  34,675  L  27,296  L  5,994  G  58,167  L  357,830  L  121,050  L 

Vindicator  (e),  1930  .  560,842  181,808  45,983  20,473  91,353  910,065  806,990 

1929  .  668,112  194,422  50,836  16,137  113,823  1,081,275  857,505 

GainorLoee .  107,270  L  12,614  L  4,853  L  4,336  G  22,470  L  151,210  L  50,515  L 

Telegram  (e),  1930  .  505,627  148,856  50,674  19,023  82,233  818,295  765,507 

1929  .  635,146  170,917  73,117  17,365  117,930  1,024,915  836,042 

GainorLoee .  129,519  L  22,061  L  22,443  L  1,658  G  35,697  L  206,620  L  70,535  L 

Total  (S),  1930  .  89,886  12,479  8,404  6,445  19,076  136,498  352,622 

1929 .  96,326  16,339  33,263  7,394  23,908  177,230  392,035 

GainorLoee .  6,440  L  3,860  L  24,859  L  949  L  4,832  L  40,732  L  39,413  L 

Vindicator  (S),  1930  .  89,886  12,479  8,404  6,445  19,076  136,498  352,622 

1929  .  96,326  16,339  33,263  7,394  23,908  177,230  392,015 

GainorLoee .  6,440  L  3,860  L  24,859  L  949  L  4,832  L  40,732  L  39,413  L 


RUDE  TO  GIRL  WRITER? 
RUDY  IS  “TICKLED” 

Vallee  of  Radio  Fame  Telia  About 

“Newspaper  Complex”  in  Inter¬ 
view  With  Albany  Daily’s 
Columnist 

Rudy  Vallee,  crooning  maestro  of  the 
radio,  admits  he  chafes  under  press  criti¬ 
cism,  but  he  cherishes  the  thought  of 
once  having  dismissed  a  persistent 
woman  interviewer  from  a  New  York 
daily  by  accusing  her  of  having  “a 
newspaper  complex.” 

Here’s  the  story  he  told  Hugh  Russell 
Fraser,  radio  editor  of  the  Albany  (N. 
Y.)  Evening  Xews,  who  recently  spent  a 
week-end  as  Rudy’s  guest  at  the  Villa 
Vallee  in  New  York: 

‘‘Newspaper  work  must  do  some¬ 
thing  to  women  to  make  them  become  so 
antagonistic  to  me.  I  accused  one  of 
them  of  having  a  new'spaper  complex 
once  and  she  was  never  more  insulted  in 
her  life. 

“It  seems  she  had  gone  to  the  National 
Broadcasting  Company  and  they  had 
made  an  appointment  for  her  to  see  me. 
The  appointment  was  made  without  my 
knowledge  and  I  didn't  know  anything 
about  it  until  I  ran  across  her  in  my 
office. 

“She  immediately  stopped  me  and 
snapped :  ‘You’re  late.  I  had  an  ap¬ 
pointment  with  you  at  7  o’clock.  What 
is  your  explanation  for  this?’ 

“At  first  I  thought  she  must  be  joking. 
But  no,  she  was  serious  and  was  angrily 
demanding  an  explanation  or  an  apology 
or  something — I  don’t  know  what.  I 
said  ‘I'm  very  sorry.  I  know  nothing 
alx>ut  an  appointment.’ 

“  ‘Well,  the  appointment  was  made  for 
7  o’clock,’  she  snapped,  ‘and  the  city 
editor  is  waiting  for  my  story  and  I’ve 
got  to  have  it  and  have  it  right  now,  too. 
You  have  wasted  enough  of  my  time.’ 

“I  told  her  that  if  somebody  made  an 
appointment  for  me  without  my  knowl¬ 
edge,  it  was  not  my  fault;  that  in  any 
case  I  was  busy  and  could  not  talk  with 
her  then. 

“That  seemed  to  make  her  perfectly 
furious.  She  stamped  her  foot  and 
.shouted:  ‘You’ve  got  to  see  me.  I’m 
here  to  see  you,  and  not  to  take  any  ex¬ 
cuses.  I  can’t  go  back  to  the  city  room 
unless  I  have  something  to  report.’ 


“Well,  to  make  a  long  story  short,  I 
gave  her  a  few  minutes  and  answered 
.some  of  her  questions,  and  then  told  her 
I  couldn't  possibly  give  her  any  more 
time  as  there  were  a  lot  of  other  people 
waiting  to  .see  me.  That  seemed  to  make 
her  more  furious  than  ever. 

“  'You  don't  know  what  the  news- 
pajiers  can  do  to  you,’  she  snapped.  ‘You 
don't  know  who  I  am.’ 

"  'No,’  1  told  her,  ‘but  I  do  know  t>ne 
thing  al)out  you  and  that  is  that  you  ap¬ 
pear  to  be  suffering  from  a  newspaper 
complex.’ 

“That  appeared  to  be  the  last  straw. 

“  ‘I  have  never  been  more  insulted  in 
my  life.  Get  out  of  my  way,’  she 
ordered.  ‘I  won’t  have  you  insulting  me 
this  way.’ 

“.At  that  she  stormed  out  of  the  room, 
waving  us  aside  like  we  were  Hies.” 

Rudy  concluded  his  talk  with  F'raser, 
all  of  which  took  place  while  the  radio 
star  was  driving  his  big  blue  car  through 
New  York  traffic,  by  expressing  appre¬ 
ciation  for  the  late  William  Bolitho’s 
defense  of  him  in  the  New  York  World. 


J.  W.  MARTIN  RE-ELECTED 

Joseph  W.  Martin,  publisher.  North 
Attleboro  (Mass.)  Chronicle,  established 
a  record  when  as  a  Republican  he 
weathered  a  Democratic  landslide  tliat 
swept  the  state  and  carried  every  city  and 
every  town  in  his  district  to  win  re- 
election  to  Congress  by  a  margin  of 
16,260  votes.  This  will  be  his  fourth 
term  and  the  vote  was  the  largest  he  has 
ever  received.  Mr.  Martin  is  one  of 
three  brothers  prominent  in  New  Eng¬ 
land  journalism,  the  others  being 
Charles  F.  Martin,  managing  editor  of 
the  Chronicle,  and  Albert  Lawrence 
Martin,  veteran  court  reporter  of  the 
/ 1  'aterbury  A  tnerican- Re  publican. 


J.  R.  RECORD  RE-ELECTED 

The  Texas  Managing  Editors  Asso¬ 
ciation  in  annual  meeting  at  Lubbock 
this  week  re-elected  James  R.  Record, 
Port  Worth  Star-Telegram  and  Record- 
Telegram,  president,  and  Allen  Merriam, 
Dallas  Times-Herald,  secretary. 


JAMES  JOINING  HOME  STAFF 

FMwin  L.  James,  chief  of  the  London 
bureau  of  the  Neiv  York  Times,  is  to  be 
transferred  to  the  New  York  staff  in 
December,  becoming  chief  assistant  to 
F.  T.  Birchall,  acting  managing  editor. 
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DAILY  MAKING  LORAIN 
A  “CITY  OF  LILACS” 

5,000  Bushes  Obtained  and  Sold  at 
Cost  to  Citizens  as  Part  of 
Campaign  to  Beautify 
City 


RICHARD  HOWELL 


COURT  ORDERS  LIBEL  TRIAL 


Frank  Maloy 


Giving  a  new  twist  to  the  “city  beau¬ 
tiful”  idea,  the  Lorain  (O.)  Journal  has 
been  conducting  a  campaign  to  make 
I^irain,  which  is 
chiefly  known 
for  its  steel 
mills,  a  “city  of 
lilacs." 

The  campaign, 
hacked  by  every 
organized  group 
in  the  com¬ 
munity,  reached 
a  climax  recently 
when  more  than 
5,(KX)  three-year- 
old  lilac  shrubs 
and  trees  were 
set  out  in  public 
parks,  school 
grounds,  and  the  yards  and  gardens  of 
Lorain.  The  lilacs  will  bloom  for  the 
first  time  next  spring  when  it  is  planned 
to  hold  the  first  annual  lilac  festival. 

Eventually,  it  is  expected,  that  25,000 
to  50,0(K)  lilac  plants  will  bloom  here  each 
year. 

The  campaign  was  started  last  sum¬ 
mer  when  the  Journal,  in  a  front  page 
editorial,  urged  the  adoption  of  a  com¬ 
munity  flower  that  could  be  planted  in 
all  parts  of  the  city  and  which  would  in 
time  become  identified  with  the  name  of 
Lorain.  It  was  pointed  out  that  such 
an  idea  was  not  original,  but  that  it  would 
be  unusual  for  an  industrial  city  known 
more  for  its  grime  than  its  beauty. 

The  lilac  was  suggested  by  the  Journal 
because  of  its  beauty,  early  blooming  and 
hardy  qualities,  but  chiefly  l)ecause  it  is 
the  flower  of  the  French  province  of 
Lorraine  after  which  the  city  was  named. 

The  proposal  was  endorsed  by  the  civic 
clubs  and  the  women’s  organizations  of 
the  city  and  the  lilac  was  officially 
adopted  by  the  city  council.  Frank 
Maloy,  editor  of  the  Journal,  then  or¬ 
ganize  the  Lorain  Community  Service 
Council,  to  carry  out  the  idea.  Through 
this  council  a  carload  of  5,000  lilac  bushes 
was  brought  into  the  city  and  sold  at 
cost ;  the  florists  voluntering  their  serv¬ 
ices  without  profit. 

Part  of  the  .'.(XK)  plants  went  into  the 
public  parks,  but  the  majority  were 
planted  in  front  yards  and  gardens. 


JAMES  B.  PINKHAM 


New  York  State  Dailies’  Labor  Repre¬ 
sentative  Dead  at  Syracuse 

James  B.  Pinkham,  representative  of  the 
newspaper  publishers  of  New  York  State 
in  dealings  with  labor  unions  for  more 
than  a  score  of  years  and  executive  sec¬ 
retary  of  the  New  York  State  Publishers’ 
Association,  died  at  his  home  in  Syracuse 
on  Nov.  25  from  heart  disease  and  pneu¬ 
monia  after  a  six  days’  illness.  His  age 
was  56. 

Mr.  Pinkham  was  born  at  Fond  du 
Lac,  Wis.  A«;  a  young  man  he  entered 
the  newspaper  field  and  later  served  in 
practically  every  capacity  on  newspapers. 

At  one  time  Mr.  Pinkham  was  business 
manager  of  the  New  York  Tribune.  He 
also  had  held  similar  positions  with  the 
San  Francisco  Chronicle  and  the  San 
Francisco  Examiner  and  afterward  be¬ 
came  a  member  of  the  Hearst  executive 
organization  in  New  York  City. 

Mr.  Pinkham  was  a  thirty-second 
degree  Mason  and  a  memljer  of  several 
clubs. 


HUTCHINSON  WITH  AGENCY 

Duke  Hutchinson  has  joined  the  staff 
of  the  ^icago  Office  of  the  Dunham, 
Younggreen.  Lesan  Company.  For  the 
past  four  years  Mr.  Hutchinson  has  been 
president  of  the  Duke  Hutchinson  Ad¬ 
vertising  Agency.  He  has  also  been 
sales  and  advertising  manager  of  the 
Kelly-Springfield  Motor  Truck  Com¬ 
pany  and  president  of  the  Iron  City 
Motors  Company, 


Sports  Authority  and  Bridgeport 

(Conn.)  Herald  Editor  for  40  Years 

Richard  Howell,  60,  editor  of  the 
Bridyeporl  (Conn.)  Sunday  Herald  for 
40  years,  died  Nov.  25  in  Fairfield  fol¬ 
lowing  a  brief  illness.  He  had  remained 
at  his  desk  in  the  Herald  office  until 
three  weeks  before  his  death.  Until 
about  five  years  ago  Mr.  Howell  wrote 
practically  all  the  political  news  for  the 
Herald.  During  that  time  he  attended 
all  political  conventions  and  sessions  of 
the  state  legislature. 

His  greatest  prominence,  however, 
was  gained  in  the  sporting  field.  He 
was  commonly  known  as  “The  Old 
Sportsman,”  and  for  many  years  con¬ 
ducted  a  column  under  that  heading  in 
which  he  reviewed  all  the  great  box¬ 
ing  bouts  of  previous  years. 

Mr.  Howell  was  a  versatile  news¬ 
paperman.  He  was  a  good  judge  of 
news  and  edited  copy  with  skill.  One 
feature  of  his  which  attracted  much  at¬ 
tention  was  “Tales  of  Bohemia,”  in 
which  the  activities  of  familiar  local 
figures  were  portrayed. 

Born  in  Hackettstown,  N.  J.,  May  10, 
1870,  Mr.  Howell  began  newspaper 
work  as  a  correspondent  for  the  Iron 
Era,  a  Dover  (N.J.)  weekly. 

After  serving  on  the  staffs  of  several 
Newark  papers  he  moved  to  Water- 
bury.  Conn.,  where  he  was  employed  on 
the  IVaterbury  Republican  in  1888.  He 
had  l>een  with  the  Republican  but  a 
year  when  he  attracted  the  attention 
of  the  late  F.  R.  Swift  who  was  organ¬ 
izing  the  IVaterbury  Herald.  In  1890  Mr. 
Howell  was  transferred  to  the  Bridge¬ 
port  Herald,  also  operated  by  Mr. 
Swift,  as  editor.  When  Mr.  Swift  died 
he  left  Mr.  Howell  a  large  interest  in 
the  paper.  The  Bridgeport  and  Water- 
bury  Heralds  were  later  merged  under 
the  former  title,  and  in  Noveml»er,  1929, 
the  paper  was  sold  to  a  group  associated 
with  the  South  Norwalk  Sentinel.  Mr. 
Howell  remained  as  editor  until  his 
death. 

Mr.  Howell  is  survived  by  Mrs. 
Emily  Arline  Lingard  Howell,  his 
third  wife  whom  he  married  July  30, 
1928,  and  his  sister,  Mrs.  Fanny  Eliza- 
lieth  Bennett,  of  Dover,  N.  J. 


POLLED  HUGE  VOTE 


CONDUCTS  QUILT  CONTEST 

A  quilt  making  contest  is  being  con¬ 
ducted  by  the  IVhCelino  (W.Va.)  Intelli¬ 
gencer.  The  contest  started  Nov.  15  and 
will  continue  25  weeks,  one  pattern 
printed  a  week.  Twenty-five  dollars  is 
the  first  prize. 


SHEPPERD  ON  HUSEN  STAFF 

James  Shepperd  formerly  with  the  Air 
Travel  News  is  now  with  the  E.  W. 
Husen  Company,  Detroit,  as  a  copy  and 
contact  man. 


Full  Inquiry  Recommended  in  Scranton 
Timet  Charges  of  Racket 

Judge  E.  C.  Newcomb  has  handed  down 
a  ruling  here  refusing  to  quash  the  in¬ 
dictment  charging  E.  J.  Lynett,  editor  of 
the  Scranton  (Pa.)  Times  with  having 
criminally  libelled  Harold  Scragg,  former 
district  attorney  of  Lackawanna  county, 
in  an  editorial  dealing  with  the  slot  ma¬ 
chine  scandal  here.  Discussing  a  pub¬ 
lisher’s  privilege  the  court  said : 

“Whether  true  or  not,  a  publication 
founded  upon  reasonable  ground  of  l^- 
lief  and  made  in  good  faith  without  malice 
is  privileged.  But  in  the  analysis  the 
test  alw’ays  proves  to  be  a  mixed  ques¬ 
tion  of  law  and  fact.  Having  regard 
to  the  subject  matter  it  is  believed  to 
be  the  best  for  all  concerned  that  it  be 
disposed  of  in  the  light  of  full  inquiry.” 

The  case  will  probably  be  listed  for 
the  January  term  of  criminal  court.  No 
further  appeals  are  looked  for. 

J.  F.  LYON 

Job  Franklin  Lyon,  of  the  advertising 
staff.  New  York  Herald  Tribune,  died 
Nov.  23  in  St.  Petersburg,  Fla.,  after  an 
illness  of  two  weeks.  Mr.  Lyon  was 
born  in  Troy,  N.  Y.,  the  son  of  the  late 
Bert  Lyon,  a  pioneer  in  the  advertising 
agency  business  in  central  New  York.  He 
had  been  engaged  in  the  handling  of  ad¬ 
vertising  of  resorts,  travel  and  steam¬ 
ships  for  ten  years,  first  on  the  Albany 
Knickerbocker  Press,  later  on  the  Public 
Ledger  in  Philadelphia ;  at  the  H.  H. 
Kroh  Advertising  Agency  and  on  the 
Evening  Post  in  New  York.  He  joined 
the  Herald  Tribune  aliout  five  years  ago. 
His  wife  and  mother  .survive  and  are 
accompanying  the  body  to  New  York. 


Broadcasting  Doctor  Almost  Upset 
Kansas  Political  Parties 

.\  surprising  feature  of  the  recent 
Kansas  election  was  the  showing  made 
by  John  R.  Brinkley  of  Milford,  Kan.,  as 
an  independent  candidate.  His  activities 
operating  a  goat  gland  transplantation 
hospital,  had  hieen  exposed  by  the  Kansas 
City  Star  and  the  Kansas  board  of  medi¬ 
cal  registration  revoked  Brinkley’s  license 
to  practice  medicine  after  a  hearing. 
Brinkley  then  announced  his  candidacy 
for  governor  as  an  independent  on  a 
“vindication”  platform.  His  name  was 
not  printed  on  the  ballots,  but  had  to  be 
written  in. 

He  proceeded  to  carry  on  an  intensive 
campaign,  in  which  his  own  radio  station, 
KFKB,  played  an  important  part.  Brink- 
ley  also  spoke  in  several  of  the  largest 
cities  in  the  state,  taking  with  him  en¬ 
tertainers  to  enliven  his  meetings. 

The  result  was  that  ■‘lis  name  was 
written  in  on  ballots  by  more  than  180,000 
voters  and  Brinkley  pressed  the  Republi¬ 
can  and  Democratic  candidates  closely. 
The  effect  of  his  showing  was  to  make 
the  Kansas  gubernatorial  race  the  closest 
in  the  state’s  historv. 


NEWSPAPER  IS  AGENCY 
TO  PERSUADE  BUYERS 

Kenneth  Collins  of  R.  H.  Macy  & 

Declares  Increased  and  Better  ') 
Use  of  Advertising  Will  | 

End  Depression 


E.  A.  WHEATLEY 

E.  A.  Wheatley,  62,  well-known  ad¬ 
vertising  man,  died  at  his  home  in 
Chattanooga,  Nov.  25,  from  a  heart 
attack.  Mr.  Wheatley  was  a  native  of 
Bombay,  India.  His  father  was  an 
officer  in  the  British  Army.  For  a 
number  of  years  he  had  been  connected 
with  the  (Thattanooga  Medicine  Com¬ 
pany.  He  was  a  meml)er  of  the  New 
York  Press  Club  and  the  Society  of 
American  Dramatists  and  Composers. 
He  was  the  author  of  several  plays,  one 
of  which  was  translated  into  (German 
and  published  in  book  form. 


JOINS  BALTIMORE  AGENCY 

Philip  H.  Skelton  has  joined  the  or¬ 
ganization  of  H.  Lesseraux,  advertising 
and  merchandising  counsel,  Baltimore,  it 
is  announced  by  Mr.  Lesseraux.  Mr. 
Skelton  will  be  vice-president  and  con¬ 
tact  executive.  He  was  formerly  in  the 
national  advertising  department  of  the 
Norfolk  Virginian-Pilot,  on  the  adver¬ 
tising  staff  of  the  Richmond  Times-Dis- 
patch.  and  for  some  time  branch  manager 
for  the  Edi.son  Distributing  Corporation. 


HAS  EMPLOYMENT  FEATURE 

The  Russell  Service  of  Hartford, 
Conn.,  is  preparing  a  series  of  100  short 
articles  under  the  heading  “Employment 
for  Everybody.”  Each  story  tells  how 
others  are  making  new  jobs  for  them¬ 
selves.  The  series  is  being  written  by 
Frederick  C.  Russell,  president  of  the 
syndicate. 


TWO  ALABAMA  CONVENTIONS 

Mid-Winter  convention  dates  have 
been  announced  by  Marcy  B.  Darnell, 
president  of  the  AIal)ama  Press  Asso¬ 
ciation.  Editors  of  North  Alabama  will 
meet  in  Birmingham.  Jan.  10.  South 
Alabama  editors  will  meet  Jan.  24  in 
Montgomery. 


MILLIS  COLLEGE  TRUSTEE 

Fred  Millis,  president  of  the  MilHs 
.Advertising  Agency  of  Indianapolis  was 
elected  a  trustee  of  Hanover  College,  at 
Hanover,  Ind.,  at  a  meeting  last  week. 


JOINS  MILWAUKEE  AGENCY 

Russell  E.  Oakes,  Waukesha,  Wis., 
has  joined  the  staff  of  the  Klau-Van 
Pietersom-Dunlap-Younggreen,  Inc.,  Mil¬ 
waukee. 


Renewed  sales  promotion  efforts,  in- 
creased  and  better  use  of  advertising 
space,  appeals  to  Christmas  sentiment  on 
the  one  hand  and  to  the  sense  of  thrift 
on  the  other — these  are  some  of  tne  rem¬ 
edies  for  present  business  conditions,  ac¬ 
cording  to  Kenneth  Collins,  executive 
vice-president  of  R.  H.  Macy  &  Co.,  in 
charge  of  that  store’s  advertising  and 
publicity. 

Speaking  Nov.  24  to  the  National  Re¬ 
tail  Institute  fostered  by  the  Columbus 
Dispatch,  and  again  Nov.  25  at  the  Ad¬ 
vertising  Institute  of  the  Detroit  News, 
he  said  the  shrinkage  of  advertising  lin¬ 
age  and  the  overemphasis  of  prices  in 
unimaginative  advertising  were  “blun¬ 
ders.” 

Either  the  curtailment  of  space  or 
poor  advertising  presentation,  he  saitf 
would  be  bad  in  itself,  “but  both  to¬ 
gether  seriously  curtail  any  possibility  of 
quickly  placing  sales  volume  at  a  correct 
figure. 

“Retailers  and  newspapers  have  suf¬ 
fered  enormous  losses  because  of  the 
business  situation,”  said  Mr.  Collins  in 
his  Columbus  talk.  “This  is  perhaps 
fortunate.  For  the  return  of  prosperity 
is  to  a  large  degree  in  the  hands  of  these 
two  enterprises.  It  rests  with  them  b^ 
cause  the  essential  problem  is  to  per¬ 
suade  the  buying  public  to  spend  until  it 
hurts,  and  only  the  stores  and  news¬ 
papers  are  in  a  position  to  persuade  peo¬ 
ple  to  buy,  to  buy  freely,  to  buv  now. 

“.At  the  present  time  the  American 
people  are  indulging  in  an  unprecedented 
orgy  of  saying.  Banks  are  accumulating 
vast  dejwsits.  Life  insurance  companies 
are  finding  their  job  relatively  easy.  But 
saving  money  is  not  the  way  out  of  this 
predicament.  Putting  currency  away  in 
an  old  sock  will  give  employment  to  no 
one.  And  without  employment  we  can 
have  no  return  to  better  times.  The 
buying  public  must,  therefore,  be  con¬ 
vincingly  persuaded  by  the  newspaper, 
which  is  the  most  persuasive  agency  that 
makes  for  public  opinion,  and  the  re¬ 
tailer,  which  is  the  most  persuasive 
agency  that  makes  for  a  realization  of 
buying  opportunities,  that  this  is  the  mo¬ 
ment  to  buy  and  not  to  sell ;  that  this  is 
the  moment  when  sane  thinking  about 
the  future  will  persuade  us  that  there  is 
nothing  to  far  if  every  man  and  woman 
will  do  his  or  her  part. 

“I  am  persuaded  that  the  newspapers 
have,  by  and  large,  contributed  notably 
to  whatever  effort  has  thus  far  been 
made.  I  have  taken  occasion  to  study 
the  papers  of  your  city  and  of  cities  in 
the  east,  and  I  find  quite  generally, 
through  cartoons,  news  articles,  and  pub¬ 
lished  expressions  of  opinion  by  those 
entitled  to  speak,  a  convincing  effort  to 
persuade  the  buying  public  that  this  is 
the  moment  to  joosen  the  purse-strings. 
This  daily  and  unceasing  propaganda 
should  succeed. 

“Not  only  have  we  sinned  in  sharply 
curtailing  the  amount  of  advertising  \»t 
use,  but  we  have  gone  our  merry  way 
manhandling  the  advertising  we  do  pro¬ 
duce. 

“I  look  through  the  pages  of  retail 
store  advertising  today  and  find  an  al¬ 
most  total  absence  of  institutional  adver¬ 
tising.  Have  stores  no  longer  any  poli¬ 
cies?  Have  they  no  longer  any  .services 
to  sell?  One  might  well  think  so.  Re¬ 
cently  a  store  was  opened  in  a  city  near 
New  York  with  an  advertising  campaiao 
in  which  no  price  w'as  mentioned.  The 
campaign  was  brilliantly  successful.  Yet 
a  merchant  of  that  very  town  told  me 
one  week  later  that  he  did  not  believe  in 
institutional  advertising.” 

“At  this  season  of  the  year.”  he  added, 
“I  am  tempted  to  go  even  further,  and 
counsel  the  writing  of  advertisements 
that  are  little  short  of  sentimental.  Ld 
us  make  no  mistake  about  the  facts: 
Giving  and  receiving  Christmas  gifts  is* 
sentimental  thing.” 
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iTilJNCHESl 

It  One  Dollar  ttnV/  be  paid  f 
jor  each  idea  published.  I 
Sctid  clipping  for  payment.  f 


TfrHAT  do  pawnbrokers  do  with  old- 
W  fashioned,  unredeemed  pledges?  Sec¬ 
ondhand  clothes,  too  poor  in  quality  for 
sale  in  this  country  are  exported  to 
Africa  and  the  Far  East,  a  “hockshop” 
owner  told  one  New  York  newspaper 
man.  A  reporter  can  dig  up  a  good 
feature  on  changing  fashions  in  jewelry, 
small  household  ornaments  and  clothing, 
by  interviewing  a  few  pawnbrokers. — 
Kilcullen. 


Silhouettes  of  well-known  local  men, 
made  by  a  staff  photographer,  are  pub¬ 
lished  daily  in  the  Kansas  City  Journal- 
Post,  one  column  size,  with  a  clue  cut- 
line  giving  vague  hints  of  the  man’s 
activities,  but  no  positive  identification. 
Readers  have  been  following  this  series 
closely  and  apparently  enjoy  guessing 
the  names.  Identification  is  published 
on  the  following  day.  accompanied  by 
a  new  silhouette. — K.  R. 


How  many  “Jills  of  All  Trades”  are 
there  in  your  city?  Strange,  unusual, 
and  fascinating  new  occupations  of  in¬ 
dependent  women  of  your  community 
may  be  grouped,  with  photos,  in  a  lively 
Sunday  feature. — C.  M.  L. 


The  football  season  is  over.  Why 
not  a  story  on  how  much  money  your 
local  schools  or  colleges  made  from  it 
this  season?  Perhaps  it  isn’t  such  a 
money-making  sport  as  advertised. — 
U.  S.  V. 


The  Indianapolis  Times  is  promoting 
a  local  contest  of  matching  the  pictures 
of  twins.  Each  day  pictures  of  two 
twins  are  printed  and  readers  are  in¬ 
vited  to  test  their  skill  and  ingenuity  in 
“pairing"  them.  Prizes  are  offered. — 
G.  M.  C. 


The  Toledo  Ne7i's-Bee  recently  car¬ 
ried  an  interesting  series  of  feature 
articles  on  women  serving  life  sentences 
for  murder  in  the  Ohio  women’s  prison 
at  Marysville.  Their  lives  in  the  prison 
and  how  it  has  influenced  them  were 
brought  out.  Art  was  used. — R.  P.  O. 


The  Pittsburgh  Post-Gazette  is  run¬ 
ning  an  editorial  page  feature  titled : 
“W’hen  I  Made  My  First  Speech,”  writ¬ 
ten  in  the  first  person  and  with  men 
and  women  in  the  public  eye  as  the 
subject  material — W.  F.  B. 


“One  Inch  from  Death”  is  the  caption 
of  a  feature  series  appearing  in  San 
Francisco  Neivs.  Each  article  features 
some  citizen  who  has  been  “one  inch 
from  death  and  lived  to  tell  about  it.” 
Dangerous  experiences  of  policemen, 
firemen,  railroad  men,  mariners  and 
others  are  used,  with  photographs  of  the 
subject  and  a  small  inset  sketch  showing 
the  danger  experienced.— G.  G. 
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The  Topeka  .State  Journal  has  just 
completed  a  series  of  52  weekly  features 
of  interviews  with  leading  business  men. 
roncerning  “If  I  Were  to  Lose  My  Job.” 
Considerable  interesting  material  was 
brought  out,  many  declaring  they  would 
seek  new  vocations. — H.  R.  E. 


For  Your 
New  Building 

\Our  consultation  service  brings 
to  you  or  your  architect 
V  specialized  technical  skill, 
insuring  savings  in  con¬ 
struction  costs  and 
economies  and  effi¬ 
ciency  in  operation. 

s.  P.  WESTON,  INC. 

Ntwtpaptr  BuUdimgs, 
Prodmetion,  Operation, 

Surv*j$,  Vaiuatiotu. 

420  Lexington  Avenue,  New  York 


HELD  NEWSPAPER  INSTITUTE 


First  Annual  Meeting  Sponsored  by 
S.  D.  Editors  and  School 

South  Dakota’s  first  annual  newspa¬ 
per  institute,  sponsored  by  the  journal¬ 
ism  department.  University  of  South 
Dakota,  in  co-operation  with  the  South 
Dakota  Press  Association,  was  held 
recently  at  Vermilion,  S.  I). 

“Editorial  and  News  Problems”  was 
the  theme  of  the  convention.  Speakers 
included  J.  P.  O’Furey,  publisher.  Cedar 
County  News,  Hartington,  Neb. ; 
Charles  McCaffree,  field  secretary  of 
the  press  association ;  George  Masters, 
publisher,  Yankton  Press  and  Dakotan; 
Dr.  Herman  J.  Traschel,  head  of  the 
department  of  government.  University 
of  South  Dakota;  S.  B.  Nissen,  editor, 
South  Dakota  Educational  Journal; 
Robert  Howard.  Associated  Press  cor¬ 
respondent  at  Sioux  Falls;  L.  W.  Rob¬ 
inson,  publisher,  at  Mitchell  and  H.  J. 
Hoogenakker,  Kennel^e  publisher. 

At  the  annual  gridiron  banquet  spon¬ 
sored  by  Sigma  E)elta  Chi,  professional 
journalistism  fraternity,  the  speakers  in¬ 
cluded  Willard  G.  Bleyer,  head  of  the 
department  of  journalism.  University  of 
Wisconsin;  Wright  Patterson,  presi¬ 
dent,  Western  Newspaper  Union;  Cas¬ 
per  Nohner,  president.  South  Dakota 
Press  Association,  and  Fred  Christo- 
pherson  of  Sioux  Falls. 


MARKS  140TH  BIRTHDAY 


Special  Supplement  Issued  Nov.  20  by 
Bridgeport  (Conn.)  Times-Star 

The  Bridgeport  ((36nn.)  Times-Star 
celebrated  its  140th  anniversary  Nov. 
20,  issuing  a  20-page  special  supplement 
with  its  regular  edition.  The  paper  had 
its  beginning  in  the  foundation  of  the 
Farmer’s  Journal  in  Danbury,  Conn., 
November,  1790.  The  paper  became  a 
daily  in  1854.  Its  history  has  been 
replete  with  dramatic  incidents.  In  the 
summer  of  1861  the  anti-amolitionist 
stand  of  Stephen  Morse,  then  editor, 
and  a  Southerner,  was  the  cause  of  a 
riot  during  which  an  infuriated  mob 
ransacked  the  paper’s  plant,  threw  the 
hand  presses  into  Bridgeport  Harbor, 
and  burned  the  files. 

The  special  supplement  contained 
greetings  from  President  Hoover,  city 
and  state  officials,  Calvin  Coolidge,  Al¬ 
fred  E.  Smith,  and  a  host  of  newspaper 
publishers  and  editors. 

The  Times-Star  assumed  its  present 
title  in  1926  bv  acquiring  the  Bridge¬ 
port  Evening  Star.  Herbert  D.  Brad¬ 
ley  is  general  manager  and  James  L. 
McGovern,  who  has  been  associated  with 
the  paper  for  nearly  40  years,  is  editor. 


SAVINGS  TOTAL  $125,000 

Nine  hundred  employes  of  the  Chicago 
Daily  News  will  receive  approximately 
$125,000  when  the  twentieth  annual  dis¬ 
tribution  of  the  Employes  Savings  and 
I^an  Association  takes  place.  The  as¬ 
sociation  requires  weekly  deposits.  Em¬ 
ployes  are  able  to  borrow  and  member¬ 
ship  entitles  employes  to  a  death  benefit. 


Expansion  .  .  . 

Room  for  growth 
and  expansion, 
where  it  can  best  be 
utilized,  should  not 
be  overlooked  in 
planning  the  news¬ 
paper  plant. 

Robert  W.  Dickerson 

ARCHITECT 

Spoeiaiixing  In  Atowapopor 
Engintoring 

1001  HURON  ROAD,  CLEVELAND 

SPECIAL  pages  build  Christmas  ad¬ 
vertising,  particularly  if  arranged  in 
an  attractive  series.  Tlie  first  should 
come  early,  and  be  devoted  to  those  firms 
supplying  signature  greeting  cards, 
which  must  be  ordered  in  advance.  Fol¬ 
low  it  up  at  regular  intervals  with  pages 
conceived  around  such  subjects  as  toys, 
clothing,  sport  articles,  automobile  ac¬ 
cessories,  candy,  “gifts  for  him  and  for 
her,”  etc.  A  few  days  before  Christmas 
combine  all  the  pages  in  a  special  sec¬ 
tion.  This  can  be  used  as  a  circulation 
booster  as  well  as  a  business  builder. — 
W.  E.  H. 


Most  parking  lots  in  cities  want  more 
business.  Sell  them  some  advertising, 
featuring  location,  parking  charges  and 
distance  from  principal  stores,  public 
buildings,  etc. — Don  Ross. 


Prepare  advertising  copy  on  the  weld¬ 
ing  of  cracked  motor  blocks.  Show  it 
to  a  welding  shop  and  have  it  o.k.’d  for 
release  the  next  time  the  temperature 
drops  below  freezing. — W.  A.  K. 


The  Ranger  (Tex.)  Times  is  running 
a  “Handy  Ad  Calendar”  for  November 
with  advertisements  from  30  different 
merchants  appearing  under  the  days  in  the 
calendar.  Each  advertisement  contains  a 
word  that  doesn’t  belong  there.  The  first 
30  sending  in  a  list  of  these  words  receive 
a  guest  ticket  to  the  local  theatre. — 
M.  M.  T, 


The  Satt  Francisco  Call-Bulletin  ob¬ 
tained  a  page  of  small  advertisements, 
none  exceeding  three  column  inches, 
under  the  heading  of  “Practical  Bud- 


Red  Top  Rubber  Coated  Felt 
Press  Blankets 

Oil  and  Ink  Resisting  Rubber 
Press  Blankets 
Rubber  Rollers  and  Cutting 
Rubbers 

GUMMED  or  PLAIN 
PACKING  FELTS 
Sold  in  Rolls,  Sheets  or  Cut 
Strips  any  width  in  eight  thick¬ 
nesses  21-27-30-35-38^-45-52 
AUTO  PLATE  MACHINE 
SUPPLIES. 

Steel-Pouring  Sheets,  Saw  Belts 
and  Breaking  Pins 
Molding  Blankets  of  all  kinds 
Matrix  Shears,  Steel  Work 
Benches,  Hand  Routers 
A  full  line  of  Stereo  and  Press 
Room  Supplies 

American  Publishers  Supply 

P.  O.  Box  tst 
West  Lynn,  Mass. 


Columbian 

Newspaper 

Inks 

The  Best  Ink 
is  the 

Cheapest  Ink 

The  L.  Martin  Co. 
45  East  42nd  Street 
New  York  City 
Arthur  S.  Thompson,  Managmr 


gets.”  The  page  was  headed  by  a  weekly 
budget  form  and  the  editorial  matter  an¬ 
nounced  that  a  free  budget  book  could 
be  obtained  from  any  of  the  firms  adver¬ 
tising  on  the  page.  Incidentally,  now  is 
a  good  time  to  suggest  budgeting  to  save 
money  for  Christmas. — G.C.M. 


The  La  Grange  (Ga.)  Times  has 
worked  up  a  Market  Basket  page  on 
which  are  the  advertisements  of  ten  mer¬ 
chants.  Each  week  ten  recipes  from 
women  are  used.  These  women  are 
given  $1.00  worth  of  groceries  by  the 
merchants,  thus  making  a  new  Customer 
fqr  a  different  merchant  each  week  and 
giving  families  groceries. — W.  T.  Stille. 


After  the  first  big  snow  storm  of  the 
year  is  a  good  time  to  solicit  distributors 
of  snow  removal  equipment  for  adver¬ 
tising.  The  disagreeableness  of  the 
drifts  and  traffic  blockades  are  fresh  in 
the  public  mind. — G.  C.  McNutt. 
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The 

Archineer 


OUR  special  experience 
in  the  design  of  suc¬ 
cessful  newspaper  plants 
makes  our  services  of  value 
to  publishers  who  wish  to 
reduce  costs. 

FRANK  D.  CHASE,  INC 

Enginttrs  and  Archittets 
720  N.  Michigan  Ave.,  Chicago 

V _ _ _ J 


The  WELFARE  COMMIHEE 

of  the 

INTERNATIONAL 
CIRCUUTION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
partment. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 
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POLITICAL  FIGHT  ENDED 

Fall  River  Herald  Newt  Victor  in 
Local  Election  Feud 

Tlie  bitterest  battle  in  the  history  of 
Fall  River,  Mass.,  between  a  newspaper 
and  a  candidate  for  public  office  ended 
Nov.  12  with  the  failure  of  Councillor 
John  F.  Doyle  to  win  re-nomination  to 
tlie  City  Council.  Doyle  fought  in  vain, 
by  radio  and  through  a  weekly  newspaper 
he  established,  the  efforts  of  the  Fall 
River  Herald  News,  to  prevent  his  return 
to  City  Hall. 

Charges  of  the  Herald  News  that 
Doyle  was  a  “political  trickster”  were 
met  by  him  with  the  counter-charge  that 
tile  Herald  News  itself  was  “playing  pol¬ 
itics”  and  that  its  opposition  to  him  was 
due  to  his  refusal  to  vote  in  1928  for 
Charles  E.  Sevigny,  the  paper’s  business 
manager,  for  city  manager. 

Doyle  gave  the  battle  a  sensational  turn 
by  issuing  over  the  radio  a  challenge  to 
^ward  D.  Toohill,  editor  of  the  Herald 
News,  a  challenge  to  meet  him  in  debate 
in  a  hall  hired  by  Doyle  and  his  asso¬ 
ciates.  Mr.  Toohill,  who  had  fought 
Doyle  by  front  page  editorials,  declined 
the  challenge  and  Doyle  assailed  him 
bitterly  before  the  1,000  persons  who  were 
on  hand  at  the  appointed  time. 

The  Herald  News  is  published  by  C.  F. 
Kelly  of  the  Kelly-Smith  Company. 


WITNESSED  DEATH  FALL 

Reporter  Dictating  Story  When 
Woman  Leaped  from  Window 

Reporters  sometimes  are  lucky  enough 
to  be  “on  the  spot”  when  news  of  im¬ 
portance  breaks  but  seldom  in  the 
dramatic  manner  that  happened  to  Henry 
Belleville  of  the  Philadeltihia  Evenitig 
l.edfier  staff  last  week. 

Belleville,  covering  the  convention  of 
the  Society  of  American  Physicians,  was 
dictating  his  story  to  a  rewrite  man 
over  the  telephone,  when  a  form  shot 
past  his  window  and  struck  a  marquee 
below  with  a  resounding  crash.  Look¬ 
ing  out  Belleville  saw  the  crushed  form 
of  a  woman.  To  the  startled  rewrite 
man,  Belleville  dictated  a  brief  flash 
telling  of  the  fall.  This  news  was  on 
the  street  before  the  body  had  been  re¬ 
moved  from  the  marquee. 

John  Lee,  who  had  been  covering  the 
convention  with  Belleville,  hurried  to  the 
hotel  offices  and  assisted  in  tracing  the 
identity  of  the  victim.  She  proved  to 
be  a  wealthy  widow  who  had  been  de¬ 
spondent  over  the  death  of  her  husband. 

ADDS  AUTOMOBILE  COLUMN 

The  Harrisburg  (Pa.)  Telegraph  is 
now  running  each  Saturday  an  automobile 
column,  “Sparklets.”  It  appears  on  the 
automobile  page. 


ON  STATE  COMMITTEE 

Indiana  Newspaper  Men  Aiding  in 
Relief  for  Unemployed 

Dick  Heller,  editor,  Decatur  (Ind.) 
Democrat  and  president  of  the  Indiana 
Democratic  Editorial  Association,  and 
Paul  R.  Bausman,  former  owner, 
Monticello  (Ind.)  Herald,  and  president 
of  the  Indiana  Republican  Editorial  As¬ 
sociation,  have  been  appointed  by  Gov¬ 
ernor  Harry  G.  Leslie  as  members  of 
the  executive  council  of  the  state  unem¬ 
ployment  commission. 

In  addition  seven  newspaper  execu¬ 
tives  in  Indiana  are  members  of  the  con¬ 
ference.  They  are  Benjamin  F.  Law¬ 
rence,  general  manager.  Star  League  of 
Indiana ;  Warren  C.  Fairbanks,  pub¬ 
lisher,  Indianapolis  Nm’j;  Boyd  Gur¬ 
ley,  ^itor,  Indianapolis  Times;  J.  A. 
Kautz,  publisher,  Kokomo  Tribune;  W, 
F.  Cronin,  publisher,  Terre  Haute  Trib¬ 
une;  Oscar  G.  Foellinger,  publisher, 
Fort  IVayne  News-Sentinel,  and  Ed¬ 
ward  White,  business  manager,  Terre 
Haute  Star. 

WALTER  YUST  RESIGNS 

Walter  Yust,  literary  editor  of  the 
Philadelphia  Public  Ledger  has  resigned 
to  join  the  staff  of  the  American  branch 
of  the  Encyclopedia  Britannica. 


REHEARING  ASKED 

Rehearing  in  the  case  against  Mayor 
M’illiam  H.  Thompson  and  others  named 
in  the  suit  to  force  officials  to  reimburse 
the  city  for  alleged  extravagant  spending 
of  city  funds  in  the  hiring  of  realty 
experts,  has  been  asked  by  the  Chicago 
Tribime.  The  petition  in  the  suit,  which 
seeks  to  win  return  of  more  than  $2,000,- 
000,  was  filed  in  the  Illinois  Supreme 
Court  last  week.  At  the  last  term  of 
court,  Thompson  and  the  others  named 
were  absolved  from  any  misdoing  in  the 
Chicago  City  Beautiful  Plan  expendi. 
tures,  but  the  fees  charged  by  the  ex¬ 
perts  were  exorbitant,  the  court  ob¬ 
served.  In  asking  the  rehearing,  the 
Tribune  petition  alleges  that  while  > 
Thompson  may  not  have  received  any 
share  of  the  fees,  he  did  receive  large 
campaign  contributions  from  persons  in¬ 
terested  in  the  project. 

DAILY  FORCES  ACTION 

Court  action  started  by  the  Reading 
(Pa.)  Times  to  compel  City  Assessor, 
M.  E.  Bortz  to  permit  reporters  to  in¬ 
spect  records  of  the  new  tax  assessment  j 
recently  completed  brought  a  reversal  in  j 
policy  on  the  part  of  the  city  official  and  ! 
the  action  was  dropped.  City  solicitor  ;! 
informed  the  court  that  the  assessor  1 
would  open  his  books  at  the  pleasure  of  [ 
the  press.  I 


Supplies  and  Equipment 


Drive  and  Control 
for 

Newspaper  Presses 


Send  for  particulars 
to  7our  nearest 
G>B  sales  office 


GENERAL  ELECTRIC 


c^d/usiahle 

-^HEAD 

Flatshaver 


An  accurate  flatshaver.  Double 
screw’  drive.  Knife  is  adjustable, 
quickly, to  .ooi  in.  5  H.  P.  chain 
drive.  Shaves  plates  up  to  1 9''x  26' 
Send for 

Folder  yzD  which  tells  ALL  about  it. 


GOSS  PRINTING  PRESS  COMPANY 

1535  So.  Paulina  Street 

MW  Yoar  CHICAGO  SAN  FRANCIiCO 


MODERN  MACHINES 
FOR  YOUR 
STEREOTYPING 
DEPARTMENT 

Speed  Mould  for  casting 
flat  plates. 

Single  and  Two  Speed 
Matrix  Rollers. 

Stereotype-Metal 

Furnaces. 

Flat  Shaving  Machines. 
T3rpe  High  Planers. 

Saw  Tables. 

Monorail  Trimming 
Machines. 

Routing  Machines. 

Complete  Line  of  AcceMoriea 
and  Supplies 

Send  for  the  latest  Hoe 
Stereotypers’  Catalog. 

R.  HOE  &  CO.,  Inc. 

General  Offlees 

138tli  St.  and  East  River 
New  York  City 


INVISIBLE  EXPENSE 

When  your  blankets  are  old  and  worn  out,  they  cause  poor 
printing  and  many  delays,  due  to  the  sheets  breaking. 
Complaints  from  readers  on  late  delivery  and  loss  of  sales. 
Rebates  to  advertisers  for  poor  printing. 

Excessive  waste  paper  and  extra  expense  for  power  and 
light. 

The  saving  in  these  items  of  Invisible  Expense  for  one 
week  will  buy  a  new  set  of  blankets. 

You  cannot  afford  to  lower  your  efficiency  by  false 
economy. 

New  Elngiand  Newspaper  Supply  Co. 


Worcester,  Mass.,  U.  S.  A. 

CabU  Addr...  NEN3CO,  WorcMUr 


y 

Quality 

Product— 

A  Quality  Purchasa  it, 
aftar  all,  tha  Exarcisa 
of  tha  Truast  Economy 


FRANK  B.  BERRY 


WILLIAM  J.  MINGLE 


Special  Designs  in  steel  equipment  to 
meet  the  economic  production  require¬ 
ments  of  the  present  day  printing  and 
publishing  plant.  Special  steel  equipment 
designed  to  meet  the  requirements  of 
every  department  of  the  newspaper  plant. 


9ERRY-M!NGLEC?c:p  rioting  Equipment  Engineers 

Oasignert  and  Makars  of  Quality  Staal  Printing  Offica  BquipmanI 

Flatiron  Bldg.,  1 75  Fifth  Avenue  ai  23rd  St.,  New  York 


Used  and  New  Equipment 
Finds  a  Market  Through  Editor  &  Publisher 
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CLASSIFIED  ADVERTISING 
RATES 

SITUATIONS  WANTED  OTHER  CLASSIFICATIONS 

1  Time  — .50  per  line  1  Time  — .75  per  line 

3  Times— .40  per  line  4  Times  —  .60  per  line 

Count  six  words  to  the  line  —  Cash  with  Order 
Classified  closes  Thursday  Morning 

White  space  charge  at  same  rate  per  line  per  insertion  as  earned  by 
frequency  of  insertion.  Minimum  space,  three  lines.  The  Editor  A  Publisher 
reserves  the  right  to  classify,  edit  or  reject  any  copy. 


BUSINESS  OFFERS 

Brokers _ 

Honsit-to-OoodMii  Proposition— ETrenlng  paper; 
eiclualre  fertile  field;  good  plant  Including  real 
PHtate'  gross  Income  shows  increase  of  10% 
over  1^:  net  earnings  over  16%.  J.  B.  Shale, 
Times  Building,  New  York. _ 

Vewspaper  Brokerage— Only  high-grade  proper¬ 
ties  Personal  service.  Clyde  H.  Knox,  Board 
of  Trade  Bldg.,  Kansas  City,  Mo. 

CIRCULATION 


Promotion 


a.  K.  Stewart  Company,  El  Cortes  Bldg.,  Santa 
Uonlca  California.  An  efficient  circulation 
tralldlng  organisation  accepting  only  honafide 
labscrlptlons  (paid  in  full  by  subscriber).  Write 
»r  wire,  without  obligation,  for  field  survey. 


Contracts  for  Partlowe  Plan  real  circulation- 
building  campaigns  are  being  filled  as  rapidly 
as  possible  in  the  order  in  which  bookings  are 
made  Contracts  from  new  clients  are  accepted 
only  after  a  Partlowe  scientific  survey  ami 
analysis  of  each  individual  field.  A  letter  or 
collect  wire  for  this  free  analysis  entails  no 
obligatlona,  but  does  secure  an  intelligent  and 
frank  recommendation  as  to  whether  or  not  a 
eirculstloii-bullding  drive  would  prove  practical 
and  helpful  at  the  time  to  the  publication. 
Publishers  are  never  urged  to  buy  Partlowe 
service.  The  Partlowe  survey  and  analysis  is 
genuine.  Blvery  subscription  secured  in  the 
modem  Partlowe  campaign  is  subject  to  veri¬ 
fication  by  the  publisher.  No  subscription  is 
accepted  unless  paid  in  full  by  the  subscriber. 
Write  or  wire  collect.  The  Charles  Partlowe 
Company,  6th  Floor,  Occidental  Bldg., 
Indianapolis. 


DsPriest's  “Better  Times’*  campaigns  bring 
new  Ideas  into  circulation  promotion.  4,000  to 
30,000  subscriptions.  Hudson  De  Priest,  346 
Fifth  Ave.,  N,  Y.  _ 


The  W,  8.  Kendall  Company,  104  N.  Bailey 
Ave.,  Ixiuiavllle,  Ky.— Circulation  Builders— 
Creators  and  sole  owners  of  The  Kendall  Plan. 


Blair  A  Austin,  circulation  builders,  222  West 
Greenwich  St.,  Reading,  Penn.  Originators  of 
Salesmanship  Club  Campaigns.  Telephones: 
Office  2-1351;  residence  81-9240. 


EDITORIAL 


Maps— Charts _ 

News  Haps  made  in  few  hours  for  syndicates, 
chains  or  Individuals,  by  former  N,  Y.  Times 
expert.  Business  survey  charts,  auto  tours, 
etc.,  to  order.  Leon  A.  Dickinson,  156  Cherry 
Lane.  Teaneck,  N.  J. 


EMPLOYMENT 


Help  Wanted 


EMPLOYMENT 


Situations  Wanted 


Accountant-  -Avallablp  immediately,  experiencd, 
capable  manager,  excellent  referencea.  Ralph 
Pike,  Tallahnaaee,  Fla. 


Advertitinf  Salesman  who  can  really  sell,  with 
over  20  years’  experience.  This  man  Is  really 
an  idea  man,  who  transforms  his  ideas  into 
advertisinsT  copy.  Age  40;  married:  well  edu¬ 
cated.  Will  go  anywhere.  Moderate  salary 
to  start.  A-838,  Editor  A  Publisher. 


Advertising  Manager  or  Salesman  with  excellent 
background  and  exceptional  all  around  advertis¬ 
ing  experience,  metropolitan  and  small  dally. 
Now  employed.  Under  40.  married,  unquestion¬ 
able  record.  A-862,  Editor  A  Publisher. 


Advertising — Does  experience  and  a  clean  record 
count?  If  so  a  man  with  more  than  20  years* 
experience  with  one  advertising  agency,  and 
who  has  placed  large  national  accounts  as  space 
buyer,  and  managed  the  office,  can  meet  your 
requirements  and  will  be  glad  to  talk  It  over 
with  you.  Moderate  salary.  W.  W.  H,,  P.  O. 
Itnx  200,  Westwood.  New  Jersey, 


Advertising: 

My  last  employer  said:  “Sam.  yon  are  a  com- 
fortaMp  man  to  have  In  the  office. 

“Von  succeed  where  others  fall  In  developing 
new  bnsiness. 

“Yon  know  the  fleld  and  the  acconnts. 

“Von  show  rare  tact  in  the  adjustment  of 
differences. 

“You  make  friends — the  whole  force  likes  yon. 
“No  task  seems  too  difficult  for  yon. 

“Your  advice  Is  always  dependable. 

“You  write  well  and  get  results. 

“Your  work  Is  always  well  done. 

“T  envy  the  publisher  who  gets  yon. 

“I  hate  to  see  yon  go.  but  it  can’t  be  helped.” 
Now  I  want  activity,  at  a  moderate  salary.  In 
an.v  situation  that  means  genuine  opportunity. 
S.  E.  I^ith.  «01  West  n2th  St.,  New  York  City. 


Advertising  or  Busiress  manager  small  daily; 
seasonal  salesman  large  dally:  available  on  sal¬ 
ary  and  contingent  hosts.  Investigate  record 
10  years  selling  100000  to  8rA000  eircnlatlon 
and  acting  manager  smaller  property.  Experi¬ 
enced  central  states,  metropolitan  area  and 
South.  Ask  .Tames  Wright  Brown,  publisher. 
Editor  A  Publisher  or  write  A-800,  Editor  A 
Publisher. 


Advertising  Woman,  for  several  years  space 
buyer  (handling  large  apnroprlation)  for 
mi^lcnl  account,  desires  similar  position,  or 
would  act  as  assistant  to  president  or  general 
manager.  Personality,  experience  and  record 
demonstrates  fitness  fo**  responsible  connection. 
A-8.Y’i.  E<lltor  A  Publisher. 


Advertising  Space  Salesman — Eleven  years*  ex¬ 
perience.  trade  papers  and  newspapers,  on  na¬ 
tional  accounts,  Ooml  record  ns  producer.  Age 
37.  A.872,  Editor  A  I’uhllsher. 


Assistant  Circulation  Manager  who  knows  how 
to  assist  in  every  branch,  familiar  with  mail 
list,  blotter,  etc.,  available  now.  A-86.3,  Editor 
A  Publisher. 


Public  Relations  Man 


Wanted 


^1l)portunity  awaits  an  experienceil  man 
''ho  can  write,  can  create  and  promote 


high-grade  publicity  and  who  can  work  well 
(  with  an  organization  and  with  the  press. 

f  Please  write  a  letter  giving  your  experl- 

«fe  and  qualifications.  A-S61.  K<1itor  A 

V  I’nhlisliei.^ 


Bu«ine«i  Maiutger-  -Twelve  ypara  pxperipnpp  dp- 
alrps  to  mnkp  phanxp  about  January  lat.  Famil¬ 
iar  with  advprtinlng,  cirrnlation  work,  appount- 
Ing,  hiiyinx  and  Rpnpral  manaepmpnt.  Alwnya 
RiipppaKfnl  in  orxanizini;.  A-82ft,  Editor  A 
I'ubllahpr. 


Cartooniit — 6  ypara’  pxpprlpnpe,  now  pmploypd 
on  Ipndine  mptropolltnn  dail.v,  dpairpa  phanxp. 
.411  typpa.  hiimoroiKi  illiiatratlnn,  local  fpaturpa, 
PtP.  A-S67,  ftlltor  A  Puhllalipr. 


Circulation  Manager  with  aiipceasfiil  record  over 
pcriml  of  twelve  yenra  a»  head  of  ilepartment 
in  hiKhly  pompptitivp  flelda,  pltiea  hundred 
thousand  or  over.  Hlffheat  referenepa,  character 
and  ability.  Thoroiiith  knowledge  of  carrier 
promotion,  office  routine,  and  econnmi<'al  main¬ 
tenance  of  organization.  A  820.  Editor  *  Pub¬ 
lisher. 


City  Editor — Pan  take  up  duties  instantly  any* 
where.  Address  A-836.  Editor  A  Publisher. 


country  weekly  news 
Pcaranee  t/**!.*  Christian  and  of  go<j 
CrnaTufic  PMurtlee  a, 

Box  A  8-t  v'.'.""  Send  refer. 

A-8,J.  Editor  A  Publisher. 


Clascified  Marager  of  proven  ability,  available. 
Young  In  years  hut  rich  in  experience.  A-86.", 
Editor  A  Puhlislier. 


Claiaifled  Manager  with  ten  years  of  successful 
record  on  two  papers.  Best  references. 
Future  more  important  than  salary.  A-828, 
Editor  A  Publisher. 


EMPLOYMENT 


Situations  Wanted 


Classified  Manager — .31,  married;  exceptional  10 
year  record  two  leading  dailies;  showed  largest 
ad  gain  in  U.  S.  last  year;  powerful  salesman; 
proven  executive:  go  anywhere.  A-870,  Editor 
A  Publisher. 


Classified  Advertising  Manager,  excellent  record, 
seeks  change  January  1st.  Highest  reference 
as  producer.  A-868,  Editor  A  Publisher. 


Composing  Room  Executive — Mr.  Publisher — la 
your  composing  room  giving  you  trouble?  Are 
you  contemplating  a  change?  Have  you  won¬ 
dered  where  you  can  get  the  man — one  who 
has  been  through  the  process  of  reorganization? 
Have  you  considered  the  cost?  And  how  long 
it  will  take.  Here  is  the  man  whom  you  have 
been  looking  for — and  can  help  you.  A-800, 
Editor  A  Publisher. 


Copy  Re.xder — -Twenty  years’  experience,  rim  and 
slot.  Address  A-833,  Editor  A  Publisher. 


Editor,  12  years'  experience,  now  employed, 
wants  bigger  Job  with  more  work,  more  respon¬ 
sibility  and  greater  opportunities.  Can  organ¬ 
ize,  handle  staff,  develop  news,  write  editorials. 
Reliable,  healthy,  sober.  .t-Sil,  Editor  A 
Publisher. 


Editorial— Young  woman;  six  years  newspaper 
and  publicity  experience:  knows  make-up,  lay¬ 
out.  References.  A-864.  Editor  A  Publisher. 


Editorial  Writer.  Punch,  fluency,  humor,  human 
appeal.  Address  A-835,  Editor  A  Publisher. 


Managing  Editor — Wide,  varied,  successful  ex¬ 
perience.  Address  A-837,  Editor  A  Publisher. 


Editorial — Color  writer,  columnist,  “best  re¬ 
porter  I  ever  had.’’  A-871,  Editor  A  Publisher. 


Reporter — City  and  country  experience.  Address 
A-832,  Editor  A  Publisher. 


Special  Page  Promoter  with  organization  of 
clean-cut  salesmen  can  handle  additional  work 
now.  Must  be  within  100  mile  radius  of  New 
York.  Finest  references.  Arrange  Interview. 
A-840,  Editor  A  Publisher. 


Superintendent  or  Executive — bend  commercial 
printing  plant  available  shortly;  above  aver¬ 
age,  active  American:  worthy,  well  recom¬ 
mended — has  a  background  of  practical  shop 
anil  business  training.  Sound  judgment  In 
I>robleins  of  proiluctlon,  business  development, 
and  other  phases  of  making  a  printing  plant 
make  more  profit.  f!o  anywhere  for  reasonable 
salary.  A-860,  Editor  A  I’ubllsher. 


Telegraph  Editor — Fifteen  years  city  daily.  Go 
anywhere.  Address  A-834,  Editor  A  Publisher. 


MECHANICAL 


Conveyor  Wire 


Conveyor  Wire,  guaranteed,  high  grade  “Blue 
I-aliel.’’  Let  us  quote  you  on  your  yearly 
requirements.  E.  J.  Phelps,  National  Park, 
N.  J. 


MECHANICAL 


_ Equipment  For  Sale _ 

Fine  Linotype  Equipmeat — Models  26  and  8, 
seriea  over  40,000.  Modem  faces  of  matrices 
up  to  36-pt.  Peckham  Machinery  Co.,  1828 
Broadway,  N.  Y.  City. 

FOR  SALE — 10  Press  Units — 2  Deck  Hoe  Web, 
Nos.  2421  and  2422. 

2  Presses— 4  Deck  Straight  Line  Hoe  Web,  Nos. 
1313  and  1314. 

2  Paper  Conveyors — Cutler-Hammer  Dispatch — 
60  ft.  each. 

1  Plate  Conveyor — Vertical — 15  ft. 

1  Metal  Pot  and  Furnace.  No.  .5  Hoe. 

A-849.  Editor  A  Publlaber. 

Photoengraving  equipment  for  sale.  Coaplete 
plant  or  any  part.  Mllea  Machinery  Ce.,  480 
West  Broadway,  N.  Y,  0, 


MISCELLANEOUS 


Journalistic  Antiques 

A  Collector  la  In  the  market  for  Jonmallatlc 
antiques  such  as  autograph  lettera  of  former 
editors  in  this  country  or  In  Canada,  dating 
hark  even  to  Colonial  times;  drat  iaenes  of 
well-known  newspapers;  pictures  of  famona 
American  Journalists  of  past  generatloas;  old 
photographs  of  historic  news  events;  eoglce  of 
old  newspapers  contalng  accounts  of  events 
of  unusual  interest;  or  any  other  antique  or 
relic  In  the  fields  of  advertising  and  publlah- 
ing.  look  through  your  old  letter  flleei,  scrap¬ 
books,  etc.  Then  let  me  know  what  yo«  have 
and  what  yoiir  price  Is  (must  be  moderate,  but 
for  cash  if  accepted).  E-746,  Editor  A 
Publisher. 


_ Newspaper  File _ 

New  Yoric  Tribune 

Wanted,  to  complete  a  file,  one  copy  of  the 
New  York  Tribune  of  each  of  the  following 
dates  of  the  year  1865;  April  16,  21.  28,  23, 
24,  28,  30,  May  1.  2.  3.  5,  6,  7.  8,  9,  10,  14 
to  28  (inclusive),  30,  31,  June  1  to  9  (Inclu¬ 
sive).  Must  be  In  good  condition,  untorn  and 
complete.  Editor  A  I’ublisher. 


Newspaper  Properties 
Bought)  Sold  and 
Appraised 

All  negotiations  confidential 

PALMER,  DEWITT  & 
PALMER 

Business  Established  in  1899 

350  Madison  Ato.  New  York 


THINGS  YOU 
DON’T  WANT 

Stored  away  in  many  Newspaper  offices 
are  pieces  of  machinery  or  other  equip¬ 
ment  that  are  not  in  use.  They  are  in 
excellent  condition  and  today  have  a 
value.  A  year  from  now  that  value  will 
have  lessened,  and  it  will  continue  to 
depreciate  until  eventually  the  article  will 
reach  the  junk  pile. 

Today,  commanding  the  highest  price,  is 
the  time  to  dispose  of  unused  material. 

You  can  find  a  buyer  by  inserting  an  adver¬ 
tisement  under  “Equipment  for  Sale”  in 
the  Classified  page  of 

EDITOR'  &  PUBLISHER 
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SHdlM^THIRIY 


By  MARLEN  PEW 


Michigan  has  a  press  dub  which 
pets  down  to  brass  tacks  at  annual 
meetings  held  under  the  auspices  of  the 
famed  University  at  Ann  Arbor.  Lee 
A.  VN'hite,  of  Detroit  News,  and  John 
Lewis  Brumm,  director  of  the  uni¬ 
versity's  school  of  journalism,  are  its 
president  and  secretary.  These  alert 
gentlemen  put  on  a  program  a  week  ago 
which  gave  my  press  optimism  a  fresh 
start.  The  business  of  the  annual  con¬ 
ference  is  to  go  behind  the  news,  as 
expertly  as  possible,  applying  acid  tests 
of  science  to  reportorial  methods  and 
seeking  to  determine  sensible  and  honest 
editorial  policies.  At  these  clinics  edi¬ 
torial  matters  are  discussed  exclusively 
and  the  newsjwper  men  call  in  members 
of  the  university  faculty  who  are  able  to 
offer  authoritative  opinion  on  questions 
hot  in  news  columns. 

*  *  ♦ 

For  instance,  Prof.  Arthur  S.  Aiton, 
an  authority  on  South  American  his¬ 
tory,  discussed  the  recent  Latin-America 
revolutions,  explaining  the  cultural  and 
political  background  and  causes  of  popu¬ 
lar  discontent.  Dr.  Preston  Slosson, 
history  professor,  told  what  dictatorship 
means  in  the  muddled  world,  but  com¬ 
forted  his  auditors  by  the  statement  that 
the  iron  rule  of  a  single  upstart,  super¬ 
seding  civil  rights,  has  not  afflicted 
Anglo-Saxons  since  the  days  of  Oliver 
Cromwell.  Karl  Bickel,  President  of 
United  Press,  later  related  his  personal 
interviews  with  dictators  in  Russia, 
Italy,  China  and  elsewhere  and  revealed 
that  two-thirds  of  the  so-called  civilized 
world  is  now  under  direct  government 
censorship.  Prof.  William  L.  Mapel,  of 
Washington  and  Lee  University,  read  a 
careful  paper  on  phases  of  newspaper 
law,  coming  to  the  point  that  a  decent 
appreciation  of  private  rights  and  eter¬ 
nal  vigilance  are  the  best  means  of  avoid¬ 
ing  lil^l.  Rev.  Frederick  Bohn  Fisher, 
Methodist  clergyman  who  resigned  as 
Bishop  of  India  to  return  to  the  pulpit, 
thrilled  the  conference  with  a  liberal  in¬ 
terpretation  of  the  power  of  the  press  as 
a  moral  agency.  The  newspaper  can 
make  or  break  civilization,  he  said,  add¬ 
ing  that  “commercialization  of  the 
press,  in  the  sense  that  it  puts  private 
gain  over  public  duty,  would  be  but  an¬ 
other  step  toward  destruction.’’ 

*  * 

Michigan,  much  perplexed  over 
modern  gang  lawlessness,  has  re¬ 
cently  been  questioning  whether  the  state 
should  not  revive  capital  punishment, 
long  ago  outlawed  as  barbaric.  The 
editors,  therefore,  brought  in  Dr.  Theo- 
phile  Raphael,  a  distinguished  psy¬ 
chiatrist.  who  in  cool  terms  of  science 
shattered  the  popular  notion  that  the 
noose  or  electric  chair  deter  violence  on 
the  part  of  that  large  section  of  the  crim¬ 
inal  population  which  is  either  cursed 
by  dense  ignorance  or  unable  to  dis¬ 
tinguish  between  right  and  wrong. 
John  H.  Millar,  of  Chicago,  explained 
his  intere.sting  work  in  forming  a  chain 
of  country  weekly  newspapers,  defended 
the  chain  idea  when  and  if  local  editor¬ 
ship  is  kept  free,  and  predicted  chains 
of  weeklies  in  fields  where  one  paper 
would  suffice  for  the  needs  of  each  com¬ 
munity.  whole  flock  of  Michigan 

authorities  talked  on  tax  and  other  lo¬ 
cal  government  questions.  The  number 
included  the  Governor-elect.  U.  S. 
Senator  Arthur  Vandenberg  warned  that 
his  famed  press  measure,  calculated  to 
alter  contempt  of  court  procedure,  bv 
providing  separate  jurisdiction  for  such 
cases,  has  been  seized  upon  by  labor 
bodies  and  unless  the  press  issue  can  be 
kept  free  of  such  entanglement  there 
may  be  no  immediate  prospect  of  relief 
for  the  press.  Elmo  Scott  Watson,  edi¬ 


tor  of  Publishers’  Auxiliary,  spoke  of 
the  return  of  personal  journalism,  via 
the  personally-conducted  column  and 
the  “by-story.”  There  were  other 
speakers,  including  the  present  writer, 
whose  views  on  cockeyed  Public  Opin¬ 
ion  are  fairly  familiar  to  faithful  clients 
of  this  page. 

* 

But  I  got  my  big  kick  at  Ann  Ar¬ 
bor  in  talking  things  over  with  His 
Honor,  George  R.  Dale,  Mayor  of 
Muncie,  Ind.,  and  editor  of  the  Muncie 
Post-Democrat.  I  had  never  before  had 
the  pleasure  of  meeting  this  scrappy 
Hoosier  gallant  although  I  made  bold 
some  months  ago,  solely  upon  his  rec¬ 
ord,  to  nominate  him  as  an  independent 
candidate  for  Governor.  Mr.  Dale  told 
the  Ann  Arbor  conference  the  weird 
story  of  his  adventures  in  municipal  pol¬ 
itics,  his  long  editorial  fight  for  local 
reforms,  in  which  he  was  arrested  no 
less  than  three  times,  and  of  what  he 
found  in  public  office  when  the  people 
finally  made  him  first  citizen.  It  will 
be  recalled  that  Mr.  Dale’s  initial  act, 
on  entering  office,  was  to  discharge  the 
entire  police  department.  He  told  me 
last  week  that  he  regretted  doing  this, 
because  some  of  the  cops  were  per¬ 
sonally  O.  K.,  but  justified  the  act  on 
the  ground  that  the  force  had  so  long 
been  schooled  in  the  manner  of  the  old, 
corrupt  regime  that  a  clean  sweep  was 
necessary.  The  Mayor  said  that  gov¬ 
erning  a  city  was  a  difficult  job,  but  he 
was  enjoying  it.  He  wished,  however, 
that  the  local  newspapers  would  be 
“fair”  to  his  administration.  What  he 
found  in  the  way  of  graft  and  corrup¬ 
tion  when  he  took  office  was  a  ghastly 
commentary  on  democratic  institutions, 
he  said,  but  he  felt  there  had  been  a 
sizable  clean-up  and  that  most  citizens 
were  appreciative.  Mr.  Dale  is  a  slight 
figure,  looking  somewhat  older  than  his 
years,  and  as  he  speaks  the  patter  of  the 
newspaper  office,  rather  than  politics,  he 
felt  perfectly  at  home  at  the  Ann  Arbor 
meeting.  We  were  touched  with  pride, 
when,  at  the  banquet,  Lee  White,  as 
master  of  ceremonies,  cited  Mrs.  Dale, 
a  pleasant  and  pretty  woman,  as  the 
heroic  wife  of  a  newspaper  man  who  had 
kept  the  press  running  when  the  editor- 
husband  and  father  was  in  durance  vile, 
victim  of  a  local  gang  of  political  fat¬ 
heads  that  have  since  learned  what  de¬ 
mocracy  may  mean.  Mrs.  Dale  blush- 
ingly  acknowledged  the  honor  with  a 
bow.  On  Saturday  the  editor  folk  for¬ 
got  their  troubles  when  Wheeler  made 
a  45-yard  run  to  a  goal-post  and  none 
cheered  more  lustily  than  Mavor  George 
R.  Dale. 

*  *  ♦  ■ 

A  NOTHER  old  friend  and  new  ac- 
quaintance  at  this  meeting  was  Ed¬ 
die  Guest,  the  poet,  who  wore  a  brown 
Windstir  tie  to  match  a  brown  suit  of 
store  cloihes,  contrasting  with  the  solid 
front  of  starched  white  linen  on  the 
.speakers’  dais.  To  make  up  for  the 
modesty  of  his  exterior  habiliments  ^fr. 
Guest  displayed  .some  of  the  magnifi¬ 
cent  raiment  in  which  his  thoughts  are 
clothe  d — sentiment  in  soul-soothing 
verse.  Eddie  Guest  started  life  as  a  po¬ 
lice  reporter  in  Detroit,  and  old-timers 
who  knew  him  then  declare  that  he  was 
nobody  for  a  rival  newsman  to  trifle 
with.  He  is  still  “reporting”  for  Detroit 
Free  Press,  and  hundreds  of  other  news¬ 
papers.  He  made  us  weep  and  laugh, 
after  the  fashion  of  millions  of  patrons 
of  the  Guest  singing  school,  and  all  of 
the  time  managed  to  hold  the  pose  of  a 
hard-boiled  police  reporter,  a  bit  bored 
by  the  fuss  and  feathers  and  not  daring 
to  smile  lest  he  should  betray  the  soft¬ 
ness  of  his  heart. 


T  N  several  recent  attempts  I  have  failed 
to  find  anyone  who  will  dispute  my 
statement  that  great  crises  in  recent  his¬ 
tory  have  struck  the  general  public 
without  warning  from  authoritative 
sources.  It  is  a  modern  phenomenon, 
spelling  nothing  favorable  for  our  press. 
Let  us  cite  a  couple  of  luminous  ex¬ 
amples?  Fifteen  months  ago  this  nation 
was  literally  sitting  on  top  of  the  eco¬ 
nomic  world.  The  peak  of  the  commer¬ 
cial  age  was  at  hand.  Never  had  a 
people  enjoyed  such  prosperity,  nor  in¬ 
dulged  such  extravagance.  'Then,  sud¬ 
denly,  like  a  bolt  from  the  blue,  came  a 
reverse.  The  October  panic  in  Wall 

Street  was  a  shock  to  the  average 
citizen.  Even  with  security  values 

tumbling  about  their  ears,  thousands  of 
hard-headed  men,  and  some  newspaper 
editors,  refused  to  believe  their  senses, 
all  contending  it  was  but  a  momentary 
slump.  Panic  succeeded  panic,  and  the 
investments  and  speculations  of  uncounted 
thousands  were  wiped  out.  Immediately, 
of  course,  this  devastating  rupture  in  the 
credit  system  reacted  on  trade  and  the 
ordinary  pursuits  of  life.  In  one  short 
year  the  American  people  have  witnessed 
a  miraculous  transformation  of  this 
country  as  the  seat  of  unparalleled  ma¬ 
terial  success  to  the  scene  of  scandalous 
unemployment  and  human  distress.  But, 
my  point  is  that  this  disaster  fell  with¬ 
out  a  single  authoritative  word  of  warn¬ 
ing.  A  few  audacious  editorial  writers, 
and  one  or  two  financial  writers,  may 
have  suggested  the  obvious  fact  that  it 
was  a  “run-away  market”,  and  that  such 
abnormal  conditions  could  not  last,  but 
there  was  no  crying  voice  which  all  of 
the  people  could  hear,  denouncing  a  con¬ 
dition  from  which  present  depression 
was  the  inevitable  result. 

♦  ♦  * 

'V'EARS  ago  I  worked  in  the  financial 
district  and  learned  something  about 
the  difficulties  that  reporters  encounter 
in  that  fastness  where  silence  may  be 
golden.  In  those  days  it  was  possible, 
now  and  then,  to  interview  an  authority, 
or  to  get  news  on  a  reliable  basis  of  evi¬ 
dence,  but  it  was  always  a  difficult 
assignment.  In  recent  years,  however, 
the  silence  of  Wall  Street,  as  well  as 
other  trading  centers,  has  become  iron- 
bound.  Reporters,  speaking  in  general, 
are  now  outlanders  in  that  field.  The 
bulk  of  financial  news  is  handed  out,  and 
appears  in  print  from  day  to  day  almost 
as  written  by  press  agents.  It  is  my 
observation  that  reportorial  investigation 
of  financial  news  is  almost  impossible  on 
the  basis  of  authenticity  or  evidence, 
which  are  the  basic  requirements  of  all 
other  legitimate  news.  Whether  we  like 
to  admit  it  or  not,  the  solemn  fact  is 
that  neither  you,  nor  I,  could  go  to  Wall 
Street  today,  much  less  in  October  1929, 
and  cover  a  trading  situation  and  respect 
our  ethics  in  our  report.  We  would  only 
return  to  the  office  with  an  armful  of 
hand-outs,  stuff  issued  by  publicity  men 
at  the  doorways  of  traders,  pool  manag¬ 
ers,  bankers,  brokers,  promoters  and 
other  operators,  each  intent  upon  self- 
service  and  all  reckless  of  the  interest 
the  reporter  strives  to  serve. 

T  T  is  a  plausible  idea,  in  my  view,  that 
the  reason  the  dumbfounding  panic  of 
1929  came  out  of  an  apparently  clear  sky. 
insofar  as  the  rank  and  file  of  readers 
are  concerned,  has  direct  connection 
with  the  fact  that  Wall  Street  is  a  walled 
off  area  which  may  not  be  penetrated  by 
the  independent  reporter.  For  15  years 
free  writing  in  this  country  on  economic 
subjects  has  been  a  scarce  article.  The 
subject  has  been  one  of  our  favorite 
taboos.  There  has  been  a  poor  market 
for  it.  Everywhere  in  journalism  it  has 
been  looked  upon  as  a  perilous  topic. 
Writing  has  started  when  scandals  broke 
on  the  surface,  not  often  in  advance  of 
them.  I  can  recall  no  effective  critical 
writing,  at  the  time,  about  the  undue  bull 
influence  that  optimistic  statements  from 
the  U.  S.  Treasury  and  White  House 
were  exerting  on  trading  in  1927-8.  Such 
stock  market  promotion  was  unnrece- 
dented.  It  was  known  in  1928-9  that 
billions  of  stock-holder  money,  controlled 
by  the  officials  of  great  corporations,  was 
being  loaned  in  Wall  Street  at  high  rates 


of  interest,  sending  the  balloon  up  and] 
ever  up,  but  there  was  little  critical  wriut 
ing  about  this,  one  of  the  forces  that; 
finally  made  for  the  grand  sIj^  Sa' 
with  press  agents  on  the  bull  side,  fre| 
to  ride  in  almost  every  publication  witk 
their  reckless  optimism  flung  to  even 
breeze,  and  with  critical,  cautious  tcoi 
omic  writers  held  in  check  or  abio.’ 
lutely  discouraged,  we  waltzed  right  ua' 
to  the  disaster  which  is  now  heavy  upo* 
millions  of  innocent  people,  who  no  nwn 
comprehend  the  cause  of  their  trouMi 
than  does  a  chicken  after  the  axe  hui 
fallen. 

*  *  ♦ 

ONE  might  ask,  why  did  the  Worlj 
War  burst  upon  an  unsuspec*^ 
universe,  from  relatively  insignifi 
causes?  It,  too,  was  unheralded.  Hag 
of  Europe  was  in  the  flames  of  conflicS 
before  we,  in  this  country,  would  cr^ 
our  senses.  But  we  know  that  the  tyy 
tern  of  secrecy  in  European  state  af¬ 
fairs  far  transcends  even  the  irua^ 
silences  of  Wall  Street  in  respect  to  iti 
affairs.  The  press  of  Europe,  when  in¬ 
dependent,  may  only  guess  what  is  g 
ing  on  behind  the  shutters  of  sta 
W  here  it  is  subsidized  it  takes  its  pi 
pared  statements  and  hands  them  on  to 
the  public  in  all  manner  of  disgui 
This  has  been  the  process  genera 
after  generation,  and  is  it  any  wot 
that  the  World  War  came  as  a  shodt^ 
ing  surprise  to  the  peoples  of  thi'] 
world?  But  my  question  is  whethrf 
there  is  much  greater  danger  in  an  ab¬ 
solute  censorship  of  governments,  usui"’ 
to  cover  corrupt,  incompetent  and  ego 
tic  officialdom,  than  lies  in  propagai 
practices  of  press  agents  which  bars  the 
way  of  legitimate  reporters,  and  puk 
into  their  hands  self-serving  nicssa 
usually  calculated  to  exploit,  rather 
honestly  inform  the  reading  public? 

*  *  * 

^HERE  is,  in  my  view,  full  justi 
■*-  tion  for  the  unhappy  criticism  w 
Macon  (Ga.)  Nnos  makes  of  the 
porting  by  newspapers,  in  contrast  will' 
radio  reporting,  of  the  recent  addrt 
at  the  Washington  advertising  con 
tion  banquet,  wherein  President  Hoo^i 
er’s  meaningless  platitudes  about  tk; 
state  of  trade  and  advertising  wai 

widely  published,  whereas  David  La»>; 
rcnce’s  significant  remarks  about  thi 
election  were  played  down.  Mr.  LatN 
rence  did  not  dwell  upon  the  question  W 
even  party  divisions  in  Congress,  bnl 

pointed  out  that  the  two  houses  migll' 
now  be  considered  as  representing  i 
division  between  radicals  and  non-radW 
cals.  He  showed  that  the  bulk  of  CW 
gress  will  be  made  up  of  men  of  libefll 
rather  than  retroactive  tendencies.  lyi 
fact,  he  said,  should  reassure  those  wl» 
fear  unwise  or  unfriendly  legislating 
The  President  also  retains  the  veto 

power.  No  bill  embodying  dangero^ 
principles  could  get  by  a  solidly  cot* 
structive  congress  and  a  coiiservatH^ 
president.  It  was,  as  the  Macon  Newi, 
says,  an  eminently  sane,  carefully  cot*i 
sidered  survey  of  the  situation,  anlj 
whereas  the  radio  audience  got  it,  thi  I 
newspapers  generally  failed  to  report  it* 
Therefore  a  “radio  beat”  is  hailed. 


66^  NE  of  the  newspapers  upon  whi 

^  1  once  worked  pays  more  wee' 
for  my  syndicated  article  than  it 
me  for  being  city  editor.  I  have 
employed  on  nine  newspapers.  I  n_ 
thought  of  becoming  a  writer  Until  I 
lost  several  jobs  as  editor.” — O.  O.  M** 
Intyre,  in  Neic  Vork  American. 

Well.  O.  O.  is  worth  more  to  a 
newspaper  as  the  writer  of  a  New  Y 
letter  than  he  could  ever  be  to  a 
newspaper  as  city  editor.  He  is 
writer  type.  Everybody,  pretty  m 
has  been  employed  on  nine  or  n  _ 
newspapers  and  the  direct  route  to  writ* 
ership  is  via  local  jobs  which  blow 
McIntyre’s  experiences  seem  strange  to 
many  of  his  lay  readers,  but  they  ^ 
commonplace  enough  in  newspaper  b 

ENTERTAINED  GOVERNOR 

Governor  and  Mrs.  Henry  S.  Cattlfi 
of  Missouri  were  guests  Nov.  19  of  ^ 
and  Mrs.  Rov  Roberts  at  Kansas  Cil|* 
Mr.  Roberts  is  managing  editor  of  till 
Kan.uis  City  .'itar.  * 
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